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103d  congress 
1st  Session 


H.  CON.  RES.  110 


To  express  the  sense  of  Congress  that  the  President  convene  a  White  House 
Conference  on  Tourism  to  recognize  travel  and  tourism  in  America  as 
a  mjgor  economic  force,  providing  tax  revenue  for  thousands  of  cities, 
counties,  and  States,  income  for  hundreds  of  thousands  of  business 
firms,  and  contributing  to  the  Nation's  gro^vth  and  economic  stability. 


IN  THE  HOUSE  OF  REPRESENTATIVES 

June  10,  1993 
Mr.  Oberstar  (for  himself,  Mr.  ROTH,  Mr.  Clement,  Mr.  Bacchus  of  Flor- 
ida, Mr.  BiLBRAY,  Mr.  Brewster,  Mr.  DE  Lugo,  Mr.  Gekas,  Mr. 
KoPETSKi,  Mr.  Rahall,  Mr.  Romero-Barcelo,  Mr.  Lancaster,  Mr. 
Raven^el,  Mr.  Zeliff,  Mr.  Bevill,  Mr.  Abercrombie,  and  Mr. 
LaRocco)  submitted  the  follo%ving  concurrent  resolution;  which  was  re- 
ferred jointly  to  the  Committees  on  Public  Works  and  Transportation  and 
Energy  and  Commerce 


CONCURRENT  RESOLUTION 

To  express  the  sense  of  Congress  that  the  President  convene 
a  White  House  Conference  on  Tourism  to  recognize  trav- 
el and  tourism  in  America  as  a  major  economic  force, 
providing  tax  revenue  for  thousands  of  cities,  counties, 
and  States,  income  for  hundreds  of  thousands  of  business 
firms,  and  contributing  to  the  Nation's  growth  and  eco- 
nomic stability. 

1  Resolved  hy  the  House  of  Representatives  (the  Senate 

2  concurring), 


vm 
2 

1  SECTION  1.  FINDINGS. 

2  Congress  makes  the  following  findings: 

3  (1)    Job    generation. — (A)    Travel    industry 

4  employment  has  grown  by  43  percent  in  the  last  10 

5  years   representing  twice   the   growth   rate   for   all 

6  United  States  industries. 

7  (B)   The  travel  and  tourism  industry  directly 

8  employs  6,000,000  people  and  indirectly  creates  em- 

9  ployment  for  another  3,000,000  Americans  or  1  in 

10  every  13  workers. 

11  (C)  Wage  and  salary  income  from  tourism  was 

12  4  times  that  of  the  Nation's  steel  and  automobile 

13  manufacturing  combined  in  1991. 

14  (2)        Transportation       and        tourism 

15  interdependency. — (A)  Successful  tourism  devel- 

16  opment  requires  the  linkage  of  transportation  facili- 

17  ties  with  recreational  lands,  small  businesses,  and 

18  businesses  supporting  the  traveling  public,  such  as 

19  intercity  bus,  rail,  and  air  passenger  carriers,  cruise 

20  ships,  dining  establishments,  hotels,  motels,  camp- 

21  grounds,  car  rental  firms,  and  other  recreation  serv- 

22  ice  providers. 

23  (B)  For  transportation  investment  initiatives  to 

24  contribute  toward  economic  development,  such  initia- 

25  tives  must  be  responsive  to  emerging  economic  cir- 

26  cumstances. 
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1  (C)    Affordability,    flexibility,    and    convenience 

2  make  automobile  travel  the  most  popular  mode  of 

3  transportation   for  Americans,    accounting   for   ap- 

4  proximately  80  percent  of  all  travel  in  the  United 

5  States. 

6  (D)    Establishment    of    appropriate    transpor- 

7  tation  links  from  each  community  to  the  rest  of  the 

8  Nation  is  a  desirable  goal. 

9  (E)  The  recent  Federal  commitment  to  scenic 

10  byways  includes  specific  enticements  to  communities 

11  which   invest  in   tourism   development,   successfully 

12  linking    transportation    with    historic,    scenic,    and 

13  recreation  interests  across  America. 

14  (F)  The  airline  industry  has  recorded  losses  for 

15  the  past  3  years  exceeding  $10,000,000,000  result- 

16  ing  in  the  lay-offs  of  over  60,000  employees  and 

17  causing  the  loss  of  thousands  of  other  jobs  in  indus- 

18  tries  dependent  on  aviation. 

19  (G)   A  White   House   Conference   on   Tourism 

20  could  contribute  substantially  toward  a  better  under- 

21  standing  of  the  airline  industry's  problems  and  could 

22  help  airlines  resume  growth  through  the  expansion 

23  of  tourism. 

24  (3)  Scenic  byways  program. — (A)  The  Sce- 

25  nic  Byways  Program  meets  many  of  the  needs  of 
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1  recreational  and  touring  Americans,  pari;iculariy  rec- 

2  reational  drivers,  bicyclists,  and  hikers. 

3  (B)  The  Scenic  Byways  Program  protects  the 

4  scenic,  historic,  recreational,  cultural,  natural  and 

5  archeological  integrity  of  regional  communities,  fur- 

6  ther   enhancing   tourism    development    along   these 

7  routes. 

8  (C)  The  Scenic  Byways  Program  gives  commu- 

9  nities  the  opportunity  to  invest  in  economic  develop- 

10  ment  initiatives  that  promote  responsible  growth  and 

11  allow  tourists  to  enjoy  both  the  natural  beauty  and 

12  modem  conveniences  of  travel. 

13  (4)  Need  for  leadership. — (A)  Many  com- 

14  munities  already  have  the  tourism  resources  with  po- 

15  tential  to  improve  local  economic  conditions,  but  lack 

16  the  organizational  framework  to  organize,  plan,  and 

17  implement  programs  to  improve  local  economies. 

18  (B)   A  White   House   Conference   on   Tourism 

19  would  help   develop   a  better  informed   and   active 

20  leadership  further  ensuring  the  stable  and  steady 

21  growth  of  tourism. 

22  (5)  Federal  land  use  and  economic  de- 

23  VELOPMENT. — (A)  The  National  Park  Service,  Unit- 

24  ed  States  Forest  Service,  Bureau  of  Land  Manage- 

25  ment,  Corps  of  Engineers,  Bureau  of  Reclamation, 

•HCON  110  IH 


XI 

5 

1  United  States  Fish  and  Wildlife  Service,  and  Bureau 

2  of  Indian  Affairs  maintain  more  than  626,500,000 

3  acres  of  land,  much  of  which  is  used  for  recreational 

4  and  tourism  related  activities. 

5  (B)    1,259,000,000  visitors   spent  recreational 

6  time  on  land  managed  by  the  Federal  Government 

7  in  1991. 

8  (C)  The  State  park  system  in  the  United  States 

9  recorded    734,000,000   visitors   to    the    more    than 

10  11,000,000  acres  in  4,367  State  parks  during  1991. 

11  (6)     Small    business    development. — (A) 

12  Small  businesses  account  for  over  90  percent  of  the 

13  travel  and  tourism  industry. 

14  (B)    The    Small   Business   Administration's   2 

15  rural  travel  and  tourism  loan  programs  in  1992  ex- 

16  ceeded  $500,000,000  in  loans  to  assist  hotels,  eamp- 

17  grounds,  lodging  services,  amusement  services,  tour- 

18  ist  information  bureaus,  and  transportation  services. 

19  (C)  Tourism  represents  a  unique  opportunity 

20  for   small   business   development   in    disadvantaged 

21  communities  to  diversify  and  improve  their  economic 

22  base. 

23  (7)  International  trade  and  tourism. — 

24  (A)  42,700,000  foreign  visitors  spent  approximately 

25  $48,800,000,000   at  United   States  travel  destina- 
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1  tions  in  1991,  making  tourism  America's  number  1 

2  export    and    creating    a    net    trade    surplus    of 

3  $16,000,000,000. 

4  (B)  International  tourism,  the  largest  American 

5  business,  accounts  for  11  percent  of  the  total  United 

6  States  export  of  goods  and  services. 

7  (C)  The  money  expended  by  international  visi- 

8  tors  in  the  United  States  in  1990  directly  accounted 

9  for  870,000  American  jobs. 

10  (8)  Agriculture  and  rural  economic  de- 

11  VELOPMENT. — (A)  A  task  force  of  Federal  agencies 

12  is  coordinating  resources  of  these  agencies  to  help 

13  rural  communities  expand  rural  development  pro- 

14  grams  through  enhanced  tourism. 

15  (B)  The  food  service  industry  provides  employ- 

16  ment  for  over  9,000,000  people  and  is  a  critical  link 

17  to  tourism  trade. 

18  (C)  The  American  tourist's  spending  patterns 

19  reveal  that  dining  out  accounts  for  25  cents  of  every 

20  traveler's  dollar  and  nearly  Vi  of  all  the  sales  in 

21  America's  fine-dining  restaurants  comes  from  out-of- 

22  town  guests. 

23  (9)  Eco-tourism. — (A)  The  tourism  industry 

24  has  a  fundamental  obligation  to  balance  environ- 

25  mental  concerns  with  the  use  of  natural  resources  to 
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1  prevent  depletion  and  degradation  of  the  environ- 

2  ment    through    proper   planning    and    management 

3  processes. 

4  (B)  The  President  has  recommended  the  cre- 

5  ation  of  new  partnerships  committed  to  community 

6  service  programs  to  stimulate  investment  in  commu- 

7  nities  and  the  rebuilding  of  our  national  infrastruc- 

8  ture  and  natural  resources. 

9  SEC.  2.  SENSE  OF  CONGRESS. 

10  It  is  the  sense  of  Congress  that  (1)  the  President  rec- 

1 1  ognize  the  influential  role  rail,  bus,  air  passenger  service, 

12  highway,  and  byway  investments  and  other  transportation 

13  initiatives  have  in  the  development  of  tourism  opportuni- 

14  ties  in  the  United  States  by  convening  a  White  House 

15  Conference  on  Tourism  to  address  critical  issues  which 

16  highlight  the  interdependence  of  transportation  and  tour- 

17  ism,  and  (2)  transportation  infrastructure  and  the  Scenic 

18  Byways  Program  are  key  components  of  economic  develop- 

19  ment  and  should  be  addressed  by  the  Conference. 

o 
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lSi3.  Siauae  of  SepreeentattueB 

Z^    COMMITTEE  ON  PUBLIC  WORKS 
AND  TRANSPORTATION 

SUITE  2165  RAYBUHN  HOUSE  OFFICE  BUILDING 
"  WASHINGTON,  DC  20616 

(202)  225-4472 

MEMQRANDLLM 

TO:  Members  of  the  Subcommittees  on  Aviation  and  Surface  Transportation 

FROM:       James  L.  Oberstar;  Chairman,  Congressional  Travel  and  Tourism  Caucus 

DATE:        August  2,  1993 

RE:  SUMMARY  OF  SUBJECT  MATTER  for  Joint  Hearing  on  H.Con.  Res.  110.  the 

White  House  Conference  on  Tourism,  August  4, 1993. 

The  Subcommittees  on  Aviation  and  Surface  Transportation  will  hold  a  joint  hearing  on 
H.  Con.  Res  110,  a  non-binding  resolution  which  expresses  the  sense  of  Congress  that  the 
President  should  convene  a  White  House  Conference  on  Tourism. 

The  hearing  wUl  examine  the  importance  of  tourism  to  the  national  economy,  the  role 
of  transportation  infrastructure  in  developing  tourism  opportunities,  challenges  facing  the 
industry,  the  proper  role  of  the  federal  government  in  promoting  tourism  and  the 
importance  of  a  White  House  Conference  on  Tourism. 

The  following  are  materials  prepared  by  the  staff  of  the  Congressional  Travel  and 
Tourism  Caucus. 


I.       BACKGROUND 

In  1992,  44.5  million  international  travelers  visited  the  United  States,  spending  more 
than  $71.5  billion  and  directly  accounting  for  more  than  1  million  American  jobs. 
International  tourism  created  a  $16.2  billion  trade  surplus,  making  tourism  the  nation's 
number  one  export. 

Despite  these  impressive  statistics,  tourism  remains  an  undervalued  resource.  The  U.S. 
ranks  20th  in  the  world  in  the  amount  of  money  spent  on  official  programs  to  attract 
foreign  visitors.   In  FY  1990.  the  United  States  Travel  and  Tourism  Administration  (USTTA) 
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spent  $14.3  million  on  international  promotional  programs.  In  contrast,  during  that  same 
period,  the  government  of  Spain  spent  $256.7  million;  France  spent  $196.1  million;  Greece 
spent  $94.1  million;  and  Australia  spent  $44.5  million. 

The  tourism  industry  has  an  excellent  record  of  jobs  creation.  During  the  past  ten 
years,  tourism  as  an  industry  has  grown  at  the  rate  of  43%  —  twice  the  rate  of  any  other  U.S. 
industry.  In  the  last  five  years,  travel  and  tourism  expenditures  have  increased  by  over  45 
percent,  and  employment  has  grown  28  percent.  Moreover,  unlike  many  industries  that 
must  be  rebuilt,  restructured,  or  created  altogether  to  be  of  greater  benefit  to  the  U.S. 
economy,  tourism  is  already  positioned  to  have  an  immediate  impact. 

Many  of  the  same  values  that  determine  a  community's  character,  its  quality  of  life, 
and  its  potential  for  future  growth  also  determine  its  potential  for  tourism  promotion. 
These  values  include  a  desire  on  the  part  of  the  community  and  its  leadership  to  create  jobs, 
preserve  local  historic  sites,  enhance  its  rural  areas,  address  environmental  concerns  —  such 
as  clean  air  and  water  -  create  economic  opportunities  for  women  and  minorities,  and  foster 
the  wise  use  and  preservation  of  natural  resources,  wetlands,  and  national  parks  and  forests. 

The  development  of  a  strong  tourism  industry  in  a  community  can  promote  these 
values  and  aid  in  the  community's  future  growth  and  success.  Many  communities,  both 
rural  and  urban,  already  have  the  necessary  tourism  resources  to  improve  their  economic 
conditions,  but  lack  the  leadership  and  organizational  framework  to  organize,  plan,  and 
implement  programs. 

Proponents  of  a  White  House  Conference  on  Tourism  believe  that  it  will  help  develop 
an  informed,  active  leadership  to  ensure  the  stable  and  rational  growth  of  the  industry.   The 
conference  would  bring  people  and  ideas  together,  create  a  channel  of  communication 
linking  the  tourism  community  and  identify  the  many  ways  in  which  this  industry  could 
contribute  to  the  revitalization  of  the  U.S.  economy.  Most  of  aU,  it  would  help  create  the 
needed  organizational  framework  to  allow  communities  to  develop  their  tourism  resources. 

Attached  are  a  white  paper  on  a  proposal  for  a  White  House  Conference  on  Tourism 
prepared  earlier  this  year  by  the  U.S.  Congressional  Travel  and  Tourism  Caucus;  a  copy  of 
H.J.  Res.  110;  and  the  anticipated  witness  list  for  the  hearing. 
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MEMORANDUM 

TO:       Republican  Members 

Subcommittees  on  Aviation 
and  Surface  Transportation 

FROM:     Aviation  and  Surface  Transportation  Minority  Staffs 

SUBJECT:   Hearing  on  H.  Con.  Res.  110,  White  House 
Conference  on  Tourism 

On  August  4th  at  9:30  A.M.  in  Room  2167  Rayburn,  the 
Subcommittees  on  Aviation  and  Surface  Transportation  will  hold 
a  joint  hearing  on  H.Con.  Res.  110  ,  a  bill  to  convene  a  White 
House  Conference  On  Travel  And  Tourism. 

H.  Con.  Res.  110  was  introduced  on  June  10  by  Chairman 
Oberstar  and  is  supported  by  the  House  Travel  and  Tourism 
Caucus.  The  bill  has  been  jointly  referred  to  the  Committees 
on  Public  Works  and  Transportation  and  Energy  and  Commerce. 
Energy  and  Commerce  has  no  plans  to  hold  a  hearing  until  after 
the  summer  recess. 

The  Conference  seeks  to  draw  attention  to  the  importance 
of  the  tourism  industry  to  the  economic  well-being  of  the 
country. 

The  Importance  Of  Tourism 

Tourism  is  America's  number  one  export.  In  1992  44.5m 
foreign  visitors  spent  $71.6  billion  in  the  U.S.,  creating  a 
net  trade  surplus  of  $16.2  billion. 
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Tourism  is  America's  second  largest  employer,  providing 
jobs  for  5.9m  people  and  contributing  $344  billion  to  the 
nation's  economy.   Tourism  is  among  the  top  three  employers  in 
37  of  the  50  states,  providing  a  disproportionate  number  of 
jobs  for  hard-to-employ,  lower-wage  workers  who  have  the 
highest  unemployment  rates. 

Tourism  has  an  excellent  record  of  creating  new  employment 
opportunities.   Over  the  past  ten  years  the  industry  has  grown 
at  the  rate  of  4  3%  -  twice  the  rate  of  any  other  U.S. 
industry.   This  growth  has  the  potential  to  continue,  given 
that  only  one-half  of  all  Americans  take  an  annual  vacation 
compared  to  much  higher  percentages  in  Western  Europe,  for 
example  ("Tourism  Management"  Periodical  1985).   The  growth  in 
leisure  time,  discretionary  income  and  education  should  also 
further  accelerate  tourism's  role  in  the  economy. 


National  Tourism  Policy 

Traditionally,  national  tourism  policies  have  scarcely 
been  on  the  public  agenda  and  tourism  has  suffered  from  a  lack 
of  appreciation  as  to  its  significance  to  the  national 
economy . 

The  case  of  the  U.S.  Travel  And  Tourism  Administration 
(USTTA)  is  symptomatic  of  much  of  this.   Established  in  1981 
by  the  National  Tourism  Policy  Act,  the  Administration  sees 
itself  pursuing  a  partnership  role  with  regional,  state  and 
local  organizations  as  well  as  private  sector  companies  in 
promoting  international  tourism  to  the  U.S.   Very  little 
national  coordination  of  domestic  tourism  efforts  exists.   The 
recent  defeat  of  an  amendment  to  H.R.  2  519,  an  amendment  to 
restore  USTTA  funding  to  $22  million,  is  characteristic  of  the 
problem  the  Administration  has  had  securing  funding  and  a 
recognized  role. 

The  tourism  industry  points  to  the  fact  that  the  U.S. 
ranks  20th  in  the  world  in  the  amount  of  money  spent  on 
official  programs  to  attract  foreign  visitors.   In  F.Y.  1990 
the  USTTA  spent  $14.3  million  for  this  purpose.   In  the  same 
year  the  Government  of  Spain  spent  $256.7  million,  France 
$196.1  million  and  Greece  $94.1  million.   Such  figures  are 
widely  used  to  press  claims  for  a  greater  national  effort. 
They  must  be  qualified  however. 

The  vast  bulk  of  U.S.  tourism  promotion  is  under  the 
control  and  direction  of  the  private  sector.   The  U.S.  does 
not  have  a  national  airline.  Federal  railway,  regulated  bus 
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service  or  its  own  hotels,  as  many  other  countries  do.   Most 
public  sector  promotion  and  tourist  development  takes  place  at 
the  state  and  local  levels.   In  F.Y.  1991,  the  50  state  travel 
offices  spent  $342.7  million  on  domestic  and  international 
programs  with  individual  budgets  ranging  from  Texas's  $2  6. 8m 
down  to  Delaware's  $808,000. 

Even  though  only  four  of  every  one  hundred  tourists  in  the 
USA  are  non-American,  per  capita  they  spend  six  times  more  and 
spend  three  times  longer  on  holiday  than  the  average  American. 
A  correlation  is  also  seen  to  exist  between  an  increase  in 
overseas  advertising  and  an  increase  in  tourism  receipts. 
Canada,  1976-1981  increased  its  budget  by  $3. 8m  and  gained  an 
increase  in  receipts  of  $643  million,  France's  $4.7  million 
increase  saw  a  rise  in  receipts  of  $5.1  billion  -  according  to 
the  World  Tourism  Organization. 

Tourism  Representation 

o  As  a  service  industry  it  does  not  attract  the  attention 
that  product-oriented  industries  enjoy  -  unlike 
groceries  and  cars  which  are  the  only  two  larger 
industries. 

o   99%  of  the  industry  are  classified  as  small  businesses. 

o  The  nature  of  the  industry  is  a  fragmented  one  and  one 
that  is  seen  as  overwhelmingly  domestic  in  character. 

The  diverse  and  fragmented  nature  of  the  industry  has 
caused  policymakers  to  underestimate  the  economic  impact  of 
travel  and  tourism.   The  proposed  conference  would  seek  to 
develop  an  active,  informed  leadership  as  well  as  to  create  a 
channel  for  communication. 

The  last  such  comparable  exercise  were  Congressional 
hearings,  held  by  the  Senate  Commerce,  Science,  and 
Transportation  Subcommittee  on  Foreign  Commerce  and  Tourism, 
in  September  1989,  to  review  U.S.  national  tourism  policy. 
The  hearings  provided  a  platform  for  open  discussion  on  many 
tourism  related  topics,  including  barriers  to  tourism  trade 
development,  visa  waivers,  travel  fraud,  and  the  concept  of 
user-fee  funding  for  USTTA. 
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It  should  also  be  noted,  however,  that  the  last  national 
effort  to  examine  tourism  issues  in  any  depth,  the  1985 
Commission  on  American  Outdoors,  was  characterized  by 
considerable  animosity  between  environmental  and  business 
groups. 

The  bill  proposing  the  Conference  is  divided  into  two 
sections.   The  first  section  contains  a  series  of  findings 
that  emphasize  the  importance  of,  and  the  issues  and  needs 
facing,  the  tourism  industry.   The  findings  address  the 
capacity  of  tourism  for  job  creation,  the  interdependency 
between  transportation  and  tourism,  the  popularity  of 
automobile  travel,  concern  about  the  state  of  the  airline 
industry,  the  need  for  leadership,  the  importance  of 
international  visitors,  intermodalism  and  scenic  byways.  The 
second  section  is  a  sense  of  Congress  that  recognizes  the 
critical  interdependence  of  transportation  issues  and  tourism 
and  their  importance  in  economic  development.   It  calls  for  a 
conference  to  address  the  issues  that  highlight  this 
interdependence . 

The  proposed  conference  seeks  to  draw  attention  to  the 
importance  of  this  traditionally  undervalued  industry  and  to 
foster  a  recognition  of  its  benefits  as  well  as  its  specific 
needs  and  concerns  in  the  hope  that  this  will  facilitate  its 
integration  into  the  policy  process. 

Surface  Transportation 

The  enactment  of  ISTEA  in  1991  was  seen  by  the  Tourism 
industry  as  a  highly  significant  event,  providing  oppor- 
tunities for  the  industry  to  participate  directly  in  the 
formulation  of  transportation  policy.  It  included  several 
provisions  that  benefit  tourism,  such  as  the  National  Highway 
System  and  transportation  enhancement  activities.  These  and 
other  provisions  represented  a  recognition  that  surface 
transportation  expenditures  enhance  the  growth  of  tourism  and 
have  an  impact  on  the  economy  extending  beyond  the  movement  of 
goods  and  people. 

The  Tourism  industry  is  strongly  supportive  of  the 
expeditious  completion  of  the  National  Highway  System  called 
for  by  ISTEA.   It  will  be  America's  predominant  highway 
network  for  the  next  century,  accounting  for  4%  of  total  road 
mileage  but  carrying  40%  of  total  traffic  and  is  the  key  to  a 
strong  tourism  industry  in  the  U.S.   Recreational  driving 
accounts  for  17%  of  America's  road  travel.  More  than  80%  of 
all  tourists  see  our  parks  and  countryside  by  car, 
recreational  vehicle  or  bus.  The  personal  automobile  and  bus 
remain  the  dominant  means  by  which  people  have  access  to  our 
National  Park  System. 
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Proposed  Transportation  Fuels  Tax:   A  rise  in  the  cost  of 
gasoline  that  is  not  dedicated  for  infrastructure  improvement 
as  is  currently  being  discussed  in  the  context  of  the  Budget 
Reconciliation  bill  would  likely  have  an  adverse  affect  on 
tourism.  Such  a  tax  will  harm  the  economy,  costing  jobs, 
slowing  growth  and  increasing  inflation.  It  would  devastate 
transportation  industries  and  infrastructure.  A  fuels  tax 
would  push  up  the  cost  of  travel  generally,  vacations  would  be 
more  judiciously  planned  and  some  foreign  vacations  or  long 
domestic  travel  most  likely  postponed.  During  the  summer 
months  in  the  mid  and  late  1970' s,  when  gas  was  expensive  and 
less  available,  tourism  receipts  fell  by  10-20%. 


Aviation 

Tourism  officials  see  the  status  of  the  airline  industry 
as  crucial  to  the  development  of  tourism.  The  industry's 
current  problems  are  well  documented  and  are  the  subject  of  a 
forthcoming  report  by  the  National  Commission  To  Ensure  A 
Strong  Competitive  Airline  Industry. 

Passenger  Facilitation:   This  is  an  issue  that  has  long  been  a 
concern  of  tourism  officials  since  it  involves  the  ease  of 
entry  by  foreign  visitors  into  the  U.S.   The  problem  was  the 
subject  of  an  Aviation  Subcommittee  hearing  in  July  1992. 
Progress  has  been  made  and  legislation  is  pending  in  the  House 
Subcommittee  on  Immigration.   Among  other  issues,  this 
legislation  seeks  to  clarify  the  requirement  that  it  should 
take  no  more  than  45  minutes  for  a  passenger  to  clear  all 
immigration  controls  -  Customs,  Immigration  and  Naturalization 
Service  (INS)  and  Animal  and  Plant  Health  Inspection  Service 
(APHIS)  -  not  just  the  INS  controls.  The  tourism  industry  does 
recognize  that  improvements  have  been  made  in  passenger 
facilitation.   Administrative  reforms  have  been  enacted,  INS 
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has  introduced  an  INS  Passenger  Accelerated  Service  System 
(INSPASS)  that  makes  use  of  biometric  technology.   Also,  the 
Visa  Waiver  Pilot  Program  has  been  made  permanent.   Current 
concern  over  of  the  ease  of  entry  by  suspected  terrorists 
may,  however,  impact  on  such  progress. 

Airport  Congestion:   This  is  an  issue  at  the  core  of  inter- 
modalism.   Increasing  congestion  at  major  airports  causes  very 
costly  delays  and  is  a  deterrent  to  international  tourism. 
The  DOT  estimate  that  delays  costs  U.S.  airlines  and  business 
at  least  $5  billion  each  year  in  fuel  costs  and  wasted  time. 
There  is  concern  about  a  looming  capacity  gap  at  many 
airports.   According  to  the  most  modest  predictions,  800 
million  passengers  annually  will  travel  by  plane  by  the  year 
2000.   The  U.S.  air  system  is  already  straining  even  though 
the  yearly  burden  is  less  than  500  million  passengers. 
Current  issues  include  the  possible  diversion  of  airport 
revenue  to  fund  non-airport  activities  rather  than  spending  to 
increase  capacity,  for  example. 

Cost  And  Organization 

The  proposed  conference  is  seen  as  being  conducted  under 
the  auspices  of  the  Dept.  of  Commerce  and  would  require  an 
executive  director  and  support  staff.   The  House  Tourism 
Caucus  envisions  funding  as  being  provided  through  a  line- item 
appropriation.   Although  no  budget  has  been  developed,  the 
Caucus  looks  to  the  organizational  model  of  the  White  House 
conference  on  Small  Business,  held  under  President  Reagan, 
which  saw  60  state  and  regional  conferences  held  across  the 
country,  culminating  in  a  national  conference.   The  budget  was 
$5  million. 


PREPARED  BY:  Ben  Laidler 


WHITE  HOUSE  CONFERENCE  ON  TOURISM 


WEDNESDAY,  AUGUST  4,  1993 

House  of  Representatives,  Subcommittee  on  Avia- 
tion, Committee  on  Public  Works  and  Transpor- 
tation, Joint  With  Subcommittee  on  Surface 
Transportation  Committee  on  Public  Works  and 
Transportation, 

Washington,  DC. 

The  subcommittee  met,  pursuant  to  call,  at  9:45  a.m.,  in  room 
2165,  Raybum  House  Office  Building,  Hon.  James  L.  Oberstar 
(chairman  of  the  subcommittee)  presiding. 

Mr.  Oberstar.  The  Subcommittee  on  Aviation  and  the  Sub- 
committee on  Surface  Transportation  will  come  to  order  in  a  joint 
hearing,  the  first  of  its  nature  between  our  two  subcommittees. 

First,  the  Chair  apologizes  for  starting  late.  The  President  and 
the  Vice  President  this  morning  came  to  address  the  Democratic 
Caucus  and  the  session  lasted  past  9:30  until  just  a  few  moments 
ago.  I  beg  the  indulgence  of  all  our  witnesses  today. 

The  reason  for  this  unusual  joint  hearing  is  that  today  we  are 
going  to  inquire  into  and  take  testimony  on  the  economic  impact 
of  the  $320  billion  tourism  sector  upon  our  Nation's  economy  and 
the  significance  of  convening  a  White  House  Conference  on  Tour- 
ism and  Travel  and  the  interdependence  of  tourism,  travel,  and 
aviation. 

There  is  indeed  a  growing  realization  and  appreciation  of  tourism 
as  an  important  economic  force  in  our  national  economy.  But  few 
leaders  in  government  fully  recognize  and  appreciate  the  role  that 
promotion  of  tourism  and  development  of  tourism  play  in  boosting 
this  sector  to  one  of  the  Nation's  largest  economic  sectors.  That  is 
most  unfortunate,  because  tourism  frankly  is  underutilized  and 
underappreciated  as  a  form  of  economic  development. 

All  too  often  in  the  past  when  economies  have  failed,  whether  a 
major  natural  resource  industry  has  gone  under  or  major  sector 
has  simply  declined  and  moved  out  of  an  area,  people  said,  'Well, 
we  can't  do  anything  else,  maybe  we  will  try  tourism."  But  in  the 
last  10  years,  I  think  there  is  a  realization  that  tourism  jobs  are 
real.  The  dollars  are  real.  The  employment  opportunities  are  real. 

They  are  stepping  stones  to  other  opportunities  and  that  properly 
nurtured  tourism  creates  a  major  local  economic  force  and  impact 
and  people  now  are  saying,  and  certainly  in  the  area  that  I  rep- 
resent, 'let's  look  at  tourism  not  as  a  replacement  for  but  as  some- 
thing in  and  of  itself  that  is  a  positive  and  strong  and  vibrant  force 
in  our  area." 

(1) 


We  need  to  also  change  the  perception  among  many  in  govern- 
ment, the  false  perception,  that  all  we  need  to  do  is  export  Amer- 
ican culture  and  that  will  promote  U.S. — an  interest  in  tourism  in 
the  U.S.  abroad.  Frankly,  like  any  other  product,  tourism  has  to  be 
marketed,  packaged,  developed,  and  sold  to  our  customers  who  are 
the  foreign  travelers  who  come  to  the  United  States. 

We  have  heard  the  argument  just  recently  on  the  House  Floor  on 
the  debate  on  the  funding  of  U.S.  Travel  and  Tourism  Administra- 
tion, the  tourism  administration  that  this  program  of  advertising 
and  promoting  tourism  abroad  is  a  subsidy  to  airlines  and  hotels. 
The  truth  is  that  tourism,  like  any  other  industry,  has  to  be  sup- 
ported, nurtured,  and  at  the  very  least,  acknowledged  and  encour- 
aged by  government  if  it  is  to  continue  to  make  a  productive  con- 
tribution to  the  Nation's  economy. 

But  we  are  not  the  only  ones  who  sort  of  take  tourism  for  grant- 
ed. I  cite  an  example  of  a  year  ago  this  past  April,  I  was  in  Paris 
visiting  my  daughter  who  was  then  working  in  Paris.  I  took  the  op- 
portunity to  meet  with  the  Director  of  Civil  Aviation  of  France,  be- 
cause it  was  just  at  that  time  when  France  was  planning  to  and 
a  few  days  later  did  announce  rupture  of  the  aviation  bilateral  be- 
tween our  two  countries  in  a  dispute  over  how  many  passengers 
would  be  permitted  in  the  Atlantic  trade  between  the  United  States 
and  France. 

And  I  said  to  the  director — and  I  will  say  it  in  English,  I  won't 
bother  the  court  reporter  with  French — ^have  you  thought  about  the 
losses  that  will  result  from  this  reduction  in  travelers  between 
France  and  the  United  States,  that  your  tourism  sector  will  suffer 
a  $500  million  loss  from  the  smaller  number  of  travelers.  And  he 
said  quite  confidently  and  quite  affirmatively,  'This  is  aviation. 
Tourism  does  not  sit  at  this  table." 

Well,  we  have  to  make  sure  that  tourism  is  sitting  at  the  table 
in  all  the  negotiations  and  in  all  the  dealings  that  we  undertake 
in  international  affairs.  In  the  spring  of  1992,  the  USTTA  and  the 
GO*USA  launched  a  $2.6  million  television  campaign  in  the  United 
Kingdom.  USTTA  conducted  pre-  and  post-campaign  surveys  to  de- 
termine the  success  of  that  campaign.  The  results:  A  37.5  percent 
increase  in  travelers  planning  to  visit  the  United  States,  the  equiv- 
alent of  225,000  new  travelers. 

Even  if  you  assume  that  only  half  of  those  people  actually  visited 
the  United  States,  the  promotional  effort  was  tremendously  suc- 
cessful. The  113,000  additional  visitors  who  did  come  to  the  U.S. 
from  the  U.K.  generated  $241  million  in  new  international  travel 
receipts  creating  4,800-plus  new  jobs  in  the  United  States,  $32  mil- 
lion in  new  tax  revenue,  $17  million  of  which  went  to  the  Federal 
Government.  That  adds  up  to  a  return  on  investment,  return  on 
dollars  spent  in  the  United  States  to  dollars  spent  in  advertising 
this  program  of  93  to  1. 

Now,  in  this  room,  where  we  look  at  the  walls  and  see  all  the 
projects,  most  of  them  Corps  of  Engineers  projects  where  we  strug- 
gle to  get  a  1.1  to  1  ratio,  that  is  a  whopping  return  on  investment. 

Since  1986,  the  number  of  international  arrivals  to  the  United 
States  has  shown  an  average  annual  growth  rate  of  8.4  percent,  in- 
creasing from  26  million  visitors  in  1986  to  44.5  million  visitors  in 
1992.  During  that  same  period  of  time,  the  U.S.  balance  of  pay- 


ments  in  travel  jumped  from  a  negative  of  minus  $6.5  billion  in 
1986  to  a  surplus  of  $20.4  billion  in  1992. 

That  created  new  jobs,  new  economic  impact,  and  a  tremendous 
benefit  to  this  economy,  424,000  new  jobs  as  a  result  of  spending 
by  international  visitors  in  1986  and  that  jumped  to  946,000  new 
jobs  in  1992. 

I  am  going  to  ask  unanimous  consent  to  include  additional  com- 
ments on  the  tremendous  impact  of — economic  impact  of  tourism  in 
the  record  in  this  statement  and  I  want  to  conclude  by  saying  that 
I  find  it  disappointing,  discouraging,  to  say  the  least,  that  the  Unit- 
ed States  ranks  23rd  in  the  world  in  the  amount  of  funding  for  na- 
tional tourism  programs. 

Cyprus,  Poland,  Canada,  and  Malaysia  spend  significantly  more 
than  the  United  States  to  advertise  the  wonders  of  this  country 
and  attract  foreign  travelers  and  their  dollars  to  the  United  States. 

I  think  that  a  White  House  Conference  on  Tourism  would  high- 
light the  significance  of  this  economic  sector  for  all  Americans, 
bring  home  its  economic  potential  for  this  country,  help  us  to  ex- 
pand and  develop  that  sector  of  our  economy  and  provide  a  forum 
for  the  diverse  businesses  that  make  up  tourism  in  this  country  to 
join  forces  in  a  positive  way  in  a  common  effort  to  set  a  national 
agenda  for  tourism. 

[Mr.  Oberstar's  prepared  statement  follows:] 

Statement  of  Congressman  James  L.  Oberstar 

Today,  we  will  examine  the  economic  impact  of  tourism  upon  the  nation's  economy 
and  the  necessity  of  convening  a  White  House  Conference  on  Tourism. 

While  there  is  a  growing  realization  that  tourism  is  an  important  economic  force, 
few  government  leaders  recognize  the  role  that  promotion  and  development  play  in 
boosting  toxuism  into  one  of  the  nation's  largest  industries. 

It  is  an  unfortunate  fact,  the  tourism  is  under-utilized  as  a  form  of  economic  de- 
velopment. Many  government  officials  operate  under  the  false  perception  that  ex- 
porting American  culture  is  all  that  is  required  to  promote  U.S.  tourism  abroad.  Any 
efforts  beyond  that  amounts  to  nothing  more  than  subsidies  to  the  airUnes  and  ho- 
tels. The  truth  is  that  like  any  industry,  tourism  must  be  supported  and  nxutured 
if  it  is  continue  to  make  a  productive  contribution  to  the  nation's  economy. 

In  the  Spring  of  1992,  USTTA  and  the  GO-USA  Coalition  launched  a  $2.6  miUion 
television  campaign  in  the  United  Kingdom.  USTTA  conducted  pre  and  post  cam- 
paign surveys  to  determine  the  success  of  the  campaign.  The  results  were  astoimd- 
ing;  a  37.5%  increase  in  those  travelers  planning  to  visit  the  U.S.,  which  is  the 
equivalent  of  225,00  converted  travelers. 

Assiuning  that  only  half  of  these  travelers  actually  visited  the  U.S.,  the  pro- 
motional effort  was  hugely  successfid.  The  113,000  additional  visitors  from  the  U.K. 
generated  $241  million  in  incremental  U.S.  international  travel  receipts,  created 
4,835  new  U.S.  jobs,  provided  $32  million  in  new  tax  revenues  ($17  million  in  new 
federal  tax  revenues).  All  of  which  adds  up  to  a  retum-on-investment  of  nearly  93:1. 
An  excellent  investment  by  any  standard. 

Since  1986  the  number  of  international  arrivals  to  the  U.S.  has  shown  an  average 
annual  growth  rate  of  8.4%,  increasing  from  26  miUion  visitors  ton  1986  to  44.5  mil- 
lion in  1992.  During  this  same  period  the  U.S.  travel  balance  jvunped  from  a  nega- 
tive balance  of  $6.5  billion  in  1986  to  a  siuplus  of  $20.4  billion  in  1992. 

International  travelers  generate  more  than  impressive  statistics.  In  1986,  424,000 
new  jobs  were  created  as  a  resvdt  of  spending  by  international  visitors.  In  1992, 
946,000  jobs  were  created.  Those  jobs  provided  a  pa}rroll  income  of  $4.7  billion  in 
1986  and  $14.5  billion  in  1992. 

In  addition  to  creating  much  needed  jobs  in  a  stagnant  economy,  international  vis- 
itor spending  produces  significant  U.S.  tax  revenue.  In  1986  foreign  visitor  spending 
generated  $2.4  billion  in  tax  revenue,  rising  to  an  estimated  $7.2.  billion  in  1992. 
Federal  taxes  accounted  for  $1.2  billion  of  those  figures  in  1986  and  $3.7  billion  in 
1992. 


It  is  short-sighted  and  unrealistic  to  expect  such  phenomenal  growth  to  continue 
without  any  support  or  guidance  from  the  federal  government.  A  White  House  Con- 
ference on  Toui-ism  would  provide  the  much-needed  road  map  to  continue  tourism's 
drive  to  success  well  into  the  21st  century.  It  would  also  send  a  strong  message  that 
tourism  deserves  to  be  respected  as  an  economic  force. 

Currently,  the  United  States  ranks  23th  in  the  world  on  the  amount  of  funding 
for  national  tourism  programs.  Cjrprus,  Poland,  Canada,  and  Malaysia,  to  name  just 
a  few,  all  spend  significantly  more  than  the  U.S. 

As  the  Representative  of  a  largely  rural  district,  I  know  the  contribution  that 
tourism  makes  to  a  community  cannot  be  measured  solely  in  economic  terms.  All 
too  often  rural  economic  development  means  converting  niral  communities  into 
small  urban  communities  by  recruiting  manufacturing  plants  and  strip  malls  to  cre- 
ate jobs.  While  both  are  certainly  worthy  forms  of  development,  the  emphasis  is  on 
changing  the  character  of  the  community  rather  than  promoting  the  quaUties  that 
make  that  community  unique. 

Tourism  recognizes  the  value  of  preserving  the  culture  of  rural  communities.  As 
an  economic  development  tool,  tourism  encourages  communities  to  market  their  spe- 
cial attributes  while  preserving  the  lifestyle  that  drew  people  to  the  community  in 
the  first  place.  Finally,  tourism  promotes  civic  pride  by  demonstrating  the  unique- 
ness and  charm  of  a  community  and  giving  the  residents  a  stake  in  maintaining 
those  special  features. 

Like  the  regions  and  communities  it  serves,  tourism  is  not  a  single  entity,  but  a 
multi-faceted  enterprise  made  up  of  many  different  industries.  A  Wnite  House  Con- 
ference on  Tourism  would  bring  these  diverse  businesses  together  set  to  the  federal 
agenda  for  tourism.  Such  a  conference  would  make  a  substantial  contribution  to- 
wards furthering  tiie  understanding  of  tourism's  potential,  while  furthering  many 
of  the  economic  and  social  goals  President  Clinton  has  outlined  in  his  vision  of 
America's  future. 

Mr.  Oberstar.  The  Chair  recognizes  the  gentleman  from  Penn- 
sylvania, Mr.  dinger. 

Mr.  Clinger.  Thank  you,  Mr.  Chairman,  and  thank  you  for  call- 
ing this  very  important  hearing. 

As  you  already  indicated,  tourism  is  a  major  industry  in  this 
country,  second  largest  U.S.  employer.  It  is  our  number  one  U.S. 
export  with  44.5  million  visitors  last  year  and  a  net  trade  surplus 
of  $16.2  billion.  And  the  growth  has  been  really  remarkable,  show- 
ing a  43  percent  increase  in  the  last  10  years,  which  is  twice  the 
rate  of  any  other  U.S.  industry. 

I  just  want  to  underscore  the  importance  of  the  highway  network 
to  the  overall  goal  of  increasing  tourism  and  the  importance  of  the 
pending  national  highway  system.  More  than  80  percent  of  all  park 
and  rural  tourism  is  by  car,  recreational  vehicle,  or  bus.  Recreation 
driving  accounts  for  more  than  70  percent  of  all  road  traffic  in  the 
United  States.  So  I  think  we  need  to  highlight  the  importance  of 
this  system  to  the  tourism  industry. 

It  will  comprise  only  4  percent  of  the  Nation's  roads  but  is  going 
to  carry  40  percent  of  the  Nation's  traffic  and  the  national  highway 
system  is  going  to  carry  80  percent  of  the  Nation's  tourism,  so  it 
is  a  vital  part  of  the  overall  matrix  we  are  talking  about  here. 

Opponents  of  the  highway  system  who  favor  Federal  spending  on 
transit,  in  particular  urban  transit,  I  think  ignore  the  impact  of 
tourism  on  the  American  economy  and  the  necessity  of  promoting 
the  national  highway  system. 

I  would  like  to  also  register  concern  about  my  opposition  to  the 
gas  tax  being  used  for  purposes  other  than  infrastructure  develop- 
ment as  is  presently  contemplated. 

So  I  think  the  bill  is  a  good  bill.  It  is  divided,  as  you  indicated, 
into  two  sections  containing  the  findings  of  Congress,  the  impor- 
tance of  international  trade  and  tourism,  the  capacity  for  job  gen- 


eration,  and  the  sense  of  Congress  that  this  conference,  a  con- 
ference be  convened  to  recognize  the  importance  of  the  industry 
and  to  address  the  critical  issues  that  highlight  the  independence 
of  transport  and  tourism. 
[Mr.  Clinger's  prepared  statement  follows:] 

Prepared  Statement  of  Hon.  William  F.  Clinger,  Jr. 

Mr.  Chairman,  tovirism  has  become  an  even  more  vital  part  of  the  American  econ- 
omy. No  longer  do  tourists  confine  their  visits  to  one  of  several  renowned  cities,  na- 
tional parks,  or  monuments  around  our  nation;  over  the  last  several  years,  entire 
regions  have  developed  into  flourishing  tourism  markets.  The  United  States  contin- 
ues to  offer  a  wide  variety  of  offerings  that  few  countries  in  the  world  can  match. 
And  with  our  efficient  transportation  network,  moving  from  one  area  to  the  other 
is  convenient  and  cost-effective. 

Based  on  my  familiarity  with  the  air  carrier  industry,  I  tun  well  aware  of  the 
growing  importance  that  discretionary  travel,  tourism,  and  international  markets 
have  on  the  industry's  profitability.  Carriers  can  be  longer  afford  to  simply  woo  the 
businessman  and  fiU  the  remaining  seats  with  vacationers.  Sometimes  I  wonder  if 
the  converse  isn't  true. 

I  am  concerned,  however,  about  the  ability  of  the  U.S.  to  sustain  the  growth  and 
vitality  of  the  tovuism  industry.  Up  to  now,  it  is  indisputable  that  tourism  has  floiu-- 
ished.  The  efforts  of  states,  local  communities,  travel  agencies,  and  the  like  largely 
been  responsible  for  this  growth.  But  what  bothers  me  is  that  ovu"  country  has  mus 
far  failed  to  develop  a  national,  coordinated  program  to  lvu«  foreign  visitors  to  ovir 
shores.  And  I  fear  that  in  an  increasingly  competitive  world,  lacking  such  an  initia- 
tive and  relying  instead  on  a  hit  or  miss  approach  mounted  by  local  entities,  we  may 
well  see  a  tapering-off  of  new  business. 

For  instance,  Asian  visitors  are  a  huge  source  of  business  to  Hawaii  and  the 
Southwest,  yet  enormous  development  is  underway  in  northeast  Australia  to  attract 
this  same  market.  The  latest  generation  of  long-range  aircraft  are  now  able  to  span 
virtually  one-third  of  the  globe  non-stop,  making  it  more  convenient  and  cheaper  to 
fly  visitors  to  new  ports  to  call  that,  until  recently,  were  considered  beyond  reach. 
Lesser  developed  countries  are  gearing  up  to  lure  even  more  sophisticated  travelers, 
able  to  offer  very  competitive  tour  packages. 

Tourism's  importance  to  our  markets  cannot  be  understated.  Skilled  and  un- 
skilled, union  and  non-union  employees  are  dependent  on  this  industry  that  has 
proven  to  be  quite  volatile.  I  am  hopeAil  a  White  House  Conference  on  Tovuism  will 
prove  to  be  a  catalyst  to  help  everyone  focus  on  new  strategies  to  sustain  and  nur- 
ture this  importance  component  of  our  economy. 

Thank  you,  Mr.  Chairman. 

Mr.  Clinger.  And  Mr.  Chairman,  with  that,  I  would  ask  unani- 
mous consent  that  a  statement  by  Mr.  Petri  and  a  statement  by 
Mr.  Zeliff  might  be  included  at  this  point. 

Mr.  Oberstar.  Without  objection,  so  ordered. 

[Messrs.  Petri  and  Mr.  Zeliff  s  prepared  statements  follow:] 

Prepared  Statement  Hon.  Thomas  E.  Petri 

Mr.  Chairman,  as  you  have  steted,  today  our  subcommittees  will  examine  the  im- 
portence  of  the  tourism  industry  and  what  steps  can  be  taken  to  increase  tourism 
in  the  United  States. 

Coming  from  the  State  of  Wisconsin,  where  our  many  lakes,  parks  and  other  nat- 
ural resources  provide  nearly  endless  opportunities  for  hiking,  biking,  swimming, 
camping,  boating,  fishing  and  many  other  recreational  activities,  I  appreciate  the 
important  part  that  tourism  plays  in  our  economy.  In  fact,  close  to  $5.5  billion  in 
tourism  revenues  is  generated  in  Wisconsin  annusdly;  25  million  people  travel  with- 
in our  stete  each  year,  about  47%  arriving  fix)m  out-of-stete  and  tne  rest  Wisconsin- 
ites  enjoying  their  own  stete. 

Obviously,  our  work  here  on  this  Committee  contributes  to  the  success  of  the  tour- 
ism industry.  After  all,  travellers  cannot  reach  the  many  tourist  destinations  around 
the  country  without  adequate  airports,  highways  and  other  transportation  facilities. 
ISTEIA,  the  transportetion  law  enacted  last  Congress,  also  provides  new  opportuni- 
ties to  promote  tourism,  through  increased  infrastructure  fiinding  from  the  Highway 
Trust  Fund,  the  esteblishment  of  a  National  Highway  System,  and  the  creation  of 
programs  such  as  the  transportetion  enhancement  program. 


I  know  this  is  an  issue  of  great  importance  to  the  Chairman  of  our  Aviation  Sub- 
committee, Jim  Oberstar,  and  I  commend  him  for  the  time  and  effort  he  has  devoted 
to  this  subject. 

Thank  you,  Mr.  Chairman. 


Statement  of  Hon.  William  H.  Zeliff,  Jr. 

Mr.  Chairman,  I  want  to  thank  you  for  calUng  this  hearing  today  to  focus  on 
House  Conciurent  Resolution  110,  legislation  which  expresses  the  sense  of  Congress 
that  the  President  should  convene  a  White  House  Conference  on  Tourism. 

As  an  innkeeper  by  trade,  and  one  who  knows  firsthand  the  business  of  travel 
and  tourism,  I  am  particularly  pleased  that  we  are  focusing  needed  attention  on  the 
issue  of  tourism  and  its  importance  to  our  economy. 

Mr.  Chairman,  I  think  very  few  people  in  this  covmtry  realize  how  important  tour- 
ism is  to  our  economy.  International  tomism  created  a  $16.2  billion  trade  surplus 
last  year,  making  tourism  our  number  one  export.  44.5  million  international  travel- 
ers visited  the  United  States  in  1992,  spending  over  $71.5  biUion  and  directly  sup- 
porting over  1  million  American  jobs. 

Tourism  accounts  for  six  percent  of  the  nation's  GNP,  and  travel  and  tourism  rep- 
resents the  country's  third  largest  retail  industry  in  terms  of  business  receipts,  be- 
hind only  automotive  dealers  and  food  stores.  Nearly  6  million  Americans  were  em- 
ployed directly  in  the  travel  industry  in  1991,  making  this  the  second  largest  em- 
ployer in  the  country.  What  is  particularly  noteworthy  is  the  fact  that  travel  indus- 
try employment  has  grown  43%  in  the  past  ten  years,  twice  the  rate  of  growth  for 
all  US  industries.  The  2.9  million  new  jobs  created  by  the  industry  since  1979  ac- 
counted for  15.4%  of  emplojmaent  growth  nationwide.  But  these  figures  don't  take 
into  account  anoliier  3  million  jobs  created  by  travel  and  toiuism  indirectly,  such 
as  the  construction  workers  hired  to  renovate  or  build  a  hotel  or  the  auto  workers 
who  make  vehicles  purchased  by  auto  rental  companies. 

Without  question,  Mr.  Chairman,  the  importance  of  tourism  to  our  economy  and 
the  ability  of  this  industry  to  generate  job  growth  strongly  merits  a  White  House 
conference  focusing  on  ways  to  expand  this  important  industry.  I  salute  the  distin- 
guished Chairman  of  the  Aviation  Subcommittee,  Jim  Oberstar,  who  also  serves  as 
the  Chairman  of  the  Congressional  Travel  and  Tourism  Caucus,  for  his  leadership 
in  introducing  H.  Con.  Res  110  and  promoting  travel  and  tourism. 

We  haven't  fiilly  realized  the  enormous  economic  potential  of  the  travel  and  tour- 
ism in  this  country.  A  White  House  conference,  focusing  on  the  critical  issues  which 
affect  the  tourism  and  transportation  industries  in  this  country,  will  help  us  to  real- 
ize this  potential. 

Mr.  Oberstar.  I  appreciate  the  gentleman's  comments.  And  the 
Chair  recognizes  the  cochairman  of  this  joint  subcommittee  hear- 
ing, the  gentleman  from  West  Virginia,  Chairman  Rahall  of  the 
Surface  Transportation  Subcommittee. 

Mr.  Rahall.  Thank  you  very  much,  Mr.  Chairman. 

I  indeed  commend  you  for  calling  this  joint  hearing  of  our  two 
subcommittees  on  such  an  important  issue  as  we  have  today.  I 
want  to  commend  Chairman  Oberstar  as  well  for  his  leadership  on 
the  tourism  caucus.  He  has  dedicated  a  great  deal  of  his  time  and 
effort  to  this  caucus,  and  his  work  and  that  of  the  caucus  staff  is 
to  be  highly  commended  by  all  of  us. 

I  know  we  have  a  fine  panel  of  distinguished  colleagues  here. 
Many  of  them,  as  well  as  Vice  Chairman  Toby  Roth,  are  very  active 
in  the  tourism  caucus  and  I  am  going  to  keep  my  opening  remarks 
brief  and  ask  unanimous  consent  that  the  full  statement  be  in- 
serted in  the  record. 

Mr.  Chairman  you  have  indeed  described  the  effect  of  tourism 
very  well  as  has  Ranking  Minority  Member  Mr.  dinger.  I  often 
refer  to  the  need  in  this  country  to  foster  what  I  describe  as  a  tour- 
ism infrastructure  in  this  country. 

Just  as  we  have  a  public  works  infrastructure  of  which  this  com- 
mittee is  vitally  involved  in  order  to  deliver  our  drinking  water  aiid 


other  services  and  a  transportation  infrastructure  in  order  to  travel 
across  the  countryside,  tourism  infrastructure  investments  encour- 
age private  sector  initiative  in  order  to  provide  support  services  to 
attract  and  maintain  a  far-reaching  tourism  trade. 

So  in  part,  our  tourism  infrastructure  is  fiscal  in  nature.  It  can 
be  anything  from  a  national  park  unit,  to  a  recreational  lake,  to  a 
preserved  set  of  historical  buildings.  And  with  any  other  type  of  in- 
frastructure, unless  suitable  resources  are  dedicated  toward  their 
maintenance  and  improvements,  it  will  crumble.  In  my  view,  it  is 
in  that  area  that  funding  has  been  woefully  inadequate. 

Mr.  Chairman,  I  do  commend  you  once  again  for  calling  this 
hearing  today  and  commend  you  in  the  resolution  that  is  called  for 
in  the  White  House  Conference  on  Tourism  because,  in  my  view, 
that  would  help  emphasize  the  importance  of  the  infrastructure  im- 
provements to  our  tourism. 

So  I  do  ask  unanimous  consent  that  the  remainder  of  my  state- 
ment be  made  part  of  the  record. 

Mr.  Oberstar.  Without  objection,  so  ordered. 

[Mr.  Rahall's  prepared  statement  follows:] 

Prepared  Statement  of  Chairman  Nick  J.  Rahall  II 

The  Subcommittee  on  Surface  Transportation  is  meeting  today  with  the  Aviation 
Subcommittee  to  conduct  a  hearing  on  a  concurrent  resolution  relating  to  the  role 
of  transportation  initiatives  in  the  development  of  enhanced  tourism  opportunities. 

The  White  House  conference  on  Tourism  called  for  by  this  resolution  would,  in 
my  view,  help  emphasize  the  importance  of  infrastructure  improvements  to  tourism. 

In  effect,  tiie  need  to  foster  what  I  refer  to  as  a  'tourism  infrastructure'  in  this 
country.  Just  as  we  must  have  a  public  works  infrastructure  in  order  to  deliver 
drinking  water  and  other  services,  and  a  transportation  infrastructure  in  order  to 
travel  across  the  countryside,  tourism  infrastructure  investments  encourage  subse- 
quent private  sector  initiative  to  provide  support  services  to  attract  and  maintain 
a  flourishing  tovuism  trade. 

In  part,  tiiis  toiuism  infrastructure  is  physical  in  natiu«,  and  can  be  anything 
from  a  national  park  unit,  to  recreational  lake,  to  a  preserved  set  of  historical  build- 
ings. 

And  as  with  any  other  type  of  infitistructure,  imless  suitable  resources  are  dedi- 
cated toward  maintenance  and  improvements,  it  will  crumble.  In  my  view,  it  is  in 
this  area  that  funding  has  been  woefully  inadequate. 

With  the  Intermodal  Surface  Transportation  Efficiency  Act  of  1991,  however,  the 
first  attempts  are  being  made  to  dovetail  investments  in  the  transportation  and 
toxirism  sectors. 

For  example,  the  ISTELA  transportation  enhancements  program  can  be  used  for 
the  acqvusition  of  scenic  easements  or  historic  sites,  historic  preservation  and  ar- 
chaeological planning  and  research. 

Meanwhile,  under  the  Scenic  Byways  program  an  effort  is  being  made  to  assist 
the  States  in  upgrading  or  increasing  tiie  number  of  scenic  byways. 

So  I  wovdd  commend  the  gentleman  fi:t)m  Minnesota,  Jim  Oberstar,  for  his  leader- 
ship in  these  issues,  and  I  look  forward  to  hearing  fix>m  today's  witnesses. 

Mr.  Oberstar.  The  Chair  will  observe  we  have  a  large  number 
of  witnesses  today  and  we  hope  to  conduct  this  hearing  in  the  na- 
ture of  a  hearing,  more  Ustening  than  talking  by  Members. 

And  because  of  the  vote  in  progress,  I  would  like  to  ask  Members 
to  suspend  reading  their  statements  and  I  would  like  to  place  in 
the  record  the  statements  of  Mr.  Costello  of  Illinois  and  Mr.  Cop- 
persmith of  Arizona. 

[Messrs.  Costello  and  Coppersmith's  prepared  statements  follow:] 


Prepared  Statement  of  Congressman  Jerry  F.  Costello 

Chairman  Oberstar  and  Chairman  Rahall,  I  want  to  thank  you  for  calling  today's 
hearing  to  discuss  H.Con.Res.  110,  the  resolution  which  expresses  the  sense  of  Con- 
gress that  the  President  should  convene  a  White  House  Conference  on  tourism.  At 
today's  hearing  we  wiU  discuss  the  importance  of  tourism  to  our  nation's  economy 
and  learn  about  the  proposal  to  convene  a  White  House  Conference  on  Tourism. 

As  a  member  of  the  Congressional  Travel  and  Tourism  Caucus,  I  strongly  believe 
that  tourism  can  and  does  greatly  contribute  to  oxu-  nation's  economy.  This  industry 
has  enormous  potential  to  create  jobs  as  it  grows.  In  fact,  in  the  last  ten  years,  the 
tourism  industnr  has  grown  at  twice  the  rate  of  any  other  U.S.  industry. 

A  number  of  communities  in  my  Congressional  District  in  Southwestern  and 
Southern  Illinois  are  cvurently  exploring  their  options  for  developing  a  strong  tour- 
ism industry.  For  example,  the  Mississippi  River  Parkway  Commission  which  was 
estabhshed  to  encourage  tourism  along  the  Mississippi  River.  Mr.  Greg  Pruitt,  tJie 
Kentucky  Representative  on  the  Board  of  Directors  of  this  commission  will  testify 
today  about  the  role  of  transportation  infrastructvire  in  developing  tourism  opportu- 
nities along  the  Mississippi  River. 

I  look  forward  to  hearing  Mr.  Pruitt's  statement  as  well  as  the  statements  of  the 
other  witnesses  who  testify  today  in  support  of  the  White  House  Conference  on 
Toiuism. 


Prepared  Statement  of  Hon.  Sam  Coppersmith 

Mr.  Chairman,  Mr.  Chairman,  fellow  Members,  distinguished  guests,  I  would  like 
to  join  in  support  of  a  White  House  Conference  on  Tourism.  As  a  representative 
from  Arizona,  I  know  well  the  importance  of  tourism  as  a  driving  force  in  our  econ- 
omy. A  debate  exists  over  whether  tourism  is  Arizona's  largest  or  second-largest  in- 
dustry, but  there  is  no  doubt  that  tourism  is  vital  to  my  state.  In  1992,  24.6  million 
people  visited  Arizona,  spending  $7.2  billion  in  the  process  and  contributing  to  the 
employment  of  over  a  quarter  of  a  million  people.  One  out  of  every  six  jobs  in  Ari- 
zona is  related  to  tovirism.  ,  i     mu 

The  figures,  as  you  all  know,  are  no  less  impressive  on  the  national  scale.  The 
domestic  tovirism  industry  generates  tens  of  billions  of  dollars  and  millions  of  jobs 
nationwide,  despite  the  recent  global  economic  slowdown  and  a  relative  paucity  of 
fiinding  for  overseas  advertising.  These  facts  lead  us  to  ask,  "How  much  better 
would  business  be  if  .  .?" 

I  believe  part  of  the  answer  to  that  auestion  lies  in  the  proposed  White  House 
Conference  on  Tourism.  The  extensive  findings  in  H.Con.Res  110  deserve  careful 
and  thorough  consideration  by  a  non-partisan  panel  interested  in  promoting  not  any 
one  state  or  region,  but  an  agenda  that  wiU  benefit  the  entire  nation.  As  the  second 
largest  employer  in  the  country,  tourism  must  play  a  key  role  in  our  economic  recov- 

1  would  like  to  see  the  White  House  Conference  on  Tourism  become  a  reali^  and 
produce  a  cohesive,  substantive,  and  exciting  program  to  assist  the  tovirism  industry 
and  our  economy. 

Mr.  Oberstar.  Let's  proceed  immediately  to  our  witnesses  and 
begin  with  the  vice  chairman  of  the  Travel  and  Tourism  Caucus, 
the  gentleman  from  Wisconsin,  Congressman  Toby  Roth. 

TESTIMONY  OF  HON.  TOBY  ROTH,  A  REPRESENTATIVE  IN 
CONGRESS  FROM  WISCONSIN;  HON.  BOB  CLEMENT,  A  REP- 
RESENTATIVE IN  CONGRESS  FROM  TENNESSEE;  HON. 
LARRY  LaROCCO,  A  REPRESENTATIVE  IN  CONGRESS  FROM 
IDAHO;  HON.  NEIL  ABERCROMBIE,  A  REPRESENTATIVE  IN 
CONGRESS  FROM  HAWAH;  AND  HON.  DONALD  M.  PAYNE,  A 
REPRESENTATIVE  IN  CONGRESS  FROM  NEW  JERSEY 
Mr.  Roth.  I  thank  you  very  much,  Mr.  Chairman  and  Members 

of  the  committee.  I  am  delighted  to  be  here  with  the  distinguished 

panel  that  we  have  of  Members.  .     ^ 

Today  we  focus  on  an  issue  of  major  significance  to  our  Nation  s 

economy  and  I  want  to  associate  myself  with  the  remarks  made  by 
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the  chairman  of  our  Travel  and  Tourism  Caucus,  Congressman 
Oberstar. 

All  of  us  are  aware  that  travel  and  tourism  is  the  number  one 
export  in  America.  It  is  a  prime  source  of  our  economic  health  and 
the  source  of  good-paying  jobs  for  our  Nation.  TTiat  is  one  of  the 
main  reasons  that  I  have  been  a  Member  of  the  Travel  and  Tour- 
ism Caucus  from  its  inception. 

TTiat  is  also  why  I  join  Chairman  Oberstar  in  calling  for  the  cre- 
ation of  a  White  House  Conference  on  Tourism.  It  will  be  greatly 
beneficial  to  our  Nation's  tourist  industry  and  all  that  flows  from 
that  particular  goal.  One  might  ask  the  question:  ''Why  do  we  need 
a  conference  on  tourism?" 

America  already  attracts  millions  of  visitors  each  year  to  places 
like  Disney  World,  Las  Vegas,  and  Honolulu.  However,  the  tourist 

gotential  of  much  of  our  Nation  lies  untapped.  Rural  America  could 
e  a  powerful  magnet  to  international  visitors.  Yet  this  magnet  has 
not  been  given  the  full  power  needed  to  attract  new  guests.  Na- 
tional statistics  indicate  that  close  to  87  percent  of  today's  travelers 
want  to  get  off  the  main  interstates  and  travel  the  scenic  highways 
and  byways  of  the  United  States. 

Today's  tourists  are  interested  in  taking  the  road  less  traveled, 
yet  often  rural  destinations  are  not  well  known,  lacking  the  natural 
exposure  of  America's  big  cities  and  resorts.  A  White  House  Con- 
ference on  Tourism  would  provide  rural  communities  with  a  forum 
to  let  the  world  know  about  its  attractions.  Tourists  everywhere 
could  be  enticed  by  America's  unspoiled  wilderness  with  its  oppor- 
tunities for  hiking,  hunting,  boating,  and  other  adventures. 

What  does  increased  tourism  in  rural  America  mean?  At  a  time 
when  many  of  our  small  towns  are  under  economic  pressure  and 
declining,  tourism  has  the  potential  to  create  jobs  and  bright  fu- 
tures for  smalltown  America.  Until  the  1980s,  unemployment  rates 
were  consistently  higher  in  urban  areas  than  in  rural  areas.  How- 
ever, that  is  not  the  case  today.  With  fewer  than  19  percent  of 
rural  Americans  earning  their  living  from  the  land,  we  must  look 
at  other  sources  of  economic  growth  in  rural  communities  and  sur- 
rounding regions. 

I  speak  from  experience.  Tourism  accounts  for  65  percent  of  all 
employment  within  the  northern  section  of  my  district.  In  other 
words,  tourism  equals  jobs.  It  is  time  to  tell  visitors  to  America  to 
try  the  road  less  traveled  and  visit  the  heartland  of  America.  That 
is  why  I  am  excited  about  a  White  House  Conference  on  Tourism. 

I  have  seen  what  a  White  House  Conference  on  Small  Business 
has  done  and  if  it  does  the  same  for  tourism,  this  could  be  a  real 
boon  and  blessing  for  tourism.  By  allowing  rural  tourism  services 
and  grant  programs  to  participate,  it  will  provide  the  focus  needed 
so  that  rural  tourism  is  recognized  as  a  major  economic  force. 

One  such  program  authorized  under  the  Tourism  Policy  and  Ex- 
port Promotion  Act  of  1982  is  a  National  Rural  Tourism  Develop- 
ment Foundation.  I  have  been  a  supporter  of  this  foundation  since 
its  inception.  The  foundation  is  charged  with  planning,  developing, 
and  implementing  projects  aimed  at  attracting  foreign  visitors  to 
rural  America. 

Foundations  Uke  this  are  available  to  rural  communities  and  op- 
erate as  nonprofit  organizations  with  no  Federal  funding.  A  White 
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House  Conference  could  bring  these  services  to  the  attention  of 
rural  areas  in  search  of  new  sources  of  development.  Tourism  is 
our  number  one  export.  In  the  United  States,  it  is  the  number  one 
industry  in  13  States  and  the  number  two  industry  in  16  States. 
Yet  the  United  States  has  not  fully  taken  advantage  of  the  poten- 
tial benefits:  Jobs  and  economic  growth  which  tourism  can  bring  to 
our  Nation. 

We  need  to  have  the  same  level  of  commitment  to  promoting 
tourism  as  other  nations.  A  concerted  national  effort  to  promote 
tourism  is  long  overdue.  I  therefore  urge  the  creation  of  the  White 
House  Conference  on  Tourism  as  a  bold  step  in  the  right  direction, 
and  I  also  want  to  commend  this  committee  and  especially  you,  Mr. 
Chairman,  for  the  initiatives  that  you  have  taken  and  thank  these 
other  four  wonderful  colleagues  we  have  who  have  given  so  much 
attention  to  tourism  for  being  here  this  morning  to  thank  you. 

Mr.  Oberstar.  Toby,  thank  you  very  much  for  your  strong  sup- 
port and  your  active  participation  in  the  reinvigoration  of  the  Trav- 
el and  Tourism  Caucus. 

Mr.  Oberstar.  The  secretary-treasurer  of  the  Travel  and  Tour- 
ism Caucus,  the  gentleman  from  Tennessee,  Mr.  Clement. 

Mr.  Clement.  Thank  you,  Mr.  Chairman. 

It  is  indeed  a  great  pleasure  to  testify  on  what  is  undoubtedly 
one  of  the  most  significant  factors  influencing  the  health  of  our  Na- 
tion's economy.  I  would  however  be  neglectful  if  I  did  not  comment 
about  you,  Mr.  Chairman,  by  your  untiring  effort  to  travel  and 
tourism  and  the  time  and  attention  that  you  have  given  this  issue. 

As  secretary-treasurer  of  the  Congressional  Travel  and  Tourism 
Caucus,  it  has  been  my  good  fortune  to  work  very  closely  with 
Chairman  Oberstar  as  our  caucus  chairman  and  other  officers  and 
other  members  of  the  Tourism  Caucus  and  witness  firsthand 
Chairman  Oberstar's  commitment  to  these  issues. 

Even  before  I  came  to  Congress  in  1988,  I  knew  the  importance 
of  tourism  in  my  own  home  State  of  Tennessee.  While  serving  on 
the  Tennessee  Valley  Authority  during  President  Jimmy  Carter's 
administration,  I  worked  with  the  TVA  and  white  water  rapid  sup- 
porters to  ensure  that  the  Ocoee  River  would  not  be  completely 
dried  up  due  to  the  building  of  a  new  dam.  This  cooperation  be- 
tween government,  nature,  ecotourism  allowed  the  white  water  en- 
thusiasts to  utilize  an  excellent  natural  resource  while  promoting 
the  rural  economy  surrounding  the  river  in  Polk  County,  Ten- 
nessee. 

You  will  later  hear  testimony  from  Mr.  Bill  Endicott,  former 
Oljnnpic  coach  at  the  United  States  white  water  canoe  and  kayak 
team  who  will  explain  to  you  the  effect  that  decision  has  had  on 
Polk  County  as  it  has  been  chosen  as  the  site  for  the  1996  Summer 
Oljrmpic  canoe  and  kayak  games. 

Mr.  Chairman,  Polk  County  is  a  microexample  of  the  effect  that 
tourism  plays  on  our  national  economy.  As  communities  compete 
for  fewer  and  fewer  Federal  and  State  dollars  to  improve  their 
economies,  they  must  turn  toward  alternative  means  of  raising  rev- 
enue. This,  in  my  opinion,  is  the  very  heart  of  House  Concurrent 
Resolution  110. 

By  calling  for  a  White  House  Conference  on  Tourism,  we  are  ask- 
ing the  Clinton  administration  to  better  equip  our  Nation's  commu- 
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nities  with  the  empowerment  tools  necessary  to  improve  their  local 
economies.  This  conference  will  assuredly  produce  a  more  formal 
and  proactive  leadership  in  the  tourism  industry  and  further  en- 
hance its  growth  and  development. 

I  believe  we  have,  what,  five  minutes  remaining?  Do  you  want 
me  to  continue  or  break  for  a  moment?  I  don't  have  too  much  left, 
but 

Mr.  Oberstar.  We  are  down  to  three  minutes  remaining  on  this 
vote,  and  I  think  we  can  make  it  there  easily  and  return  quickly. 
The  subcommittee  will  stand  in  recess. 

Mr.  Clement.  All  right. 

[Recess.] 

Mr.  Oberstar.  The  subcommittee  will  resume  its  sitting.  The 
gentleman  from  Tennessee  had  a  good  point  in  his  presentation. 
We  ask  the  gentleman  to  resume. 

Mr.  Clement.  I  would  like  to  take  this  opportunity  to  encourage 
my  colleagues  and  the  House  of  Representatives  to  endorse  the  ad- 
ministration's Goals  2000  Educate  America  Program.  I  bring  this 
to  your  attention  in  this  forum  for  a  specific  reason. 

Under  the  Groals  2000  plan,  the  establishment  of  a  national  skills 
standards  board  would  take  place.  This  board  would  serve  as  a  cat- 
alyst in  the  development  and  approval  of  voluntary  national  skill 
standards  for  our  Nation's  educational  curriculum  that  will  further 
enhance  work  force  skills. 

This  greatly  affects  tourism  because  the  creation  of  these  na- 
tional skill  standards  will  ensure  the  development  of  a  high-skilled, 
high-performance  and  high-quality  work  force  that  has  a  more  com- 
prehensive understanding  of  the  linkages  between  all  components 
of  the  work  force  investment  strategy. 

These  strategies,  according  to  a  recent  report  by  the  House  Com- 
mittee on  Education  and  Labor  include  school  to  work  transitions, 
secondary  and  post  secondary  vocational  education,  and  job  train- 
ing programs.  In  1991,  the  travel  and  tourism  sector  of  our  Na- 
tion's economy  employed  one  out  of  every  thirteen  Americans  rep- 
resenting our  Nation's  second  largest  employer  behind  health  serv- 
ices. 

That  is  why  coordinated  national  skills  curriculum  will  not  only 
benefit  the  industry,  but  also  benefit  every  American  providing 
them  with  the  skills  necessary  to  pursue  their  dreams. 

Mr.  Chairman,  I  have  no  doubts  that  this  resolution  will  be  ea- 
gerly received  by  the  Clinton  administration.  I  have  certainly  en- 
joyed working  with  you.  Chairman  Rahall,  Representative  Roth, 
Representative  Abercrombie,  Representative  LaRocco  and  the  many 
other  Members  of  the  Congressional  Travel  and  Tourism  Caucus 
who  have  been  so  dedicated  to  this  cause. 

Tourism  offers  many  unique  opportunities  for  communities  rang- 
ing from  economically  disadvantaged  rural  areas  to  ethnic  areas  to 
booming  urban  centers.  That  is  why  I  feel  this  conference  is  so  crit- 
ical to  the  health  of  the  American  economy  and  should  be  enthu- 
siastically received  by  all  Members  of  the  House  of  Representa- 
tives. 

Mr.  Oberstar.  I  thank  the  gentleman  for  that  very  strong  and 
forceful  statement  and  informative  statement. 
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And  at  this  time  the  Chair  will  recognize  the  gentleman  from 
Idaho,  Mr.  LaRocco. 

Mr.  LaRocco.  Thank  you  very  much,  Mr.  Chairman. 

It  is  indeed  a  pleasure  to  be  with  you  today  and  to  support  House 
Concurrent  Resolution  110  calling  for  a  White  House  Conference  on 
tourism. 

I  come  before  you  as  a  Member  of  the  Congressional  Travel  and 
Tourism  Caucus  Steering  Committee,  as  Chairman  of  the  Caucus 
Study  Group  on  Natural  Resources  and  Recreation,  and  as  the  rep- 
resentative for  one  of  the  most  scenic  and  resource  rich  districts  in 
the  House  of  Representatives.  I  thank  you  for  this  opportunity  to 
be  here. 

Travel  and  recreational  tourism  represent  Idaho's  third  largest 
industry.  In  Idaho  and  many  western  States,  travel  and  tourism 
are  among  the  most  prosperous  segments  of  the  economy,  charting 
unprecedented  growth  over  the  last  few  years.  Because  we  offer 
first  class,  year-round  recreational  opportunities  ranging  from 
white  water  rafting  and  snow  skiing  for  the  adventure  traveler,  to 
world  renowned  resorts  and  cultural  attractions  for  the  more  tradi- 
tional vacationer,  Idaho's  diversity  ranks  it  among  the  most  desired 
tourist  destinations. 

Mr.  Chairman,  Members  of  the  committee,  I  am  not  here  simply 
to  tell  you  what  a  scenic,  wonderful  and  inviting  State  Idaho  is  but 
rather  to  lend  my  support  to  this  legislation  urging  President  Clin- 
ton to  convene  a  White  House  Conference  on  tourism.  Clearly  the 
continued  growth  of  the  tourism  industry  coincides  with  the  Presi- 
dent's agenda  for  the  economic  renewal  of  our  country. 

We  see  numerous  signs  of  progress  towards  economic  diversifica- 
tion in  States  such  as  Idaho  where  travel  and  recreational  tourism 
lead  directly  to  rural  development,  small  business  growth  and 
much  needed  investment  in  infrastructure. 

One  project  currently  under  way  in  my  district  is  a  perfect  exam- 
ple of  this  phenomenon.  In  parts  of  north  Idaho's  Silver  Valley  min- 
ing region,  declining  demand  for  silver  has  pushed  unemployment 
as  high  as  25  percent.  And  as  you  well  know,  Mr.  Chairman,  many 
people  working  in  extractive  or  resource-based  industries  such  as 
mining,  logging  and  ranching  consider  tourism  a  dirty  word.  They 
equate  it  with  unskilled,  low-wage,  service-oriented  jobs. 

However,  a  cooperative  effort  between  the  Forest  Service,  the  De- 
partment of  Agriculture,  the  Chamber  of  Commerce  and  local 
recreationists  is  beginning  to  help  change  these  misconceptions. 
Currently  these  agencies  are  working  toward  the  preservation  and 
development  of  a  historic  45  mile  long  recreation  trail  along  the 
abandoned  Old  Milwaukee  Railroad  Grade.  These  trails  connect  a 
series  of  trestles  and  tunnels,  some  more  than  a  mile  long,  to  form 
a  one-of-a-kind  resource  for  mountain  bikers,  hikers,  horseback  rid- 
ers geologists  and  historians  alike. 

Keeping  these  trails  and  tunnels  open  will  bring  more  visitors  to 
the  Silver  Valley  and  Idaho  in  general.  It  gives  a  boost  to  an  area 
in  need  of  economic  diversification  and  it  serves  as  a  catalyst  for 
the  revitalization  of  one  of  Idaho's  most  historic  and  culturally  rich 
communities. 

These  and  other  Idaho  projects,  some  already  completed,  some  in 
more  formative  stages,  reveal  the  possibility  for  local  communities 
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to  maximize  their  travel  and  tourism  potential.  Indeed,  many  com- 
munities already  have  the  resources  and  abilities  to  improve  their 
economic  conditions,  but  lack  the  leadership  and  organization  to 
formulate  plans  and  implement  programs  to  improve  the  economic 
health  of  their  area. 

This  problem  is  compounded  by  redundancy  and/or  a  lack  of  co- 
operation among  many  of  the  Federal  agencies  responsible  for  pro- 
moting travel  and  tourism  nationwide.  Because  the  Forest  Service, 
the  Park  service,  the  BLM,  the  Department  of  Agriculture  Exten- 
sion Service,  the  *USTTA,  the  Department  of  Commerce,  the  De- 
partment of  Transportation  and  countless  other  agencies  each  oper- 
ate their  tourism  bureaus  independently  of  one  another,  there  is  no 
common  script,  no  road  map  to  set  our  national  tourism  agenda. 

A  White  House  Conference  on  Tourism  will  help  solve  this  prob- 
lem by  developing  an  informed  active  leadership  to  ensure  the  sta- 
bility and  continued  growth  of  this  industry.  It  will  help  address 
many  of  the  issues  important  to  rural  States  like  Idaho,  as  we  find 
the  best  ways  to  manage  economic  diversification  which  coincides 
with  tourism  promotion  and  it  will  help  jump  start  the  American 
economy. 

At  his  forest  summit  in  Portland,  Oregon,  President  Clinton 
spoke  eloquently  of  the  changes  that  lie  ahead  for  the  Northwest 
timber  community.  In  that  address  he  explained  how  change  was 
inevitable  and  that  rather  than  trying  to  resist  it,  we  should  in- 
stead learn  how  we  can  best  manage  change  for  the  betterment  of 
all  parties  involved. 

I  would  argue  that  the  same  message  holds  true  for  the  travel 
and  tourism  industry.  Mr.  Chairman,  change  is  coming.  The  tour- 
ism industry  is  growing  by  leaps  and  bounds  and  we  now  find  our- 
selves at  crossroads,  ready  to  make  some  important  and  often  dif- 
ficult decisions  affecting  the  future  of  this  important  sector  of  our 
economy. 

House  Concurrent  Resolution  110  is  proof  of  that  point  and  a 
sign  that  progress  is  being  made.  I  genuinely  believe  that  conven- 
ing a  White  House  Conference  on  Tourism  would  greatly  benefit 
both  the  private  sector  and  the  Federal  Government,  and  I  urge 
the  swift  passage  of  this  important  legislation.  I  would  also  add  my 
personal  thanks  to  this  panel,  to  our  colleagues,  and  to  you,  Mr. 
Chairman,  for  your  leadership  in  this  area. 

Thank  you  very  much. 

Mr.  Oberstar.  Thank  for  your  testimony,  your  kind  words,  but 
also  for  your  role  in  helping  the  family  tourism  caucus  move  an 
agenda  for  tourism  in  America  ahead  and  for  the  insights  you  have 
offered,  the  contribution  you  have  made  to  our  overall  work. 

Thank  you. 

Mr.  LaRocco.  Thank  you,  Mr.  Chairman. 

Mr.  Oberstar.  Now  the  Chair  of  our  Task  Force  on  Taxes  of  the 
Travel  and  Tourism  Caucus,  evangelist  for  travel  and  tourism,  gen- 
tleman from  Hawaii,  Mr.  Abercrombie. 

Mr.  Abercrombie.  Mr.  Chairman,  thank  you  very  much. 

I  think  I  would  be  doing  a  lot  better  on  taxes  if  I  was  an  evan- 
gelist because  tourism  is  taking  it  on  the  chin  on  taxes. 

As  your  task  force  Chairman  on  Taxes  and  Regulation,  I  would 
like  to  voice  my  very  strong  support  for  the  proposed  White  House 
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Conference  on  Tourism.  Mr.  Chairman,  it  is  indeed  ironic  that  we 
are  having  this  hearing  today,  a  sad  irony,  I  might  say,  because  we 
are  now  faced,  imminently  faced  with  voting  on  a  so-called  rec- 
onciliation bill  on  the  budget  which  is  as  anti-tourism,  anti-travel, 
anti-entertainment  a  bill  as  has  ever  been  put  forward  before  the 
Congress  of  the  United  States. 

As  a  Member  of  the  Travel  and  Tourism  Caucus  and  Representa- 
tive of  a  State  whose  primary  industry  is  tourism,  I  fully  under- 
stand the  need  to  call  attention  to  the  significant  impact  of  tourism 
in  our  country's  economy. 

You  mentioned  that  you  were  at  a  meeting  in  which  the  unfortu- 
nate statement  was  made  that  tourism  does  not  sit  at  this  table, 
more  than  unfortunate,  a  short-sighted  vision. 

I  am  sorry  to  say,  and  regret  to  submit  as  part  of  my  testimony 
today  that  tourism  does  not  sit  at  the  reconciliation  bill  table  ei- 
ther. And  therefore  I  cannot  think  of  a  more  important  resolution 
than  Resolution  110.  I  cannot  think  of  a  time  more  pertinent  for 
passage  of  such  a  resolution  so  that  we  can  educate  the  administra- 
tion and  other  Members  of  the  Congress  and  the  public  as  a  whole 
as  to  the  importance  of  tourism. 

I  think,  Mr.  Chairman,  that  it  is  taken  for  granted.  You  and  oth- 
ers have  already  stated  the  impact  of  international  visitors  on  our 
economy,  the  positive  impact.  In  my  home  State,  the  tourism  indus- 
try feeds  the  overwhelming  majority  of  workers  and  their  families 
and  has  generated  over  $10  billion  in  economic  activity  in  1990 
alone.  Think  of  that,  $10  billion. 

Nationally  tourism  is  the  second  largest  employer  and  the  third 
largest  retail  industry  in  the  country,  Mr.  Chairman,  and  despite 
our  efforts  to  this  point,  we  have  not  been  able  to  get  that  message 
through.  There  is  a  false  impression  of  American  tourism.  We  find 
ourselves  under  attack,  treated  as  if  we  were  in  the  same  category 
as  those  who  lead  a  more  privileged  existence. 

Tourism  is  a  first  source  of  emplojnnent  for  many  people.  Minori- 
ties and  women  in  particular  find  their  opportunities  in  tourism, 
travel  and  entertainment.  In  order  to  maximize  the  true  potential 
of  the  tourism  industry,  it  is  imperative,  Mr.  Chairman,  that  we 
have  a  meeting  of  the  minds,  that  we  create  the  context  and  cir- 
cumstances for  such  a  meeting  of  minds. 

A  White  House  Conference  on  Tourism  would  be  more  than  just 
an  important  step  towards  better  understanding  and  coordination 
of  travel  and  tourism  efforts.  It  is  fundamental  and  essential.  If  we 
are  to  move  forward,  and  I  would  state  further,  if  we  are  to  keep 
from  sliding  backward,  if  we  are  to  become  competitive,  let  alone 
remain  competitive  in  the  global  tourism  market,  the  government 
and  industry  must  come  together  to  resolve  the  industry's  problems 
and  to  formulate  the  vision  of  which  I  spoke  for  the  future  of  tour- 
ism in  this  country,  and  I  dare  say  in  this  world. 

It  is  my  hope  and  as  well  as  my  conviction  that  you  will  favor- 
ably consider  the  proposal  before  you  and  I  can  assure  you,  Mr. 
Chairman,  of  my  complete  support.  The  task  force — the  individuals 
on  the  Task  Force  on  Taxes  and  regulation  of  the  tourism  and  trav- 
el caucus  will  be  fully  supportive. 

Given  the  attack  that  has  taken  place  on  us  recently,  it  is  just 
fundamental,  it  is  elemental,  that  this  conference  on  tourism  move 
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forward  and  that  we,  in  the  time  between  this  hearing,  the  passage 
of  your  resolution  and  the  formulation  and  implementation  of  the 
conference,  that  your  voice,  our  voice,  the  voice  of  those  who  know 
travel,  tourism  and  entertainment,  is  an  absolute  essential  in  the 
economic  prosperity  of  this  country. 

Add  our  voices  and  make  sure  that  everyone  understands  that 
not  only  will  we  be  heard,  but  we  will  succeed  on  behalf  of  all  the 
working  men  and  women  in  this  country  who  sustain  our  industry. 

Thank  you  very  much,  Mr.  Chairman. 

[Mr.  Abercrombie's  prepared  statement  follows:] 

TESTiMOhfY  OF  Congressman  Neil  Abercrombie 

I  would  like  to  voice  my  strong  support  for  the  proposed  White  House  Conference 
on  Tourism.  As  a  member  of  the  Travel  and  Tourism  Caucus  and  Representative 
of  a  State  whose  primary  indvistry  is  tourism,  I  fully  vmderstand  the  need  to  call 
attention  to  the  significant  impact  of  Tourism  on  our  coimtry's  economy. 

This  year  alone,  46.5  million  international  visitors  are  expected  to  spend  over  $74 
biUion  in  our  economy.  In  my  home  state  of  Hawaii,  the  tourism  industry  feeds  over 
227,000  workers  and  their  families  and  generated  over  10  billion  dollars  in  economic 
activity  in  1990  alone.  Nationally,  toiuism  is  the  second  largest  employer  and  is  the 
third  largest  retail  indiistry  in  the  country. 

In  order  to  maximize  the  true  potential  of  the  tourism  industry,  it  is  imperative 
that  a  "meeting  of  the  minds"  take  place.  A  White  House  Conference  on  Tovuism 
wovild  be  an  important  step  towards  better  understanding  and  coordination  of  travel 
and  tourism  efforts. 

If  we  are  to  move  forward  and  remain  competitive  in  the  global  tourism  market, 
government  and  industry  must  come  together  to  resolve  the  industry's  problems  and 
formulate  a  vision  for  the  future  of  tourism  in  this  covmtry. 

It  is  my  hope  that  you  favorably  consider  the  proposal  before  you  and  I  look  for- 
ward to  working  towards  this  effort. 

Mr.  Oberstar.  Thank  you,  Mr.  Abercrombie.  I  just  want  to  again 
express  my  appreciation  of  the  Travel  and  Tourism  Caucus  for  the 
enormous  effort  you  put  forth  with  total  dedication,  total  convic- 
tion. The  cause  is  right  and  on  the  matter  of  the  business  meal  de- 
duction, it  was  solely  due  to  our  effort  that  it  was  on  the  agenda, 
that  it  remained  in  the  conference  imtil  the  waning  hours,  and  only 
because  of  the  pressures  that  were  brought  in  other  areas  that 
caused  a  reduction  in  the  overall  revenues  from  other  sources  was 
it  put  back  into  the  mix. 

But  it  was  due  to  your  effort  that  tourism  and  the  tourism  de- 
pendent economies  of  this  country  had  a  place  at  the  reconciliation 
table  that  they  never  otherwise  would  have  had.  Although  the  re- 
sult was  not  what  we  had  hoped  for,  no  one  can  gainsay  your  enor- 
mous, zealous  and  vigorous  participation  and  effort  right  up  until 
the  very  last. 

Mr.  Abercrombie.  You  are  very  kind,  Mr.  Chairman.  I  take  it 
that  the  results  would  simply  be  then  a  spur  to  renewed  commit- 
ment in  this  area.  Thank  you  very  much. 

Mr.  Oberstar.  No  question  about  it. 

We  are  very  appreciative  of  our  colleague  from  New  Jersey  who 
is  a  Member  of  the  Travel  and  Tourism  Caucus,  requested  to  tes- 
tify before  the  committee  this  morning  and  we  look  forward  to  a 
very  thoughtful  presentation. 

Our  colleague,  Mr.  Payne,  I  have  observed  him  in  the  Foreign  Af- 
fairs Committee,  it  has  been  my  pleasure  to  serve  this  year,  and 
is  thoughtful,  judicious  and  studious.  The  comments  have  been  a 
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delight  and  a  inspiration  and  we  are  glad  to  have  your  participa- 
tion with  the  hearing  on  the  travel  and  tourism. 

Mr.  Payne.  Thank  you  very  much,  Mr.  Chairman,  and  let  me 
first  say  that  I  would  like  to  associate  myself  with  the  remarks 
that  you  made  at  the  opening  and  also  that  of  Mr.  Rahall,  and  sec- 
ondly, for  the  opportunity  to  testify  here  this  morning. 

It  has  been  a  pleasure  working  with  you  in  the  past  on  the  var- 
ious issues  that  have  come  before  the  Public  Works  Committee, 
which  as  you  know,  was  formerly  headed  by  my  good  friend — 
whose  portrait  is  up  there  to  the  left,  Mr.  Bob  Roe,  as  he  is  listen- 
ing, I  think  to,  what  I  am  saying.  You  know,  Bob  always  wanted 
to  be  sure  that  New  Jersey  was  researched  right,  and  so,  Bob,  I  am 
trying  to  do  that  for  you.  He  is  not  gone.  He  is  just  away  now.  Let's 
make  that  clear. 

Mr.  Oberstar.  Add  to  this  our  other  colleague,  former  Chairman 
Jim  Howard,  who  is  sitting  there  judiciously  watching  over  us.  We 
have  been  surrounded  by  New  Jersey  in  this  committee  for  a  long 
time. 

Mr.  Payne.  And  we  appreciate  what  they  have  done  for  our  great 
State. 

As  a  Representative  of  an  urban  district  of  New  Jersey  and  as 
a  Member  of  the  Congressional  Travel  and  Tourism  Caucus,  I  am 
pleased  that  you  have  convened  this  hearing  today  to  focus  on  the 
important  link  between  tourism  and  economic  growth. 

I  especially  appreciate  the  fact  that  one  of  the  panels  will  focus 
on  urban  revitalization.  Tourism  officials  from  Newark,  New  Jersey 
and  Hudson  County,  New  Jersey,  both  in  my  congressional  district, 
will  testify  and  I  hope  that  I  will  have  an  opportunity  to  introduce 
them  and  hear  their  testimony  later. 

I  believe  that  our  Nation's  cities,  which  are  so  rich  in  history  and 
so  much  an  important  part  of  the  American  experience,  are  vitally 
important  to  the  success  of  our  overall  tourism  efforts.  It  was  in 
our  cities  that  the  American  dream  was  bom. 

It  was  there  that  we  found  the  diverse  ethnic  neighborhoods,  the 
magnificent  churches  and  cathedrals,  the  factories  where  American 
workers  toiled  and  AmericEins  worked  to  earn  a  worldwide  reputa- 
tion for  productivity. 

I  am  proud  of  the  history  of  my  home  city  of  Newark,  settled  in 
1666,  which  makes  it  the  third  oldest  city  in  the  United  States  of 
America. 

By  the  eve  of  the  Civil  War,  Newark  had  become  the  American 
south's  leading  supplier  of  manufactured  goods  which  were  sdways 
labeled  made  in  Newark,  New  Jersey.  Hudson  County,  Jersey  City, 
a  portion  of  which  is  located  in  my  congressional  district,  developed 
an  industrial  economy  as  a  result  of  its  strategic  location  to  New 
York  City  and  the  ports  and  major  railroad  systems  in  that  area. 

We  have  some  exciting  revitalization  and  renewal  programs  and 
tourism  promotion  efforts  under  way  in  our  State  of  New  Jersey. 
Through  the  formation  of  public/private  partnerships,  we  are  work- 
ing on  a  number  of  economic  development  initiatives,  including  the 
construction  of  a  world  class  performing  arts  center  which  will  be 
the  home  of  the  New  Jersey  Symphony.  Our  New  Jersey  tourism 
representatives  will  talk  about  some  of  these  innovations  a  little  bit 
later. 
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I  think  it  is  important  though  that  we  draw  people  back  to  our 
cities,  which  reflect  our  past  and  hold  the  key  to  our  future.  I  be- 
lieve that  America's  success  is  tied  to  the  success  of  urban  centers. 

I  want  to  mention  also  that  the  aviation  industry  represents  a 
vital  component  of  economic  growth,  both  to  urban  New  Jersey  and 
our  neighbors  in  New  York. 

The  three  important  airports  in  our  region,  Newark  Inter- 
national, John  F.  Kennedy  International  and  LaGuardia  generate 
$22  billion  in  economic  activity,  representing  over  230,000  jobs  in 
our  area  and  $7  billion  in  wages.  Tourism  generates  a  significant 
amount  of  this  economic  activity. 

However,  the  future  of  these  airports  is  threatened  by  increasing 
regional  roadway  congestion,  resulting  in  inadequate  access  for 
many  airports  and  passengers  coming  to  the  airports. 

Unfortunately,  we  lose  potential  tourists  to  the  region  because  of 
the  lack  of  dependability  and  the  high  cost  of  access  to  these  air- 
ports. The  Port  Authority  of  New  York  and  New  Jersey  is  propos- 
ing significant  airport  access  improvements  to  all  three  of  these 
airports  to  be  funded  through  the  passenger  facility  charge  pro- 
gram. 

I  commend  you  for  your  work  in  support  of  the  passenger  facility 
chEirge  as  a  local  funding  source  for  needed  airport  improvements. 

And  I  hope  that  they  could  keep  the  frequent  flyer  passengers  in 
paying  the  airport — the  passenger  facility  charge,  which  is  I  under- 
stand 18  to  20  percent  of  the  flights  that  are  taken. 

I  look  forward  to  working  with  you  as  we  pursue  further  airport 
access  improvements  which  are  so  vital  to  the  future  of  our  region. 

Let  me  just  say  that  as  a  cosponsor  of  House  Con. Res.  110,  I  be- 
lieve that  a  White  House  Conference  on  Tourism  would  be  an  ideal 
forum  to  bring  people  together  from  around  the  country  in  a  united 
effort  to  address  the  many  issues  surrounding  tourism  and  eco- 
nomic revitalization. 

I  look  forward  to  working  with  my  colleagues  to  achieve  this 
goal.  And  once  again,  Chairman  Oberstar  and  Chairman  Rahall,  I 
appreciate  the  opportunity  to  comment  this  morning. 

Thank  you. 

Mr.  Oberstar.  I  thank  the  gentleman  for  that  very  enlightening 
statement,  especially  for  the  history  lesson.  I  did  not  know  those 
facts  about  Newark  and  I  greatly  appreciate  your  recitation  of  the 
origins  of  and  the  important  contribution  of  Newark. 

It  is  very  fascinating  to  me. 

Mr.  Payne.  Thank  you. 

Mr.  Oberstar.  The  Chair  will  recognize  the  gentleman  from 
California,  Mr.  Kim. 

Mr.  Kim.  Thank  you,  Mr.  Chairman. 

I  would  like  to  express  my  agreement  with  the  distinguished  gen- 
tleman from  Hawaii  that  this  reconciliation  package  that  is  going 
to  be  acted  upon  in  the  next  two  days  certainly  has  a  strong  anti- 
tourism  element. 

I  do  know  that  a  lot  of  business  people — I  was  a  business  person 
myself,  like  to  take  a  look  at  historical  sites  while  travelling.  De- 
creasing to  50  percent  the  deductions  certainly  will  discourage  all 
the  business  meals  and  lodging.  That  is  going  to  hurt  the  hotel 
businesses,  and  the  restaurant  businesses. 
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I  have  never  seen  such  an  anti-tourism  package  in  my  Ufe.  I 
think  we  should  strongly  oppose  the  reconciliation  package  tomor- 
row. 

I  understand  that  in  1992,  45  million  international  travelers 
came  to  the  United  States  spending  more  than  $72  billion  dollars 
and  creating  1  million  jobs  in  America.  And,  international  tourism 
created  a  $16  billion  trade  surplus,  making  tourism  the  Nation's 
number  one  export.  California,  which  I  represent,  has  a  tremen- 
dous tourist  industry.  It  is  important  business  to  us. 

I  hope  this  White  House  Conference  on  Tourism  addresses  the 
crime  issue  facing  many  international  tourists.  It  is  a  fear  of  crime 
in  America.  I  would  like  to  suggest  that  a  certain  budget  has  to  be 
set  aside  for  better  police  protection  for  those  high  crime  areas  and 
in  the  most  populated  areas.  I  would  like  to  see  more  walking  po- 
lice protection,  and  also  a  greater  penalty  for  those  criminals  who 
commit  a  crime  against  tourists.  It  is  a  national  disgrace. 

I  would  like  to  ask  my  fellow  Committee  Members  and  other 
Members  of  this  House,  as  well  as  White  House  Conference,  coming 
up,  to  address  this  issue.  It  is  an  important  issue  in  my  opinion. 

Thank  you,  Mr.  Chairman. 

Mr.  Oberstar.  Thank  the  gentleman  for  raising  that  very,  very 
important  aspect  of  tourism,  making  a  safe  and  secure  environment 
in  which  to  visit  the  United  States. 

The  gentleman  from  Virginia,  gentleman  from  Ohio. 

Mr.  Applegate.  Thank  you  very  much,  Mr.  Chairman. 

And  thanks  to  our  Members  in  absentia  here  who  did  make  some 
very  fine  points.  In  answer  to  our  colleagues  who  seem  to  feel  that 
the  reconciliation  package  will  have  hurt  travel  and  tourism,  that 
is  a  pretty  good  speech  at  the  wrong  time,  but  I  don't  think  that 
is  necessarily  going  to  be  true. 

You  mentioned  about  the  deductibility  of  meals  and  hotels  and 
stuff.  If  we  are  looking  for  international  travel,  I  don't  know  that 
if  you  are  Japanese  or  German  or  an  Italian  or  Greek  or  Swede, 
you  are  going  to  be  able  to  deduct — ^use  those  for  deductibles  in  the 
first  place. 

I  am  not  sure  where  the  package  is  really  going  to  hurt  travel 
and  tourism.  I  think  if  people  want  to  visit  America  and  see  what 
is  here  from  outside  of  the  confines  of  the  boundaries  of  this  great 
land,  they  are  going  to  come.  They  are  going  to  come  because  they 
want  to  see  what  is  in  this  great  land,  and  so  I  don't  think  that 
the  package  is  going  to  hurt  travel  and  tourism. 

Travel  and  tourism  is  the  biggest  and  fastest  growing  industry 
in  the  world  today.  It  probably  ranks  only  second  to  agriculture  in 
the  size  of  the  industry  itself.  I  can  tell  you  that  back  in  my  Ohio 
senate  days,  I  chaired  a  subcommittee  to  travel  around  the  State 
of  Ohio  to  find  out  how  we  can  get  people  to  visit  Ohio  and  see  all 
the  wonderful  things  that  we  have  out  there. 

And  I  found  out  it  was  very  difficult.  At  that  time,  it  was  consid- 
ered to  be  a  $2  billion  business.  Believe  it  or  not,  in  Ohio,  we  had 
more — or  we  were  second  in  the  number  of  total  tourists,  just  next 
to  Florida.  People  say,  well,  why  this,  why  Ohio? 

Well,  it  is  simply  because  if  you  are  going  to  go  from  Chicago  to 
New  York,  unless  you  are  flying,  you  have  got  to  go  through  Ohio, 
and  we  weren't  talking  about  people  trying  to  get  them  to  spend 
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a  week  or  two  there  on  the  great  beaches  of  Lake  Erie,  but  just  to 
stop  and  spend  an  extra  day  and  what  it  would  mean. 

But  at  that  time  there  was  123,000  full  and  part-time  jobs.  In 
1980,  that  had  doubled.  In  1986  it  had  increased  again  and  by  1992 
it  is  now  a  $9  billion  industry  in  the  State  of  Ohio  £uid  still  second 
to  agriculture  and  employs  some  324,000  fall-time  and  part-time 
jobs. 

And  what  we  see  in  Ohio,  as  I  think  that  we  should  be  able  to 
see  in  the  United  States  of  America,  a  tremendous  increase  in  the 
amount  of  travel  and  tourism.  I  think  the  1990's  is  going  to  bring 
people  from  all  over  the  world  in  record  numbers,  but  in  order  for 
this  country  to  be  able  to  promote  that  as  well  as  it  should  be,  it 
cannot  continue  to  be  fragmented  as  it  is  right  now. 

It  has  to  be  brought  under  one  umbrella  and  I  think  that  is  why 
it  is  important  that  we  convene  a  White  House  Conference  on  Tour- 
ism, bring  all  this  together,  bring  them  out  from  all  these  little  in- 
dividual umbrellas  and  put  them  under  this  one  big  one  and  set 
up  an  agency  and  fund  it  properly,  and  I  guarantee  you  that  money 
is  going  to  come  back  a  thousand  fold,  and  I  think  that  this  is  a 
wonderful  opportunity  for  this  country,  and  I  w£int  to  commend  our 
Chairman,  Jim  Oberstar,  as  well  as  our  co-chairman,  in  this  case, 
Rahall,  for  bringing  this  about  and  having  this  hearing  today.  Ex- 
tremely important. 

I  notice  on  H.  Con.  Res.  110  that  I  am  not  a  cosponsor,  for  what- 
ever reason,  and  I  would  ask  unanimous  consent  that  my  name  be 
placed  on  there  as  a  cosponsor  of  this  wonderful  measure. 

Mr.  Oberstar.  The  Chair  will  see  to  it  the  gentleman's  pres- 
tigious name  is  added  to  the  list. 

Mr.  Applegate.  Thank  you. 

Mr.  Oberstar.  Thank  you  very  much  for  your  support. 

The  Chair  will  now  yield  the  gavel  to  the  co-chair  of  this  hearing, 
Mr.  Rahall. 

Mr.  Rahall  [presiding].  Thank  you,  Mr.  Chairman. 

We  will  now  proceed  to  panel  number  two  whose  topic  is  the  im- 
portance of  tourism.  The  individuals  composing  this  panel  whom  I 
would  ask  to  come  forward  at  this  point  are  Mr.  Daryl  Hartley- 
Leonard,  President  of  Hyatt  Hotels,  Mr.  Jack  Ruttger,  owner, 
Ruttger's  Bay  Lake  Lodge  and  Chairmcin  of  the  Congressional 
Travel  and  Toxirism  Caucus  Advisory  Board,  and  Ms.  Sandra  Ford 
Fulton,  the  Commissioner,  Tennessee  Department  of  Tourism  De- 
velopment. 

The  chair  will  recognize  the  gentleman  from  Minnesota  for  the 
purposes  of  introducing  a  member  of  this  panel. 

Mr.  Oberstar.  I  thank  the  gentleman  and  I  just  want  to  take 
this  opportunity  to  welcome  to  the  committee  hearing  my  good 
friend  and  constituent  from  north  central  Minnesota,  Mr.  Jack 
Ruttger  who  serves  as — also  as  chairman  of  the  Travel  and  Tour- 
ism Caucus  Advisory  Board. 

He  has  been  very  willing  to  give  up  precious  little  free  time  he 
has  from  managing  a  resort  and  keeping  a  family  business  operat- 
ing to  come  and  help  us  map  out  national  policies  and  plans  on 
tourism,  and,  Mr.  Chairman,  Mr.  Ruttger  is  second  generation  in 
tourism.  His  children  form  the  third  generation,  and  Ruttger  is  a 
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name  that  is  so  respected  and  known  and  admired  in  northern 
Minnesota. 

Jack  Ruttger,  thank  you  very  much  for  your  leadership  in  tour- 
ism and  for  the  high  standards  you  have  set  for  tourism  in  north- 
em  Minnesota  and  for  your  contribution  nationally. 

Thank  you,  Mr.  Chairman. 

Mr.  Rahall.  I  apologize  for  reading  the  inaccurate  spelling  of 
your  name,  Mr.  Ruttger,  and  do  recognize  the  panel  and  you  may 
proceed  in  whichever  order  you  desire. 

TESTIMONY  OF  DARYL  HARTLEY-LEONARD,  PRESIDENT, 
HYATT  HOTEL  CORP.  AND  CHAIRMAN,  TRAVEL  AND  TOUR- 
ISM GOVERNMENT  AFFAIRS  COUNCIL;  JACK  RUTTGER, 
OWNER,  RUTTGER  BAY  LAKE  LODGE  AND  CHAIRMAN,  CON- 
GRESSIONAL TRAVEL  AND  TOURISM  CAUCUS  ADVISORY 
BOARD;  AND  SANDRA  FORD  FULTON,  COMMISSIONER,  DE- 
PARTMENT OF  TOURIST  DEVELOPMENT,  STATE  OF  TEN- 
NESSEE 

Mr.  Ruttger.  Thank  you.  They  have  spelled  the  name  of  the  uni- 
versity wrong  too.  I  want  you  to  know  it  has  one  T  instead  of  two, 
so  that  is  a  common  error.  The  Ruttinger's,  that  is  the  first  time 
I  have  seen  that  though  in  my  life,  so  that  is  a  new  one. 

Congressman  I  thank  you  for  this  opportunity  and  I  am  so 
pleased  to  have  a  Congressman  from  my  district  that  is  so  inter- 
ested in  tourism,  considering  how  strong  mining  and  timber  has 
been  in  your  district  and  my  district,  so  I  commend  you  and  I 
thank  you  very  much. 

As  chairman  of  the  Advisory  Committee  to  the  Congressional 
Tourism  Caucus,  I  would  like  to  tell  you  that  we  too  naturally  have 
supported  your  call  for  a  White  House  Conference  on  Tourism.  So 
I  thank  you  so  much. 

I  am  the  owner  of  a  medium-sized  Minnesota  resort  on  a  lake  in 
Congressman  Oberstar's  district,  I  was  bom  and  raised  on  the  re- 
sort property,  as  was  my  father.  Tourism  has  been  our  living  for 
96  years  as  a  Ruttger  fsimily. 

In  the  beginning,  people  came  by  train,  then  by  buckboard  to  the 
lake  where  grandma  fed  them  hardy  meals.  The  food  and  fishing 
were  so  good  that  they  slept  on  the  bank  of  the  lake,  in  the  hay 
and  then  in  tents. 

From  that  very  primitive,  innocent  beginning,  we  have  grown  to 
our  present  size.  We  accommodate  up  to  375  people  full  service 
now. 

I  know  that  the  environment  is  a  concern  to  the  President.  Let 
me  assure  you  that  it  is  a  concern  to  us  too.  From  the  beginning, 
the  environment  has  been  an  asset  to  us.  We  are  an  environ- 
mentally concerned  industry.  We  constantly  work  for  clean  lakes 
and  pristine  forests. 

There  are  strong  lake  associations  in  Minnesota  working  for 
clean  lakes.  Ours  is  the  Bay  Lake  Improvement  Association.  Our 
State  resort  association  meets  with  the  timber  industry  to  work  to- 
gether to  preserve  our  forests  as  best  we  can. 

It  is  common  for  resorts  to  showcase  their  natural  setting.  We 
offer  nature  hikes  to  highlight  the  hundreds  of  varieties  of 
wildflowers  and  to  point  out  other  natural  wonders.  We  have  bird 
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watching  tours  where  at  least  100  species  of  birds  can  be  seen  on 
our  400  acre  resort  property.  We  have  a  slide  show  on  the  loon 
after  which  we  take  a  tour  of  the  lake  to  see  the  loons. 

In  early  summer  you  can  see  a  mother  with  two  baby  loons 
riding  on  her  back,  and  we  also  go  to  take  a  look  at  an  eagle's  nest 
on  the  island  in  front  of  the  resort.  A  good  clean  environment 
means  a  lot  to  us,  our  industry,  we  are  very  protective  of  it. 

Tourism  is  one  of  the  top  three  industries  in  Minnesota,  as  it  is 
in  most  all  of  the  other  49  States.  Where  timber,  agriculture  and 
mining  are  static  in  our  State,  tourism  shows  the  most  promise  for 
growth.  Those  involved  in  the  business  work  hard  to  ensure  that 
this  potential  is  fulfilled. 

Our  State  Department  of  Tourism  does  what  it  can  to  promote 
tourism  with  a  limited  budget  of  about  $6  million  annually.  Gov- 
ernment officials  in  our  State  and  people  in  general  don't  look  upon 
our  industry  as  legitimate.  We  are  not,  in  their  eyes,  a  major  eco- 
nomic force. 

Yet,  as  an  industry,  we  are  the  second  largest  employer  in  Min- 
nesota, second  to  health  care. 

I  have  lived  that  scenario  all  of  my  life.  When  I  was  growing  up 
in  the  resort  business,  I  remember  my  father  printing  across  the 
face  of  the  resort  checks:  These  are  tourist  dollars.  He  was  a  true 
pioneer  in  the  industry.  He  WEinted  the  grocer,  the  lumber  yard, 
the  clothier,  the  utilities  and  anyone  else  he  bought  from  to  recog- 
nize the  great  value  of  tourism. 

He  wanted  them  to  know  that  tourist  dollars  paid  for  those 
items.  Here  we  are  a  generation  later  and  there  are  still  too  many 
that  don't  know  where  the  dollars  come  from. 

Today  the  world  is  just  hours  away.  People  are  capitalizing  on 
the  convenience  and  spending  more  and  more  of  their  income  on 
travel.  Travel  is  our  Nation's  number  one  export.  It  brought  in 
$64.2  billion  in  1991  with  a  USTTA  budget  of  under  $20  million. 

We  are  the  Nation's  second  largest  employer  with  a  pa3rroll  of 
$91  billion.  Yet,  the  U.S.  ranks,  you  say,  23rd.  I  read  it  as  20th. 
23rd  in  the  world  on  money  spent  to  attract  foreign  visitors.  Clear- 
ly there  is  not  a  good  understanding  of  the  travel  business  by  the 
right  people. 

The  White  House  Conference  will  help  correct  many  of  these  mis- 
conceptions about  tourism. 

I  know  in  Minnesota  we  are  constantly  tr3dng  to  educate  our 
public  officials  on  the  merits  of  our  industry.  We  teach  them  that 
$1  invested  for  tourism  development  returns  $2  to  $3  to  the  State 
in  taxes. 

After  serving  on  the  Advisory  Committee  of  the  Tourism  Caucus 
for  four  years,  I  have  learned  that  Congress  is  no  further  along 
than  Minnesota.  The  fact  is  our  little  State  has  a  budget  of  $6  mil- 
lion annually  to  spend  on  tourism  marketing,  while  Congress  ap- 
propriates only  three  times  as  much  for  tourism  promotion  for  the 
entire  country. 

Why  the  reluctance  to  increase  USTTA's  budget  when  it  returns 
itself  each  year  several  times  over?  USTTA's  budget  is  an  invest- 
ment. The  return  is  a  sure  thing. 

In  the  summertime  in  a  little  village  close  to  our  resort,  the  out 
of  town,  out  of  State  cars  roll  in.  The  merchants  and  the  people  em- 
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ployed  by  them  and  the  town  residents  think  that  this  phenomenon 
just  happens.  Some  of  that  traffic  is  natural,  people  heading  north. 

However,  much  of  it  is  from  the  traditional  efforts  of  people  like 
us  and  a  good  deal  of  it  is  from  the  efforts  of  our  State  tourism  de- 
partment. The  point  is,  it  took  tremendous  effort  to  generate  this 
interest  in  visiting  Minnesota.  We  want  more  people  to  share  in 
that  effort. 

The  understanding  of  tourism  travel  is  in  its  infancy.  The  oppor- 
tunity to  expand  this  understanding  is  truly  here.  A  White  House 
Conference  on  Tourism  will  provide  the  opportunity  to  educate  gov- 
ernment officials  and  other  leaders  about  the  value  of  travel  and 
tourism  to  the  Nation's  economy. 

A  traveler's  money  is  good  money,  new  money  to  a  community, 
be  it  a  traveler  from  Iowa  to  Minnesota  or  Grermany  to  Wisconsin. 
It  is  new  money  to  circulate  in  the  community,  new  money  that 
creates  emplo3rment  and  taxes  for  the  State. 

The  White  House  Conference  on  Tourism  would  provide  a  much 
needed  forum  for  focusing  attention  on  travel  and  tourism's  impor- 
tance as  an  economic  generator.  It  will  address  the  problems  and 
challenges  facing  the  industry  and  it  will  lead  to  a  better  under- 
standing of  tourism. 

And  I  thank  you,  Mr.  Chairman. 

Mr.  Rahall.  Ms.  Fulton,  would  you  like  to  go  next? 

Ms.  Fulton.  Thank  you  very  much.  I  would  like  to  begin  by  com- 
mending you,  Mr.  Chairman,  for  your  leadership  and  vision  on  be- 
half of  the  tourism  industry  all  these  years  and  certainly  also  to 
commend  Representative  Rahall  and  Roth  and  my  Congressman, 
Bob  Clement,  all  for  their  untiring  work  to  support  tourism  and 
also  to  bring  this  legislation  to  fruition. 

You  have  heard  a  great  deal  of  eloquent  testimony  already  this 
morning.  I  am  sure  some  of  it  will  be  repetitive,  but  it  is  obvious 
that  it  needs  to  be  repeated  over  and  over  again  until  we  accom- 
plish our  goals  and  our  goals  are  all  the  same,  and  that  is  to  bene- 
fit the  economy  of  the  United  States  of  America. 

I  would  like  to  share  with  you  the  perspective  of  tourism's  enor- 
mous contributions  to  State  and  local  economies  across  this  coun- 
try, and  as  our  focus  today  is  on  the  legislation  at  hand,  I  would 
like  to  say  also  that  it  has  been  my  privilege  to  serve  on  the  board 
of  directors  and  the  executive  committee  for  the  Travel  Industry 
Association  of  America,  as  well  as  the  board  of  directors  and  execu- 
tive committee  for  the  National  Council  of  State  Travel  Directors. 
Both  of  these  organizations  wholeheartedly  support  this  legislation. 

The  impact  that  tourism  can  have  on  the  economy  is  very,  very 
clear  and  it  is  certainly  clear  in  Tennessee.  In  1992,  travelers  in 
Tennessee  spent  $6.5  billion  dollars.  The  economic  impact  that  has 
had  on  our  State  has  resulted  in  129,000  jobs  for  Tennesseeans 
with  a  payroll  of  over  $2  billion.  And  we  have  netted  $488  million 
in  State  and  local  tax  from  those  expenditures. 

It  is  the  second  largest  employer  in  our  State,  as  it  is  in  this 
country.  We  have  nearly  6  million  Americans  employed  directly  in 
the  tourism  industry,  as  well  as  those  5  million  who  are  employed 
indirectly.  These  jobs  range  from  high-level  corporate  executives  to 
seniors  and  students. 
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These  are  highly  educated  people  with  degrees  from  Harvard  and 
Yale  and  Vanderbilt  University  all  the  way  down  to  those  jobs  that 
are  taken  by  the  ones  who  choose  to  live  in  their  own  home  towns 
and  perhaps  work  at  the  local  fish  camp  or  the  marina,  and  every- 
thing in  between. 

The  jobs  cut  across  the  field  of  the  American  way  of  life. 

Although  tourism  is  vitally  important  to  Tennessee,  our  experi- 
ence is  not  terribly  unique.  As  you  have  already  heard  this  morn- 
ing, travel  and  tourism  is  the  second — ^first,  second  or  third  largest 
employer  in  80  percent  of  our  States,  and  it  benefits  localities  tre- 
mendously and  that  is  well  documented. 

The  U.S.  Travel  Data  Center  has  studied  two-thirds  of  the  coun- 
ties in  this  Nation  since  1978  and  of  those  1,900  counties  that  the 
travel  data  center  has  studied,  only  three  of  them  have  shown  no 
measurable  economic  contribution  from  tourism.  Few  industries 
can  boast  of  such  universal  economic  benefits. 

Of  course  you  will  be  bombarded  today  by  statistics  that  rep- 
resent this  tremendous  economic  impact  of  tourism,  but  I  would 
like  to  share  quickly  with  you  again  the  U.S.  Ti-avel  Data  Service 
statistics  that  show  us  for  every  100  visitors  who  visit  a  t3rpical 
American  city,  that  city  will  realize  $1.5  million  in  retail  and  serv- 
ice industry  sales.  We  will  benefit  by  $332,000  in  wages,  and  create 
29  travel  industry  jobs  as  well  as  the  $116,000  in  State  and  local 
tax  revenue  that  will  be  derived  from  those  100  visitors  a  day  to 
an  average  American  city. 

Of  course  when  the  direct  and  induced  impact  of  that  is  added, 
you  can  double  those  figures. 

State  governments  have  traditionally  been  quick  to  recognize 
tourism's  development  potential.  Since  1983,  the  States  have  dou- 
bled their  tourism  promotion  and  development  budgets  to  nearly 
$350  million.  The  average  State  spends  about  $6  million  on  tour- 
ism development. 

State  and  local  governments  also  have  become  increasingly  sup- 
portive of  tourism  because  they  know  that  it  is  a  reliable  source  of 
employment  opportunities.  It  produces  substantial  State  and  local 
tax  revenue  and  it  stimulates  other  tjrpes  of  economic  development. 

On  a  national  basis,  the  State  tax  receipts  toti  $12  billion  and 
local  tax  receipts  nearly  $7  billion  from  tourism.  It  is  very  under- 
standable when  you  realize  that  travel  spending  in  the  United 
States  averages  $1  billion  a  day. 

The  American  people  want  to  travel.  They  expect  to  have  the 
ability  to  travel  freely  across  this  country  and  international  travel- 
ers more  and  more  have  the  desire  and  the  ability  to  travel  to  the 
United  States,  and  of  course  they  spend  more  when  they  travel 
than  Americans  do. 

So  that  is  certainly  to  our  advantage,  but  the  economic  impact 
of  those  expenditures  extends  far  beyond  the  traditional  business 
elements,  such  as  airlines  and  hotels  and  travel  agencies,  into  the 
critical  industries  also  of  telecommunications,  financial  services 
and  construction  even. 

In  Nashville,  Tennessee  recently,  Gaylord  Entertainment,  the 
parent  company  of  Opryland  U.S.A.,  has  announced  a  $200  million 
capital  investment  plan  to  increase  properties  in  the  City  of  Nash- 
ville for  Opryland.  You  can  imagine  that  the  economic  benefits  to 
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the  entire  city  from  that  will  be  enormous,  not  only  in  construction 
jobs,  but  in  jobs  in  those  facilities  after  they  are  built,  and  also  it 
has  stimulated — it  will  stimulate  much  more  downtown  revitaliza- 
tion  in  the  area  where  some  of  these  facilities  will  be  constructed. 

A  similar  project  has  developed  in  the  last  couple  of  years  in 
Chattanooga,  Tennessee  which  I  would  like  to  point  out  simply  be- 
cause the  economic  impact  is  absolutely  enormous.  The  Tennessee 
Aquarium  opened  in  May  of  1992  in  Chattanooga,  and  it  was  con- 
structed mostly  with  private  sector  contributions,  $45  million,  a 
small  State  contribution  and  a  small  local  government  contribution 
for  infrastructure,  but  they  expected  650,000  visitors  the  first  year. 
They  had  1.5  million. 

They  have  wonderful  programs  for  educating  the  school  children, 
but  in  the  first  two  quarters  they  were  open,  they  generated  $45 
million  in  expenditures,  which  is  exactly  what  the  facility  cost.  So 
the  revitalization  that  is  involved  in  downtown  Chattanooga,  be- 
cause of  that  development,  also  is  enormous.  These  are  very  clear 
pictures  of  how  tourism  development  investment  can  benefit  the 
entire  area. 

I  would  like  to  refer  to  the  small  business.  We  know  that  half 
the  people  in  this  country  are  employed  in  small  businesses,  and 
of  course  90  percent  of  tourism  businesses  are  small  businesses.  In 
Tennessee  we  have  initiated  a  community  development  program 
within  my  department  this  year  to  offer  technical  assistance  to 
communities  to  help  them  organize  and  promote  their  own  pro- 
grams, and  also  our  Tennessee  governor,  Ned  McWherter,  has  had 
a  massive  road  building  program  in  the  six  and  a  half  years  he  has 
been  in  office,  and  that  has  provided  travelers  with  greater  access 
to  our  cities  and  towns,  but  it  also  has  opened  our  rural  areas  for 
all  types  of  other  development. 

These  initiatives  are  making  our  communities  more  visitor 
friendly,  and  as  we  develop  and  refine  our  travel  products,  we  stim- 
ulate entrepreneurship,  which  is  what  America  is  all  about.  We 
nourish  livable  towns  and  cities  and  with  the  appropriate  planning 
which  will  be  encouraged  by  this  White  House  Conference  on  Tour- 
ism, we  can  strengthen  our  ability  to  preserve  and  protect  our  cur- 
rent cultural  heritage  and  our  environment. 

On  a  national  level,  on  a  Federal  level,  there  are  a  number  of 
agencies  who  have  become  involved  in  the  tourism  activities,  such 
as  the  Department  of  Agriculture  and  the  Forest  Service  and  the 
Corps  of  Engineers  and  the  Bureau  of  Land  Management  and 
many  others. 

We  can  benefit  from  these  at  the  State  level,  all  these  efforts,  but 
only  if  there  is  a  framework  to  coordinate  those  programs. 

The  woefully  underfunded  USTTA  is  a  vital  link  for  the  States 
to  the  international  marketplace,  and  this  legislation  recently  has 
redirected  some  of  their  activities,  but  has  not  funded  them. 

We  must  bring  all  these  programs  into  focus  and  this  legislation 
and  the  White  House  Conference  can  do  that. 

It  is  my  belief  that  the  travel  and  tourism  industry  in  this  coun- 
try is  a  powerful  economic  force.  We  have  all  benefited  from  it  for 
many  years,  but  it  has  never  been  adequately  valued. 

Chairman  Oberstar,  a  White  House  Conference  on  Tourism  will 
help  develop  an  informed  and  active  leadership  and  bring  together 
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people  and  ideas  to  create  a  channel  of  communication  linking  the 
tourism  communities.  Most  of  all,  the  conference  will  develop  the 
needed  framework  and  it  will  empower  our  communities  to  develop 
their  own  resources  to  the  economic  benefits  of  the  United  States. 

Thank  you,  very  much. 

Mr.  Rahall.  Thank  you,  Ms.  Fulton. 

Mr.  Hartley-Leonard. 

Mr.  Hartley-Leonard.  Mr.  Chairman,  thank  you  for  inviting  me 
to  be  with  you  today.  I  am  Darryl  Hartley-Leonard.  I  am  the  Presi- 
dent of  Hyatt  Hotels  Corporation.  I  am  active  with  the  American 
Hotel  and  Motel  Association  and  currently  serve  as  chairman  of  the 
Travel  and  Tourism  Government  Affairs  Council  and  as  chairman 
of  the  Department  of  Commerce's  Travel  and  Tourism  Advisory 
Board. 

My  positions  with  the  Travel  and  Tourism  Advisory  Board  and 
the  Government  Affairs  Council  are  what  bring  me  here  today.  The 
TTAB  advises  Commerce  Secretary  Brown  on  key  issues  affecting 
the  travel  industry,  where  those  of  us  on  the  TTAB  make  our  liv- 
ing. The  GAC  is  a  coalition  representing  a  broad  spectrum  of  this 
industry,  including  lodging,  car  rental  companies,  cruise  lines,  air- 
lines, travel  agents,  tour  operators  and  State  tourism  offices. 

Mr.  Chairman,  I  appear  before  you  with  somewhat  of  a  heavy 
heart  today.  For  while  you,  Mr.  Chairman,  and  Members  of  your 
committee  truly  have  shown  by  your  actions  an  understanding  of 
the  impact  tourism  has  on  the  economy  of  the  United  States,  the 
probable  action  of  Congress  in  the  next  48  hours  is  living  proof  that 
the  majority  of  your  peers  are  unaware  of  the  impact  that  their 
probable  actions  will  have  on  the  jobs  of  so  many  of  their  constitu- 
ents. 

And  therefore  it  is  with  that  in  mind  that  I  appear  before  you 
today  to  request — no,  to  appeal  that  there  be  convened  a  White 
House  Conference  on  Tourism  which  I  believe  truly  could  become 
the  catalyst  for  the  education  of  Congress  and  the  American  people 
on  how  vital  travel  and  tourism  is  to  the  present  and  future  well- 
being  of  our  wonderful  country. 

Earlier  this  year,  the  Travel  and  Tourism  Advisory  Board  met  in 
Hawaii  to  discuss  the  health  of  the  travel  and  tourism  industry 
there.  And  the  travel  and  tourism  industry  in  Hawaii  is  in  grave 
distress.  We  conducted  a  forum  on  how  to  enhance  the  image  of 
this  industry  and  what  would  best  benefit  travel  and  tourism  in 
that  State. 

After  a  full  day  of  testimony  by  representatives  of  all  segments 
of  the  industry,  I,  and  the  board,  are  now  more  convinced  than  ever 
of  the  vital  necessity  for  a  White  House  Conference  on  similar  is- 
sues nationwide. 

Truly  everyone  in  this  room  knows  what  travel  and  tourism 
means.  It  is  what  brings  us  together  today.  You  have  heard,  per- 
haps this  will  be  redundant,  that  it  is  an  industry  that  provides 
our  economy  with  5.9  million  jobs,  $91.2  billion  in  wages  and  sala- 
ries, $380  billion  in  sales  and  $47  billion  in  tax  revenues,  even 
without  the  additional  taxes  being  proposed. 

Last  year,  travel  and  tourism  was  once  again  the  Nation's  lead- 
ing export.  It  generated  $71.2  billion  in  expenditures  from  inter- 
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national  visitors  and,  a  rarity  in  our  country  these  days,  a  trade 
surplus  of  $20.4  billion. 

Travel  and  tourism  means  money  for  our  Nation,  more  impor- 
tantly it  means  jobs  for  our  people,  and  a  better  understanding  of 
the  United  States  by  people  who  visit  from  all  over  the  world. 

But  unfortunately,  in  this  country,  travel  and  tourism  has  a  per- 
ception problem.  Many  people  across  our  country  are  unfamiliar 
with  the  benefits  we  bring.  Far  too  many  people  consider  us  a  fluff 
industry.  And  how  can  we  expect  them  not  to  when  our  business 
is  so  often  depicted  in  the  media  by  an  overweight,  middle-aged, 
camera  carrying  man  in  ugly  shorts,  black  socks  and  an  even  uglier 
shirt  whom  we  laugh  at  and  still  refer  to  as  the  tacky  tourist. 

Ladies  and  gentlemen,  I  am  here  testifying  before  you  today  be- 
cause we  must  attempt  to  put  an  end  to  this  type  of  misconception. 
We  must  begin  to  appreciate  travel  and  tourism  as  one  of  the  most 
potent  industries  in  the  United  States,  one  of  the  industries  with 
the  greatest  potential  for  growth  and  creating  new  jobs. 

We  must  begin  to  appreciate  travel  and  tourism  as  a  first-class 
product  guaranteed  to  put  money  in  the  bank  because  when  we  do, 
we  will  begin  to  treat  travel  and  tourism  as  a  first-class  industry 
and  we  will  reap  even  richer  economic  benefits  from  increased  tour- 
ism spending. 

So  how  do  we  enhance  the  awareness  of  the  travel  and  tourism 
industry?  A  good  question  and  one  I  thank  the  committee  for  begin- 
ning to  address. 

A  White  House  Conference  on  Tourism  is  a  tremendous  step  in 
the  right  direction  for  our  industry  to  gain  the  recognition  and  un- 
derstanding it  needs  to  provide  an  even  greater  economic  benefit  to 
our  country  than  it  does  today. 

I  commend  the  subcommittee  for  conducting  these  hearings.  The 
Public  Works  Committee  is  once  again  demonstrating  leadership 
and  farsightedness  as  it  did  when  Congress  laid  the  foundation  of 
the  interstate  highway  system  during  the  1950s. 

Not  only  did  interstate  commerce  flourish,  but  so  did  travel  and 
tourism.  Hotels,  motels,  restaurants,  and  other  industries  sprang 
up  virtually  overnight. 

Congress  again  provided  a  leadership  role  during  the  1970s  by 
convening  the  National  Tourism  Resources  Review  Commission. 
Recommended  by  Senator  Inoyue,  this  two-year  study  of  travel  and 
tourism's  needs  and  its  available  resources  provided  a  tremendous 
boost  to  this  industry. 

Since  its  implementation,  and  with  the  coordinated  efforts  of  the 
private  and  public  sectors,  travel  and  tourism  has  grown,  as  com- 
mented before,  dramatically.  From  a  then  $140  billion  industry  to 
now  a  $380  billion  industry,  far  outpacing  the  average  for  all  other 
industries. 

The  report  of  the  commission  provided  a  guide  for  that  growth. 

But  now  it  is  time  for  another  focus  on  the  travel  and  tourism 
industry  and  I  call  on  Congress  and  the  administration  to  work  to- 
gether to  continue  their  leadership  role.  The  Members  of  this  com- 
mittee can  and  should  help  guide  the  development  of  the  necessary 
road  map  for  the  Nation's  travel  and  tourism  industry  on  into  the 
21st  Century. 


27 

A  new  initiative  under  the  leadership  of  Congress  and  the  ad- 
ministration would  bring  together  a  wide  range  of  people  with  an 
interest  in  the  continued  growth  of  the  travel  and  tourism  industry. 
Our  Nation's  mayors,  governors,  private  sector  leaders  and  others 
certainly  would  jump  on  the  bandwagon  to  support  continued  eco- 
nomic growth  of  the  travel  and  tourism  industry  and  the  ongoing 
creation  of  jobs  for  all  Americans. 

I  would  recommend  that  a  conference  take  the  form  of  regional 
and  local  sessions,  culminating  in  a  national,  high-level  conference 
in  Washington.  This  format  would  allow  for  maximum  publicity 
and  attention  around  the  country.  Millions  would  become  aware  of 
travel  and  tourism  as  an  industry  and  begin  to  appreciate  the  eco- 
nomic contributions  that  it  makes  to  their  respective  communities. 

Many  would  realize  the  economic  benefits  of  developing  tourism 
programs  of  their  own.  At  the  very  least,  we  would  gain  an  ex- 
panded environment  of  hospitality  towards  international  visitors, 
which  would  lead  to  increased  tourism  receipts. 

On  what  issues  should  the  conference  focus  in  order  to  produce 
these  positive  results?  Well,  today  you  will  hear  about  many  dif- 
ferent issues  facing  the  travel  and  tourism  industry  and  it  is  cer- 
tainly important  for  this  committee  to  give  full  consideration  to 
each. 

However,  there  are  several  critical  issues  that  I  believe  a  White 
House  Conference  must  address  if  it  is  to  truly  make  an  impact  on 
the  future  of  our  industry.  They  are,  first,  the  health  of  the  airline 
industry,  which  I  know  is  close  to  your  heart,  Mr.  Chairman.  Two, 
the  need  for  more  government  funds  to  sufficiently  promote  the 
United  States  travel  product  around  the  world  and  make  this  coun- 
try competitive  with  other  country's  travel  and  promotion  efforts. 

Three,  the  need  to  boost  investment  in  our  national  transpor- 
tation infrastructure  which,  as  the  Committee  on  Public  works  and 
Transportation  has  shown  that  it  knows  so  well  is  absolutely  vital, 
not  only  to  tourism,  but  to  the  entire  economy.  Four,  the  stifling 
effect  of  rising  taxes  on  the  traveling  public  and  the  travel  industry 
as  a  whole,  including,  of  course,  any  further  reductions  in  the  de- 
ductibility of  travel  and  entertainment  expenses  as  a  legitimate 
business  expense.  Surely  no  one  in  this  room  is  not  painfully  aware 
of  the  devastating  impact  these  new  taxes  are  going  to  have  on  the 
jobs  of  so  many  Americans.  Many  of  whom,  because  of  their  edu- 
cational limitations,  are  largely  unemployable  and  therefore  soon  to 
become  dependent  on  the  State's  welfare  systems  in  order  to  sur- 
vive. 

And  five,  improving  passenger  facilitation,  an  issue  about  which 
I  feel  particularly  strong. 

Our  government  is  currently  enforcing  strong  anti-terrorist  laws 
and  the  travel  and  tourism  industry  applauds  every  effort  taken  to 
keep  our  borders  secure  and  safe.  We  support  the  implementation 
of  existing  technology  by  the  Immigration  and  Naturalization  Serv- 
ice and  the  Customs  Bureau  to  prevent  illegal  entries  before  they 
even  arrive  in  this  country. 

But  at  the  same  time,  we  must  also  make  it  easier  for  honest 
international  visitors  to  get  into  the  United  States  and  I  might  add, 
to  begin  spending  their  money,  and  I  might  add,  leaving  it  here. 
Necessary  steps  include  reducing  the  paperwork  involved  in  getting 
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a  visa,  expansion  of  the  visa  waiver  program  and  the  implementa- 
tion of  new  technology  to  reduce  the  time  it  takes  for  legal  entry. 
These  steps  would  go  a  long  way  in  encouraging  our  international 
visitors  to  return  again  and  again  and  again. 

In  summation,  Mr.  Chairman,  and  Members  of  the  committee, 
we  are  at  a  critical  time  in  the  travel  and  tourism  industry.  Our 
industry  is  barely  beginning  to  recover  from  the  effects  of  the  reces- 
sion and  the  Gulf  War  and  soon  the  world  spotlight  will  focus  on 
the  United  States  as  the  Olympics  and  the  World  Cup  come  to  our 
country. 

With  your  support  and  continued  guidance,  the  travel  and  tour- 
ism industry  can  maximize  the  opportunity  before  us.  I  urge  you 
to  continue  this  work.  It  is  important  to  our  industry,  more  impor- 
tant, it  is  important  to  our  economy  and  to  our  country. 

Thank  you  and  I  appreciate  having  the  opportunity  to  be  with 
you  today. 

Mr.  Rahall.  I  thank  each  of  you  for  your  splendid  testimony  this 
morning.  I  thought  the  facts  and  figures  presented  were  done  in  an 
excellent  manner  and  I  think  it  was  a  diverse  presentation,  quite 
frankly.  We  had  you,  Mr.  Ruttger,  speaking  from  the  small  busi- 
nessman's angle  and  you,  Ms.  Fulton,  from  a  commissioner  of  a 
State  Tourism  Development  Office  and  you,  Mr.  Hartley-Leonard, 
from  perhaps  a  more  global  perspective. 

We  also  heard  some  criticism  from  this  panel,  criticism  of  actions 
that  the  Congress  may  take  within  the  next  48  hours.  Certainly  I 
don't  believe  any  of  us  on  this  panel  or  on  this  side  of  the  podium 
either  will  say  that  this  is  a  perfect  document.  There  is  criticism 
that  all  of  us  can  level  at  certain  parts  of  what  Congress  is  about 
to  enact  by  this  week's  end. 

I  think  it  is  important  to  realize  not  only  that  the  alternatives 
may  be  much  worse  and  that  change  may  be  good  for  the  economy 
and  for  tourism,  but  it  is  important  to  realize  just  as  well  that  this 
is  not  going  to  be  the  final  action  that  Congress  takes  this  year, 
although  some  might  like  to  see  us  disband  after  we  pass  this 
budget. 

Nevertheless,  I  think  it  is  important  that  we  realize  that  there 
are  other  actions  that  Congress  is  going  to  have  to  take  this  year 
in  this  session  in  Congress  as  follow-up  and  this  is  not  necessarily 
going  to  be  the  doomsday  that  those  opponents  to  the  plan  may 
predict. 

So  I  would  hope  also  that  we  keep  in  mind  our  common  goal,  es- 
pecially of  this  panel  and  of  todays — all  of  today's  witnesses  and 
that  is  tourism,  the  need  to  recognize  the  jobs  it  provides,  the  need 
to  recognize  the  small  business  sector  that  is  so  vitally  involved  in 
this  important  industry.  And  if  we  don't  lose  sight  of  that  common 
goal,  then  I  think  we  can  have  maybe  our  disagreements  within 
ourselves  and  still  keep  sight  of  that  goal. 

The  Chair  recognizes  the  gentleman  from  Minnesota,  Mr.  Ober- 
star. 

Mr.  Oberstar.  I,  too,  want  to  join  my  colleague  in  thanking  our 
witnesses  this  morning  for  very  important  insights  into  tourism  as 
a  vital  part  of  our  national  economy,  and  I  expect  and  hope  we  will 
be  hearing  more  and  different  aspects  from  our  witnesses  whose 
testimony  will  follow  this. 
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The  question  I  wanted  to  ask  Mr.  Hartley-Leonard  on  passenger 
facilitation,  and  that  is  a  subject  that  is  a  sorry  point  with  domestic 
airlines.  What  comments  do  you  have  about  the  t5rpes  of  actions 
that  should  be  taken  by  the  Immigration  and  Naturalization  Serv- 
ice and  U.S.  Customs  Service  that  can  make  it  easier  for  pas- 
sengers to  get  into  this  country. 

Other  countries  have  done  that.  Other  countries  recognize  the 
importance  of  facilitating  the  movement  of  passengers  through 
those  two  important  checkpoints.  What  are  your  observations? 

Mr.  Hartley-Leonard.  It  seems,  Mr.  Chairman,  that  we  take 
one  step  forward  and  two  steps  back  with  regards  to  these  issues. 
Over  the  past  couple  of  years,  I  would  applaud  the  efforts  on  the 
part  of  the  Immigration  and  Naturalization  Service  to  train  the 
employees  that  they  have  in  various  international  ports  of  entry 
with  regard  at  least  to  welcoming  in  a  more  friendly  manner  people 
in  our  country.  At  least  we  have  moved  past  the  stage  where  we 
have  signs  referring  to  these  people  coming  as  aliens. 

But  as  an  international  traveler,  which  you  obviously  are  by  your 
opening  comments,  it  never  ceases  to  amaze  me  how  easily  I  can 
get  into  most  countries  in  Europe,  walking  into  England  or  France 
or  Grermany  for  example,  with  little  or  no  problems.  We  embarked 
on  a  pre-inspection  system  in  London  and  yet  I  came  back  from 
London  three  weeks  ago  and  such  a  system  has  been  abandoned. 
There  is  no  pre-clearance  in  England  at  this  time. 

Then  we  embarked  on  the  "blue  line"  system.  I  lived  in  Chicago. 
But  all  of  a  sudden,  Chicago  is  no  longer  on  the  list  of  those  cities 
for  which  international  passengers  are  pre-cleared  and  can  go 
through  the  blue  line.  So  even  those  of  us  that  live  in  the  United 
States  and  travel  on  business  frequently  are  back  to  the  long  lines. 

A  lot  of  cities  have  done  a  lot  in  regard  to  this.  But  we  need  to 
open  up  more  ports  of  entry.  I  mentioned  Hawaii.  Truly  Hawaii  is 
heading  to  further  economic  difficulties  with  tourism  and  yet  we 
try  to  funnel  everybody  into  Hawaii  through  one  island,  through 
the  main  island  of  Hawaii  and  urge  Customs  and  Immigration  to 
open  more  facilities. 

I  think  there  is  a  lot  that  can  be  done  in  these  areas,  and  you 
see  other  countries  really  progressively  working  towards  encourag- 
ing easier,  more  efficient  international  travel.  And  I  think  it  is, 
again,  an  ignorance,  if  I  might  take  one  second,  on  our  part  as  to 
what  that  person  walking  through  that  door  is.  Everybody  coming 
through  the  door,  99.9  percent,  are  good  people  who  want  to  come 
here  spend  money,  leave  it,  and  then  they  have  the  luxury  that 
they  leave  again  and  go  home. 

If  we  could  get  just  that  mentality  accepted,  as  opposed  to  the 
bunker  mentality,  perhaps  we  could  go  a  long  way. 

Mr.  Rahall.  The  gentleman  from  Georgia,  Mr.  Collins. 

Mr.  Collins  of  Geor^a.  Thank  you,  Mr.  Chairman.  I  have  en- 
joyed listening  to  the  witnesses  here  and,  Mr.  Chairman,  I  would 
like  unanimous  consent  to  enter  into  the  record  a  statement  from 
the  Henry  County,  Georgia,  Chamber  of  Commerce  resolution  or  a 
statement  from  them  supporting  House  Congressional  Resolution 
110. 

Mr.  Rahall.  Without  objection,  it  will  be  made  part  of  the 
record. 
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[The  statement  referred  to  by  Representative  Collins  follows:] 

Statement  op  Henry  County,  Georgia,  Chamber  of  Commerce  to  the  House 
Aviation  Subcommiitee  in  support  of  H.  Con.  Res.  110 

As  the  contracted  agent  to  promote  and  develop  tourism  in  Henry  County,  Geor- 
gia, the  Henry  County  Chamber  of  Commerce  witnesses  each  day  the  impact  tour- 
ism has  on  the  American  economy. 

Twenty  miles  south  of  Atlanta  on  Interstate  75,  America's  most-travelled  inter- 
state highway,  Henry  County  welcomes  thousands  of  motorists  each  day  on  their 
way  to  or  from  vacation  in  Florida.  We  also  offer  accommodations  for  hundreds  more 
Atlanta  visitors  who  do  not  want  to  stay  overnight  in  the  downtown  area. 

Home  to  Atlanta  Motor  Speedway,  Henry  County  welcomes  an  additional  300,000 
people  each  year  who  attend  one  of  the  two  NASCAR  races  at  the  Speedway.  We 
are  also  a  host  site  for  an  LPGA  golf  tournament. 

While  we  currently  eiyoy  a  healthy  tourism  market,  we  have  the  prospect  of  in- 
creasing this  market  ten-fold.  As  one  of  the  two  sites  being  considered  as  the  home 
of  Gone  With  the  Wind  Coimtry,  a  $100  million  themed  resort,  Henry  County  could 
welcome  an  additional  million  annual  visitors  to  our  community. 

Having  worked  one  full  year  in  the  effort  to  secure  the  Gone  With  The  Wind  at- 
traction, we  have  seen  first-hand  the  complexity  of  the  tourism  industry  and  the 
problems  that  must  be  overcome  to  spur  on  new  tourism  developments. 

For  these  reasons,  we  strongly  support  the  call  for  a  White  House  Conference  on 
Tourism.  We  feel  that  such  a  national  dialogue  is  needed  to  discuss  the  issues  rel- 
ative to  tourism  promotion  and  development  and  to  develop  a  national  strategy  to 
address  these  issues. 

Furthermore,  we  feel  that  such  a  Conference  will  make  it  evident  that  federal 
funding  of  tourism  promotion  and  development  is  a  wise  investment  of  taxpayer 
funds  and  that  these  investments  pay  off  in  rich  dividends. 

The  Conference  will  also  demonstrate  that  a  high-level  Administration  coordinator 
is  needed  to  lead  the  implementation  of  a  national  tourism  promotion  and  develop- 
ment strategy. 

Tourism-related  issues  rest  within  the  combined  purview  of  the  Interior  Depart- 
ment, State  Department,  Transportation  Department,  Commerce  Department,  Agri- 
culture Department,  and  the  Treasury  Department.  Therefore,  White  House  coordi- 
nation is  needed  to  insure  that  the  implementation  of  a  national  plan  is  not  reduced 
to  a  series  of  interdepartmental  turf  wars. 

As  a  grassroots  organization  working  with  tourism  on  a  daily  basis,  we  stand  in 
support  of  H.  Con.  Res.  110,  and  encourage  the  respected  members  of  the  House 
Aviation  Subcommittee  to  vote  in  favor  of  this  resolution. 

Mr.  Collins  of  Georgia.  I  would  like  to  say  I  found  the  com- 
ments very  interesting  from  the  panel  and  Mr.  Leonard,  your  list 
of  problems  were  very  good.  Number  4  was  taped  and  will  be 
played  on  the  Nightly  News  and  followed  with  H.  Ross  Perot  and 
see  if  he  needs  a  few  ideas. 

You  mentioned  some  problems  there.  Any  other  Member  of  the 
panel,  do  you  know  of  any  other  problems  or  larger  problems  other 
than  what  Mr.  Leonard  mentioned  that  are  facing  the  industry  and 
just  exactly  what  you  would  like  to  see  come  out  of  the  tourism 
conference? 

Ms.  Fulton.  Mr.  Hartley-Leonard  so  eloquently  stated  the  main 
issues  that  face  the  tourism  industry  as  a  whole  on  a  nationwide 
basis  today.  I  think  in  our  individual  States,  we  perhaps  face  some 
different  situations,  but  those  have  been  mentioned  as  well. 

The  lack  of  understanding  of  the  industry  and  its  economic  im- 
pact is  major.  The  continuing  perception  that  the  travel  industry 
is  all  fun  and  games  and  to  no  avail  is  one  we  fight  constantly  to 
overcome.  When  we  reflect  on  what  would  happen  in  each  of  our 
cities  and  towns  if  suddenly  people  didn't  come  to  visit,  the  results 
could  be  disastrous  for  all  of  us.  And  I  think  we  don't  realize  that, 
so  it  is  a  constant  struggle  for  us  to  deliver  the  message  that  the 
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economic  impact  of  travel  on  this  country  and  on  our  cities  and 
States  reaches  far  beyond  what  is  normally  thought  of. 

So  we  do  commend  all  the  comments  that  have  been  made  here 
today  and  hope  that  what  really  comes  of  this  meeting  is  tourism 
is  realized  as  a  serious  business. 

We  think  that  the  White  House  Conference  on  Tourism  as  pro- 
posed by  this  legislation  would  be  a  wonderful  opportunity  for  in- 
dustry people  and  those  who  are  affiliated  with  us  to  meet  around 
the  country  to  discuss  it,  to  have  open  lines  of  communication,  to 
come  back  with  a  plan  that  delivers  a  single  message  for  this  coun- 
try and  for  the  travel  industry  and  its  benefits  to  this  country. 

Mr.  Rahall.  Mr.  Ruttger. 

Mr.  Ruttger.  I  would  like  to  see  our  industry  looked  upon  as 
being  legitimate.  It  never  has  been  looked  upon  that  way  and  today 
it  still  is  not. 

A  second  issue  for  me  is  the  gaming  industry  which  has  gained 
such  a  foot  hold  in  Minnesota.  There  are  something  like  18  casinos, 
Indian  casinos  in  Minnesota  and  it  does  have  our  industry  quite 
upset.  I  can  see  the  good  side  of  it.  I  see  the  Indians  in  our  area 
living  a  lot  better  than  they  have  ever  lived  before.  They  are  living 
with  pride. 

But  I  see  the  resort  industry  in  our  State  really  taking  a  hit,  and 
as  they  start  to  develop  resorts,  hotels,  golf  courses,  and  they  start 
to  lure  those  people  with  lower  rates,  I  can  see  a  real  problem  with 
the  general  industry. 

In  the  Midwest  now,  we  have  suffered  a  lot  from  the  weather, 
as  you  are  perhaps  familiar.  The  Mississippi  River  starts  in  Min- 
nesota and  goes  all  the  way  down,  and  it  has  caused  a  lot  of  prob- 
lems and  a  lot  of  rain.  A  number  of  people  in  our  industry  in  Min- 
nesota have  been  hit  hard  by  the  climate,  both  by  the  rain  and  by 
the  market  area  that  has  been  hit  so  hard  by  that  flooding. 

Are  there  funds  available  to  help  keep  these  available?  There  are 
fiinds  available  to  the  farmers  when  they  have  problems.  There  are 
funds  available  for  others,  but  are  there  funds  available  for  the 
tourism  industry  as  a  whole?  That  is  something  that  I  think  should 
be  addressed. 

We  think  that  we  are  a  major  industry  and  I  would  like  Congress 
to  think  we  are  a  major  industry  so  when  we  do  have  problems, 
we  can  come  to  them  and  we  do  get  some  recognition. 

So  I  think  this  conference  could  help  us  in  that  way. 

Mr.  Collins  of  Georgia.  Very  good. 

Mr.  Ruttger,  in  your  paper  you  mentioned  here  that  government 
officials  in  our  State,  and  people  in  general,  don't  look  upon  our  in- 
dustry as  legitimate.  And  then  on  the  following  page,  you  men- 
tioned that  you  are  constantly  trjang  to  educate  our  public  officials 
on  the  merits  of  our  industry. 

A  word  of  suggestion,  and  it  is  just  an  opinion  which  everyone 
has  one,  government  officials  normally  will  follow  the  general 
public's  opinion.  And  I  would  suggest  maybe  you  try  to  educate  the 
general  public  and  then  your  officials  most  of  the  time  will  follow 
their  wishes.  Not  always. 

Mr.  Ruttger.  But  generally,  yes. 

Mr.  Collins  of  (Georgia.  Generally. 
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Mr.  RUTTGER.  I  think  that  is  true.  The  people  don't  recognize  us 
as  a  legitimate  industry  and  it  does  follow  from  the  people,  no 
question.  I  think  this  conference  would  help  that. 

Mr.  Collins  of  Georgia.  The  conference  would  help  to  educate 
the  general  public  by  drawing  attention  to  the  tourism  industry. 
Grood  comment. 

Thank  you,  Mr.  Chairman. 

Mr.  Rahall.  The  gentleman  from  New  Jersey,  Mr.  Menendez? 

Mr.  Menendez.  Thank  you,  Mr.  Chairman.  I  just  have  two  quick 
questions  to  any  Member  of  the  panel. 

In  terms  of  employment,  you  talk  about  tourism  as  the  job  gener- 
ator. Could  you  give  me  a  view  of  the  type  of  jobs  and  incomes  that 
are  generated,  some  view  of  the  spectrum  of  it? 

Mr.  Hartley-Leonard.  The  travel  and  tourism  industry  has  on 
average  payroll  about  13  percent  higher  than  American  industry  in 
general. 

I  think  what  you  have  to  do  is  broaden  the  notion  of  what  travel 
and  tourism  is  because  travel  and  tourism  is  the  butcher,  the 
baker,  and  the  candlestick  maker,  the  taxi  driver,  and  all  the  per- 
sons who  work  in  the  airports. 

That  was  why,  I  believe  it  was  Mr.  Applegate,  if  I  remember  cor- 
rectly, if  he  was  sitting  behind  the  right  name  tag,  who  made  the 
issue  of  international  tourists  not  paying — not  having  a  deductibil- 
ity issue  in  the  United  States,  the  words  are  travel  and  tourism, 
and  travel  is  as  much  a  component  of  this  as  the  tourism  side  of 
it. 

I  got  up  this  morning  and  flew  from  Chicago  to  Washington  and 
I  am  going  to  go  back  to  Chicago.  There  is  a  travel  aspect  of  that 
that  has  no  relevance  to  tourism  other  than  coming  and  appealing 
to  you  today.  It  is  the  tentacles  through  which  travel  and  tourism 
reaches  out  into  the  small  business  community  in  the  United 
States.  Not  the  Hyatt  Hotel  Corporation  or  American  Airlines  or 
United  Airlines,  but  it  is  the  small  business  operator  that  truly  is 
involved  in  this  aspect  of  the  business.  And  I  think  that  is  the  mes- 
sage we  need  to  get  out  in  a  more  effective  way  to  the  public. 

I  would  argue,  for  example,  that  technology  is  doing  everything 
that  it  can  at  as  fast  a  pace  as  it  can,  possibly  to  make  the  Amer- 
ican work  force  redundant.  One  can  argue  you  can  choose  whatever 
year  you  like,  2005  or  2010.  I  can't  see  a  person  in  the  production 
of  an  automobile  at  that  time.  I  don't  know  what  it  sa.ys  about  De- 
troit. Except  it  says  that  travel  and  tourism  for  Michigan  is  going 
to  become  an  extremely  important  business. 

I  think,  understandably  and  believably,  that  unemployment 
could  rise  rapidly  through  technology  over  the  next  10  or  15  years 
or  20  years.  I  view  travel  and  tourism  as  an  opportunity  to  be  the 
counterbalance  towards  that.  People  have  not  yet  begun  to  travel. 
In  1955,  this  industry  started,  which  is  why  it  doesn't  really  exist 
in  the  United  States.  It  has  no  measurement  in  the  United  States. 

There  is  no  SIC  codes  that  talk  to  the  issue  of  travel  and  tourism 
in  this  country,  which  is  why  we  are  working  on  satellite  account- 
ing to  try  to  get  some  methodology  by  which  we  can  measure  its 
contribution  ^ong  with  agriculture  and  along  with  light  industry 
and  heavy  industry  and  construction. 
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I  think  if  we  can  move  those  things  along,  if  we  can  create  the 
greater  awareness  through  this  White  House  Conference  on  Tour- 
ism, we  will  truly  start  to  get  that  light  bulb  to  go  off  in  people's 
head  that  says,  "Oh  my  God,  this  is  one  of  the  key  issues  for  the 
United  States." 

There  were  350  million  people  released  from  human  bondage  in 
the  last  three  years  in  the  former  Eastern  Bloc  countries.  Now, 
they  may  be  economically  deprived  at  the  present  time,  but  by  the 
year  2005  or  10,  or  whatever  year  you  want  to  choose,  they  are 
going  to  have  discretionary  income.  And  through  the  wonders  of 
television,  they  have  seen  the  Grand  Canyon  and  other  wonders  of 
our  nation  and  they  want  to  come  there. 

And  I  think  we  have  to  be  more  aware  of  all  that  in  order  to  pre- 
pare ourselves.  And  it  is  a  jobs  issue.  I  think  one  of  the  Congress- 
men made  the  comment,  "Travel  and  tourism  is  jobs."  That  is  what 
it  is.  Thank  you. 

Mr.  Menendez.  I  have  one  other  question,  if  I  may.  A  very  seri- 
ous question  to  Mr.  Ruttger.  How  is  the  fishing?  I  am  looking  for 
places;  do  you  have  a  brochure?  Your  comments  mentioned  the 
fishing,  so  what  do  you  catch  up  there? 

Mr.  Ruttger,  Well,  that  comment  was  made  back,  I  think,  in 
1898  the  fishing  was  good.  The  fishing  is  not  that  good  anymore. 
Most  resorts  in  Minnesota  have  golf  and  other  programs,  do  a  lot 
of  the  group  type  business,  and  I  can  honestly  say  I  have  no  idea 
how  fishing  is  in  Bay  Lake  right  now. 

Ms.  Fulton.  Well,  fishing  is  good  in  Tennessee.  And  thank  good- 
ness we  have  enough  jobs  in  those  areas  and  enough  people  who 
make  the  choice  to  live  in  the  rural  areas  and  work  in  those  t5T)es 
of  jobs  as  well  as  those  who  pursue  the  higher  paid  jobs  in  the 
cities. 

But  that  is  one  aspect  of  the  job  market  for  the  tourism  jobs  and 
that  is  we  cover — we  cover  the  water  front.  There  are  jobs  that  fit 
every  American  within  this  industry.  So  we  are  able  to  fulfill  the 
needs  for  emplojonent  for  citizens  in  our  rural  areas  all  the  way  up 
to  our  largest  cities.  And  it  is  a  very  valuable  resource  for  us. 

Mr.  Ruttger.  I  had  better  not  let  it  end  there.  I  was  speaking 
for  myself.  You  take  the  boundary  water  area  and  you  take  the 
Gun  Flint  Trail  and  Lake  Superior,  and  their  fishing  is  tremen- 
dous. 

Mr.  Rahall.  The  Chair  will  respond  to  the  gentleman  from  New 
Jersey  that  my  son  is  in  Minnesota  fishing  right  now.  So  I  will  let 
you  know  when  he  gets  back  where  the  better  places  are.  But  bet- 
ter than  that,  I  will  provide  you  with  some  of  the  best  places  on 
the  New  River  for  fishing  as  well  as  in  West  Virginia, 

The  gentleman  from  Tennessee  Mr,  Duncan, 

Mr.  Duncan.  Thank  you,  Mr.  Chairman.  It  is  not  often  that  I  get 
to  welcome  a  witness  to  this  committee  from  Tennessee  but,  Ms. 
Fulton,  we  are  glad  to  have  you. 

Ms.  Fulton  and  her  work  at — she  is  through  her  work — has 
earned  a  very  good  reputation  all  across  our  State,  and  I  think  the 
importance  of  travel  and  tourism  to  Tennessee  is  shown  by  the  fact 
that  out  of  the  20  witnesses  today,  three  of  them  are  from  Ten- 
nessee and  another  one  is — ^while  not  from  Tennessee,  is  working 
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planning  an  event,  the  white  water  part  of  the  Olympics  in  Ten- 
nessee. So  certainly  this  is  very  important  to  us. 

I  appreciate  your  testimony,  Ms.  Fulton,  except  for  one  part.  You 
mentioned  some  pretty  good  schools — ^Harvard,  Yale,  and  Vander- 
bilt.  And  those  are  good  schools,  too,  for  those  who  can't  get  into 
the  University  of  Tennessee. 

Ms.  Fulton.  I  stand  corrected. 

Mr.  Duncan.  You  left  out  Knoxville.  We  feel  that  is  pretty  impor- 
tant. And  in  our  home  area  of  east  Tennessee,  the  tourism  is  very, 
very  important  to  us.  Let  me  ask  you  this:  You  mentioned  that  the 
travel  and  tourism  is  the  second  largest  employer  in  Tennessee  and 
throughout  the  Nation,  and  yet  I  have  to  believe  that  if  you  asked 
the  average  person  who  is  not  in  those  industries  to  list  the  major 
industries  in  the  country,  they  would  probably  start  listing  con- 
struction and  automotive  and  things  of  that  nature.  And  I  am  not 
sure  the  average  person  would  list  travel  and  tourism. 

Do  you  think  you  are  getting  the  credit  you  deserve  or  do  you 
think  the  profile  is  too  low?  I  know  Mr.  Hartley-Leonard  touched 
on  that  a  moment  ago,  but  why  do  you  think  there  is  such  a  low 
profile  for  your  industry? 

Ms.  Fulton.  For  many  years,  I  think  the  components  of  our  in- 
dustry have  been  identified  more  readily  than  the  travel  industry 
as  a  whole.  Obviously,  we  all  have  been  aware  that  we  have  major 
hotel  industry  and  airline  industry  and  others,  but  to  perceive  it 
as  one  industry  has  slipped  by  the  wayside  as  we  have  gone 
through  the  years. 

However  it  has  only  become  a  strong  industry,  as  Mr.  Hartley- 
Leonard  indicated,  in  the  past  few  years.  Only  since  World  War  II 
have  we  begun  in  this  country — begun  to  develop  the  ability  to 
travel  so  freely  and  easily  and  the  desire  to  do  that,  and  the  tech- 
nology has  increased  to  the  point  where  we  are  all  so  aware  of 
what  is  going  on  all  around  us  and  all  over  the  world,  that  we  want 
to  travel.  So  it  really  has  only  taken  shape,  say,  in  the  last  30 
years. 

In  the  last  15  years,  we  have  shown  in  our  State  an  increase  m 
revenue  as  SIC  codes  that  apply  to  the  tourism  industry  every  year 
for  the  last  number  of  years,  so  it  is  a  building  and  a  growing  in- 
dustry, as  the  job  numbers  also  demonstrate  very  clearly. 

That  is  our  task  today  and  that  is  one  of  the  reasons  that  the 
White  House  Conference  on  Tourism  would  be  so  helpful  is  to  bring 
all  these  groups  together  to  talk  about  the  value  it  has  to  our  coun- 
try as  a  whole  and  the  power  of  the  industry  itself  and  how  we  all 
truly  have  depended  on  it  for  a  long  time  and  did  not  realize  it  and 
did  not  refer  to  it  as  the  travel  industry. 

Mr.  Duncan.  I  will  just,  since  there  are  so  many  other  witnesses, 
I  will  just  ask  one  more  question,  but  is  it  a  problem  today,  the 
taxation  of  tourists?  I  notice  that  some  local  governments,  rather 
than  tax  their  own  citizens,  they  like  to  sock  it  to  the  tourist,  so 
to  speak,  with  high  hotel-motel  taxes  or  high  taxes  on  tickets  for 
entertainment  and  those  types  of  events. 

Is  that  something  you  all  consider  a  problem  or  is  that  something 
you  are  working  on? 

Ms.  Fulton.  It  is  a  potential  problem  depending  on  the  level  of 
that  taxation.  I  think  we  all  understand  that  government  must  op- 


35 

erate  on  tax  dollars  and  that  the  vast  majority  of  us  are  willing  to 
pay  our  fair  share  of  taxes.  The  concern  in  the  tourism  industry  is 
that  overtaxing  and  the  not-so-fair  share  that,  in  some  cases,  taxes 
seem  to  be  applied  in  areas  in  greater  than  in  other  areas  so  it 
does  seem  unfair, 

I  know  on  local  levels  and  on  a  State  level,  there  is  taxation  as 
mentioned  in  the  State  of  Tennessee  where  those  taxes  are  utilized 
for  the  promotion  of  travel  and  tourism.  That  is  a  valid  way  to  ac- 
complish that,  up  to  a  certain  point.  Again,  it  becomes  unfair  in 
some  areas,  in  other  parts  of  the  country  where  we  have  seen  the 
taxation  so  far  beyond  what  is  reasonable  because  it  seems  an  easy 
thing  to  do.  Tax  those  people,  they  don't  live  here. 

And  we  do  enjoy  that  taxation  to  a  certain  extent  because  we 
need  those  monies  for  the  promotion  of  tourism  like  we  need  the 
highway  taxes  for  the  revitalization  and  the  maintenance  of  the 
highways,  but  those  funds  are  not  always  expended  for  the  pur- 
chase that  they  are  originally  identified  for.  Those  are  our  con- 
cerns. 

Mr.  Hartley-Leonard.  If  I  could  just  add  one  comment  to  what 
Ms.  Fulton  is  saying.  If  you  looked  at  what  happened  in  New  York, 
so  seldom  is  a  tax  ever  rolled  back  and  yet  there  is  a  bill  being  con- 
sidered in  New  York  to  roll  back  the  taxes.  They  have  risen  to  21 
percent  on  a  hotel  room  in  New  York.  I  think  that  the  reason  the 
travel  and  tourism  has  been  an  easy  target  is  partly  we  have  our- 
selves to  blame. 

I  am  involved  in  travel  and  tourism.  My  part  of  it  happens  to  be 
the  lodging  industry.  And  we  have  had  tremendous  territorialism 
in  this  industry.  The  airlines,  the  restaurants,  the  hotels,  all  the 
various  constituencies  of  travel  and  tourism  have  not  come  to- 
gether. 

It  is  our  job,  people  from  the  State  level  and  myself  at  our  level 
and  Mr.  Ruttger  from  his  involvement  to  try  to  coalesce  together 
because  I  think  it  was  you.  Congressman,  that  said  that  Congress 
listens  to  constituencies  and  we,  as  travel  and  tourism,  must  be- 
come the  largest  constituency  in  this  country  and  then  we  will  get 
greater  understanding  together. 

I  read  just  coming  over  on  the  plane  just  one  last  comment  on 
taxation.  The  City  of  Miami,  in  its  wisdom,  has  decided — rightfully 
so,  it  should  address  the  issue  of  the  homeless.  A  situation  that  all 
of  us  in  this  country  with  any  heart  whatsoever  would  applaud. 

However,  the  logic  of  taxing  one  more  percent  onto  restaurant 
charges  is  hard  to  understand.  It  is  hard  to  understand  the  thought 
process  that  went  into  saying  we  have  got  a  homeless  problem  so 
let's  figure  restaurants  can  participate  in  a  solution.  Aiid  I  think 
that  shows  the  weakness  of  travel  and  tourism.  You  are  right;  it 
is  the  visitor.  It  is  a  person  that  doesn't  vote. 

Mr.  Duncan.  Thank  you  very  much. 

Mr.  Ruttger.  I  have  one  more  point.  In  Minnesota,  they  passed 
a  law  a  few  years  ago  that  any  community  that  passes  a  room  tax, 
a  bed  tax,  they  must  spend  95  percent  of  it  on  tourist  promotion 
so  it  can't  go  into  a  general  fund.  Some  of  the  older  laws — St.  Paul 
has  had  one — ^they  get  like  25  percent  goes  to  tourist  promotion 
and  75  percent  into  the  general  fund  so  any  new — any  community 
that  adopts  it  newly  must  spend  95  percent  on  tourism  promotion. 
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Mr.  Rahall.  The  Chair  hands  the  gavel  back  over  to  the  chair- 
man from  Minnesota. 

Mr.  Oberstar  [presiding].  We  thank  you  very  much  for  your  par- 
ticipation and  very  important  incites  you  have  offered  to  us  on  the 
subject  of  this  first  panel  and  thank  you  very  much  for  being  with 
us  today  coming  such  long  distances  to  join  us. 

Our  next  panel  will  be  on  urban  revitalization.  Mr.  Paul 
Marinaccio,  Executive  Director  Office  of  Economic  Marketing  and 
Policy  Group,  City  of  New  York.  Mr.  Everett  Shaw,  President,  Ren- 
aissance Newark,  and  Deputy  Mayor  for  Economic  Development, 
City  of  Newark,  which  we  have  just  had  a  history  lesson. 

And  Mr.  William  LaRosa,  Administrator,  Division  of  Cultural 
Heritage  and  Tourism  Affairs,  Hudson  County,  New  Jersey. 

The  gentleman  from  New  Jersey  wishes  to  offer  an  introduction, 
the  Member  of  the  committee,  Mr.  Menendez. 

Mr.  Menendez.  Thank  you,  Mr,  Chairman. 

Mr.  Oberstar.  And  then  Mr.  Pa3nie. 

Mr.  Menendez.  Mr.  Chairman,  I  want  to  take  the  opportunity  to 
welcome  to  the  committee  two  of  the  areas  that  I  represent  along 
with  Mr.  Payne.  But  as  a  resident  of  Hudson  County,  for  most  of 
my  life,  I  want  to  welcome  Mr.  LaRosa,  who  has  done  an  outstand- 
ing job  in  taking  Hudson  and  promoting  its  natural  resources  and 
its  people,  culture  and  history. 

I  think  it  is  an  integral  part  of  this  topic  we  are  discussing  today, 
and  I  want  to  commend  you,  Mr.  Chairman  and  the  chairman  of 
my  subcommittee,  Mr.  Rahall,  for  including  urban  renaissances  as 
part  of  the  overall  discussion  of  attracting  travel  and  tourism. 

Also,  I  would  like  to  take  the  opportunity  to  also  welcome  Mr. 
Shaw,  as  Newark  is  a  new  part  of  the  congressional  district  that 
I  represent.  Newark  is  truly  a  renaissance  city,  an  all  American 
city  which  I  now  have  a  great  privilege  of  sharing  with  Don  Pajme 
as  one  of  its  representatives. 

I  would  like  to  welcome  both  of  you  and  I  look  forward  to  your 
testimony. 

Mr.  Oberstar.  Mr.  Payne. 

Mr.  Payne.  Thank  you  very  much. 

I,  too,  would  like  to  welcome  the  two  persons  from  New  Jersey, 
and  it  is  a  pleasure  to  be  here  at  this  committee  today  with  my  col- 
league Mr.  Menendez.  As  he  indicated,  we  share  a  lot  of  common 
territory.  I  would  just  like  to  indicate,  though,  if  you  are  looking 
for  a  place  to  fish,  you  know,  we  have  the  Newark  watershed  which 
is  up  in  northern  New  Jersey. 

Mr.  Menendez.  If  you  get  a  pass,  I  will  go. 

Mr.  Payne.  As  a  matter  of  fact,  call  my  office,  we  can  work  that 
out.  They  have  fish  so  big  they  just  jump  into  the  boat.  It  is  just 
unreal.  But  years  ago,  once  again,  Newark  purchased  water  up  in 
north  New  Jersey  in  the  state  forest  region  and  now  it  is  a  resource 
that  the  city  owns  and  is  very  valuable.  But  let  me  just  say  about 
Mr.  Everett  Shaw,  who  is  President,  we  certainly  thank  the  two  of 
you  for  traveling  down  to  Washington. 

Mr.  Shaw  is  President  of  Renaissance  Newark  and  Deputy 
Mayor  for  Economic  Development  in  the  City  of  Newark.  He  holds 
a  unique  leadership  position  in  the  city's  development  program. 
Mr,  Shaw  reviews  and  makes  recommendations  on  all  major  devel- 
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opment  opportunities  and  projects  in  the  city,  and  he  has  held  a 
number  of  positions  at  every  level  of  government. 

He  has  served  on  numerous  local,  regional,  and  State  boards  and 
commissions.  His  past  position  includes  service  as  the  Director  of 
the  Essex  County  Economic  Development  Corporation  and  the 
Essex  County  Improvement  Authority  and  currently  he  is  leading 
Newark's  industrial  park — science  park;  a  campus  is  going  to  be 
developed,  and  a  regional  high  school  in  science  and  technology. 

Mr.  William  LaRosa,  who  is  administrator  of  Hudson  County's 
Division  of  Cultural  Heritage  and  Tourism  Affairs,  has  been  in- 
volved in  a  number  of  projects  including  New  Jersey  Theater  Jubi- 
lee, Chair  of  the  Gateway  Regional  Council  Promotional  Commit- 
tee, and  Vice  President  of  the  New  Jersey  Association  of  Cultural 
Heritage  and  Tourism  Affairs.  He  recently  won  a  key  award  at  last 
year's  Governor's  Conference  on  Tourism. 

Once  again,  I  appreciate  having  the  opportunity  to  say  a  few 
words  about  that. 

Thank  you. 

Mr.  Oberstar.  Thank  you  very  much,  Don.  We  appreciate  your 
participation  in  the  work  of  the  committees  today. 

Mr.  Marinaccio. 

TESTIMONY  OF  PAUL  MARINACCIO,  EXECUTIVE  DIRECTOR, 
NEW  YORK  CITY  ECONOMIC  POLICY  AND  MARKETING 
GROUP;  EVERETT  SHAW,  PRESIDENT,  RENAISSANCE  NEW- 
ARK, INC.  AND  DEPUTY  MAYOR  FOR  ECONOMIC  DEVELOP- 
MENT, OFFICE  OF  THE  MAYOR,  NEWARK,  NJ;  AND  WILLIAM 
LaROSA,  ADMINISTRATOR,  DIVISION  OF  CULTURAL  HERIT- 
AGE AND  TOURISM  AFFAIRS,  HUDSON  COUNTY,  NJ 

Mr.  Marinaccio.  Thank  you,  Mr.  Chairman.  Chairman  Oberstar 
and  Chairman  Rahall  and  Members  of  the  subcommittees,  my 
name  is  Paul  Marinaccio.  I  am  the  executive  director  of  the  Mayor's 
Economic  Policy  and  Marketing  Group,  and  in  that  capacity  for 
Mayor  Dinkins,  and  oversee  economic  policy  and  tourism  program- 
ming in  the  City  of  New  York. 

It  is  a  pleasure  to  be  here  to  talk  about  the  importance  of  the 
tourism  industry  in  New  York,  but  perhaps  more  to  the  point  of 
your  mission  today,  to  discuss  the  importance  of  New  York  City 
and  other  urban  areas  to  the  Nation's  tourism  business  and  there- 
fore the  health  of  our  Nation. 

I  would  like  to  acknowledge  the  eloquence  of  Representative 
Pa3nie  in  describing  the  importance  of  the  City  of  Newark,  its  his- 
tory and  our  urban  assets.  In  more  pedestrian  language,  I  am 
going  to  make  an  attempt  to  discuss  some  of  the  same  themes  from 
the  perspective  of  the  other  side  of  the  river. 

The  City  of  New  York  endorses  the  creation  of  a  White  House 
Conference  on  Tourism.  Such  a  meeting  will  provide  the  leadership 
and  focus  necessary  to  sustain  and  expand  local  efforts  to  attract 
more  travelers  to  the  United  States. 

We  believe  that  the  conference  is  necessary  to  foster  a  better  un- 
derstanding of  the  tourism  industry  by  government  and  by  our 
residents.  This  understanding  is  a  prerequisite  for  the  development 
of  Federal  policy  that  will  enrich  the  national  tourism  industry, 
which  in  turn  will  help  revitalize  urban  America. 
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In  the  absence  of  a  Federal  tourism  agenda  that  sufficiently 
leverages  the  Nation's  urban  assets — and  I  stress  the  word  "suffi- 
ciently^' that  for  a  reason,  because  of  the  considerable  efforts  al- 
ready undertaken  in  part  because  of  leadership  of  the  representa- 
tives here  today.  In  the  absence  of  an  agenda  that  sufficiently 
leverages  the  Nation's  urban  assets,  New  York  City  has  launched 
a  number  of  initiatives  to  nourish  this  industry  which  might  be  im- 
portant for  such  a  conference  to  recognize  and  to  review. 

New  York  City  serves  as  a  gateway  for  travelers  visiting  tourist 
destinations  throughout  the  Nation.  That  is  one  of  the  roles  we 
play  in  the  Nation's  economy.  In  the  most  recent  year  for  which  we 
have  firm  statistics,  slightly  more  than  60  percent  of  all  visitors  to 
New  York  City  used  our  metropolitan  area's  three  airports  as  a 
port  of  entry  to  the  Nation.  These  visitors  to  New  York  City  ac- 
count for  nearly  24  percent  of  all  overseas  travelers  to  the  United 
States. 

New  York  City,  as  you  all  know,  also  houses  attractions  from  the 
Cloisters  to  Ellis  Island  to  the  Empire  State  Building,  which  encap- 
sulate the  American  experience.  Much  of  our  national  identity,  as 
an  economic  superpower  and  as  a  global  leader  in  culture  and  inno- 
vation, is  tied  to  the  people,  places  and  history  of  our  five  boroughs 
in  New  York  City. 

The  economic  benefits  are  clear.  Tourism  for  New  York  City  is 
a  $13.3  billion  industry  supporting  173,000  jobs  in  our  hotels,  res- 
taurants, merchandise,  apparel,  and  accessory  stores  and  enter- 
tainment and  transportation  industries.  Recognizing  the  impor- 
tance of  tourism  to  our  local  economy,  New  York  City  has  stepped 
up  its  efforts  to  attract  visitors  to  spread  the  benefits  of  tourism 
throughout  the  city. 

Just  this  past  summer,  the  administration  and  the  private  sector 
embarked  upon  a  major  new  tourism  campaign.  We  called  it  "New 
York  93 — Summer  in  the  City."  New  York  93  is  the  first  collabo- 
rative effort  by  different  segments  of  the  tourism  industry  in  our 
city  to  help  attract  visitors  to  New  York.  The  campaign  leveraged 
well  over  a  million  dollars  in  private  sector  contributions.  This  is 
just  a  beginning. 

One  of  the  points  I  would  like  to  make  about  the  program  and 
its  relationship  to  the  work  that  is  before  you  today  is  that,  for  this 
year,  we  aimed  the  program  at  the  Northeast  market.  The  amount 
was  insufficient  for  a  substantial  overseas  campaign. 

The  points  I  would  like  to  make  is  that  here — ^back  in  New  York, 
we  would  very  much  like  our  consumer  marketing  efforts  to  high- 
light New  York  City  overseas  to  bring  more  tourists  to  our  city,  to 
our  region,  and  to  our  Nation.  That  is  one  point  we  are  hoping  a 
Federal — a  White  House  Conference  can  address. 

Because  Mayor  Dinkins  considers  tourism  an  economic  develop- 
ment tool  which  can  strengthen  our  communities,  he  established  a 
Tourism  Development  Program  which  encourages  tourism  in  lesser 
known  areas  throughout  the  city.  And  one  of  the  tools  is  a  grant 
program.  This  year,  the  city  awarded  53  grants  totaling  a  quarter 
of  a  million  dollars  to  nonprofit  groups  for  tourism  related  projects. 

Again,  the  primary  mission  of  the  program  is  to  attract — is  to  en- 
courage New  Yorkers  and  our  friends  and  relatives  and  colleagues 
in  the  region  to  visit  New  York  City.  A  secondary  market  is  the 
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international  visitor.  We  are  looking  for  ways  in  which  we  can  take 
valuable  and  pilot  programs  such  as  this  and  develop  them  further 
with  the  international  market  in  mind. 

The  tourism  industry  promises  growth  nationally,  and  I  expect 
New  York  City's  tourism  industry  to  be  part  of  this  upward  trend. 
In  keeping  with  the  President's  focus  on  job  creation,  New  York 
City  is  looking  carefully  at  ways  to  accelerate  job  creation  within 
the  tourism  industry.  Since  most  travelers  in  New  York  City  then 
go  on  to  visit  other  areas,  expanding  our  industry  will  likely  en- 
courage growth  throughout  the  tri-state  region  and  beyond. 

While  tourism  contributes  significantly  to  our  economy  and  does 
promise  growth  in  the  future,  New  York  City  faces  some  significant 
challenges  in  increasing  our  tourist  activity.  In  1992,  15.4  million 
people  visited  New  York  City  as  compared  to  nearly  16  million  in 
1990.  A  spotty  recovery  and  segments  of  Federal  policy  which  ne- 
glected urban  America  throughout  the  1980s  contributed  to  this  de- 
cline, we  believe.  Decaying  infrastructures,  products  of  this  neglect, 
helped  to  contribute  to  negative  perceptions  of  many  American 
cities.  New  York  City  continues  to  battle  these  perceptions  even 
while  the  reality  begins  to  change. 

In  part  because  of  the  importance  of  tourism  to  our  city  and  to 
the  Nation,  Mayor  Dinkins  has  maintained  a  vigorous  capital 
spending  program  throughout  five  boroughs. 

Because  of  the  importance  of  offering  a  comfortable  city  to  visi- 
tors, we  have  taken  initiatives  to  put  more  police  officers  on  the 
street.  One  of  the  results  has  been  that  crime  in  New  York  City, 
which  was  far  from  the  most  serious  crime  rate  in  the  Nation,  has 
steadily  declined  for  the  past  two  years.  These  are  some  of  the  mes- 
sages that  we  feel  we  would  like  to  get  out  in  an  international  pro- 
gram which  focuses  on  the  urban  assets  of  our  nation. 

A  coordinated  effort  on  the  Federal  level  to  promote  cities  as 
tourist  destinations  could  help  campaigns  by  specific  localities  chal- 
lenge traveler's  misconceptions  of  American  cities.  We  encourage 
the  Federal  Grovemment  to  find  additional,  creative  ways  to  bolster 
our  efforts  to  promote  tourism  and  to  pursue  policies  that  link  the 
growth  in  the  tourism  industry  to  revitalization  of  urban  centers 
nationwide. 

I  would  like  to  mention  a  couple  of  ideas  which  might  be  suitable 
topics  for  a  conference.  Some  of  the  ideas  have  been  discussed  by 
other  speakers  today,  so  I  will  be  brief.  We  endorse  the  comments 
today  about  the  need  to  continue  a  sustained  effort  to  maintain  and 
upgrade  our  airports,  highways,  and  rail  lines. 

We  recognize  this  requires  substantial  capital  investment  at  a 
time  of  constricted  municipal  resources.  A  very  good  step  in  this  di- 
rection was  the  ground  access  funding  provided  in  the  Passenger 
Facility  Charge  legislation. 

We  commend  Chairman  Oberstar  and  other  Members  of  these 
committees  for  their  efforts  to  support  this  charge  and  I  echo  the 
comments  of  other  speakers  today  that  we  would  like  to  help  work 
with  the  Federal  Government  to  develop  other  ways  of  sustaining 
these  improvements. 

As  I  mentioned  before.  Federal  spending  on  tourism  promotion 
lags  behind  the  investment  by  the  other  countries  in  this  area.  We 
recommend  that  the  Federal  GrOvemment  address  this  issue  in  a 
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larger  way,  not  just  for  the  sake  of  our  city,  but  for  the  sake  of  the 
country. 

And  finally,  I  do  endorse  the  themes  developed  by  Mr.  Hartley- 
Leonard  about  the — about  additional  efforts  to  improve  the  system 
for  processing  international  travelers  upon  arrival  at  the  Nation's 
major  airports.  We  envision  a  Federal  tourism  policy  that  increases 
the  benefits  of  our  tourism  industry  exponentially. 

New  York  City  and  Mayor  Dinkins  look  forward  to  joining  with 
the  Federal  Government  to  strengthen  this  vibrant  industry  to  help 
our  cities  thrive  into  the  future.  I  just  want  to  stress  that  I  am  very 
grateful  for  the  opportunity  to  appear  before  you  today.  We  in  New 
York  City  share  your  goals. 

Thank  you. 

Mr.  Rahall  [presiding].  Mr.  Shaw. 

Mr.  Shaw.  Yes.  Thank  you,  Mr.  Chairman,  Members  of  the 
panel,  particularly  Congressman  Pa3me  and  Congressman 
Menendez  we  appreciate  very  much  the  opportunity  to  appear  and 
to  speak  on  behalf  of  the  resolution  in  support  of  the  White  House 
Conference  on  Tourism.  I  speak  to  you  as  Deputy  Mayor  for  the 
City  of  Newark,  and  I  also  speak  to  you  as  President,  rensiissance 
of  Newark,  which  is  a  group  that  represents  the  major  corporations 
in  the  city. 

Tourism,  transportation,  and  urban  centers  are  unquestionably 
and  obviously  very  interdependent  and,  indeed,  desirably  inter- 
twined. Tourism  in  its  simplest  definition  is  people  spending 
money;  transportation  in  its  simplest  mission  is  the  movement  of 
people;  and  the  primary  purpose  of  urban  centers — and  I  will  em- 
phasize urban  centers  in  my  comments — since  the  beginning  of  civ- 
ilization has  been  to  serve  as  the  human  marketplace. 

A  place  which  serves  as  the  only  place  in  most  instances  in  his- 
tory to  which  multitudes  of  people  from  different  backgrounds,  his- 
tory, race,  nationalities,  religion  are  drawn  together  by  an  over- 
whelming common  need  or  good  to  share  something  together. 

For  those  of  us  here  today,  it  is  the  American  experience  that  is 
central  to  what  we  seek  to  support  and  serve.  And  our  urban  cen- 
ters play  a  central  role  in  that  experience. 

With  the  exception  of  nature's  gifts  of  beauty  and  wonderment, 
all  that  is  left  particularly  significant  and  all  the  significant  activi- 
ties in  our  country's  history  have  been  the  products  of  us  as  a  col- 
lective people.  Central  to  that  which  we  have  accomplished  as  a 
people  has  been  the  common  denominator  of  transportation.  Trans- 
portation is  that  physical  thread  which  has  sewn  us  together.  It 
has  sewn  our  Nation's  human  fabric  together. 

It  can  be  stated  without  any  reservation  or  equivocation  that  our 
Nation's  economy  historically  has  been  transportation  based  and 
our  Nation's  economic  future  will  indeed  be  transportation  driven. 
The  importance  that  all  of  us  who  work  in  urban  centers  place  on 
the  work  of  this  committee  cannot  be — and  I  stress  cannot  be — 
overstated. 

The  role  of  the  urban  centers  must  play  in  the  fulfillment  of  the 
mission  of  this  body  cannot  be  overemphasized.  Tourism  is  a  po\y- 
erful  economic  tool  and,  as  such,  a  vital  element  in  our  economic 
vitality.  The  interests  of  the  world  in  us  as  a  nation  and  the  unique 
and  remarkable  leadership  role  that  we  have  played  for  over  200 
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years  postures  us  as  a  nation  in  the  eyes  of  the  world  as  an  enor- 
mously attractive  and  interesting  set  of  people  and  places. 

Indeed,  international  tourism  specifically  is  poised  to  play  an 
even  greater  role  in  the  future  of  our  economy.  Consequently,  tour- 
ism is  uniquely  positioned  with  the  potential  for  enormous  growth 
industry  which  has  heretofore  been  underutilized  as  an  important 
stimulus  for  the  urban  economy.  Thus,  investment  by  the  Federal 
Grovemment  in  tourism  can  play  the  dual  roles  of  catalyst  for  an 
emerging  industry  and  provider  of  much  needed  jobs  and  business 
opportunities. 

Therefore,  there  is  an  absolute  and  urgent  need  for  urban  centers 
to  play  that  role  in  fulfilling  the  crucial  need  for  a  national  com- 
prehensive tourism  program.  Our  urban  centers  have  an  enormous 
amount  to  offer.  For  example,  urban  centers  are  the  holders  of 
much  of  our  history:  The  history  of  our  people,  the  history  of  our 
culture,  the  history  of  our  professions,  the  history  of  entertainment, 
the  history  of  our  social  growth  and  underlying  all  else,  indeed,  the 
history  of  our  economic  development. 

It  is  precisely  for  these  reasons  that  urban  revitalization  must  be 
part  and  parcel  of  any  national  tourism  plan.  In  spite  of  the  fact 
that  our  urban  centers  have  these  assets,  our  need  to  be  part  of 
a  national  tourism  strategy  is  enormous. 

To  be  part  of  that  strategy,  we  need  to  continue  Federal  invest- 
ments which  improve  our  transportation  network  which,  in  turn, 
allow  people  to  visit  us  in  comfort  and  security.  We  need  the  con- 
tinual Federal  investment  in  urban  revitalization  that  helps  to 
move  the  urban  markets  to  be  competitive  in  today's  economic  envi- 
ronment and  we  continue  to  need  Federal  investment  in  programs 
designed  to  help  our  urban  citizens  and  particularly  our  minority 
citizens  to  become  more  productive  participants,  whether  it  be  as 
employees  of  the  tourism  industry  or  as  the  owners  of  small  busi- 
nesses which  often  are  the  primary  by-products  of  tourism. 

What  is  needed  now  is  Federal  leadership  and  how  we  bring  our- 
selves urban  suburban  rural  together  as  a  true  mecca  for  tourism 
to  those  who  come  from  outside  of  us  as  well  as  those  who  come 
from  within  our  country.  We  need  the  influence  of  Federal  Grovem- 
ment to  encourage  elected  CEOs  at  all  levels  of  Government  to 
fully  recognize  and  fully  embrace  tourism  as  the  vital  and  vibrant 
element  of  economic  growth  that  it  so  adequately  poses. 

We  need  help  to  package  ourselves  into  wider  regional,  state,  and 
national  tourism  campaigns.  We  need  help  to  preserve  and  protect 
our  urban  areas  which  have  been  blessed  to  serve  as  the  centers 
of  most  of  our  history  and  most  of  our  growth  including  our  politi- 
cal revolution,  our  economic  revolution,  as  home  to  new  arrivals 
from  other  lands,  to  research  and  development  by  our  great  inven- 
tors, and  most  importantly,  a  place  where  the  melting  pot — and  I 
emphasize  this — critical  to  those  urban  centers,  a  place  where  the 
melting  pot  provided  the  essential  ingredients  to  assimilation. 

Urban  centers  are  the  place  where  different  kinds  of  people  are 
drawn  together  to  share  a  common  experience,  that  is  how  we  meet 
one  another.  That  is  how  we  learn  about  one  another  and  that  is 
how  we  become  a  nation  of  people. 

Let  us  also  agree  that  in  any  future  tourism  initiative,  that  we 
place  as  much  importance  on  seeing  the  works  of  our  people  as  we 
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do  on  seeing  the  works  of  nature.  Let  us  commit  ourselves  to  a  ho- 
listic approach  of  not  merely  recognizing  one  inventor's  contribu- 
tion, but  also  showing  the  work  and  history  of  those  urban  people 
who  mass  produced  those  inventions. 

Let  us  tie  the  history  of  our  people  and  our  places,  see  that  we 
present  a  profile  that  offers  enormous  attraction  and  appeal  to  po- 
tential tourists,  again,  both  from  outside  as  well  as  from  within  our 
country. 

We  thank  you  for  the  opportunity  to  appear. 

Mr.  Rahall.  Mr.  LaRosa. 

Mr.  LaRosa.  Thank  you  very  much  for  giving  me  the  privilege 
to  be  here  today  with  the  committee  and  also  to  Congressman 
Payne  for  inviting  me  and  for  the  kind  words  from  Congressman 
Menendez. 

I  am  going  to  give  you  a  three-part,  hopefully  very  brief,  over- 
view, first  of  all,  of  my  county;  second,  of  our  experimentation  in 
tourism  and  keeping  in  mind  the  possibilities  that  could  be  done 
if  we  had  some  assistance  and  further  and  larger  resources  in  this 
area;  and  last,  hopefully  a  different  side  of  this  issue  which  are  the 
social  and  spiritual  sides  to  tourism. 

The  smallest  and  most  densely  populated  of  New  Jersey's  21 
counties,  Hudson  County  is  a  peninsula  bounded  by  Newark  Bay, 
the  Passaic  and  Hackensack  Rivers  on  the  west,  the  Hudson  River, 
New  York  City  on  the  east,  the  Kill  Van  KuU  waterway  on  the 
south,  and  the  landmass  of  Bergen  County  on  the  north. 

Twelve  municipalities  comprise  46  square  miles  with  a  resident 
population  of  approximately  560,000,  nearly  12,000  persons  per 
square  mile.  Hudson  is  one  of  the  most  ethnically  diverse  counties 
in  the  United  States  with  approximately  87  different  primary  lan- 
guages spoken  among  the  students  throughout  the  school  system. 

Hudson  County  is  home  to  the  oldest  European  settlement  in 
New  Jersey.  The  village  of  Bergen,  founded  in  1660  by  the  Dutch 
West  India  Company,  is  now  the  Bergen  Square  commercial  dis- 
trict in  Jersey  City,  the  county  seat.  From  the  time  of  the  Dutch 
and  English  colonial  period  until  the  mid  part  of  the  19th  Century, 
light  farming,  fishing,  trading,  and  leisure/recreation  were  the  pri- 
mary modes  of  commerce. 

From  the  late  19th  Century  until  approximately  the  late  1970s, 
Hudson  County's  economy,  because  of  its  strategic  location  to  the 
New  York  ports  and  its  access  by  several  major  railroad  systems, 
became  primarily  an  industrial  one  in  an  urban  environment. 

The  tourism  industry  in  Hudson  County,  while  in  its  infancy,  has 
grown  steadily  over  the  past  ten  years  with  an  outstanding  poten- 
tial for  future  growth.  The  reason  for  this  is  for  the  very  same  rea- 
son that  Native  American  nations,  Dutch  and  English  settlers,  and 
American  industrialists  found  it  so  appealing:  Location,  location,  lo- 
cation. Marketing  101. 

Presently,  Hudson  County  markets  to  the  motorcoach/group  tour 
market.  The  primary  thrust  of  the  marketing  approach  is  to  posi- 
tion it  as  an  affordable  spokewheel  or  home  base  from  which  to 
visit  a  destination  market  and  surrounding  regional  attractions, 
plus  presenting  new  2ind  different  venues.  The  benefits  of  stajdng 
in  Hudson  County  are: 
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Only  one  to  four  miles  to  the  heart  of  New  York;  only  1,700  and 
2,100  feet,  respectively,  to  Ellis  Island  and  the  Statue  of  Liberty 
via  ferries  and  hopefully  by  a  foot  bridge  in  the  near  future  from 
Liberty  State  Park  in  Jersey  City;  accessible  to  all  major  attrac- 
tions in  Northern  New  Jersey,  such  as  Giants  Stadium,  the 
Meadowlands,  V/orld  Cup  Soccer  coming  in  1994;  Hudson  County 
attractions  such  as  the  Spirit  of  New  Jersey,  World  Yacht,  Circle 
Line  Manhattan  tour  boats,  designer  clothing  outlets  in  Secaucus, 
the  restaurants,  shops,  and  nightlife  in  Hoboken,  and  Liberty 
Science  Center  at  Liberty  State  Park  in  Jersey  City;  our  major  ho- 
tels are  25  to  30  percent  less  than  those  in  New  York;  New  Jersey's 
room  tax  is  only  6  percent  while  New  York's  ranges  from  21  to  23 
percent. 

I  must  add  also  to  my  comments  that  to  add  a  tax  to  rooms  in 
hotels  is  very  regressive  and  the  effect  is  that  the  business  goes 
elsewhere,  always. 

Also,  we  have  comparable  quality  restaurants  which  are  20  to  25 
percent  less  than  those  in  New  York.  And  last,  because  of  our  size, 
our  roads  and  highways  are  easy  and  accessible  to  get  around. 

Now,  tourism  is  the  second  largest  industry  in  New  Jersey.  Ac- 
cording to  a  study  commissioned  by  the  New  Jersey  Division  on 
Travel  and  Tourism  for  1991,  Hudson  County  was  eighth  among  all 
tourism  regions  in  that  state.  Hudson  County  tourism,  hospitality 
for  1991  was:  $707.21  million  in  travel  and  tourism  revenue, 
11,500  persons  were  employed  in  this  industry  in  our  county,  and 
over  $195.5  million  in  wages  were  paid  to  employees  in  our  county 
in  this  industry. 

The  Hudson  County  Chamber  of  Commerce  and  Industry  states 
that  the  tourism,  hospitality  industry  is  the  largest  industry  in 
Hudson  County  today.  In  1990,  the  county's  Division  of  Cultural 
and  Heritage  Affairs,  also  responsible  for  tourism  promotion,  cre- 
ated the  Hudson  County  Tourism  Committee.  The  Committee  con- 
sisting of  the  attractions,  hotels,  restaurants,  and  related  hospi- 
tality businesses  in  Hudson  County,  develops  cooperative  ventures 
to  promote  Hudson  County.  These  venues  have  included  trade 
show  participation,  advertisements  in  trade  journals,  and  famil- 
iarization tours,  or  FAM  tours,  for  tour  and  travel  professionals. 

To  date  the  committee  has  presented  three  FAM  tours  for  121 
professionals  from  around  the  United  States  and  Canada.  To  date, 
approximately  $150,000  in  group  tour  business  has  been  booked 
from  these  FAM  tours  alone.  And  the  county  has  established  now 
a  toll-free  number  to  assist  tour  operators  in  making  their  plans 
when  they  are  coming  to  our  region. 

Now,  the  projection  for  hotel  occupancy  in  1993  in  Hudson  Coun- 
ty is  79  percent,  which  I  believe  is  approximately  10  percent  higher 
than  the  national  average.  Without  these  cooperative  arrangements 
and  partnerships,  we  could  not  promote  tourism,  as  our  own  county 
resources  are  very  limited  in  this  area. 

Now,  on  to  urban  tourism,  which  is  sort  of  a  new  venue  in  travel 
and  tourism  markets. 

The  Division  of  Cultural  and  Heritage  Affairs  also  has  developed 
specialized  tours,  such  as  canoe  trips  and  architecture  tours:  Neon 
tours,  wrought  iron  tours,  very  popular  in  tourism. 
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We  must  not  forget  the  cities  and  the  history  they  hold.  These 
urban  tours  marketed  with  an  attraction  can  make  for  an  attrac- 
tive tour  package.  As  I  have  heard  time  and  time  again  from  the 
tour  operators  visiting  us  on  our  FAM  tours,  "What  is  new?  We 
need  to  sell  something  different.  What  do  you  have  that  is  new." 

Now,  the  county  supports  Resolution  110  for  these  obvious  rea- 
sons. First,  it  is  a  growth  industry  that  can  provide  many  jobs. 
Hudson  County  looks  to  the  hospitality  industry  to  replace  those 
jobs  lost  with  the  closing  of  its  factories  during  the  past  decade. 
Also,  some  businesses  can  benefit  as  they  provide  goods  and  serv- 
ices needed  by  hotels  attractions  and  restaurants. 

On  a  broader  view,  the  regional  economy  also  is  helped  by  tour- 
ism's growth.  If  New  York  does  v/ell,  we  do  well. 

And  also,  tourism  is  a  very  environmental  sensitive  industry.  It 
should  be.  Tourism  can  enhance  a  community's  image  and  foster 
community  pride.  In  our  experience,  tourism  has  helped  us  to  re- 
discover Hudson  County's  identity.  Showing  ourselves  to  others  has 
made  us  see  what  our  identity  is  and  why  we  are  unique  in  our 
own  way. 

Now,  our  Nation  needs  a  comprehensive  strategy  on  tourism  pol- 
icy. It  is  the  only  industry  to  which  we  have  yet  to  acknowledge 
that  we  must  compete  in  globally.  Tourism  is  now  the  world's  larg- 
est industry. 

Many  issues  intersect  with  a  comprehensive  tourism  policy. 
Transportation  infrastructure  is  vital  to  urban  areas.  I  think  if  you 
think  about  the  many  problems  facing  our  urban  centers,  they 
overlap  the  tourism  industry.  You  solve  one,  you  help  the  other.  I 
think  that  is  what  is  most  important  about  this  issue. 

Next  is  the  preservation  of  our  historic  resources  and  cultural  re- 
sources. I  would  like  to  see  that  there  be  investment  in  the  cultural 
infrastructure  of  our  area.  I  think  what  Mr.  Rahall  mentioned  be- 
fore about  the  cultural  infrastructure,  it  is  very  important  that  we 
do  more  to  help  build  performing  arts  centers,  to  restore  downtown 
areas  that  can  become  art  galleries,  revitalize  downtown  centers. 

My  next  question  is  actually:  Why  do  we  not  do  more  to  protect 
and  showcase  our  heritage?  Why  do  we  travel  and  marvel  at  the 
preservation  of  the  heritage  of  other  countries  but  do  little,  indeed, 
to  protect  our  own?  I  can't  understand  that. 

We  also  must  invest  in  our  cultural  infrastructure.  Again,  I 
stress  that  it  is  very  important.  The  life  of  any  great  city  or  urban 
area  is  its  culture.  There  was  a  time  in  our  society  when  we  prided 
ourselves  on  the  greatest  of  our  city's  cultural  venues  and  its  archi- 
tecture. 

The  people  of  Jersey  City,  understanding  this  important  quality 
of  life  issue,  have  saved  their  beloved  Loew's  Jersey  Movie  Palace 
from  a  developer's  wrecking  ball.  It  is  their  vision  that  an  invest- 
ment in  this  structure  as  a  cultural  center  will  successfully  turn 
around  a  once  thriving  commercial  district  and  preserve  a  piece  of 
their  heritage. 

Last,  I  would  urge  that  any  conference  on  tourism  include  on  its 
advisory  panel  members  from  arts,  humanities  and  cultural  organi- 
zations. Culture  and  tourism  issues  should  be  inseparable. 

Last,  in  closing,  I  would  like  to  quote  the  late  Arthur  Frommer, 
a  pioneer  in  the  American  tourism  industry.  And  this  was  written 
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in  the  Preservation  Forum  of  fall  1988.  "Tourism  does  not  go  to  a 
city  that  has  lost  its  soul.  And  that  condition  the  absence  of  a  soul 
or  a  theme  has  been  brought  about  by  the  decline  and  destruction 
of  central,  inner  cities  all  over  the  country." 

Thank  you  very  much. 

Mr.  Rahall.  The  Chair  recognizes  the  gentleman  from  New  Jer- 
sey, Mr.  Payne. 

Mr.  Payne.  Thank  you.  The  growth  around  Jersey  City  area 
water  front  started  to  really  progress  with  this  sort  of  a  downturn 
in  the  economy.  I  guess  it  has  leveled  out.  What  do  you  envision 
in  the  near  future  about  that  area  and  its  continued  growth? 

Mr.  LaRosa.  I  believe,  Congressman,  that  the  plans  are  now  that 
it  is  becoming  a  back  office  for  a  lot  of  the  major  financial  broker- 
age houses  in  New  York  City.  I  think  Harborside  Financial  Center 
in  downtown  Jersey,  which  was  once  a  main  terminal,  I  think — I 
believe  that  will  be  very  much  for  that  kind  of  industry. 

I  am  also  hoping  that  will  also  be  for  more  of  the  cultural  and 
recreation  aspects  that  we  need  very  much.  Right  now,  we  have 
very  limited  access  to  our  waterfront  for  our  people  and  our  visi- 
tors. It  is  important,  too,  that  we  make  more  access  to  them  to  that 
resource. 

Mr.  Payne.  How  is  transportation?  Is  there  more  development  of 
ferry  boats  from  Jersey  to  New  York. 

Mr.  LaRosa.  It  has  increased  over  the  last  seven  years.  I  think 
of  the  Port  Imperial  properties  who  have  ferry  service  from 
Weehawken,  from  Hoboken  to  New  York  City,  and  they  have  actu- 
ally seen  the  income  potential  to  expanding  their  venture.  They 
now  have  tour  boats  coming  to  upper  Hudson  River  Valley. 

They  do  historic  tours  in  the  New  York  Harbor,  so  I  believe  that 
right  now  ferry  service  will  be  provided  by  a  private  carrier.  It  is 
very  important,  I  think,  when  the  ferries  closed  out  at  Liberty 
State  Park,  which  is  a  big  mistake,  because  I  think  environ- 
mentally, and  in  terms  of  aggravation  driving  through  the  tunnels 
that  is  just  the  wrong  way  to  go. 

Ferries  have  always  been  and  always  will  be  the  most  environ- 
mentally sound  thing  to  do.  I  think  people  like  the  romance  and  ad- 
venture of  taking  ferry  boats. 

Mr.  Payne.  Finally,  on  the  Liberty  Park,  how  is  that  progressing 
in  the  future  of  the  Liberty  Park  development? 

Mr.  LaRosa.  I  really  can't  comment  on  all  of  those  issues.  I  don't 
know — I  know  that  there  is  an  issue  about  a  golf  course  to  be  built 
at  the  park.  It  has  a  master  plan,  but  right  now,  it  is  up  in  limbo 
because  of  the  sizing  issue  to  resolve.  As  you  know,  the  county  is 
very  densely  populated  and  we  are  growing,  with  very  few  open 
spaces  to  the  public. 

I  think  those  that  are  making  the  plans  and  the  public  who  are 
the  advisory  committee  want  to  make  sure  they  do  the  right  thing 
and  not  spoil  the  remaining  space  we  have  left  on  the  waterfront. 

Mr.  Payne.  Thank  you  very  much,  Mr.  Shaw. 

With  the  heavy  transportation  and  increase  in  Newark  Airport, 
do  you  think  that  there  should  be  an  expansion  of  the  Federal  serv- 
ices like  Customs  and  so  forth,  so  that  we  don't  have  lines  devel- 
oped with  the  increase  in  the  travelers  through  the  Newark  Air- 
port? 
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Mr.  Shaw.  As  you  know,  Congressman,  in  the  port  area  of  New- 
ark, you  have  the  fastest  growing  airport  in  the  country,  and  you 
also  have  the  largest  containerized  sea  port  in  the  entire  East 
Coast.  And  it  is  an  enormous  volume.  That  is  one  of  our  major  eco- 
nomic engines  in  fueling  the  recovery  of  the  City  and  the  region. 
Absolutely,  there  needs  to  be  an  increase  in  those  services  be- 
cause a  constant  source  of  concern,  both  from  airlines  and  all  other 
players,  as  well  as  the  clients  and  travelers  themselves. 

Addressing  the  movement  of  people  out  at  the  airport,  I  would 
like  to  comment  on  from  the  City's  perspective  what  was  the  wis- 
dom in  the  passage  of  passenger  facility  charges,  those  being  used 
by  the  New  York/New  Jersey  Port  Authority  in  cooperation  with 
the  City  of  Newark  and  the  installation  of  monorail  systems  which 
will  now  move  people  very  quickly,  rapidly,  and  conveniently  from 
auto  locations  as  well  as  tying  into  mass  transit  which  has  been 
our  major  emphasis. 

There  is  a  monorail  system  that  is  currently  under  construction 
in  the  airport.  There  is  a  new  Northeast  corridor  station  to  be  de- 
veloped which  will  tie  into  all  the  existing  transit  systems  and 
there  has  recently  been  approved  a  monorail  which  will  contact 
downtown  Newark  with  the  airport.  That  is  absolutely  vital,  and 
I  think  really  to  the  central  point  of  today  that  so  many  facilities 
exist.  What  failed  is  to  linking  them  to  the  population  centers  and 
allowing  them  to  work,  and  transportation  is  vital  to  it. 

If  we  don't  have  the  support  of  the  Federal  Government,  in  a 
number  of  ways,  quite  frankly.  New  York/New  Jersey  Port  Author- 
ity would  have  ended  up  building  the  largest  parking  lots  probably 
anywhere  on  the  face  of  the  earth  to  accommodate  that  traffic  in 
the  absence  of  any  mass  transit  improvements. 

Mr.  Payne.  Just  a  question  as  it  relates  to  development  and  so 
forth.  You  mentioned  Newark  Bay.  Do  you  feel  there  needs  to  be 
more  cooperation  between  the  environmental  community  and  the 
business  community?  We  saw  a  delay  for  many  years,  a  dredging 
of  Newark,  Port  of  Newark,  when  it  was  petitioned,  had  been  sent 
out  to  have  it  dredged,  but  because  there  was  low  dioxin — and  Con- 
gressman Menendez  has  worked  on  that  also  coming  into  the  new 
district— do  you  see  a  need  for  closer  cooperation  between  environ- 
mental and  growth  so  that  these  are  not  incompatible? 

Mr.  Shaw.  Absolutely.  As  encouraged  as  I  am  by  the  call  for  a 
Conference  on  Tourism,  I  would  have  to  be  very  candid.  I  am  dis- 
couraged by  the  way  some  of  the  breakdowns  have  taken  place  be- 
tween the  environmental  concerns,  the  agencies  enforcing  those 
regulations,  and  the  business  needs,  employment  needs  of  people  in 
our  area. 

Specifically,  I  will  share  an  example  without  naming  the  com- 
pany. We  have  a  company  at  the  present  time,  and  I  just  talked 
with  the  leadership  yesterday.  They  have  been  working  on  a  per- 
mitting process  since  1986.  There  is  150  jobs  at  risk  to  Newark. 
There  is  800,000— $800,000  in  property  taxes,  and  that  permitting 
process  has  gone  on  since  1986,  and  it  involves  four  agencies. 

The  agencies  coordinated — it  is  a  monstrous  problem  for  us  and, 
as  you  know  very  well,  we  probably  have  300  acres  of  prime — po- 
tentially prime  land  to  be  developed.  But  because  of  historical,  eco- 
nomic development  patterns,  these  are  the  lands  that  provided  jobs 
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for  thousands  and  hundreds  of  thousands,  but  today  lay  dormant 
because  of  environmental  regulations  and  the  absence  of  any  real 
clear  model  programs  of  how  to  clean  them  up  and  put  them  back 
to  use. 

We  have  prime  sites  right  off  of  New  Jersey  Turnpike  which 
could  go  for  the  highest  possible  dollar  on  the  market  today,  but 
until  they  are  cleaned  up,  you  simply  can't  convert  these  empty 
acres  into  what  will  be  enormously  tax  generating  and  job  generat- 
ing private  investments.  That  is  singularly  probably  the  greatest 
problem  challenging  us  today. 

Mr.  Payne.  Thank  you  very  much.  Last  question  and  I  know  my 
time  has  expired.  Could  you  just  explain  the  economic  impact  of 
the  performing  arts  center,  what  it  is  and  why  that  will  be  a  mag- 
net for  the  area? 

Mr.  Shaw.  One  of  the  goals  of  the  city  in  its  planning  initiatives 
with  your  support  has  been  that  the  whole  aspect  of  the  culturism 
has  become  one  of  those  economic  engines,  the  Newark  museum 
through  the  support  of  a  lot  of  our  leaders,  including  yourself,  un- 
derwent a  $20  million  renovation. 

The  attendance  at  the  Newark  museum  is  500,000  people  a  year, 
making  it  the  sixth  most  frequently  visited  museum  in  the  entire 
East  Coast.  The  relocation  of  the  New  Jersey  historical  society  into 
downtown  Newark  adds  to  that  cultural  mass. 

What  we  really  see  as  the  critical  difference,  the  critical  point  in 
making  that  mass  exist  in  New  Jersey  is  with  the  performing  arts 
center.  The  proposed  performing  arts — I  shouldn't  say  proposed  any 
longer,  because  demolition  has  taken  place — is  an  excellent  exam- 
ple of  how  the  Federal  Government  and  the  assistance  of  our  Fed- 
eral delegation  with  an  investment,  $1.5  million,  to  help  us  begin 
the  plan  to  move  this  site.  Some  initial  work  has  resulted  in  over 
$100  million  worth  of  commitment  now  from  the  private  and  public 
sector  by  public.  State,  city,  and  county  and  the  private  sector  ex- 
cept for  $50  million.  That  was  $1.5  million  that  leveraged  that  pro- 
gram. We  view  that — and  the  groundbreaking  or  the  demolition 
has  taken  place.  The  groundbreaking  will  take  place  this  Septem- 
ber, the  doors  will  be  open  in  September  of  1996. 

That  estimated  alone,  that  single  facility,  according  to  a  couple 
of  professional  marketing  studies,  estimates  that  that  will  translate 
into  probably  around  $28  million  a  year  in  business  and  tax  gen- 
erated in  Newark. 

And  again,  most  importantly,  I  think  and  I  know  you  subscribe 
to  this,  is  that  once  again,  as  the  mayor  has  also  said,  we  need  fa- 
cilities in  our  urban  centers  which  continue  to  attract  all  different 
kinds  of  people  from  all  different  walks  of  life.  And  that  is  what 
is  going  to  maintain  a  multi-racial,  multinational,  multi-religious 
setting  in  the  city.  The  performing  arts  center  is  going  to  be  a 
world  class,  state-of-the-art  center  and  will  do  that. 

Mr.  LaRosa.  If  I  may,  I  think  it  is  important  to  consider  when 
declaring  zoning  areas  for  entertainment  or  even  for  historic  dis- 
tricts to  make  them  districts,  not  make  individual  sites,  because  I 
think  that  things  overlap.  When  you  have  a  performing  arts  center 
in  an  area  that  is  thriving  with  art  galleries  and  restaurants  in  a 
zoned  area,  that  helps  it  to  bring  people  there.  I  think  something 
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isolated  does  not  draw  as  many  people  as  having  a  whole  district 
that  can  support  that. 

Mr.  Payne.  Thank  you  very  much. 

Mr.  Oberstar  [presiding].  I  thank  the  gentleman. 

Mr.  Collins. 

Mr.  Collins  of  Georgia.  Thank  you,  Mr.  Chairman. 

Mr.  Marinaccio,  it  seems  as  though  you  all  put  on  quite  an  effort 
for  the  New  York  93  promotion.  Was  it  successful  or  has  it  been 
successful  so  far? 

Mr.  Marinaccio.  We  are  still  tracking  the  economic  ramifica- 
tions of  the  program.  But  we  do  know  from  anecdotal  evidence  that 
we  have  more  people  coming  to  certain  attractions  in  the  city  and 
that  certain  specific  initiatives,  such  as  a  Discounted  Lunch  Price 
Program  in  some  of  our  more  famous  restaurants,  did  attract  quite 
a  bit  of  business.  So  we  do  feel  that  consumer  advertising  to  the 
consumer,  as  opposed  to  considerable  business-to-business  efforts 
that  many  convention  and  visitors  bureaus  undertake,  can  be  suc- 
cessful. 

What  we  would  like  to  do,  as  I  mentioned  in  my  comments,  is 
develop  such  a  program  in  the  future  so  that  we  could  do  more  to 
attract  international  visitors  because  of  the  importance  of  those 
visitors,  not  just  to  New  York  City  and  to  my  colleagues  in  the  re- 
gion, but  to  the  rest  of  the  Nation. 

So  we  are  hoping  that  this  might  be  a  worthy  topic  for  a  White 
House  Conference,  building  on  the  work  that  has  been  undertaken 
by  the  USTTA. 

Mr.  Collins  of  Georgia.  That  was  going  to  be  my  next  question: 
Who  did  you  target  as  potential  tourists?  Were  you  doing  it  on  a 
regional  basis  or  national  or  international  basis? 

Mr.  Marinaccio.  The  New  York  93  effort  in  which  the  mayor 
and  the  business  community  worked  together  to  raise  funds  for 
consumer  marketing  was  aimed  primarily  at  tourists  in  the  north- 
eastern part  of  the  United  States,  roughly  from  our  Nation's  Cap- 
itol and  the  New  York  region  to  Maine. 

A  secondary  market  was  international  and  it  is  a  good  question 
that  you  are  posing,  because  when  we  started  the  initiative,  one  of 
our  hopes  was  to  take  advantage  of  the  fluctuations  in  the  value 
of  the  dollar  to  attract  visitors  from  certain  parts  of  the  world, 
namely  Japan,  Great  Britain  and  Germany. 

The  dollar  has  fluctuated  again.  There  was  just  so  much  money 
we  could  raise  and  I  think  we  appropriately  targeted  the  northeast 
market  to  get  the  most  bang  for  the  buck  for  these  funds. 

One  point  I  would  like  to  add  is  that  there  is  consumer  market- 
ing that  is  done  on  behalf  of  New  York  State  and  New  York  City. 
I  would  be  remiss  if  I  didn't  acknowledge  the  "I  Love  New  York" 
campaign  which  was  one  of  the  earliest  consumer  marketing  efforts 
in  the  United  States.  Like  many  programs  across  the  country, 
though,  funding  for  this  initiative  has  declined  as  our  economy 
went  through  a  wrenching  recession. 

There  has  been  an  increase  in  the  past  year,  a  modest  increase 
which  we  think  is  important,  but  what  the  leadership  in  New  York, 
both  public  and  private,  acknowledged  is  that  we  must  come  up 
with  cooperative  programs  in  which  the  private  community,  the 
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municipality   and   the   Federal   Government   play   an   appropriate 
partnership  role  around  that  has  been  our  approach. 

Mr.  Collins  of  Georgia.  Very  good.  Mr.  Leonard,  one  of  the  pre- 
vious panelists  mentioned  something  about  you  all  were  looking  at 
a  rollback  in  your  hotel-motel  tax  in  New  York  City.  Is  that  accu- 
rate? 

Mr.  Marinaccio.  The  hotel  tax — the  tax  on  hotel  rooms  in  New 
York  City  is  high.  There  is  a  sales  tax  on  both  the  State  and  mu- 
nicipal level.  There  is  a  small  hotel  tax  in  New  York,  a  piece  of 
which  is  dedicated  to  tourism  promotion,  by  the  way. 

On  the  State  level,  there  is  a  five  percentage  point  tax  on  hotel 
rooms  costing  in  excess  of  $100.  Most  of  those  hotel  rooms  in  New 
York  State  are  located  in  New  York  City.  Mayor  Dinkins,  from  the 
beginning,  opposed  this  tax  because  he  thought  it  was  bad  tax  pol- 
icy and  also  because  of  the  regressive  nature  and  the  impact  on  our 
important  travel  and  tourism  industry,  which  in  our  neck  of  the 
woods  employs  173,000  people,  which  is  5  percent  of  our  work 
force.  That  is  a  tremendous  number  of  people. 

In  the  past  year,  there  have  been  efforts  in  the  state  legislature 
to  repeal  that  5  percent  tax,  which  again,  we  feel,  is  a  tax  aimed 
at  New  York  City  without  returning  appropriate  dollars  to  help  us 
promote  this  industry  which  is  of  importance  to  us  all. 

Efforts  in  the  past  year  to  repeal  that  5  percent  tax  which  I  was 
personally  involved  with  were  unsuccessful.  Mayor  Dinkins  is 
working  now  with  the  private  business  community  to  develop  strat- 
egies for  addressing  this  issue  in  the  coming  year.  We  are  not  giv- 
ing up  the  fight  on  repealing  this  tax. 

Mr.  Collins  of  Georgia.  Mr.  Leonard  also  mentioned  problems 
that  he  saw  facing  the  tourism  industry  and  one  he  elaborated  was 
number  four  on  his  list,  was  dealing  with  the  reduction  in  the  al- 
lowance of  meals  and  also  other  travel  taxes  that  would  be  in- 
creased. You  said  most  of  the  rooms  are  $100  and  more  in  New 
York  City. 

Mr.  Marinaccio.  Of  those  located  in  New  York  State,  that  is 
right. 

Mr.  Collins  of  Georgia.  Having  visited  New  York  City  on  a  cou- 
ple of  occasions,  you  need  kind  of  deep  pockets  when  you  go  there. 
If  not,  you  will  be  filing  Chapter  11  when  you  get  home  or  they  will 
be  pulling  your  credit  cards.  Based  on  that  and  based  on  the  fact 
that  it  does  take  a  pretty  good  income  level  to  visit  an  area  such 
as  New  York  City,  do  you  agree  with  Mr.  Leonard  on  some  of  his 
problems  the  way  he  assesses  additional  taxation  on  tourism  and 
additional  taxation  on  those  with  higher  incomes  as  it  will  have  a 
negative  effect  on  tourism  in  New  York  City. 

Mr.  Marinaccio.  Let  me  answer  with  two  points  that  might  be 
responsive.  I  understand  the  questions,  and  your  reasoning. 

One  of  our  objectives  in  our  marketing  of  New  York  City  as  a 
tourist  destination  is  to  explain  that  there  are  a  great  number  of 
affordable  attractions.  New  York  is  an  expensive  location,  of  course; 
but  when  you  look  closely  at  New  York  City,  there  are  a  number 
of  attractions,  particularly  cultural  attractions,  which  in  and  of 
themselves  are  inexpensive;  they  are  part  of  the  heritage  of  Amer- 
ica. We  want  people  to  see  them.  There  are  some  expensive  hotels 
in  New  York  City,  and  there  are  some  less  expensive  hotels  in  New 
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York  City.  When  you  deal  in  averages,  of  course,  the  amount  is 
higher. 

The  administration  of  Mayor  Dinkens  supported  many  elements 
of  the  President's  tax  package,  and  we  are  looking  forward  to  work- 
ing with  the  administration  and  with  the  Congress  to  help  bring 
about  both  deficit  reduction  and  targeted  spending  that  is  impor- 
tant to  our  Nation. 

When  it  comes  to  the  deductibility  issue  from  80  percent  to  50 
percent,  the  position  of  the  City  of  New  York  was  that  while  we 
recognized  the  need  for  an  overall  package  that  provides  sufficient 
revenue  to  achieve  the  Nation's  goals,  our  position  on  that  issue 
was  that  we  would  have  preferred  that  the  deductibility  remain  at 
80  percent;  and  if  that  is  not  possible,  that  we  maintain  the  deduct- 
ibility for  our  theater  industry. 

Mr.  Collins.  Very  good.  One  more  question. 

Mr.  Oberstar.  The  gentleman's  time  has  expired. 

Mr.  Collins.  Oh.  Well,  there  is  no  one  else  over  here. 

Mr.  Oberstar.  We  have  one  more  Member,  the  gentleman  from 
New  Jersey,  Mr.  Menendez. 

Mr.  Menendez.  Thank  you. 

Very  briefly,  I  listened  with  interest  to  your  answers  to  Mr. 
Payne  on  the  transportation  links  and  how  important  they  are 
going  to  be  to  development  in  New  York  and  the  surrounding  re- 
gion. 

The  Newark  International  Airport  is  expanding  majorly,  includ- 
ing international  travel  into  Newark,  can  you  estimate  the  number 
of  passengers  that  come  in  both  domestically  and  internationally, 
and  translate  that  into  tourism  dollars?  What  would  you  anticipate, 
will  happen  when  you  have  the  transportation  links  that  you  de- 
scribed? 

Mr.  Shaw.  As  far  as  the  rate  of  growth  in  the  use  of  the  airport, 
the  projections  by  the  Newark/New  Jersey  Transport  Authority  by 
the  year  2000  is  the  current  level,  which  is  approximately  25  mil- 
lion passengers  a  year,  will  be  in  the  vicinity  of  somewhere  from 
40  to  45  million  a  year,  so  a  substantial  increase. 

The  area  of  greatest  growth — although  in  absolute  numbers  it  is 
still  very  small,  the  area  of  absolute  growth  though  in  percentage 
growth,  is  in  international  travel.  The  international  travel  percent- 
age of  the  airport's  productivity  is  growing  more  rapidly  than  any 
other  airport  and  any  in  the  region,  although  Kennedy  continues 
to  have  the  center  of  absolute  numbers. 

Interestingly  enough  too,  the  international  movement  of  product, 
cargo,  is  also  growing,  although  still  minuscule,  is  growing  more 
rapidly  in  Newark  than  it  is  in  Kennedy;  and  there  is  a  higher 
value  product  that  is  shipped  out  of  New  Jersey  perhaps  than  any 
other.  When  you  take  a  look  at  volume,  weight,  as  to  unit  cost, 
there  is  a  greater  value  to  it. 

Our  projections  and  the  studies  that  went  in  to  justify  and  result 
in  the  funding  of  the  proposed  rail  link  were  based  in  part  on  those 
studies.  But  also,  in  fact,  probably  in  the  last  10,  15  years,  the  sin- 
gle greatest  generator  of  development  in  urban  centers,  one  single 
source  that  you  looked  at,  was  the  extension  or  creation  of  transit 
links.  Those  transit  links,  and  this  is  vital  to  movement  of  people 
or  product,  extends  out. 
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In  the  case  of  the  City  of  Newark,  Penn  Station  has  been  the 
magnet  for  an  enormous  amount  of  growth  for  visiting  the  commu- 
nity. The  Class  A  office  space  in  Newark  has  an  occupancy  rate  of 
around  93  percent.  That  far  exceeds  anything  else  you  will  find  in 
the  region  or  in  the  State  itself  In  part,  they  attribute  that  to, 
again,  the  magnificent  mass  transit  system  we  have. 

By  extending  the  facility  of  Penn  Station  to  the  airport,  it  is  esti- 
mated that  we  will  see  three-station  stops  at  enormous  growth, 
both  in  jobs  and  investment. 

Singularly,  our  discussions  with  developers  who  have  critiqued 
the  work  that  has  gone  on  through  the  studies  have  indicated  that 
they  believe  this  will  be  the  single  source  of  greatest  commercial 
growth  for  the  city  of  Newark  and  the  region  as  that  line  goes  into 
place.  But  those  are  projected  travel  rates  from  aroimd  25  million, 
they  are  estimated  to  go  to  40  or  45  million,  and  that  even  provided 
for  the  reduction  from  earlier,  before  the  softening  of  the  economy, 
if  you  will,  the  estimates  were  50  million  passenger  travellers  a 
year. 

Mr.  Menendez.  I  understand  that  Hudson  has  a  light  rail  sys- 
tem it  is  proposing,  Hudson  Waterfront,  which  has  been  called  the 
Gold  Coast.  Maybe  it  is  time  to  cash  in. 

Mr.  LaRosa.  Our  primary  marketing  tools — right  now  our  ap- 
proach is  to  work  with  the  group  tour  business,  and  the  reason  that 
we  work  with  that  is  that  we  lack  the  links  to  develop  the  leisure 
or  individual  traveler,  because  it  is  very  inconvenient  to  get  from 
hotel  complexes  to  the  Hoboken  District,  Union  City,  the  Passion 
Play,  or  any  other  spot  in  Jersey  City.  If  you  take  the  bus  right 
now,  it  takes  about  two  hours  between  local  stops  and  things  to  get 
there.  So  it  is  really  hindering  the  hotels  from  developing  that  mar- 
ket and  expanding.  So  otherwise  you  bring  your  car,  you  drive 
around.  Most  people  want  to  take  mass  transit  if  they  are  going  to 
explore  an  urban  area. 

Mr.  Menendez.  Well,  I  want  to  thank  you  both,  as  well  as  Mr. 
Marinaccio.  And  I  think  you  make  a  compelling  case  that  urban 
centers  need  to  be  an  integral  part  of  this  conference. 

Thank  you,  Mr.  Chairman,  for  bringing  this  panel  to  our  atten- 
tion. 

Mr.  Oberstar.  You  made  a  very  valuable  contribution. 

I  want  to  thank  you,  Mr.  LaRosa,  for  your  closing  quote  from  Mr. 
Frommer,  tourism  does  not  go  to  a  city  that  has  lost  its  soul.  Let's 
hope  that  none  of  the  cities  and  none  of  the  areas  lose  their  soul 
so  that  we  can  recapture  that  soul  and  expand  on  what  represents 
tourism  in  this  country.  Thank  you  very  much  for  being  with  us 
£ind  for  your  splendid  contribution. 

The  gentleman  from  West  Virginia,  if  he  would  call  up  our  next 
panel. 
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TESTIMONfY  OF  ROBERT  E.  JULIANO,  HOTEL /RESTAURANT 
EMPLOYEES  E^ERNATIONAL  UNION;  WILLL\M  T.  ENDI- 
COTT,  CONSUI.TANT,  1996  OLYMPICS  OF  WHITE  WATER 
CANOE  AND  KAYAK;  AND  DAVID  BROWN,  EXECUTIVE  DIREC- 
TOR, AMERICA  OUTDOORS 

Mr.  Rahall.  Our  next  panel  is  on  the  issue  of  economic  develop- 
ment and  is  composed  of  three  individuals:  Mr.  Bob  Juliano,  the 
Hotel/Restaurant  Employees  International;  Mr.  William  Endicott, 
consultant,  1996  Olympics  of  White  Water  Canoe  and  Kayak;  and 
Mr.  David  Brown,  Ainerica  Outdoors. 

As  a  way  of  introduction  to  this  panel,  I  know  Mr.  Juliano.  We 
have  one  characteristic  in  common,  we  share  the  same  birth  date. 
Fortunately  for  me,  not  the  same  year.  Please  do  not  take  the  fact 
that  we  do  not  usually  break  for  our  three  Martinis  as  a  sign  of 
opposition  to  this  particular  provision  in  the  budget  bill.  But  we  do 
welcome  you  to  the  committee. 

To  Mr.  David  Brown,  we  share  something  in  common  as  well.  His 
wife  Robin  is  from  my  hometown  of  Beckley,  West  Virginia,  and 
from  my  home  neighborhood;  and  our  families  have  known  each 
other  all  my  life.  And  David,  in  his  previous  position  with  the  East- 
em  Professional  River  Outfitters,  has  been  so  helpful  to  me  and  to 
my  staff  in  drafting  of  legislation  to  protect  our  rivers  in  West  Vir- 
ginia and  provide  enhanced  recreational  and  tourism  potential. 

I  express  my  gratitude  to  you,  David,  for  your  being  here  today 
as  well. 

Mr.  Oberstar.  Bob,  do  you  want  to  start  off. 

Mr.  Juliano.  Since  you  didn't  note  either  that  the  other  Chair- 
man is  half  Italian,  I  wanted  to  say  that  for  the  record,  Mr.  Ober- 
star. 

We  are  delighted  to  appear  before  you  today,  and  on  behalf  of  the 
general  president  of  our  union  and  the  300,000  members  we  are 
proud  to  represent,  we  strongly  support  your  call  for  a  national 
Conference  on  Tourism. 

I  apologize  for  not  submitting  a  more  lengthy  statement  for  the 
record,  but  we  were  writing  a  letter  yesterday  which  is  being 
messengered  to  every  House  and  Senate  office  as  we  speak.  So  you 
probably  want  to  be  sure  that  my  remarks  are  not  included  in  the 
record,  Mr.  Chairman,  because  we  are  vehemently  opposing  the 
reconciliation  bill.  So  I  don't  think  that  the  White  House  will  give 
us  too  much  courage. 

We  have  a  file  drawer  in  our  office  cabinet  that  has  nothing  but 
testimony,  and  I  looked  at  it  yesterday  for  just  a  brief  minute.  So 
I  am  kind  of  new  to  the  issue.  The  first  time  I  testified  was  1974, 
and  I  am  delighted  to  appear  before  you  today  and  before  such  a 
distinguished  committee  and  two  distinguished  subcommittees  and 
to  their  friends. 

And  the  sad  thing  I  have  to  say  is,  absolutely  nothing  has 
changed.  We  are  facing  a  piece  of  legislation  today — I  have  only 
been  in  Washington  20  years.  I  think  it  is  the  most  pernicious  piece 
of  legislation  to  affect  the  tourism  industry  that  I  have  ever  seen 
in  my  20  years  here,  one  single  issue  after  another.  And  I  believe 
there  is  a  two-fold  reason. 

One  is  it  can't  escape  the  symbolic  aspects  of  the  lobbyists,  which 
is  me,  and  the  deductibility,  and  the  fat  cat  inside  the  Beltway,  and 
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the  big  business  people.  And  the  reality  is,  I  will  send  the  first  tes- 
timony when  I  can  find  it  back  to  you  all.  But  the  first  sentence 
of  our  first  testimony  20  years  ago  was,  "Make  no  mistake  about 
it,  the  tourism  industry  simply  means  jobs."  We  have  not  made  our 
point.  This  is  20  years  later.  If  they  understood  what  we  believe, 
they  would  not  be  proposing  such  legislation. 

The  economic  vibrancy  and  the  growth  of  the  industry  continues 
to  grow,  and  they  keep  looking  at  ways  to  attack  it.  If  they  truly 
understood  and  believe  how  large  we  are,  they  wouldn't  be  attack- 
ing. 

So  my  request  to  you  all  is  to — from  a  very  generic  standpoint, 
I  think  as  you  approach  a  conference  of  this  magnitude,  the  more 
focused  and  the  more  defined  the  agenda  is,  the  easier  it  is  to  pull 
it  off". 

I  would  recommend  a  couple  of  points  that  are  very  broad  but 
we  have  never  made  the  case  for;  and  one  is,  how  do  we  start  to 
quantify  on  figures  and  data  and  criteria  that  0MB  will  accept 
about  how  many  people  are  employed  in  our  industry?  And  the  sec- 
ond is,  how  do  we  quantify  what  the  economic  impact  is? 

If  we  reach  those  two  goals,  that  will  be  the  end  of  the  road,  be- 
cause they  will  no  longer  be  allowed  to  be  sa5dng,  let's  go  after 
these  people,  you  know,  with  all  of  these  half-baked  ideas,  because 
symbolically  it  appears  to  be  good  in  the  national  media. 

I  would  strongly  urge  you  to  look  into  those  areas,  because  we 
are  a  very  diverse  industry;  it  is  tough  to  pull  together.  We  have 
had  a  coalition  working  on  the  business  meal  deduction,  it  has  been 
relatively  solid,  v/hich  is  rare  for  this  town,  as  you  all  know.  The 
White  House  has  tried  their  best  to  pick  people  apart  and  buy  off" 
certain  segments.  So  by  and  large,  we  held  basically  firm. 

But  when  you  consider  overall  the  thrust,  I  am  convinced  that 
they  just  don't  believe  that  we  are  that  big  of  an  industry  and  that 
there  are  that  many  jobs  affected.  I  mean  the  Treasury  Depart- 
ment said,  the  first  time  they  testified,  there  was  no  impact  going 
from  100  percent  to  80  percent;  and  the  second  time,  now  they  said 
that  there  will  be  no  impact  going  from  80  percent  to  50  percent. 

Our  union  has  lost  55,000  members  since  1987.  We  picked  up  20 
from  that  period  of  time  through  organizing,  but  the  net  loss  is 
35,000  jobs.  So  10  to  12  percent  is  gone,  and  we  are  looking  at  los- 
ing another  15  percent.  And  I  have  members  sa5dng,  it  is  too  bad 
you  didn't  tell  us  before,  you  know,  you  worked  so  far  behind  the 
scenes.  And  I  said  this  was  so  secret — I  don't  want  to  disappoint 
you,  this  was  so  secret,  I  testified  before  the  House  Ways  and 
Means  Committee  and  the  Senate  Finance  Committee. 

So  you  know,  I  have  been  around  long  enough,  and  when  people 
are  going  like  this  because  we  are  facing  a  political  document,  you 
just  got  to  kind  of  hammer  away  to  try  to  get  them  to  understand 
what  the  new  answers  are. 

But  this  is  not  a  partisan  situation  in  a  conference  like  this,  and 
you  are  not  making  it  that,  thank  goodness.  And  you  are  embracing 
all  factors  and  all  segments  of  the  industry.  And  labor,  I  know,  will 
be  included  heavily.  And  I  applaud  that  effort  and  look  forward  to 
working  with  you  all. 

But  if  you  end  up  in  the  White  House,  you  may  want  to  check 
if  you  want  to  bring  me  along,  because  you  might  be  at  peril.  Any- 
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thing  we  can  do  to  assist  you  in  the  development  of  the  conference 
and  the  creation  of  it,  we  remain  at  your  disposal.  And  I  look  for- 
ward to  answering  any  questions  you  may  have. 

Thank  you. 

Mr.  Rahall.  Dave? 

Mr.  Brown.  Thank  you.  Chairman  Oberstar  and  Chairman  Ra- 
hall, I  appreciate  very  much  the  opportunity  to  testify  before  your 
subcommittee  today.  We  support,  America  Outdoors  supports  the 
congressional  travel  and  tourism  caucus's  effort  for  House  Concur- 
rent Resolution  110;  and  we  believe  that  is  a  timely  and  excellent 
suggestion. 

We  would  like  to  see  the  White  House  convene  a  Conference  on 
Tourism.  And  we  think  there  is  significant  opportunities  to  recog- 
nize the  potential  for  economic  growth  related  to  tourism  and  to 
deal  with  some  of  the  problems  that  we  are  all  facing  in  the  tour- 
ism industry. 

America  Outdoors  is  a  trade  association  for  professional  outfit- 
ters and  guides  in  north  and  Central  America.  I  would  like  to  have 
my  directory  entered  into  the  committee  file. 

We  have  300  Members  that  provide  access  to  unspoiled  wild 
areas  of  our  continent  for  people  who  lack  skills  and  equipment  to 
undertake  such  a  trip  on  their  own.  The  recreation  services  pro- 
vided by  our  members  include  white  water  rafting,  canoeing,  and 
kayaking,  horse  packing,  pitching,  bicycling,  environmental  edu- 
cation, and  outdoor  skills  training. 

There  are  literally  thousands  of  companies  that  have  sprung  up 
all  across  rural  America  to  provide  these  services.  And  most  of 
these  have  occurred  in  the  past  couple  of  decades,  which  is  one  of 
the  problems  that  we  face  in  having  our  industry  recognized,  both 
by  the  public  and  the  private  sector. 

Outfitter  and  guide  businesses,  as  I  mentioned,  are  located,  for 
the  most  part,  in  rural  and  remote  areas.  The  investment  in  recre- 
ation services  is  frequently  the  primary  attraction  which  brings 
new  dollars  from  tourism  into  such  communities.  The  infrastruc- 
ture which  builds  up  around  those  recreation  activities  includes  gas 
and  lodging,  restaurants,  retail  sales,  clothing,  equipment,  supplies 
and  other  tourist  amenities. 

This  is  a  form,  really,  of  economic  pioneering  in  many  rural  areas 
that  really  would  not  have  another  form  of  industry  or  at  least  a 
growing  industry  without  this  type  of  tourism. 

I  think  that  example  is  most  vividly  illustrated  in  Chairman  Ra- 
hall's  own  State  where  the  establishment  of  a  viable  white  water 
rafting  industry  on  the  New  and  Gauley  Rivers  in  the  1970s  led  to 
investment  in  hotels,  motels,  and  restaurants.  Those  establish- 
ments could  not  survive  in  rural  West  Virginia  without  130,000  vis- 
its from  out-of-state  travelers  to  those  rivers  each  year. 

In  1987,  the  Corps  of  Engineers  estimated  that  white  water  raft- 
ing on  the  Gauley  River  alone  contributed  $8  million  in  direct  in- 
come to  West  Virginia.  And  that  is  a  Corps  study,  so  we  think  it 
is  very  valid. 

I  think  I  would  also  like  to  mention  here  at  this  time  that  Chair- 
man Rahall's  vision  in  recognizing  the  potential  of  this  industry 
early  on  and  his  support  in  Congress  in  removing  barriers  to  its  de- 
velopment was  absolutely  critical  to  the  success  of  this  industry. 
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And  I  want  to  take  this  opportunity  to  publicly  thank  the  Con- 
gressman for  those  efforts  and  to  say  that  I  think  the  Conference 
on  Tourism — ^White  House  Conference  on  Tourism  could  help  ad- 
dress those  types  of  barriers  and  aid  many  other  rural  communities 
in  developing  these  types  of  industries. 

There  are  also  three  major  initiatives  which  we  have  undertaken 
in  the  past  year  that  are  indicative  of  the  kinds  of  things  that  can 
be  done  and  promoted  to  the  conference.  As  some  of  the  other  pan- 
elists have  mentioned,  in  many  areas,  economic  studies  of  the  im- 
pacts of  tourism,  especially  in  rural  areas,  is  not  well  documented. 
We  can  easily  observe  the  economic  benefits  of  outfitter  and  guide 
businesses  in  communities  in  which  they  are  located;  but  we  have 
no  real,  say,  national  measurement  and  national  statistics.  And,  of 
course,  without  that,  we  lack  some  of  the  tools  that  are  necessary 
to  promote  our  industry  both  internally  or  to  our  friends  and  local 
communities,  as  well  as  nationally. 

Economic  multipliers  show  that  the  outfitted  public  brings  a 
lot — quite  a  few  dollars  into  these  communities,  where  the  margin 
of  profit  for  outfitters  themselves  is  fairly  low,  an  average  return 
on  investment  of  about  4  percent. 

One  constructive  goal  for  the  White  House  Conference  on  Tour- 
ism would  be  to  identify  funding  and  technical  assistance,  particu- 
larly a  universal  economic  model  which  would  enable  communities 
to  measure  the  economic  benefits  of  tourism  and  plug  that  meas- 
urement into  a  national  assessment  and  to  have  a  form  of  measure- 
ment that  would  be  very  cost-effective  to  administer,  I  think,  would 
be  very  vital. 

A  second  area  that  we  have  entered  into  is  the  international 
tourism,  which  many  people  have  mentioned  here.  And  I  think  the 
inadequate  funding  for  the  U.S.  Travel  and  Tourism  Administra- 
tion is  something  that  really  Congress  should  address. 

In  1992,  the  Forest  Service  made  a  commitment  to  manage  na- 
tional forest  assets  in  a  program  to  support  community  and  State 
efforts  to  diversify  their  economic  base  through  tourism  activities. 
There  are  a  number  of  working  principles  which  provide  a  founda- 
tion for  this  undertaking. 

Two  important  principles  of  the  Forest  Service  and  its  partners 
takes  the  lead  from  the  local  community,  which  we  think  is  impor- 
tant; and,  secondly,  that  the  investment  results  in  sustainable,  en- 
vironmentally sound  tourism.  And  that  is  what  we  think  our  indus- 
try helps  provide. 

America  Outdoor  has  become  a  primary  partner  in  this  venture, 
focusing  its  expertise  in  promotional  efforts  in  largely  untapped 
international  markets.  We  have  had  trips  for  foreign  travel  writers 
in  Oregon,  Washington,  and  Idaho.  We  had  one  scheduled  this  fall 
in  Tennessee  to  visit  the  Ocoee  Olympic  site  and  to  go  white  water 
rafting.  And  we  are  having  writers  from  France,  Germany,  and 
Great  Britain  to  do  that.  USTTA  helped  us  in  that  effort,  which  is 
another  way  to  help  aid  local  communities  that  that  program  can 
provide. 

So  we  think  that  is  a  very  viable  way  to  spread  the  word  about 
travel  opportunities  in  the  United  States.  But  it  is  hard  for  domes- 
tic or  international  advisers  to  get  information  about  prime  recre- 
ation activities  on  Federal  lands  and  harder  yet  to  know  what  else 
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in  the  area — what  else  is  in  the  area  once  you  have  chosen  a  des- 
tination attraction.  When  it  comes  to  pubHc  transportation,  you — 
obviously,  there  is  not  much  in  rural  areas. 

A  constructive  goal  for  the  White  House  Conference  on  Tourism 
is  to  identify  and  create  incentives  which  integrate  business  invest- 
ment, job  training,  marketing,  communications  technology,  and  the 
public  transportation  infrastructure  in  the  development  of  tourism 
in  rural  areas.  The  success  of  this  endeavor  is  the  recognition  of 
tourism  and  public  policy  as  a  legitimate  and  desirable  component 
of  the  rural  economic  development. 

Another  area  that  we  have  entered  into,  a  third  opportunity  that 
I  would  like  to  describe,  is  providing  access  to  outdoor  recreation 
for  people  with  disabilities.  Again,  the  Forest  Service  has  taken  the 
lead  with  us,  and  one  of  our  members  from  Minnesota,  in  designing 
a  recreation  program  guide  for  people  with  disabilities.  The  results 
of  that  project  are  being  shared  and  sponsored  by  other  Federal 
land  management  agencies,  such  as  the  Bureau  of  Land  Manage- 
ment and  the  Bureau  of  Reclamation. 

The  challenge  of  policymakers  in  this  effort,  of  course,  is  to  sup- 
port providing  access  to  Americans  with  disabilities  without  bury- 
ing the  fundamental  values  of  primitive  outdoor  recreation  experi- 
ences. We  think  that  should  be  also  on  the  agenda  for  the  White 
House  Conference  on  Tourism. 

Policymakers  at  the  Federal  level  can  make  or  break  new  and 
growing  industries  in  these  fragile  world  economies.  So  I  would  like 
to  take  a  minute  to  address  three  issues  which  I  think  are  impact- 
ing— adversely  impacting  the  outfitter  industry  and  the  types  of  is- 
sues that  I  think  the  conference  could  address. 

Small  recreation  businesses  operate  on  Federal  and  public  lands 
under  terms  and  conditions  or  permits  which  make  creditworthi- 
ness at  lending  institutions  very  difficult.  I  think  we  have  seen  in 
West  Virginia  and  some  other  areas  in  particular,  maybe  not  the 
problem  with  the  permitting,  but  these  small  businesses  very  often 
need  some  creative  solutions  to  borrowing  money.  And  in  areas 
where  you  have  outfitters  operating  on  public  lands,  the  terms  of 
the  permit,  the  short-term  nature  of  those  programs  can  sometimes 
cause  some  problems  in  having  money  lended. 

Second,  income  from  tourism  has  become  a  lightning  rod  inspir- 
ing all  levels  of  government  to  attach  layer  upon  layer  of  taxes  and 
fees  which  threaten  to  kill  the  golden  goose.  And  the  Ocoee  River, 
for  example,  we  have  two  or  three  layers  of  fees  that  have  in- 
creased the  tax  on  gross  revenues  to  17  to  20  percent.  And  for  sea- 
sonal businesses,  that  is  a  very  big  hit.  And  it  is  very  difficult  for 
many  of  those  companies  to  survive,  and  certainly  can't  grow  and 
invest  in  their  local  communities  with  that  level  of  taxation. 

The  problem  we  see  is  that  each  level  of  government  attaches 
their  own  individual  revenue  needs,  irrespective  of  the  total;  and 
that  is  why  I  saw  sort  of  a  tragedy  of  the  economics  where  you  get 
over  grazing  on  some  small  operators,  because  they  are  easy  to  iso- 
late, as  we  discussed.  People  think  they  are  taxing  the  visitors  and 
really  don't  reflect  on  the  16  to  20  small  businessmen  in  the  area. 
Finally,  I  think  the  availability  and  cost  of  insurance  is  becoming 
an  increasingly  intolerable  burden  as  Federal  policymakers  require 
increasingly  unrealistic  coverage.  An  example,  the  Federal  High- 
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way  Administration  lumps  outfitters  together  with  tour  bus  opera- 
tors Hke  Greyhound  and  required  $5  million  in  liable  coverage  lim- 
its for  buses  that  cross  interstate  lines;  and  they  may  not  be  going 
more  than  40  miles  and  certainly  operate  on  a  seasonal  basis. 
There  are  some  other  examples  like  that  too.  So  we  would  like  to 
see  issues  like  that  addressed. 

There  are  a  number  of  other  issues,  too.  I  guess  one  of  the  overall 
issues  that  we  see,  on  Federal  lands,  very  often  many  of  the  re- 
source managers  don't  really  feel  comfortable  with  the  private  sec- 
tor's presence  on  Federal  lands.  The  Forest  Service  and  Bureau  of 
Land  Management  have  done  a  good  job  in  developing  a  spirit  of 
partnership  among  the  public  and  private  sector.  And  we  would 
like  to  see  that  encouraged  and  that  the  conditions  for  viable  busi- 
ness operations  recognized  and  promoted. 

We  believe  that  there  needs  to  be  a  partnership,  that  we  have 
to  be  environmentally  sensitive  in  those  areas;  we  can't  overuse  the 
areas  certainly.  But  we  certainly  can't  tolerate  conditions  that  don't 
allow  the  normal  conduct  of  business  for  the  private  sector. 

So  we  think  an  important  goal  for  the  White  House  Conference 
on  Tourism  is  to  examine  the  regulatory  burden  on  small  busi- 
nesses which  are  impeding  the  growth  of  America's  tourism  indus- 
try and  especially  in  rural  economies. 

And  I  thank  you  for  this  opportunity  to  testify. 

Mr.  Rahall.  Mr.  Endicott. 

Mr.  Endicott.  Thank  you.  I  would  like  to  thank  the  two  Chair- 
men and  Members  of  the  two  subcommittees  for  having  me  here 
today. 

As  you  consider  a  White  House  Conference  on  Tourism,  I  would 
like  you  to  take  a  look  at  using  amateur  sports  events  to  stimulate 
the  economies  of  rural  areas.  If  it  is  all  right  with  you,  I  will  sub- 
mit a  statement  for  the  record  and  just  summarize  my  comments 
here. 

Before  I  begin,  I  would  like  to  note  that  for  a  period  of  12  years, 
ending  10  years  ago,  I  used  to  work  for  the  U.S.  House,  and  while 
I  have  not  moved  all  the  way  from  the  staff  seats  to  the  Members' 
seats,  I  have  come  part  way,  to  the  witness  seats.  So  I  guess  I  am 
making  some  progress. 

Since  leaving  the  Hill,  I  have  been  heavily  involved  in  the  sport 
of  white  water  canoeing  and  kayaking.  I  was  the  coach  of  our 
Olympic  team  that  won  a  gold  medal  in  Barcelona.  I  was  also  the 
chairman  of  our  World  Cup  Committee.  And  in  that  capacity  every 
year  I  had  to  pick  sites  for  races  from  all  over  the  world,  a  lot  of 
them  from  rural  areas. 

Before  that,  I  helped  organize  the  1989  World  Championships  in 
western  Maryland,  also  a  rural  area. 

So,  because  of  these  experiences,  I  was  asked  to  come  in  as  a  con- 
sultant and  help  with  the  organization  of  the  1996  Olympic  white 
water  events  which  are  going  to  be  held  on  the  Ocoee  River  in  Ten- 
nessee. So  it  is  in  this  connection,  the  organizing  of  sports  events 
in  rural  areas  to  stimulate  tourism,  that  I  would  like  to  address 
you  here  today.  I  think  people  have  a  concept  of  using  professional 
sporting  events  to  promote  tourism  in  urban  areas,  but  I  think  that 
amateur  events  in  adventure  sports  have  an  even  Jbetter  connection 
with  rursd  areas. 
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So  you  can  get  a  sense  of  how  a  project  like  this  could  work,  I 
would  like  to  describe  the  one  I  have  been  working  on  recently,  the 
Ocoee  River  project. 

As  you  know,  Atlanta,  Georgia,  is  going  to  host  the  1996  Olym- 
pics; but  the  white  water  events  are  going  to  be  in  Tennessee  on 
the  Ocoee  River.  This  is  the  only  medal  event  of  the  1996  Games 
being  held  outside  of  Georgia.  And  it  is  a  miracle  that  Tennessee 
got  it,  a  real  opportunity. 

I  say  that  because  Polk  County,  the  area  where  the  event  is 
going  to  be  held,  has  a  chronic  double  digit  unemployment  problem. 
More  than  half  the  land  in  the  county  is  owned  by  the  Federal  Gov- 
ernment— the  U.S.  Forest,  and  the  Tennessee  Valley  Authority.  So 
it  makes  sense  that  government  should  play  a  role  in  the  economic 
revitalization  of  the  area,  especially  since  it  is  Congress'  mandate 
to  those  two  agencies  in  particular  to  foster  rural  economic  develop- 
ment where  they  can. 

Finally,  the  biggest  industry  in  the  county  is  tourism  and  recre- 
ation, specifically  white  water  recreation  on  the  Ocoee  River.  So  the 
idea  arose  of  using  the  Ocoee  Olympics  as  a  rural  economic  devel- 
opment project.  A  partnership  agreement  has  been  created  with  the 
Forest  Service,  TVA,  the  State  of  Tennessee,  the  Atlanta  Commit- 
tee for  the  Olympic  Games,  and  the  private  sector,  all  contributing 
to  the  $26  million  cost  of  the  project. 

TVA,  the  Forest  Service,  and  private  consultants  have  all  studied 
the  economics  of  the  project  and  believe  there  will  be  very  signifi- 
cant increases  in  tourist  spending  in  the  region  due  to  the  Olym- 
pics. They  believe  that  between  now  and  the  Olympics,  for  exam- 
ple, there  will  be  $63  million  in  extra  tourist  spending.  And  after 
the  Olympics,  they  think  the  figures  will  be  a  lot  higher.  That  is 
because,  after  the  Olympics,  the  State  plans  to  open  up  the  upper 
Ocoee,  which  includes  the  Ol3rmpic  site,  to  commercial  rafting. 
Right  now  there  is  rafting  only  on  the  lower  Ocoee. 

Based  on  all  of  this,  the  project  has  gone  ahead.  TVA  and  the 
Forest  Service  are  going  to  prepare  the  river  site  for  the  Games. 
Tennessee  is  responsible  for  operating  the  venue  during  the  Games 
and  overseeing  river  use  after  the  Games  are  over. 

The  community  is  already  excited  about  the  project  and  is  get- 
ting ready  for  the  World  Cup  Final  on  the  Ocoee,  which  is  going 
to  be  held  at  the  end  of  this  month.  So  those  are  the  highlights  of 
the  project. 

I  would  like  to  summarize  by  saying  that  based  on  the  things 
that  I  have  seen  in  this  project  and  the  other  ones  I  have  been  in- 
volved in,  there  appear  to  be  five  elements  which  are  key  in  the 
success  of  a  project  like  this. 

The  first  one  is  there  should  be  a  demonstrated  economic  need. 
In  the  case  of  the  Ocoee  project,  the  primary  justification  is  the 
high  unemployment  and  the  fact  that  more  than  half  the  land  is 
owned  by  the  Federal  government. 

No.  2,  there  should  be  a  continuing  and  long-term  benefit  of  the 
project.  Just  creating  a  one-time  event  is  probably  not  sufficient  ra- 
tionale, even  if  it  happens  to  be  the  Ol3mipic  Games. 

You  want  to  make  sure  that  the  venue  is  going  to  be  used  over 
and  over  again  to  justify  the  initial  investment.  We  were  able  to 
do  that  in  the  Maryland  World  Championships  with  races  leading 
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up  to  the  World  Championships  and  afterwards,  including  last 
year's  Olympic  trials.  And  in  the  case  of  the  Ocoee  project,  not  only 
do  we  have  the  prospect  of  a  lot  of  races,  we  also  have  the  rafting 
prospects  after  the  Games. 

The  third  element,  I  think,  is  making  sure  you  start  where  there 
is  already  an  active  local  group  behind  the  project.  I  believe  the 
partnership  nature  of  government  involvement  in  this  is  important. 
You  don't  want  the  government  footing  the  whole  bill  for  these 
projects.  You  want  to  help  people  help  themselves.  In  the  case  of 
the  Ocoee,  there  already  is  a  long  tradition  of  holding  races  there. 
And,  of  course,  there  is  a  great  deal  of  commercial  rafting.  So  we 
are  not  starting  from  scratch,  we  are  building  on  something  that 
already  exists. 

Fourth,  I  think  government  can  be  a  catalyst.  These  projects 
need  leadership,  and  I  have  seen  government  successfully  provide 
that  leadership.  For  example,  with  the  1989  World  Championships 
in  western  Maryland,  Maryland  Governor  William  Donald  Schaefer 
took  a  personal  interest  in  the  project,  helped  direct  State  funds  to- 
wards it,  and  recruited  Marriott  and  Mountain  Dew  as  sponsors. 

In  the  Ocoee  project,  both  the  Federal  Government  and  the  State 
of  Tennessee  have  been  instrumental  in  pulling  it  together. 

Last,  I  would  just  underscore  the  point  that  outdoor  sports  work 
well  for  rural  areas.  Adventure  sports  like  canoeing,  kayaking, 
cross-country  skiing,  triathlon,  sailing — sports  for  life — are  becom- 
ing more  popular  these  days  but  are  not  as  suited  to  urban  locales. 

Increasing  interest  in  the  environment  is  causing  people  to  travel 
to  rural  areas  to  see  an  event,  especially  if  these  are  participatory, 
family-oriented  things  for  them  to  do  once  they  get  there. 

Mr.  Chairman,  I  am  not  going  to  pretend  that  promoting  ama- 
teur sports  events  in  rural  areas  is  going  to  solve  all  of  this  coun- 
try's economic  woes.  But  I  do  think  it  could  be  part  of  an  overall 
picture.  And  I  think  that  the  government  has  a  legitimate  role  to 
play  here. 

That  concludes  my  remarks.  If  you  have  any  questions,  I  would 
be  happy  to  answer  them. 

Mr.  Rahall.  Thank  you,  gentlemen,  for  excellent  testimony  pre- 
sented. 

Bill,  let  me  ask  you,  the  criteria  you  mentioned  are  very  interest- 
ing for  locating  an  event  such  as  you  have  in  Tennessee  and  in 
rural  parts  of  our  country. 

I  certainly  would  believe  that  in  rural  West  Virginia  and  in 
Southern  West  Virginia,  on  the  Gauley  and  New  Rivers,  we  would 
meet  all  of  those  criteria.  And  I  guess  I  am  asking  if  this  part  of 
West  Virginia  has  ever  been  considered  for  any  type  of  major  event 
that  you  are  involved  in  putting  together? 

Mr.  Endicott.  No,  it  hasn't.  And  I  guess  the  reason  is,  we  just 
haven't  had  a  local  entity  come  forward  and  push  something  like 
that.  But  I  think  it  would  be  appropriate.  I  think  that  that  could 
be  a  very  good  area  for  something  such  as  I  just  described. 

As  I  say,  though,  I  think  you  need  to  have  it  start  with  a  grass- 
roots effort,  make  sure  that  there  is  a  demonstrated  group  of  peo- 
ple that  are  really  pushing  this  thing  and  not  have  government  try 
to  create  something  from  the  outside.  You  put  it  where  there  really 
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is  enough  interest,  because  you  need  to  sustain  it  long  past  the  ini- 
tial event.  You  need  to  have  events  over  and  over  and  over  again. 

So  I  think  it  is  a  good  area,  and  I  hope  that  something  will  come 
out  of  that. 

Mr.  Rahall.  So  if  we  find  these  local  entities  at  the  grassroots 
level,  economic  development  authorities  or  whatever,  put  them  in 
touch  with  you 

Mr.  Endicott.  For  starters,  sure. 

Mr.  Rahall.  Well,  we  will  certainly  see  if  we  can't  get  that  insti- 
gated at  the  grassroots  level,  not  from  the  government  of  course. 
But  we  feel  that  there  are  those  individuals  at  the  local  level  that 
would  be  willing  to  put  forth  such  proposals. 

Dave,  you  mentioned  the  economic  revenues  that  are  generated 
by  our  white  water  rivers  in  West  Virginia,  and  it  is  all  very  accu- 
rate. The  latest  figures  that  I  have  seen  from  the  Corps  of  Engi- 
neers will  put  a  $16  million  revenue  generated  to  our  State  which 
covers  indirect — and  indirect  revenues  at  the  gas  stations,  all  the 
indirect  sources  as  well,  for  only  a  six-week  period,  that  being  the 
drawdown  on  the  Gauley  River  starting  with  Labor  Day  and  going 
for  six  weeks  thereafter.  So  I  think  it  does  show  the  potential  for 
this  type  of  tourism  draw  in  rural  parts  of  West  Virginia  and,  in- 
deed, the  country. 

Once  we  get  together  such  an  event.  Bob,  perhaps  we  can  have 
you  come  down  and  drown  your  blues  in  such  an  activity.  We  cer- 
tainly will  extend  that  invitation  to  you. 

Mr.  JULIANO.  Not  deductible.  I  will  pay  for  it  myself. 

Mr.  Rahall.  Thank  you. 

The  Chair  recognizes  the  Chairman  from  Minnesota. 

Mr.  Oberstar.  Well,  Bob,  I  certainly  share  your  deep  disappoint- 
ment at  the  outcome  of  the  conference.  Notwithstanding  Mr. 
Abercrombie's  zealous  advocacy  of  the  return  to  the  80  percent  fig- 
ure for  the  deductibility  business  and  expenses,  we  were  in  and 
then  we  are  out  and  then  we  are  back  in  again,  and  it  is  not  for 
lack  of  effort. 

Certainly  Mr.  Abercrombie,  whom  I  designated  as  Chair  for  that 
task  force  on  taxes,  carried  the  cause  through  the  Council  of  Eco- 
nomic Advisors,  through  the  0MB,  to  Chairman  Rostenkowski,  and 
to  the  President  himself.  We  could  go  this  day — this  very  day  he 
put  into  the  President's  hand  a  folder  of  information  with  a  de- 
tailed description  and  justification  for  the  retention  of  the  deduc- 
tion and  the  impact  it  would  have  on  jobs  and  growth  within  cities, 
and  the  President  held  on  to  it,  looked  at  it,  said  we  agree  with 
you,  we  are  going  to  work  hard  at  this,  but  there  are  a  lot  of  other 
forces  out  there  that  we  have  to  contend  with.  And  I  think  those 
other  forces  has  kind  of  overwhelmed  him,  unfortunately.  And  we 
are  all  struggling  with  what  to  do  from  here. 

Mr.  JULIANO.  I  want  to  thank  you  for  your  efforts,  and  the  Mem- 
bers of  the  caucus  have  been  fantastic.  I  think  you  realize  at  a  cer- 
tain point,  Jim,  that  after  having  been  around  a  long  time,  people 
are  either  going  to  listen  or  they  are  going  to  do  it  to  you.  And  at 
least  from  my  personal  viewpoint,  this  was  deliberate;  it  was  not 
a  mistake.  I  understand  English  rather  well,  and  I  am  going  to  re- 
spond accordingly. 
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And  it  is  a  shame,  because  the  official  attitude  is  that  the  jobs 
that  are  provided  by  this  industry  are  really  not  good  jobs.  Through 
this  whole  debate,  that  has  been  the  most  disappointing  thing  to 
me,  because  I  have  never — I  have  been  involved  in  this  business 
since  1961  starting  as  a  personnel  clerk  at  the  Palmer  House;  and 
you  have  an  administration  from  the  top  saying  these  are  jobs 
which  subjugate  people  to  dead-end  careers.  And  as  part  of  my 
empowerment  program,  we  are  going  to  retrain  them  to  do  high- 
tech  and  computer  work.  That  is  not  fantasy;  that  is  what  is  being 
said. 

So  we  have  our  work  cut  out  for  us.  Because  I  always  was  proud 
of  the  fact  that  we  could  provide  entry-level  jobs  to  people  and  have 
numerous  stories  about  how  people  went  from  busboy  to  waiter  and 
owned  their  own  restaurant.  And  it  is  in  every  one  of  your  districts, 
I  am  sure.  And  now  all  of  a  sudden  there  is  something  suspect 
about  the  jobs  and  about  the  industry.  So  they,  at  least,  have  my 
attention.  And  I  hope  that  you  all  will  consider  it  in  that  light. 

But  trust  me,  if  you  believe  anything  I  say,  it  was  not  an  acci- 
dent. When  we  advanced  a  compromise  that  you  all  put  forth,  it 
was  first  for  70  percent  with  revenue  offsets,  and  then  65  percent 
with  revenue  offsets.  So  this  was  not  a  group  of  amateurs.  They 
were  not  dealing  with  Members  who  did  not  know  how  to  play  the 
game.  So  it  becomes  crystal-clear  that  at  a  given  point,  they  just 
made  the  calculated  decision,  we  ain't  going  to  do  this,  we  are 
going  to  go  like  this. 

Mr.  Oberstar.  Well,  I  think  the  judgment  was  made  more  on  the 
basis  of  a  need  for  revenue  rather  than  on  the  quality  of  the  jobs. 
And  Mr.  Abercrombie  certainly  did  find  revenue  offsets.  And  you 
participated  in  that  and  so  did  many  others  in  this  industry  to  find 
offsetting  revenues  that  would  be  fair  and  decent. 

In  fact,  he  asked  people  in  the  hospitality  industry,  tell  me  what 
you  are  escaping  in  taxes  that  you  ought  to  be  paying  and  then 
give  me  your  judgment  as  to  whether  a  business  meal  deduction  is 
more  important  than  the  other  one. 

When  they  did,  he  offered  it;  it  was  an  accepted — it  was  for  a 
time,  but  the  pressure  on  revenue,  as  the  Btu  tax  was  dropped  and 
the  gas  tax  went  steadily  down  from  10  cents  down  to  4.3;  the  need 
for  revenue  someplace  else  went  up. 

But  I  certainly  got  my  own  education  on  the  other  side  of  that 
issue.  You  know,  I  think  it  is  all  too  often  seen  and  portrayed  very 
readily  as  a  big  break  for  the  rich.  You  can't — ^you  working  stiff 
can't  enjoy  a  business  meal  deduction,  be  carrying  a  lunch  bucket; 
and  that  issue,  as  you  rightly  said,  has  been  on  the  table  since 
1974.  In  1974  I  was  elected.  In  1975  it  was  a  big  tax  reform  bill 
in  the  making. 

I  was  up  at  International  Falls.  I  had  been  talking  about  this, 
we  are  going  to  finally  recapture  something  from  the  people  who 
are  making  off  with  their  own  revenue  and  not  paying  their  fair 
share.  And  a  group  of  hotel  and  restaurant  employees  from  Inter- 
national Falls  came  to  my  hotel  room  that  night,  about  20  of  them, 
and  they  crammed  in  that  little  room;  and  they  said,  we  are  going 
to  educate  you  about  what  is  a  job  and  where  it  comes  from. 

And  every  one  of  them  on  Main  Street  and  International  Falls, 
which,  as  you  know,  is  up  on  the  Canadian  border.  The  road  ends, 
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Canada  begins  at  the  other  side  of  the  river.  And  I  said,  oh,  yes, 
I  begin  to  understand  what  this  is  all  about,  that  while  one  person 
gets  a  break,  someone  else  gets  a  job.  And  maybe  it  isn't  so  much 
of  a  break,  and  there  is  a  whole  lot  of  difference  between  pa5dng 
people  on  welfare  and  paying  people  to  have  decent  jobs. 

Mr.  JULIANO.  Well,  one  last  note.  I  am  going  to  try  to  put  the 
lessons  I  have  learned  from  many  of  you  to  good  use,  so  it  is  still 
not  over.  And  I  realize  that  the  administration  thinks  they  have 
the  bill  passed.  But  I  don't  think  they  changed  the  Constitution 
yet,  and  there  are  two  bodies  that  have  to  vote  on  it. 

So  their  comment  to  me  this  morning  was  that  they  have  a  lack 
in  the  House  £ind  they  are  not  sure  in  the  Senate.  What  I  would 
urge  you  to  do  is  two  things:  If  it  goes  down,  this  caucus  should 
be  a  major  force  at  walking  in  and  sa3dng,  we  all  agree  on  one 
thing:  deficit  reduction;  we  need  a  sound  economy,  that  is  what 
helps  the  tourism  industry;  let's  do  it  in  a  more  meaningful  way. 

The  second  thing  is,  if  it  should  be  implemented  and  it  goes  down 
to  50,  Jim,  I  would  guarantee  you,  we  are  back  on  the  table  in  the 
fall  once  they  start  back  down  the  road  with  the  health  care  reform 
bill. 

So  you  have  your  work  cut  out  for  you,  and  we  appreciate  the 
efforts  that  you  and  everyone  and,  Nick,  Joe,  and  Congressman 
Petri,  and  others  on  the  caucus  have  put  forth  on  our  behalf;  and 
we  just  look  forward  to  continuing  to  work  with  you  as  vigorously 
as  we  can. 

Mr.  Oberstar.  Mr.  Brown,  I  just  want  to  compliment  you  on  the 
specific  recommendations  that  you  have  for  issues  that  can  and 
should  be  addressed  by  the  White  House  Conference  on  Tourism. 
Excellent  suggestions.  We  will  do  everjrthing  on  our  part  to  incor- 
porate those  in  our  further  and  continued  presentations  to  the  Sec- 
retary of  Commerce  Brown  and  to  the  White  House. 

Mr.  Brown.  Thank  you. 

Mr.  Oberstar.  Mr.  Endicott,  your  presentation  about  sports  and 
tourism  development,  wonderful.  It  is  a  premier — I  am  going  to 
take  your  testimony  and  send  it  to  all  of  those  in  Minnesota  who 
are  involved  in  that  same  type  of  endeavor.  It  is  wonderful. 

Mr.  Rahall.  The  Chair  recognizes  the  Ranking  Minority  Member 
of  the  Transportation  Subcommittee,  the  gentleman  from  Wiscon- 
sin, Mr.  Petri. 

Mr.  Petri.  I  don't  want  to  belabor  this  unnecessarily,  but  I  do 
want  to  thank  you  for  your  testimony.  I  do  have  to  comment  a  little 
bit  on  your  disappointment — or  outrage  really — on  what  is  happen- 
ing. This  is  deja  vu  all  over  again,  as  Yogi  Berra  used  to  say.  And 
it  keeps  recurring.  I  think  part  of  it  may  be  that  there  is  a  bias 
built  into  the  system,  the  way  tax  issues  are  framed,  with  a  static 
analysis. 

We  saw  that  in  our  area  when  we  got  the  luxury,  quote  unquote, 
tax  on  furs.  Well,  I  happen  to  represent  about  half  the  mink  farm- 
ers in  the  United  States.  They  don't  think  of  themselves  as  highly 
paid — ^they  have  some  clients  who  are,  but  the  money  comes  to 
them.  And  they  suffered  severe  economic  depression,  partly  be- 
cause of  this  luxury  tax.  It  didn't  hurt  the  wealthy,  the  wealthy 
didn't  pay.  The  revenues  went  down.  It  didn't  go  up  to  the  Federal 
Government. 
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So  people  start  social  engineering  with  the  static  analysis  think- 
ing they  can  stick  it  to  someone,  and  all  they  do  is  hurt  industries 
and  their  momentum. 

I  am  concerned  about  the  tourism  industry,  as  our  standard  of 
well-being  as  a  country.  I  mean  we  have  proven  communications, 
we  have  proven  mobility;  tourism  is  one  of  the  major  industries  of 
the  future,  we  hope.  If  people  have  more  leisure  time,  are  better 
educated,  have  more  opportunities,  they  are  going  to  explore  dif- 
ferent avenues  of  specific  expression,  from  white  water  rafting  to, 
you  name  it.  And  tourism  is  at  the  heart  of  that  whole  business. 

So  it  strikes  me  as  a  little  bit  foolish  to  try  to  say  it  is  something 
under  a  cloud.  It  is  a  great  industry,  and  it  is  a  growing  industry. 
And  it  is  something  that  can  be  very  important  for  our  country  in 
terms  of  earning  our  way  in  the  world  as  time  goes  on. 

And  you  can't  go  an3rwhere,  including  the  Capitol  Building  right 
next  door,  without  being  impressed  that  probably  half  or  two-thirds 
of  the  people  walking  through  are  speaking  a  foreign  language.  It 
is  often  an  Asian  language  these  days.  And  it  is  great.  They  come, 
and  they  spend  their  money,  and  they  learn  some  of  what  we  are 
all  about  in  the  process. 

So  I  think,  myself,  that  these  revenue  projections  are  going  to  be 
woefully  overstated  in  your  case.  They  don't  take  into  account  the 
multiplier  effect  of  the  downturn,  because  they  can't  look  just  at 
what  they  are  going  to  get  by  going  to  80  percent — you  go  to  80 
percent,  and  you  get  nothing,  you  lose  the  job,  you  lose  the  social 
security  taxes,  you  lose  the  income  taxes  that  that  job  is  producing, 
and  you  don't  get  the  revenue.  I  think  it  will  be  a  wash,  or  even 
a  minus  in  terms  of  a  real  calculation. 

Businessmen  do  those  sort  of  calculations  all  the  time  in  pricing 
their  goods  and  so  on.  Government  doesn't  seem  to  do  it.  And  I 
think  it  leads  to  very  faulty  economic  decisionmaking  in  the  tax 
area.  We  have  to  do  a  better  job  of  using  taxes  to  raise  revenue, 
rather  than  what  seems  to  be  happening  which  is  a  lot  of  social  ex- 
perimenting— at  the  cost  of  revenue. 

Anyway,  we  all  have  our  little  lectures  about  what  is  going  on 
around  here  and  that  is  mine.  I  do  have  a  question.  If  you  could 
give  any  insight  on  Federal  policies  so  far  as  wilderness  area,  are 
you  pretty  well  reaching  an  accommodation?  Or  is  that  an  area  of 
tension  between  some  in  the  environmental  community  and  some 
in  the  outdoor  recreation  community? 

You  clearly  want  to  have  a  pristine  or  beautiful  environment, 
that  is  what  you  are  selling;  and  you  want  to  use  it.  So  there  has 
to  be  some  tension  there.  If  you  could  explore  that  a  little  bit,  I 
think  it  might  be  helpful. 

Mr.  Brown.  Many  of  our  members  do  operate  in  wilderness 
areas.  And  it  is  quite  common  for  the  level  of  use  there  to  be  more 
restrictive  in  the  wilderness  area  than  it  would  be  in  a  non-wilder- 
ness area. 

However,  I  think  the  spirit  of  partnership  that  we  see  developing 
in  some  of  these  agencies,  in  the  Forest  Service  and  BLM  in  par- 
ticular, has  enabled  a  more  productive  relationship  between  wilder- 
ness managers  and  outfitters  to  exist  in  such  a  way  that  they  rec- 
ognize party  size,  for  example,  is  directly  related  to  business  by 
ability. 
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And  while,  you  know,  that  also  has  to  be  considered  in  relation 
to  the  impact  on  the  wilderness  area,  those  two  things  very  often 
are  being  accommodated  by  reeducating  the  users  to  minimize 
their  impacts  in  sensitive  areas,  rather  than  eliminating  the  use. 

So  we  are  coming  to  a  better  understanding  and  probably  adding 
more  arrows  to  our  quiver  in  the  way  to  manage  these  areas,  rath- 
er than  just  prohibit  the  uses  as  was  done  in  some  of  the  past 
years. 

So  I  am  optimistic  that  we  can  still  have  wilderness  and  tourism. 

Mr.  Petri.  Thank  you. 

Mr.  Rahall.  Let  me  just  respond  to  that,  Dave,  that  I  want  to 
make  my  whole  district  a  national  park  system  and  may  still  do 
it  before  it  is  over. 

Let  me  just  mention  one  other  individual  who  is  in  the  audience 
that  has  been  very  helpful  to  us  as  well  in  our  efforts  to  preserve 
rivers  not  only  in  West  Virginia  but  in  river  preservation  of  the 
great  rivers  of  America,  and  that  is  Gouch  Panikan,  who  is  with 
us  as  well.  I  want  to  thank  her  for  her  efforts. 

Gentlemen,  thank  you  for  your  testimony. 

Mr.  Rahall.  Panel  number  5  will  address  the  issue  of  barriers 
to  tourism.  This  panel  is  composed  of  Mr.  Alan  Harder  of  the  Cher- 
okee Nation;  Mr.  Harold  Snider  of  the  Society  for  the  Advancement 
of  Travel  for  the  Handicapped;  and  Mr.  John  Cartwright  of  the 
Tennessee  Valley  Authority. 

Gentlemen,  we  welcome  you  to  today's  hearings.  I  appreciate 
your  being  with  us.  We  do  have  copies  of  your  prepared  testimony, 
and  they  will  be  made  a  part  of  the  record  as  if  actually  read,  and 
you  are  encouraged  to  summarize. 

TESTIMONY  OF  ALLAN  E.  HARDER,  DIRECTOR,  ECONOMIC 
AND  BUSINESS  DEVELOPMENT  OFFICE,  CHEROKEE  NATION; 
DR.  HAROLD  W.  SNIDER,  WASHINGTON  REPRESENTATIVE 
AND  DIRECTOR  OF  GOVERNMENTAL  AFFAIRS,  SOCIETY  FOR 
THE  ADVANCEMENT  OF  TRAVEL  FOR  THE  HANDICAPPED; 
AND  JOHN  CARTWRIGHT,  TENNESSEE  VALLEY  AUTHORITY 

Mr.  Rahall.  Mr.  Harder,  we  will  start  with  you. 

Mr.  Harder.  Mr.  Chairman,  Members  of  the  subcommittee,  my 
name  is  Allan  Harder,  Director  of  Economic  and  Business  Develop- 
ment for  the  Cherokee  Nation  of  Oklahoma.  I  am  pleased  to  have 
the  opportunity  to  testify  in  support  of  H.  Con.  Res.  110,  urging  the 
President  to  convene  a  White  House  Conference  on  Tourism. 

I  am  appearing  today  on  behalf  of  Principal  Chief  Wilma  P. 
Mankiller  and  the  140,000  tribal  members  of  the  Cherokee  Nation. 
Ours  is  the  second  largest  Indian  tribe  in  the  United  States  and 
was  one  of  the  first  to  execute  a  Self-Governance  Compact  with  the 
U.S.  under  the  Indian  Self-Determination  and  Education  Assist- 
ance Act  Amendments  of  1988.  Our  tribe  has  developed  successful 
education,  job  training,  housing,  health  care,  economic  development 
and  many  other  programs. 

The  resolution  under  consideration  today  is  important  to  the 
economies  of  all  Americans,  including  Indian  Nations.  Not  only  do 
we  support  the  proposal  for  a  White  House  Conference  on  Tourism, 
but  we  strongly  urge  the  subcommittee  to  ensure,  through  legisla- 
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tive  or  report  language  and  otherwise,  that  Indian  Nations  will  be 
represented  as  a  major  participant  in  this  important  conference. 

Mr.  Chairman,  the  economic  conditions  in  most  Indian  areas  are 
deplorable.  It  is  sad  to  admit,  but  conditions  on  Indian  lands  are 
often  compared  to  conditions  in  Third  World  countries.  The  median 
per  capita  income  for  American  Indians  is  $4,500  annually,  accord- 
ing to  the  latest  available  census  data.  The  majority  of  the  Indian 
people  fall  within  a  per  capita  income  range  of  between  $2,000  and 
$4,000. 

According  to  the  most  current  statistical  data  prepared  in  1989 
by  the  Council  of  Energy  Resources  Tribes  and  revised  in  mid- 1992, 
the  Cherokee  Nation's  unemployment  rate  is  estimated  at  24.2  per- 
cent, more  than  345  percent  of  the  national  average.  Estimates  are 
that  the  maximum  utilization  of  the  employed  Cherokee  work  force 
could  add  $169  million  to  our  tribe's  gross  national  product.  With 
these  conditions,  Indian  nations  generally  welcome  activities  that 
enhance  their  economies. 

To  improve  these  deplorable  conditions  in  Indian  country,  for  the 
past  two  years  the  Cherokee  Nation  has  worked  with  the  Navajo 
Nation  and  many  other  Indian  tribes  across  the  United  States  to 
secure  enactment  of  Indian  emplo3anent  and  investment  tax  credits 
as  part  of  the  national  effort  toward  economic  stimulus.  The  Con- 
gress approved  these  Indian  credits  last  year  as  part  of  H.R.  11, 
but  President  Bush  vetoed  that  legislation.  Now  we  are  fighting  to 
keep  these  Indian  credits  in  the  deficit  reduction  package.  If  en- 
acted, these  Indian  tax  incentives,  coupled  with  acceptable  tourism 
policies,  could  be  a  positive  force  in  the  enticement  of  tourist-relat- 
ed industries  in  Indian  country,  and  stimulate  investment  activi- 
ties. 

As  I  have  noted,  Indian  Nations  are  desirous  and  in  need  of  new 
revenue  sources,  and  tourism  offers  that  potential.  Yet  most  tribes 
will  also  be  cautious  about  how  tourism  enhancements  to  their 
economies  will  be  attained.  Tourism  that  does  not  harm  the  envi- 
ronment, protects  the  culture  and  customs  of  the  tribes,  and  whose 
depictions  are  authentic  and  are  not  exploitative  would  be  looked 
on  favorably.  Tribal  concerns  in  these  areas  reflect  the  fact  that  the 
tribes  once  owned  all  of  what  is  now  the  United  States  and  still  see 
themselves  as  a  protector.  If  these  concerns  are  met  positively, 
tribes  have  much  to  offer  to  the  tourism  industry. 

The  Indians  feel  that  tourism  activities  should  balance  protection 
of  the  environment  with  the  enjoyment  of  what  nature  has  to  offer. 
This  sentiment  is  expressed  in  a  quote  from  President  Theodore 
Roosevelt  that  is  used  by  the  National  Park's  material  for  Grand 
Canyon  visitors,  and  I  quote:  "Do  nothing  to  mar  its  grandeur  for 
the  ages  have  been  at  work  upon  it  and  man  cannot  improve  it. 
Keep  it  for  your  children,  your  children's  children,  and  all  who 
come  after  you,"  end  quote.  Similar  respect  for  culture  is  reflected 
by  the  idea  of  leaving  no  footprints  where  you  have  walked.  It  is 
important  that  cultural  events  and  sites  that  are  open  to  the  public 
are  protected  in  such  a  way  that  people  take  with  them  only  memo- 
ries, and  those  memories  are  positive. 

Where  the  attraction  for  tourists  is  the  tribe  or  Indian-related  ac- 
tivities or  products,  we  believe  strongly  that  authenticity  should  be 
stressed.  If  souvenirs  are  offered,  efforts  must  be  made  to  verify 


66 

that  they  are  made  by  the  local  tribal  crafts  people.  When  histori- 
cal reenactments  are  performed  or  sites  replicated,  local  tribal 
members  should  be  employed  for  the  parts  portrayed. 

In  addition  to  commitment  to  address  Indian  concerns,  the  tour- 
ism industry  should  be  sure  to  include,  not  exclude  or  overlook,  the 
tribes  and  tribal  members  as  partners  in  the  tourist  activities.  The 
interest  in  American  Indians  is  very  high  both  in  Europe  and  in 
the  Far  East.  Markets  for  Indian  arts  and  crafts  are  growing  in 
both  areas.  Indian  clubs  have  begun  in  many  European  cities.  A 
multi-million  dollar  Native  American  exhibit  and  market  is  being 
planned  approximately  45  miles  from  Paris. 

Even  with  this  interest  in  American  Indians  from  outside  the 
United  States,  tribes  are  overlooked  as  potential  partners  in  tour- 
ism. A  notice  of  proposed  rulemaking  was  issued  by  the  United 
States  Travel  and  Tourism  Administration  in  Volume  58,  Number 
13,  Friday,  January  22,  1993,  of  the  Federal  Register.  In  the  pro- 
posed rules,  the  Travel  and  Tourism  Administration  proposed  a 
matching  grant  program  for  international  tourism  trade  develop- 
ment. Eligible  applicants  were  "programs  which  shall  at  a  mini- 
mum involve  the  participation  of  two  or  more  States;  one  or  more 
States  and  one  or  more  political  subdivisions  of  the  States;  or  one 
or  more  States  and  one  or  more  nonprofit  organizations,"  plus  other 
programmatic  qualifiers.  Indian  tribal  governments  are  not  specifi- 
cally identified  as  eligible  applicants.  As  tribes  have  discovered,  un- 
less we  are  specifically  identified,  we  often  are  presumed  to  be  spe- 
cifically not  included.  If  invited,  most  tribes  would  be  willing  part- 
ners. 

Tribes  also  understand  that  the  most  effective  economic  enhance- 
ment is  from  income  brought  into  a  local  economy  from  outside  the 
area.  Tourism  dollars  almost  totally  meet  this  definition.  If  tribes 
can  be  included  in  the  positive  manners  I  have  described,  the 
economies  of  tribes  and  surrounding  areas  can  benefit  from  tour- 
ism. 

Mr.  Chairman,  thank  you  again  for  the  opportunity  to  testify 
today,  and  I  stand  ready  to  respond  to  your  questions  or  any  ques- 
tion from  the  subcommittee. 

Mr.  Rahall.  Mr.  Snider. 

Mr.  Snider.  Thank  you.  Chairman  Oberstar  and  Chairman  Ra- 
hall, I  am  delighted  to  be  here  to  testify  on  behalf  of  the  Society 
for  the  Advancement  of  Travel  for  the  Handicapped,  SATH.  I  am 
Harold  Snider.  I  am  the  Washington  representative  and  Director  of 
Governmental  Affairs  for  the  society.  The  Society's  headquarters 
are  in  New  York. 

SATH  is  here  today  to  strongly  support  H.Con.Res.  110,  a  pro- 
posal to  convene  a  White  House  Conference  on  Tourism.  From  our 
perspective,  there  are  a  wide  variety  of  barriers  to  tourism  which 
a  White  House  Conference  could  ameliorate.  I  would  like  to  de- 
scribe several  of  these  barriers  briefly,  and  I  would  like  to  tell  you 
how  a  White  House  Conference  would  improve  tourism  opportuni- 
ties for  persons  with  disabilities. 

SATH  is  an  educational  charity  whose  sole  purpose  is  to  improve 
travel  and  tourism  opportunities  for  people  with  disabilities.  We 
have  3,500  members  from  the  travel  industry  and  a  large  propor- 
tion of  our  members  are  people  with  disabilities  themselves. 
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Although  the  Americans  with  DisabiUties  Act  was  passed  over 
three  years  ago  and  regulations  to  guarantee  access  to  tourism  fa- 
cilities and  public  accomodations,  such  as  restaurants,  hotels  and 
amusement  parks,  came  into  force  on  January  26,  1992,  discrimi- 
nation is  still  rampant  and  pervasive.  For  instance,  in  Congress- 
man Oberstar's  district.  Valley  Fair  Amusement  Park  refuses  to 
allow  blind  persons  and  other  disabled  persons  to  participate  on 
rides  in  the  park.  Valley  Fair  has  chosen  to  take  the  matter  to 
court  even  after  the  State  of  Minnesota  found  them  in  violation  of 
State  civil  rights  laws. 

In  our  opinion,  the  reasons  for  this  unwarranted  discrimination 
are  simple:  hardheaded,  invincible  ignorance  and  prejudice.  Such 
discrimination  would  be  far  less  pervasive  if  the  Department  of 
Justice  was  able  to  do  a  better  job  of  providing  technical  assistance 
to  travel  and  tourism  entities  who  must  comply  with  the  ADA. 

The  Department  of  Justice  is  responsible  for  providing  technical 
assistance  to  help  with  compliance  for  Titles  II  and  III  of  the  Amer- 
icans with  Disabilities  Act.  However,  only  a  very  small  fraction  of 
that  technical  assistance  money  has  gone  to  travel  and  tourism  en- 
tities. In  fact  the  American  Hotel  and  Motel  Association  was  the 
only  travel  and  tourism  entity  to  receive  a  grant  to  provide  tech- 
nical assistance  for  its  members  on  the  ADA. 

Such  technical  assistance  must  increase  if  our  industry  is  to  com- 
ply with  this  law.  Congress  and  the  executive  branch  cannot  just 
pass  and  implement  complex  laws  and  expect  instant  compliance 
by  our  industry.  An  industry-wide  education  campaign  must  be  ini- 
tiated to  teach  the  travel  and  tourism  industry  about  the  ADA.  A 
White  House  Conference  on  Tourism  is  a  good  place  from  which  to 
launch  such  a  campaign. 

I  urge  the  Members  of  these  subcommittees  to  include  language, 
both  legislatively  and  report  language,  which  would  include  people 
with  disabilities  in  the  White  House  Conference. 

On  another  matter,  the  United  States  Travel  and  Tourism  Ad- 
ministration must  expend  some  of  its  resources  in  revising  the 
booklet  the  United  States  welcomes  visitors  with  disabilities.  SATH 
published  and  distributed  over  250,000  copies  of  this  brochure  from 
1984  to  the  present.  Eight  critical  years  have  passed  since  I  wrote 
and  revised  ihat  booklet.  Visitors  with  disabilities  from  abroad 
badly  need  current  information.  Since  the  booklet  was  written,  the 
Air  Carriers  Access  Act  and  the  Americans  with  Disabilities  Act 
have  vastly  changed  the  landscape  for  visitors  with  disabilities  to 
the  United  States. 

The  revised  booklet  should  be  ready  for  distribution  as  an  activ- 
ity of  a  White  House  Conference  on  Tourism. 

On  another  matter.  Congressman  Jim  Ramstad  has  introduced  a 
bill  entitled  the  Americans  with  Disabilities  Business  Development 
Act.  This  bill  would  include  persons  with  disabilities  in  the  minor- 
ity business  program  of  the  Small  Business  Administration. 

SATH  knows  of  many  people  with  disabilities  who  own  or  are 
planning  to  start  small  businesses  in  the  travel  and  tourism  indus- 
try. Passage  of  this  legislation  would  ensure  that  these  businesses 
have  a  fair  chance  for  success.  However,  the  legislation  is  currently 
bottled  up  in  committee.  People  with  disabilities  who  own  busi- 
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nesses  within  the  travel  and  tourism  industry  should  be  able  to 
pariiicipate  in  a  White  House  Conference  on  Tourism  with  equality. 
As  an  example  of  forward  thinking,  in  an  attempt  to  eliminate 
barriers  to  tourism,  the  city  of  Talladega,  Alabama,  is  making 
major  changes  in  accessibility  to  accommodate  disabled  tourists 
and  retirees.  This  is  good  economic  development  strategy,  since 
such  accessibility  costs  very  little.  SATH  encourages  more  cities 
and  small  towns  to  jump  on  the  Talladega  bandwagon.  This  mes- 
sage could  be  more  widespread  if  there  was  a  White  House  Con- 
ference on  Tourism. 

On  Saturday,  July  31,  1993,  my  friend,  Mr.  Rick  Douglas,  Execu- 
tive Director  of  the  President's  Committee  on  Employment  of  Peo- 
ple with  Disabilities,  was  denied  boarding  on  a  United  Express 
commuter  flight  to  Allentown,  Pennsylvania,  unless  he  could  board 
unassisted.  Mr.  Douglas,  who  normally  uses  a  wheelchair,  crawled 
up  the  steps  of  the  aircraft  while  the  crew  looked  on.  This 
humiliating  treatment  made  the  front  page  of  the  Washington  Post 
and  USA  Today  for  Monday,  August  the  2nd,  1993. 

I  urge  Congressman  Oberstar  and  the  Subcommittee  on  Aviation 
to  carefully  investigate  this  matter,  along  with  the  Department  of 
Transportation,  to  determine  whether  a  change  in  regulations  may 
be  necessary. 

On  another  matter,  unfortunately  Congress  has  failed  to  elimi- 
nate its  own  barriers  to  tourism.  Although  there  is  an  Office  for 
Special  Services  in  the  Capitol  building  which  gives  tours  to  visi- 
tors with  disabilities,  guards  in  House  and  Senate  office  buildings 
have  not  received  specific  training  to  work  with  visitors  who  have 
disabilities  and  who  must  pass  through  metal  detectors  or  be  given 
oral  directions.  Restaurants,  cafeterias  and  snack  bars  in  both  the 
House  and  Senate  are  substantially  inaccessible  to  many  visitors 
with  disabilities. 

For  instance,  the  ADA  requires  that  restaurant  menus  be  put 
into  an  accessible  form  either  in  Braille  or  on  cassette  tape  or  in 
large  print.  None  of  the  restaurants,  cafeterias  or  snack  bars  with- 
in the  confines  of  Congress  have  such  accessible  menus.  Restaurant 
staff  members  have  not  received  training  in  how  to  assist  visitors 
with  disabilities.  Yet  Congress  did  not  exempt  itself  from  the  provi- 
sions of  ADA. 

In  many  congressional  offices,  staff  members  who  help  ordinary 
visitors  arrange  tours  of  such  places  as  the  White  House,  FBI,  and 
the  Capitol  do  not  have  the  knowledge  or  training  to  assist  visitors 
with  disabilities.  A  good  access  guide  to  the  Capitol  and  to  House 
and  Senate  office  buildings  is  sorely  needed,  and  SATH  pledges  its 
help  in  the  preparation  of  such  a  guide. 

Congress  itself  could  easily  eliminate  barriers  to  tourism  by  com- 
plying with  ADA  regulations.  A  White  House  Conference  on  Tour- 
ism would  be  a  good  showcase  for  the  Congress  to  show  what  it  has 
done  to  eliminate  these  barriers  to  tourism. 

On  a  personal  note,  I  had  the  privilege  of  going  to  college  both 
at  Georgetown  and  Oxford  with  President  Clinton.  President  Clin- 
ton assisted  me  as  a  blind  person  to  become  familiar  with  the  cam- 
puses both  at  Georgetown  and  at  Oxford.  He  remains  a  friend,  and 
it  is  my  intention  to  transmit  my  testimony  and  this  hearing  record 
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to  the  President  and  encourage  him  to  be  interested  in  fostering  a 
White  House  Conference  on  Tourism. 

Finally,  the  watchwords  for  SATH  in  the  1990s  are  accessibility, 
awareness,  and  attitude.  These  three  watchwords  sum  up  the  bar- 
riers to  tourism  which  could  be  eliminated  through  a  White  House 
Conference  on  Tourism. 

We  pledge  to  work  with  Congress  and  the  executive  branch  of  the 
Federal  Government  to  make  a  White  House  Conference  on  Tour- 
ism successful. 

Thank  you  very  much  for  the  opportunity  to  testify  today,  and 
I  look  forward  to  answering  your  questions. 

Mr.  Rahall.  Thank  you,  Mr.  Snider. 

Mr.  Cartwright. 

Mr.  Cartwright.  Mr.  Chairman,  and  Members  of  the  sub- 
committee, I  wish  to  thank  the  Aviation  and  Surface  Transpor- 
tation Subcommittees  for  holding  a  joint  hearing  on  the  proposed 
White  House  Conference.  In  addition,  I  wish  to  thank  the  congres- 
sional Travel  and  Tourism  Caucus  for  advocating  the  proposed  con- 
ference. 

The  conference  is  needed  because  tourism  creates  jobs,  promotes 
economic  development  while  attempting  to  preserve  our  natural  en- 
vironment, historic  places  and  preserving  cultural  sites.  Tourism  at 
its  best  is  sustainable  economic  development,  but  there  are  prob- 
lems and  barriers. 

Over  the  past  year,  I  have  served  on  a  Federal  tourism  task  force 
of  over  12  agencies  attempting  to  address  barriers  to  rural  tourism 
development.  I  would  like  to  share  a  list  of  tourism  problem  areas 
that  have  been  identified  by  our  task  force.  And  I  would  also  like 
to  share  a  list  of  potential  solutions  that  were  identified  by  the  task 
force. 

In  terms  of  problems  facing  rural  areas  encountered  in  tourism 
development,  let  me  note  them: 

First,  environmental  degradation; 

Inability  to  respond  to  demand  would  be  the  second; 

The  third,  lack  of  trained  staff  at  the  local  level,  lack  of  trained 
staff  at  the  Federal  agencies; 

Lack  of  funds  for  Federal  projects; 

Lack  of  legislative  direction; 

Credibility  of  the  tourist  industry  both  within  the  Federal  Gov- 
ernment and  in  local  areas; 

Overlapping  Federal  missions  regarding  tourism; 

No  definition  of  "tourism"  or  "rural"  is  accepted  throughout  the 
Federal  system; 

Communication  with  local  leaders  by  Federal  agencies  have  been 
poor;  and 

Rural  tourism  is  not  a  priority  with  the  Federal  Government. 

In  terms  of  solutions,  these  have  been  identified  by  the  task  force 
and  they  are  as  follows: 

Provide  tourism  planning  and  development  assistance  to  rural 
communities; 

Provide  tourism  and  education  assistance  to  rural  communities; 

Improve  credibility  of  rural  tourism  industry  by  defining  the  in- 
dustry and  documenting  its  impact; 

Secure  a  legislative  mandate  for  rural  tourism  development; 
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Reallocate  existing  funds  to  rural  tourism  projects; 

Encourage  public-private  partnerships; 

Train  Federal  employees  in  tourism  development; 

Encourage  environmental  components  in  all  tourism  planning; 

Promote  joint  projects  between  Federal  agencies;  and 

Finally,  market  rural  tourism  in  cooperation  with  States  and 
local  organizations. 

We  have  identified  10  problem  areas  and  10  prospective  solu- 
tions. As  you  can  see,  the  work  is  just  beginning.  Once  you  have 
identified  problems  and  potential  solutions  you  only  have  a  first 
step. 

As  the  next  step,  I  support  the  proposed  White  House  Conference 
on  Tourism.  Such  a  conference  would  encourage  discussion  of  tour- 
ism issues,  barriers,  solutions  by  a  broad  spectrum  of  travel  and 
tourism  leaders  such  as  you  have  seen.  The  White  House  Con- 
ference would  shine  a  light  on  a  vital  but  often  neglected  compo- 
nent of  our  economy.  Because  we  cannot  afford  to  neglect  vital  com- 
ponents of  our  economy,  I  very  much  support  the  proposed  White 
House  Conference. 

Thank  you. 

Mr.  Rahall.  Thank  you,  gentlemen,  for  your  testimony  today 
and  for  your  patience  in  being  here  with  us  and  the  time  spent. 

Mr.  Snider,  your  testimony  was  particularly  interesting.  I  did  not 
know  why  you — of  course.  Congress  was  to  comply  with  ADA,  but 
I  did  not  know  the  lack  of  progress  thus  far  in  complying,  and  I 
do  intend  to  make  some  inquiries  myself  to  find  out  why  that  is 
the  case. 

Do  you  have  any  knowledge  as  to  why  the  Congress  has  not  been 
complying  with  ADA? 

Mr.  Snider.  I  think  somebody  dropped  the  ball,  quite  frankly. 
The  two  sponsors  of  ADA,  Congressman  Hoyer  in  the  House  and 
Senator  Harkin  in  the  Senate,  as  well  as  all  the  cosponsors,  cer- 
tainly knew  that  Congress — there  was  a  compromise  on  whether 
Congress  would  or  would  not  include  itself  from  the  provision  of 
the  act  during  the  debate  and  since  then,  nobody — it  is  just  simply 
a  matter  that  got  dropped;  and  I  hope  that  the  testimony  today,  as 
well  as  anything  you  guys  might  do,  would  be — would  revive  the 
issue  and  get  some  of  the  problems  that  exist  up  here  on  the  Hill 
solved. 

Mr.  Rahall.  As  I  said,  I  plan  on  making  some  inquiries,  and  I 
certainly  will  keep  you  informed  of  responses. 

Mr.  Snider.  Thank  you. 

Mr.  Rahall.  I  have  no  further  questions.  I  know  we  have  a  roll 
call  vote  on  the  Floor,  so  we  are  going  to  have  to  stand  in  recess. 
And  with  that,  I  would  excuse  this  panel  and  again  thank  you  for 
your  testimony  today. 

The  subcommittee  will  stand  in  recess  for  10  minutes. 

[Recess.] 

Mr.  Oberstar  [presiding].  The  subcommittees  will  resume  their 
sitting,  and  I  apologize  to  the  witnesses  for  the  delay  occasioned  by 
the  recent  vote.  I  appreciate  your  patience. 

Our  next  panel  is  on  travel  and  infrastructure.  And  we  will  begin 
with  Mr.  Paul  Verkuil,  President  of  the  American  Automobile  Asso- 
ciation; Mr.  Greg  Pruitt,  Kentucky  Representative  of  the  Board  of 
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Directors  of  the  Mississippi  River  Parkway  Commission,  which  may 
be  renamed  the  Mississippi  Floodway  Commission;  and  Mr.  Joe 
Brinell,  Director  of  Aviation  for  the  M.  Graham  Clark  Airport  in 
Branson,  Missouri. 

TESTIMONY  OF  PAUL  VERKUIL,  PRESmENT  AND  CEO,  AMER- 
ICAN AUTOMOBILE  ASSOCIATION;  JUDGE  GREG  PRUITT, 
MEMBER  OF  THE  BOARD,  NATIONAL  MISSISSIPPI  RIVER 
PARKWAY  COMMISSION,  AND  CHAIRMAN,  KENTUCKY  MIS- 
SISSIPPI RIVER  PARKWAY  COMMISSION;  AND  JOE  BRINELL, 
DIRECTOR  OF  AVIATION,  M  GRAHAM  CLARK  AIRPORT, 
BRANSON,  MO 

Mr.  Rahall.  Mr.  Verkuil,  welcome.  I  am  glad  to  have  you  with 
us. 

Mr.  Verkuil.  I  appreciate  that  Mr.  Chairman.  It  is  a  pleasure 
to  be  here  on  behalf  of  AAA.  I  am  Paul  Verkuil,  the  Chief  Execu- 
tive Officer  and  President  of  the  American  Automobile  Association. 
On  behalf  of  AAA,  let  me  express  our  pleasure  in  being  part  of  this 
joint  hearing  of  the  Aviation  and  Surface  Transportation  Sub- 
committees on  H.  Con.  Res.  110  calling  for  a  White  House  Con- 
ference on  Tourism. 

AAA  has  been  involved  in  tourism  for  many  years,  in  fact,  since 
our  founding  in  1902.  The  original  AAA  pathfinders  drove  the  Na- 
tion's roadways,  or  what  passed  for  roadways,  and  collected  infor- 
mation on  road  conditions,  signing,  mileage,  time,  and  directions 
between  cities.  To  this  day,  we  still  have  our  people  out  driving  the 
roads  an  average  of  60,000  miles  a  year,  collecting  information  on 
our  highways  which  we  incorporate  into  our  maps  and  other  mate- 
rials. 

This  information,  of  course,  maintains  the  accuracy  of  our  maps 
on  a  really  updated  basis,  on  a  weekly  basis.  AAA  clubs,  posted  the 
Nation's  first  road  signs  to  help  guide  motorists  from  here  to  there 
and  anywhere. 

Now,  as  we  approach  the  21st  Century,  AAA  serves  its  34.5  mil- 
lion members  with  a  wide  variety  of  travel  services.  Our  more  than 
950  full  service  travel  agencies  in  the  United  States  and  Canada 
arrange  hotel,  air,  tour,  and  cruise  reservations  for  domestic  and 
international  travel. 

AAA  service  centers  help  members  plan  car  trips  by  providing  a 
variety  of  travel  information.  Since  more  than  80  percent  of  vaca- 
tion trips  are  by  car,  truck,  or  RV,  we  distribute  over  250  million 
strip  maps  and  over  43  million  sheet  maps  annually.  Each  year 
AAA  provides  members  with  about  37  million  tour  books  and  travel 
guides  covering  the  United  States,  Canada,  Mexico,  Europe,  and 
the  Caribbean. 

AAA  has  reciprocal  service  agreements  with  more  than  208  mo- 
toring and  auto  sports  clubs  in  more  than  90  countries,  and  all 
AAA  clubs  are  authorized  to  issue  both  International  Driving  Per- 
mits and  Inter- American  Driving  Permits. 

In  short,  AAA  is  well  aware  of  the  importance  of  tourism  to  the 
U.S.  economy  and  to  the  social  well-being  and  cultural  understand- 
ing among  U.S.  and  world  citizens.  We  therefore  are  pleased  to  be 
an  early  and  strong  supporter  of  a  White  House  Conference  on 
Tourism. 
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Chairman  Oberstar,  AAA  clubs  throughout  the  United  States 
have  written  to  President  Clinton  calling  on  him  to  convene  a 
White  House  Conference  on  Tourism.  Their  letters  demonstrate  not 
only  the  breadth  of  support  for  such  a  conference,  but  also  the  im- 
portant role  tourism  plays  in  their  State  and  local  economies.  As 
such,  I  believe  they  add  an  important  dimension  to  the  discussion 
of  a  White  House  Conference,  and  I  respectfully  request  that  those 
letters  be  included  in  this  hearing  record. 

Mr.  Oberstar.  Without  objection,  those  letters  will  be  entered  in 
the  record  at  the  appropriate  point. 
Mr.  Verkuil.  Thank  you,  Mr.  Chairman. 

I  would  like  to  focus  my  remarks  today  on  what  AAA  believes 
would  be  two  particularly  valuable  functions  of  a  White  House  Con- 
ference. First,  the  conference  could  serve  as  a  forum  to  discuss  the 
very  close  interrelationship  between  tourism  needs  and  infrastruc- 
ture needs.  Second,  the  conference  could  focus  on  technological  ad- 
vances in  the  provision  of  information  and  highlight  how  those  ad- 
vances may  change  the  landscape  in  providing  travel  information. 
Today's  New  York  Times  makes  very  clear  the  relationship  be- 
tween tourism  and  infrastructure.  There  is  an  article  on  how  the 
Midwest's  floods  are  disrupting  the  American  tourism  industry  in 
Hannibal,  Missouri.  Tourism  is  off  80  percent.  While  the  roads  are 
open,  people  are  unsure  if  they  can  get  there. 

And  obviously  important  structures  like  bridges  must  be  taken 
into  consideration  before  tourism  can  function.  It  is  clear  that  tour- 
ism and  infrastructure  are  closely  related. 

Tourism  is  rapidly  becoming  the  number  one  industry  in  the 
world  and  in  this  country.  It  is  already  our  number  one  export.  Yet 
the  close  relationship  between  our  transportation  infrastructure 
and  tourism  has  only  recently  begun  to  emerge  as  a  consideration 
of  transportation  policy. 

In  fact,  the  Intermodal  Surface  Transportation  Efficiency  Act, 
ISTEA,  is  the  first  major  act  overtly  to  call  for  a  recognition  of 
tourism  needs  in  transportation  planning. 

A  successful  tourism  industry  is  absolutely  reliant  on  an  effi- 
cient, modem,  and  well-planned  transportation  infrastructure. 
Transportation  decisions  at  all  levels — State,  local,  and  Federal — 
have  a  huge  impact  on  the  facilitation  of  travel  by  people. 

Mr.  Chairman,  you  have  been  a  long-time  supporter  and  cham- 
pion of  scenic  byways.  Due  in  large  measure  to  your  leadership,  a 
National  Scenic  Byways  Advisory  Committee,  on  which  AAA  is 
privileged  to  sit,  is  nearing  completion  of  a  report  to  Congress  on 
how  to  implement  a  national  scenic  byways  system. 

While  preservation  is  a  strong  motivation  for  identifying  and  des- 
ignating scenic  roads,  the  potential  for  rural  economic  development 
through  tourism  is  a  major  contributor  to  the  intense  interest  in 
developing  a  scenic  byways  system.  A  White  House  Conference  on 
Tourism  could  provide  a  forum  for  discussing  scenic  roads  pro- 
grams within  the  context  of  an  overall  plan  to  develop  and  promote 
tourism  within  the  United  States. 

In  like  manner,  other  important  transportation  policy  decisions — 
funding,  taxation,  intermodalism,  technology, — could  be  addressed 
in  a  forum  that  has  as  its  goal  the  facilitation  and  growth  of  tour- 
ism. 
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Now,  let  me  turn  to  travel  information.  As  is  the  case  with  infor- 
mation generally,  the  provision  of  travel  information  is  undergoing 
dramatic  change.  New  technologies  are  being  developed  and  imple- 
mented at  a  dizzying  pace. 

For  example,  using  the  latest  technology,  including  satellite  pho- 
tography, AAA  is  building  a  digitized  database  of  maps  of  the  U.S., 
Canada,  and  Mexico  for  use  in  producing  road  maps.  Maps  pro- 
duced through  automated  cartography  can  be  revised  easily  using 
computer  and  laser  technology. 

Another  new  technology  being  tested  by  AAA  is  TeleMap,  a  24- 
hour  computerized  service  to  provide  Orlando  area  residents  and 
visitors  with  driving  directions  by  telephone  or  fax. 

But  the  most  exciting  new  technology  with  which  AAA  has  been 
involved  is  in-car  navigation,  part  of  the  Intelligent  Vehicle/High- 
way System,  IVHS.  The  TravTek  project  on  which  we  teamed  with 
General  Motors  and  the  Federal  Highway  Administration  and 
other  public  and  private  partners  combined  in-vehicle  navigation 
with  highway  technology  such  as  road  sensors  and  surveillance 
equipment.  On-board  computers  provided  drivers  with: 

Current  location  and  best  route  to  their  chosen  destination  with 
step-by-step  driving  instructions; 

Information  on  traffic  jams,  accidents,  detours,  and  weather;  and 

Information  on  sports  events,  concerts,  special  events,  and  local 
attractions,  and  much  more  than  that. 

A  complete  analysis  of  the  TravTek  test  is  now  under  way  at 
FHWA,  but  initial  results  demonstrate  that  tourists  were  fas- 
cinated with  the  technology  and  gave  it  high  marks. 

rVHS  is  also  being  studied  for  use  in  rural  areas.  Through  the 
Advanced  Travel  Information  Systems,  ATIS,  program,  FHWA  has 
contracted  with  a  research  group  to  assess  the  information  needs 
of  travelers  in  rural  areas  and  to  develop  and  test  some  strategies 
for  meeting  those  needs.  Safety  and  security  are  paramount  con- 
cerns for  rural  travelers,  but  tourist-related  information  is  also  an 
important  need,  both  to  the  traveler  and  to  the  rural  area  that  re- 
lies on  tourism  for  economic  development. 

How  could  ATIS  affect  rural  tourism?  Imagine  renting  a  car  with 
aftermarket  in-vehicle  navigation  hardware.  Also  imagine  that  you 
can  select  a  CD-ROM  program  that  will  guide  you  along  scenic 
roads  with  several  historic  or  cultural  destinations  and  that  you 
can  rent  or  buy  the  program,  by  the  way,  in  your  native  language. 
Imagine  that  the  car  is  equipped  with  a  two-way  communication 
system  which  gives  you  access  to  an  emergency  service  center.  And 
imagine  that  the  in-vehicle  system  automatically  provides  emer- 
gency centers  with  your  location,  no  matter  how  far  away  from 
urban  areas,  or  what  we  might  sometimes  mistakenly  call  "civiliza- 
tion," you  are. 

If  you  are  an  international  visitor  to  this  country,  such  tech- 
nology may  be  the  deciding  factor  in  whether  you  choose  to  stay 
near  an  urban  area  or  whether  you  venture  out  into  the  rural  parts 
of  America. 

I  discuss  these  technologies  to  make  the  point  that  a  great  deal 
of  work  is  being  done  in  areas  that,  in  isolation,  may  not  be  consid- 
ered tourism  issues.  But  new  advances  in  information  provision 
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will  have  a  major  impact  on  the  provision  of  travel  information  and 
that  will  have  a  lasting  impact  on  the  tourism  industry. 

Another  focus  of  the  tourism  conference  could  be  how  to  make 
the  United  States  more  user  friendly.  Through  AAA's  reciprocal 
agreements  with  foreign  motor  clubs,  we  have  learned  that  al- 
though there  are  many  reasons  to  visit  the  U.S.,  this  is  not  an  easy 
country  to  get  around  in  if  you  do  not  speak  English. 

We  have  learned  for  example  that  our  Triptik  product  is  highly 
prized  by  foreign  visitors  who  come  to  the  U.S.  because  they  do  not 
have  access  to  an  equivalent  product  abroad. 

It  is  ironic  that  America  is  blessed  with  some  of  the  most  mag- 
nificent scenery  in  the  world,  with  a  fascinating  culture  and  his- 
tory, remarkable  transportation  systems,  and  friendly  people,  but 
we  make  it  hard  for  international  visitors  to  enjoy  the  U.S.  once 
they  leave  some  of  the  gateway  airports  and  cities.  Recently  AAA 
participated  with  World  Cup  1994,  a  major  event  coming,  as  you 
know,  next  year,  which  will  produce  3.5  million  visitors  and  have 
an  economic  impact,  as  estimated  by  experts,  to  be  $2.8  billion. 
This  experience  in  nine  major  cities  throughout  the  United  States 
allows  us  the  opportunity  to  show  off  our  country  to  foreign  visi- 
tors, not  just  in  those  locations  but  throughout  the  U.S.,  with  care- 
ful planning  and  map  products  for  other  smaller  communities  in 
nonurban  areas. 

In  sum,  a  White  House  Conference  on  Tourism  is  a  perfect  forum 
to  bring  together  all  the  issues,  policies,  and  technologies  that  will 
affect  tourism  now  and  in  the  future,  but  may  not  seem  to  be  tradi- 
tional tourism  issues.  What  better  way  to  assess  our  industry  today 
and  prepare  it  for  tomorrow  than  to  look  at  it  in  the  broadest  con- 
text and  then  develop  policy  recommendations  through  a  fully  in- 
formed process. 

For  these  reasons,  AAA  strongly  endorses  the  concept  of  a  White 
House  Conference  on  Tourism  and  pledges  to  work  with  you  and 
the  President  to  ensure  a  successful  conference. 

Thank  you  for  this  opportunity  to  testify,  Mr.  Chairman.  I  look 
forward  to  responding  to  any  questions  you  may  have. 

Mr.  Oberstar.  Thank  you  for  those  very  exciting  ideas  about  de- 
velopments in  technology  in  highway  navigation. 

Your  description  on  page  5  of  the  on-board  computer  is  some- 
thing I  have  longed  desired.  I  can't  tell  you  how  many  hours  I  have 
wasted  in  Washington  traffic  wondering  if  there  wasn't  some  better 
way  besides  the  Ho  Chi  Minh  Trail  that  I  was  following  to  get  to 
my  destination. 

Mr.  Verkuil.  Indeed.  We  would  love  to  show  you  some  of  this  ex- 
perimental equipment  one  of  these  days.  Maybe  we  could  borrow 
you  from  work. 

Mr.  Oberstar.  I  will  make  a  date  to  do  that.  It  makes  me  proud 
of  my  29-year  membership  in  AAA  to  know  that  you  are  doing 
those  great  things. 

Mr.  Verkuil.  Well,  sir,  we  are  honored  to  have  you  with  us  all 
that  time.  Thank  you. 

Mr.  Oberstar.  We  are  on  the  second  call  of  a  vote.  Let  me  ask 
Mr.  Pruitt  if  you  would  like  to  begin  and  we  will  get  as  far  as  we 
can  with  your  testimony  before  I  have  to  run  over  to  vote. 

Mr.  Pruitt.  Thank  you,  Mr.  Chairman. 
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Mr.  Chairman  and  Members  of  the  caucus,  I  am  Greg  Pruitt  and 
I  am  presenting  testimony  today  as  a  member  of  the  Board  of  Di- 
rectors of  the  National  Mississippi  River  Parkway  Commission  and 
as  Chairman  of  the  Kentucky  Mississippi  River  Parkway.  I  serve 
now  as  County  Judge/Executive  in  Hickman  County  and  am  a  resi- 
dent of  Chnton,  Kentucky. 

I  want  to  thank  you  for  the  opportunity  today  to  present  this  tes- 
timony and  also,  Mr.  Chairman,  a  personal  thank  you.  As  a  mem- 
ber of  the  national  MRPC,  I  work  very  closely  with  people,  con- 
stituents from  your  State  who  hold  you  in  very  high  esteem.  It  is 
nice  to  know  we  have  friends  working  on  the  same  issues  as  we  are 
working  on  in  Kentucky,  and  we  appreciate  your  efforts  in  these 
areas. 

I  wish  to  testify  to  you  wholeheartedly  in  support  of  H.Con.Res. 
110  calling  for  the  President  to  convene  a  White  House  Conference 
on  Tourism.  I  will  present  this  testimony  in  the  context  of  the  50- 
year  history  of  the  10  Mississippi  River  States'  cooperative  efforts 
to  achieve  interrelated  tourism  and  transportation  goals. 

I  wish  to  also  briefly  comment  on  the  importance  of  Federal  sup- 
port for  regional  international  marketing  programs,  the  ongoing 
Mississippi  River  National  Heritage  Corridor  Study,  and  the  need 
for  tourism  disaster  relief  due  to  the  recent  Mississippi  River  flood- 
ing. 

The  Mississippi  River  Parkway  Commission  was  established  in 
1938  at  the  urging  of  the  governors  of  the  Mississippi  River  valley 
to  promote  attention  to  the  resources  of  the  valley.  The  National 
Commission  is  comprised  of  individual  State  commissions  in  each 
of  the  10  States  and  the  Canadian  Province  of  Ontario,  and  con- 
sists of  legislators,  county  officials,  and  general  members  of  the 
public  appointed  by  the  governors  of  the  10  States. 

The  early  planning  efforts  of  the  Commission  in  cooperation  with 
Federal,  State,  and  local  officials,  led  to  the  development  of  a  scenic 
parkway  along  the  Mississippi  River  known  as  the  Great  River 
Road.  The  concept  of  the  Great  River  Road  was  initiated  to  develop 
a  Mississippi  River  highway  corridor  which  would  provide  access  to 
the  river's  major  scenic,  historic,  and  recreational  areas  while  pre- 
serving the  special  quality  of  life  in  the  river  valley. 

To  date,  over  $1.3  billion  in  Federal,  State,  and  local  funds  have 
been  spent  on  various  highway  and  amenity  projects  along  the 
Great  River  Road.  While  Congress  had  provided  funds  specifically 
earmarked  for  the  Great  River  Road,  now  the  States  must  compete 
with  other  interests  to  obtain  their  share  of  ISTEA  funding.  So  far, 
the  Great  River  Road  is  benefiting  from  this  new  funding  program. 
The  Great  River  Road  was  also  one  of  the  case  studies  in  the  devel- 
opment of  a  national  scenic  byways  program. 

In  my  home  State  of  Kentucky,  we  have  greatly  benefited  from 
the  Great  River  Road  program  through  the  development  of  numer- 
ous highway  and  amenity  projects.  Rehabilitation  of  interstate 
bridges,  raised  highway  systems,  and  projects  such  as  restored  his- 
toric buildings  and  construction  of  recreational  river  facilities  are 
all  examples  of  the  way  Kentucky  has  benefited  from  this  program. 
These  transportation  and  tourism-related  projects  contribute  sub- 
stantially to  regional  economic  development. 
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In  recognition  of  the  benefits  that  tourism  can  provide  and  the 
substantial  investment  which  has  been  made  in  the  Great  River 
Road,  the  Commission  has  developed  and  implemented  a  variety  of 
Mississippi  River  and  Great  River  Road  marketing  programs.  Do- 
mestically, the  Great  River  Road  is  seen  as  a  tremendous  tourism 
asset  that  is  promoted  as  a  destination  by  the  Commission,  State 
and  local  agencies,  and  private  businesses. 

Mr.  Oberstar.  We  are  going  to  have  to  interrupt  there.  I  apolo- 
gize. We  are  down  to  three-and-a-half  minutes  remaining  on  the 
vote. 

I  will  vote  and  return  as  quickly  as  I  can.  There  may  well  be  two 
votes  here. 

[Recess.] 

Mr.  Oberstar.  Mr.  Pniitt,  you  were  about  halfway  through  your 
testimony.  As  I  feared,  we  had  not  one  but  two  votes.  Please  pick 
up  on  your  testimony,  one  of  my  favorite  subjects,  the  Mississippi 
River  Parkway  Commission,  and  your  views  and  contribution  on 
tourism. 

Mr.  Pruitt.  I  will  pick  up  where  I  left  off  there. 

Recent  estimates  place  the  value  of  tourism  expenditures  in  the 
125  counties  along  the  Great  River  Road  at  $10  billion  per  year. 

In  Kentucky,  tourism  is  vital  also  to  the  economic  health  of  our 
State.  In  1991,  direct  spending  on  tourism  had  a  $5.3  billion  impact 
on  our  economy,  while  supporting  32,000  jobs  for  Kentuckians.  The 
Mississippi  River  and  Great  River  Road  are  important  vehicles  by 
which  we  can  attract  visitors  and  improve  economic  development. 

Internationally,  the  Mississippi  River  and  the  Great  River  Road 
are  also  seen  as  a  tremendous  asset  that  can  also  significantly  im- 
pact the  economy  of  our  10-state  region.  In  cooperation  with  the 
U.S.  Travel  and  Tourism  Administration  and  the  tourism  offices  of 
the  10  States,  we  have  launched  a  three-year  international  market- 
ing campaign  designed  to  bring  international  visitors  to  our  region. 

People  throughout  the  world  may  not  know  much  about  our  indi- 
vidual States,  but  they  have  all  heard  of  the  Mississippi  River,  and 
most  of  them  want  to  see  the  Mississippi  River. 

We  are  beginning  to  see  some  very  real  and  concrete  results  from 
our  tourism  marketing  efforts,  and  we  place  a  very  high  value  on 
the  support  that  we  receive  from  the  Federal  Government.  It  is  a 
little  distressing  to  note,  however,  that  the  United  States  ranks  low 
in  the  world  with  respect  to  the  amount  of  money  spent  on  official 
programs  to  attract  foreign  visitors. 

As  Congress  considers  this  proposal  to  support  a  White  House 
Conference  on  Tourism  and  in  balancing  the  many  worthwhile 
needs  of  this  great  Nation  I  hope  it  will  take  steps  to  increase  fund- 
ing of  U.S.  Travel  and  Tourism  Administration  programs  that  are 
so  helpful  to  regional  destination  marketing  organizations  such  as 
the  MRPC. 

In  addition  to  marketing  the  Mississippi  River  and  the  Great 
River  Road,  we  are  also  seeking  to  place  increased  attention  on  the 
resources  of  the  River  Valley  through  the  potential  designation  of 
a  Mississippi  River  National  Heritage  Corridor. 

At  the  request  of  Congress,  we  are  working  closely  with  the 
three-year  study  of  the  Corridor  Study  Commission  to  complete  an 
inventory  of  the  resources  of  the  River  Valley  and  to  make  rec- 
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ommendations  on  the  feasibility  of  such  a  corridor  designation. 
This  study  should  be  complete  in  June  of  1994. 

Congress  is  currently  considering  an  appropriation  for  the  Mis- 
sissippi River  Heritage  Corridor  Study  Commission  for  fiscal  year 
1994.  In  light  of  the  importance  that  this  study  will  have  in  raising 
national  awareness  of  the  tourism  and  transportation  resources  of 
our  region  and  our  Nation,  we  ask  for  your  continued  support  of 
this  important  heritage  corridor  concept. 

Finally,  I  would  be  remiss  in  my  testimony  about  the  importance 
of  tourism  and  transportation  for  the  Mississippi  River  States  if  I 
did  not  mention  the  disastrous  affects  on  tourism  by  the  recent 
Mississippi  River  flooding. 

There  is  substantial  damage  to  crops,  homes,  and  property  along 
the  river.  Additionally,  damage  has  resulted  from  the  national  and 
international  perception  that  everything  is  closed  and  under  water. 
As  most  of  us  here  know,  this  is  far  from  the  truth.  Most  all  the 
major  attractions,  hotels,  roads,  airports,  and  recreational  sites  are 
still  open  for  business. 

Nevertheless,  the  perception  that  our  entire  region  is  under 
water  is  causing  a  serious  tourism  crisis  for  our  region  in  addition 
to  the  other  major  economic  losses. 

Convention  and  visitor  cancellations  are  causing  millions  of  dol- 
lars in  lost  tourism  revenue  now  and  probably  more  in  the  future, 
which  affects  us  from  border  to  border  in  these  10  States. 

At  this  point,  I  would  relate  just  a  very  personal  story  in  regard 
to  the  flooding.  I  have  an  eight-year-old  son  who  is  an  avid  baseball 
fan,  and  we  had  promised  all  summer  to  take  him  to  the  stadium 
in  St.  Louis  and  see  the  Cardinals  this  Monday  evening  and  then 
would  leave  St.  Louis  early  the  next  morning  in  order  to  get  to  the 
airport  to  fly  here  for  this  testimony. 

But  because  of  the  impending  problems  in  St.  Louis,  leaking 
flood  walls  and  flood  walls  reportedly  leaning  and  other  such  prob- 
lems, we  decided  that  if  we  were  to  get  into  St.  Louis,  there  was 
at  least  a  problem,  a  possibility  that  we  might  not  be  able  to  get 
out  in  time  to  get  here.  So  we  do  have  a  little  personal  experience 
and  personal  knowledge  that  there  is  a  negative  impact  on  the 
tourism  industry  now,  and  maybe  more  so  in  the  future. 

This  story  that  my  colleague  here  has  shown  you  this  morning 
is  very  on  target  in  terms  of  what  is  going  on  in  St.  Louis  and  in 
all  parts  of  the  river  region. 

In  Kentucky,  we  don't  know  what  the  final  result  will  be.  And 
the  crest  continues  to  rise  and  farmland  and  other  amenities  con- 
tinue to  go  under  water.  So  we  appreciate  this  caucus's  knowledge 
and  help  in  that  regard. 

Consequently,  I  would  urge  Congress  to  seriously  consider  sup- 
porting tourism  disaster  relief  funds  for  those  Mississippi  River 
States  to  offset  this  loss  of  tourism  to  the  region,  consistent  with 
relief  funds  in  other  emergency  areas. 

I  am  also  aware  at  this  point,  since  being  here  the  last  two  days, 
of  the  efforts  of  this  caucus  in  attempting  to  secure  such  funding. 
And  we  want  you  to  know  we  appreciate  that  effort  on  behalf  of 
those  10  Mississippi  River  States. 

As  you  can  see  through  the  activities  from  the  historical  develop- 
ment of  the  Great  River  Road,  the  domestic  and  international  mar- 
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keting  of  the  Mississippi  River,  the  Mississippi  River  National  Her- 
itage Corridor  Study  and  the  effects  of  the  national  disaster  of  the 
Mississippi  River  flooding,  there  is  a  tremendous  relationship  in 
our  States  between  tourism  and  transportation  and  we  think  na- 
tionally also.  Cooperation  with  and  among  Federal,  State,  and  local 
units  of  government  as  well  as  the  private  sector  has  been  and  will 
continue  to  be  the  key  in  achieving  our  recreational  and  economic 
development  goals. 

As  a  result,  the  Mississippi  River  Parkway  Commission  sees  a 
White  House  Conference  on  Tourism  as  a  way  to  elevate,  to  a  new 
height,  the  importance  of  tourism  and  transportation  in  our  Nation. 
There  is  much  we  can  learn  from  others  with  shared  experiences, 
just  as  I  hope  others  can  learn  from  our  experiences  in  promoting 
the  Mississippi  River  and  the  Great  River  Road  in  our  10  States. 

Only  through  increased  national  attention  on  tourism,  transpor- 
tation, and  economic  development,  which  we  feel  will  result  from 
a  White  House  Conference  on  Tourism,  can  we  better  address  the 
economic  problems  and  challenges  which  face  this  Nation  now  and 
in  years  to  come. 

Again,  on  behalf  of  the  10  States  involved  and  the  efforts  of  the 
MRPC,  I  wish  to  thank  you  for  your  efforts  in  our  behalf  and  for 
the  opportunity  to  testify  here  today.  And  I  will  be  more  than 
happy  to  entertain  any  questions  that  the  committee  might  have. 

Thank  you,  sir. 

Mr.  Oberstar.  Thank  you  very  much  for  those  very  thoughtful 
comments  and  the  really  keen  insight  and  the  statistics  on  the  eco- 
nomic impact  to  the  counties  along  the  Great  River  Road.  It  is  the 
first  complete  estimate  I  have  seen,  and  I  have  been  involved  with 
the  Parkway  Commission  since  my  start  here  as  an  administrative 
assistant  almost  30  years  ago.  And  you  have  documented  it  well. 
I  appreciate  it  very  much. 

Mr.  Brinell,  with  a  wonderful  story  to  tell  us  about  Branson,  Mis- 
souri. 

Mr.  Brinell.  Mr.  Chairman  and  Members  of  the  committee,  my 
name  is  Joe  Brinell;  and  I  am  the  Director  of  Aviation  for  the  Col- 
lege of  the  Ozarks,  which  is  located  in  Point  Lookout,  Missouri, 
which  is  just  across  the  river  from  Branson,  Missouri,  which  most 
of  you  have  heard  of.  This  is  located  in  the  7th  district  where  Mr. 
Mel  Hancock  is  our  representative. 

Point  Lookout,  Missouri,  is  adjacent  to  the  second  most  popular 
tourism  spot  in  the  United  States  according  to  the  National  Tour- 
ism Council  and  the  AAA  in  1992.  According  to  the  Missouri  State 
Tourism  Commission,  Branson  had  approximately  5  million  visitors 
visit  the  area.  In  1993,  the  estimates  are  that  we  will  have  approxi- 
mately 6.2  to  6.5  million  people  in  our  area. 

In  the  past  20  years,  there  has  been  one  small  airport,  which  is 
owned  and  operated  by  the  College  of  the  Ozarks,  that  served  this 
fast  growing  tourist  area.  The  College  of  the  Ozarks  Airport  has 
seen  a  substantial  growth  in  the  past  20  years.  We  have  about 
75,000  operations  per  year  which  is  up  approximately  36  percent 
from  last  year.  We  are  the  third  busiest  airport  in  the  State  of  Mis- 
souri, excluding  the  Kansas  City  and  St.  Louis  airports.  The  airport 
is  a  vital  link  for  several  companies  that  operate  in  the  Branson 
community,  and  it  is  essential  to  the  ongoing  business  conducted 
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in  Branson  by  a  large  number  of  outside  companies.  Approximately 
60  percent  of  our  air  traffic  is  tourists.  Forty  percent  is  for  business 
reasons,  which  is  directly  related  to  the  tourism  industry. 

Seeing  the  need  for  expanded  transportation,  the  College  of  the 
Ozarks  entered  into  an  agreement  with  a  firm  called  Branson  Air- 
lines in  January  of  this  year  to  provide  air  service  to  the  commu- 
nity. The  airport  went  through  some  extensive  renovation  and 
recertification  process  to  accommodate  the  airline.  The  airline 
began  operations  July  9th  of  this  year.  The  airline  operates  under 
federal  Aviation  Regulation  part  121,  which  is  the  air  carrier  regu- 
lation. 

They  operate  a  48-seat  passenger  aircraft  called  de  Havilland-7, 
which  is  also  called  a  S.T.O.L.  aircraft,  which  is  "short  takeoff  and 
landing."  The  aircraft  can  operate  safely  off  of  the  college's  3600- 
foot  landing  facility.  The  airlines  are  projecting  that  in  the  first 
year  of  operation  they  will  board  approximately  125,000  passengers 
at  the  Branson  location.  The  projections  for  the  second  year  of  oper- 
ations will  be  approximately  175,000  boarding. 

At  the  present  time,  Branson  has  two  flights  dailv  from  St.  Louis 
and  Kansas  City  and  one  flight  daily  from  Nashville  and  the  Dal- 
las/Fort Worth  area.  There  are  already  plans  to  increase  these 
flights  at  this  early  stage. 

There  are  surface  transportation  problems  that  are  unique  to  our 
part  of  the  country.  These  include  a  landscape  of  the  hill  country 
which  makes  it  especially  difficult  to  build  easily  traveled  roads. 
While  improved  surface  transportation  is  important  and  ongoing  as 
a  result  of  the  Ozark  Highland  Road  called  the  Reliever  Road,  air 
transportation  is  special  to  the  rapidly  growing  entertainment  and 
the  tourism  business. 

Without  this  airport,  I  don't  think  that  the  entertainment  busi- 
ness, which  is  now  rated,  depending  on  who  you  listen  to,  as  the 
country  music  capital  of  the  world.  We  have  63,000  theater  seats 
located  in  Branson,  Missouri.  The  entertainers  use  our  airport  ex- 
clusively so  that  they  can  come  and  go  to  their  various  perform- 
ances. 

There  are  several  large  convention  facilities  that  are  being 
planned  for  the  Branson-Tri  Lakes  Community.  The  success  of 
these  convention  centers  will  require  easy  access  to  air  transpor- 
tation for  their  clients.  I  believe  that  without  air  transportation 
that  this  area  would  not  develop  as  rapidly,  nor  would  it  continue 
to  be  able  to  expand  to  its  fullest  potential. 

The  presence  of  several  industries — one  happens  to  be  the  Fac- 
tory Merchants  Malls  and  other  thriving  tourist  centers — can  be  di- 
rectly attributed  to  the  convenience  of  an  airport.  As  the  success 
of  Disney  World  proves,  access  to  air  transportation  is  key  to  sus- 
tained and  long-term  growth  in  the  community. 

What  can  this  committee  do  to  help  the  aviation  industry?  Well, 
they  can  do  several  things.  Mainly,  they  can  help  our  work  through 
the  FAA,  encourage  the  FAA  in  some  instances  to  relax  some  of 
their  rigid  requirements  that  they  have  and  help  develop — help 
small  communities  such  as  ours  develop  airports  that  will  allow 
tourism  to  grow.  We  are  not  only  unique.  There  are  other  parts  of 
the  country  in  the  western  states  and  places  like  this  where  air 
transportation  is  needed. 
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Now,  the  Federal  Aviation  Administration  does  a  wonderful  job 
in  their  international  airports.  I  would  say  that  90  percent  plus  of 
the  foreign  travel  comes  in  by  air.  Without  it,  you  would  not  have 
a  decent  foreign  tourism.  Therefore,  we  need  to  develop  our  infra- 
structure, our  smaller  airports  in  the  smaller  communities,  which 
can  be  done  if  the  FAA  would  get  more  realistic  in  their  terms  and 
demands  on  what  they  need. 

Another  system  that  needs  to  be  looked  at  is  some  of  the  naviga- 
tion systems.  And  the  ones  that  they  have  in  progress  right  now 
is  the  GPS,  Global  Positioning  Systems,  where  we  get  all  of  our  in- 
formation from  satellites.  This  system  is  in  place,  but  for  some  rea- 
son they  are  dragging  their  feet  on  certifying  it  for  general  use. 

Also,  I  don't  luiow  exactly  where  the  4,3  cents  sales  tax  relates 
to  the  fuel;  I  understand  that  the  aviation  industry  is  going  to  be 
exempt  from  that  for  at  least  two  years.  They  don't  need  any  more 
burdens.  We  can  pick  up  any  newspaper  across  the  country  today; 
we  can  listen  to  any  news  report  and  the  aviation  industry  is  tak- 
ing a  beating.  And  without  this  industry,  the  tourism  would  suffer 
greatly. 
Thank  you. 

Mr.  Oberstar.  Well,  thank  you,  Mr.  Brinell,  for  the  very  timely 
insight  into  and  explanation  of  what  is  happening  at  Branson.  It 
bridges  two  areas,  both  the  tourism  that  we  are  looking  at,  and  the 
aviation  interests  that  I  have  as  Chairman  of  the  Aviation  Sub- 
committee. 

I  have  to  comment  on  your  observations  on  GPS.  We  just  con- 
cluded a  hearing  last  week  on  Global  Positioning  Satellite,  and  we 
had  a  display  of  all  of  the  technology  available.  And  contrary  to 
what  many  have  said,  the  FAA,  at  least  this  time,  is  ahead  of  the 
curve,  not  behind  it. 

They  have  prepared  the  way  with  regulations,  regulatory 
schemes,  and  framework  and  a  certification  process  that  is  com- 
pleted before  the  technology  itself  is  perfected.  And  that  is  one  of 
the  rare  times  they  have  done  so. 

They  have  extensive  testing  with  two  major  air  carriers  on  as- 
pects of  GPS  and  the  need  for  more  technology  on  the  ground  to 
refine  the  signal  and  to  specify  arrival  points  to  less  than  100  me- 
ters. And  100  meters  isn't  quite  good  enough.  You  have  to  get  it 
down  to  a  matter  of  inches.  And  with  the  new  ground  sensors  and 
rectifiers,  that  is  going  to  happen.  And,  in  fact,  it  is  already  in 
place  and  being  tested. 

It  is  an  exciting  technology,  however.  And  it  has  tremendous 
promise  for  the  future,  for  not  only  aviation,  but  for  surface  trans- 
portation. The  Secretary  of  Transportation  testified  on  the  subject 
illuminating  the  uses  for  transit  systems  so  that  they  can  keep 
track  of  buses;  for  rail  systems,  where  you  can  keep  track  of  var- 
ious kinds  of  rail  cars  in  various  locations  around  the  country, 
freight  cars,  I  am  talking  about;  and  for  determining  movements  of 
traffic  in  congested  areas. 

There  are  just  so  many  applications  of  the  Global  Positioning 
Satellite  concept.  A  staff  member  of  our  aviation  subcommittee  who 
has  her  pilot's  license  and  was  in  Bolivia  in  uncharted  land,  flying 
her  own  single-engine  airplane  in  a  remote  area  of  the  country  was 
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able,  with  GPS,  to  detect  and  land  at  an  airfield  that  didn't  appear 
on  any  chart. 

It  is  a  tremendous  technology.  I  just  wanted  to  set  the  record 
straight,  that  it  is  moving  ahead.  FAA  is  ahead  of  the  pace,  and 
often  they  have  not  been. 

The  use  of  short  takeoff  landing  aircraft  at  your  airfield  is  also 
an  aspect  of  technology  this  subcommittee  has  been  very  strongly 
pushing.  And  that  is  vertical  as  well  as  short  takeoff  landing  air- 
craft. The  V-22  Osprey,  which  holds  great  promise  for  a  reduction 
of  holding  time,  of  hours  now  lost  because  airspace  is  congested,  be- 
cause ground  facilities  are  not  adequate.  And  with  that  300-mile 
radius  on  major  congested  points  on  the  East  Coast,  we  can  tre- 
mendously increase  the  capacity  of  airports  without  having  to  pour 
more  concrete,  without  having  to  further  stress  the  air  traffic  con- 
trol system  and  convert  this  technology  from  military  application 
to  civilian  application,  and  what  I  think  would  be  a  far  shorter  pe- 
riod of  time  than  to  develop  this  aircraft  for  all  of  its  military  appli- 
cations. 

I  don't  want  to  digress  further,  but  tourism  and  technology  also 
go  together. 

Mr.  Brinell.  Very  much, 

Mr.  Oberstar.  And  the  one  supports  the  other.  And  we  have  to 
use  all  of  those  resources  to  take  the  best  advantage  of  the  opportu- 
nities ahead  of  us. 

Mr.  Rahall. 

Mr.  Rahall.  Thank  you,  Mr.  Chairman. 

Mr.  Brinell,  you  gave  very  interesting  and  familiar  testimony 
from  experiences  that  we  are  having  in  the  tri-state  area  of  Hun- 
tington, West  Virginia,  which  involves  Kentucky,  Ohio,  and  West 
Virginia,  those  three  States. 

It  appears  that  in  your  particular  situation,  you  have  a  relatively 
small  airport  that  is  handling  increased  demand  for  transportation 
access;  is  that  correct? 

Mr.  Brinell.  Yes,  that  is  correct.  We  built  our  airport  back  in 
1970 — or  that  is  when  it  was  dedicated.  And  it  was  primarily  for 
the  college's  use  and  for  our  administrators  to  travel. 

Branson  closed  their  airport  a  couple  of  years  later,  and  we  just 
kind  of  inherited  the  community  airport.  And  as  a  result,  it  has 
grown  to  unproportional  sizes  and  uses  that  we  never  had  dreamed 
of. 

Mr.  Rahall.  So  that  now  there  is  a  demand  for  a  larger  airport? 

Mr.  Brinell.  I  would  say  so,  or  at  least  to  improve  or  lengthen 
the  one  that  we  have.  We  had  a  study  done  on  that  about  two  years 
ago,  but  we  ran  into  some  difficulty  with  the  FAA  and  some  of 
their  very  stringent  guidelines  that  they  felt  that  our  airport  could 
not  meet. 

I  can  see  that  possibly  on  a  new  airport,  but  we  were  just  asking 
for  an  expansion  of  the  existing  one.  It  can't  be  too  unsafe.  It  has 
been  there  for  23  years,  and  we  have  never  had  a  fatality  there. 
We  have  had  a  few  incidents  occur,  but  it  was  not  a  result  of  the 
airport. 

Mr.  Rahall.  Have  you  had  expressions  of  interest  from  the  air- 
lines for  increased  service? 
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Mr.  Brinell.  Oh,  yes.  I  would  say  since  we  entered  negotiations 
and  made  a  commitment  to  this  one  airline,  we  probably  turned 
down  six  or  eight  others  that,  one,  either  couldn't  meet  our  criteria 
or  that  the  airport  didn't  meet  their  criteria. 

But,  yes,  there  was  a  big  demand.  I  mean  the  second  largest 
tourism  spot  in  the  Nation.  I  think  a  lot  of  people  want  a  piece  of 
that  action. 

Mr.  Rahall.  Well,  we  are  finding  ourselves  in  kind  of  a  Catch- 
22  situation,  in  that  the  airlines  are  not  expressing  any  interest  or 
saying  that  they  are  not  going  to  provide  additional  service  until 
increased  business  activity  occurs  in  the  area  or  more  businesses 
move  in. 

And  businesses  then  are  saying,  well,  we  are  not  going  to  move 
in  until  the  airlines  move  in  first.  So  that  is  the  situation  we  find 
ourselves  in,  whereas  the  demand  is  there  and  the  FAA  studies 
even  have  shown  that  the  demand  is  there  for  increased  transpor- 
tation services. 

So  we  are  kind  of  trying  to  get  not  only  a  larger  airport  but  also 
the  airlines  interested  in  coming  in  there.  We  feel  strongly  that  we 
could  satisfy  their  minimum  requirements  or  whatever  is  necessary 
for  them  to  adequately  serve  the  area  and  meet  their  needs  at  the 
same  time. 

Well,  I  have  forgotten  what  else  I  had.  I  guess  that  is  what  I 
wanted  to  ask. 

Thank  you.  No  further  questions,  Mr.  Chairman. 

Mr.  Oberstar.  Mr.  Pruitt,  you  urged  increased  funding  for  the 
U.S.  Travel  and  Tourism  Administration.  And  we  did,  in  the  tour- 
ism caucus  leadership,  propose  an  amendment  to  increase  the 
funding  after  the  subcommittee,  appropriations  subcommittee  had 
reduced,  from  $20  million  to  $17  million,  the  budget  request  of  the 
Clinton  administration. 

Now,  that  got  tangled  up  in  another  jurisdictional  fight  between 
the  authorizing  committee,  Energy  and  Commerce,  and  the  Appro- 
priations Committee;  and  unfortunately,  the  amendment  did  not 
pass. 

I  think  if  it  had  been  offered  in  its  original  form,  as  conceived 
by  the  caucus,  that  we  would  have  prevailed;  but  we  got  caught  up 
in  a  side  fight.  And  one  aspect  of  that  side  tangle  was  this  new  ini- 
tiative that  the  authorizing  committee  wrote  into  the  law  to  estab- 
lish a  cooperative  marketing  program  between  USTTA  and  the 
States. 

This  would  have  been  the  first  full  year  of  operation.  Fiscal  year 
beginning  October  would  have  been  the  first  full  year  of  operation 
of  that  program.  It  has  functioned  on  sort  of  a  demonstration  basis. 

Have  you  had  experience  with  the  cooperative  marketing  pro- 
gram? Or  could  you  comment  on  it? 

Mr.  Pruitt.  Mr.  Chairman,  I  have  not,  in  Kentucky.  I  would  be 
interested  to  speak  with  the  director  of  the  MRPC,  Mr.  John  Ed- 
mond,  and  see  what  his  awareness  is  on  that  issue.  In  Kentucky 
I  am  not  aware  of  any  such  partnership.  There  may  exist  one. 

Again,  we  appreciate  your  efforts  on  our  behalf  in  that  regard. 

Mr.  Oberstar.  Well,  the  idea  of  the  cooperative  program  is  that 
it  would  be  a  supplemental,  that  USTTA  would  be  the  lead  agency 
overseas;  but  States  could  join  in  a  pool  of  three,  four  States,  in 
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some  cases  five  States  or  multi-county  groups  under  State  jurisdic- 
tion, receive  a  grant  for  travel  promotion,  again  overseas,  but  sup- 
plemental to  that  of  USTTA  and  targeted  to  a  region  or  a  unique 
scenic  area  in  the  country. 

Mr.  Pruitt.  I  believe  the  MRPC  as  a  region  has  attempted  to 
work  with  that  program,  but  I  would  have  to  check  that  to  see,  sir. 

Mr.  Oberstar.  It  would  seem  to  be  ideal. 

Mr.  Pruitt.  Yes,  sir. 

Mr.  Verkuil.  I  was  just  going  to  add,  Mr.  Chairman,  you  might 
also  examine  the  prospect  of  private/public  partnerships  with  the 
USTTA.  We  have  talked  to  them  about  providing  maps.  Tour 
Books,  and  even  perhaps  TripTiks  in  a  way  that  inbound  visitors 
could  have  access  to  them  through  the  major  centers  that  the 
USTTA  serves.  We  want  to  help  USTTA  to  encourage  tourists  com- 
ing to  this  country  to  extend  their  visit  and  to  visit  new  locations, 
to  spread  out  the  tourists  and  to  give  them  a  better  sense  of  the 
United  States. 

Mr.  Oberstar.  We  will  pursue  that  with  USTTA.  Thank  you  for 
the  suggestion. 

Mr.  Verkuil.  Good.  Thank  you. 

Mr.  Oberstar.  Very  good  to  have  all  of  you  with  us  today.  Very, 
very  much  appreciate  all  of  your  splendid  contributions. 

TESTIMONY  OF  ANTHONY  J.  TIGHE,  INTERGOVERNMENTAL 
AFFAIRS  SPECIALIST,  NATIONAL  ENDOWMENT  FOR  THE 
ARTS;  CHERYL  M.  HARGROVE,  DIRECTOR  OF  HERITAGE 
TOURISM,  NATIONAL  TRUST  FOR  HISTORIC  PRESERVATION; 
AND  CALETHA  M.  POWELL,  EXECUTIVE  DIRECTOR,  GREAT- 
ER NEW  ORLEANS  BLACK  TOURISM  NETWORK,  INC. 

Mr.  Rahall.  Panel  No.  7  of  the  day  deals  with  Historical  Preser- 
vation and  Cultural  Attractions. 

The  members  of  this  panel  are  Mr.  Tony  Tighe,  National  Endow- 
ment for  the  Arts;  Ms.  Cheryl  Hargrove,  Director  of  Heritage  Tour- 
ism, National  Trust  for  Historic  Preservation;  and  Ms.  Caletha  M. 
Powell,  Executive  Director,  Greater  New  Orleans  Black  Tourism 
Network,  Incorporated. 

Ladies  and  gentlemen,  we  welcome  you  to  the  subcommittee's 
hearing  today.  We  do  have  copies  of  your  prepared  testimonies,  and 
they  will  be  made  a  part  of  the  record.  You  may  proceed  as  you  de- 
sire. 

Mr.  Tighe,  do  you  want  to  start? 

Mr.  Tighe.  Good  afternoon.  It  is  a  pleasure  to  be  here  to  talk  a 
little  bit  about  the  attraction  side  of  the  tourism  industry  and,  in 
particular,  in  a  special  way,  about  how  the  arts  are  part  of  the  at- 
traction of  our  country.  I  would  like  to  start  with  a  quick  story  that 
illustrates  of  the  role  that  the  arts  can  play  in  tourism. 

You  know,  I  am  sure,  the  Smithsonian  Folklife  Festival  which  is 
one  of  Washington's  major  tourist  attractions;  one  of  the  folklorists 
there  told  a  story  about  the  time  that  musicians  from  Ghana  were 
performing  on  a  stage  and  heard  some  African-American  fife  and 
drum  players  from  Mississippi  coming  by  and  playing  a  tune. 

The  Ghanians  responded  to  the  tune  as  they  knew  it  as,  basi- 
cally, a  funeral  dirge,  which  is  what  it  was  in  their  history;  and 
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they  began  gesturing  to  the  players  in  a  gesture  of  sharing  their 
grief. 

Well,  as  you  can  imagine,  there  was  a  fair  amount  of  confusion. 
When  the  two  groups  began  to  discuss,  to  talk  about  what  was 
going  on,  the  Mississippians  discovered  more  about  the  roots  of 
their  own  music  in  Ghana.  And  the  tourists  who  were  standing 
around  watched,  clearly,  an  extraordinary  exchange  of  people  dis- 
covering something  about  each  other  and  their  relationship. 

I  think  we  have  all  had  experiences  like  that  as  we  travel.  We 
remember  the  first  time  we  saw  Half  Dome  in  Yosemite  or  the 
Statue  of  Liberty  in  New  York  Harbor.  But  there  are  also  many 
times  when  we  have  that  little  accidental  thing  that  occurs.  It  is 
frequently  people  and  often  their  arts  that  bring  it  home  to  us. 

I  should  mention  that  the  Arts  Endowment  gave  a  Heritage 
Award  to  Othar  Turner,  a  fife  player  and  maker  from  Mississippi. 
I  confess  I  certainly  learned  something  when  we  did  it,  because  I 
was  totally  unaware  of  that  tradition.  It  is  fascinating  to  discover 
these  facets  of  the  different  communities  in  our  own  Nation. 

You  have  heard,  I  know,  all  through  the  day  about  the  size  of 
the  tourism  industry.  Folks  tend  to  not  think  of  the  arts  as  an  in- 
dustry, but  they  are.  When  John  Naisbitt  wrote  in  Megatrends 
2000,  he  predicted  that  the  second  most  important  trend  for  the 
decade  would  be  the  renaissance  in  the  arts.  He  noted  that  this  is 
a  spiritual  quest,  but  its  economic  implications  are  staggering.  He 
pointed  out  that  for  people  now  committed  to  personal  fitness  pro- 
grams, spectator  sports  hold  less  allure.  They  prefer  to  spend  a 
Sunday  afternoon  at  a  museum,  rather  than  watching  football  on 
TV. 

In  fact,  the  Bureau  of  Economic  Analysis  reports  that  in  1990 
Americans  spent  more  on  live  entertainment,  theaters,  operas,  and 
other  nonprofit  institutions  than  on  spectator  sports.  There  may 
not  have  been  60,000  of  them  in  the  stadium  all  at  one  time;  but 
overall,  they  were  spending  more  money.  The  creative  arts  industry 
employs  more  than  three  million  people  and  accounts  for  nearly  6 
percent  of  the  Gross  National  Product. 

But  what  is  the  relationship  of  these  two  industries,  the  arts  and 
tourism?  Well,  I  think  the  example  of  the  Smithsonian  Folklife  fes- 
tival, captures  that  for  you. 

Our  research  on  cultural  activities  by  Americans  indicates  that 
the  prime  predictor  of  participation  in  the  arts  is  the  level  of  edu- 
cation. Obviously,  you  don't  have  to  have  a  formal  education  to 
enjoy  the  arts  or  to  be  an  artist;  but  the  odds  are  that  if  you  have 
gone  to  college  or  graduate  school,  you  will  be  more  interested  in 
the  arts.  What  your  profession  is  and  your  level  of  income  has  a 
direct  impact  obviously  on  the  kinds  of  arts  you  may  choose  to 
spend  your  money  on. 

In  1946,  when  World  War  II  was  over,  the  baby  boom  started. 
Those  at  the  leading  edge  of  the  baby  boom  now  have  some  gray 
hair  around  their  temples.  They  are  getting  closer  to  50  than  to  40; 
their  children  are  growing  up;  they  own  their  house;  and  as  Su- 
zanne Cook  of  the  U.S.  Travel  Data  said,  one  of  the  most  important 
things  they  can  do  now  is  collect  experiences.  And  both  travel  and 
the  arts  offer  that  for  them. 
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The  key  statistic  about  baby-boomers  here  is  that  more  than  one 
in  four  of  the  baby-boomers  has  had  some  graduate  education,  ver- 
sus one  in  five  in  the  general  population.  So  we  can  anticipate  a 
higher  level  of  interest  in  the  arts  and  in  cultural  tourism. 

There  are  few  statistics  that  directly  link  the  arts  and  tourism 
in  the  United  States,  domestic  cultural  tourism.  But  D.K.  Shifflet 
and  Associates  did  one  pass  at  that  in  1991,  and  their  results  indi- 
cated that  30  percent  of  all  U.S.  households  while  on  a  trip  visited 
an  historic  site,  district  or  building;  24  percent  visited  an  art  gal- 
lery, and  25  percent  went  to  a  festival  or  craft  fair. 

The  U.S.  Travel  and  Tourism  Administration,  which  is  an  ex- 
traordinary source  of  information  on  international  tourism,  includ- 
ing cultural  tourism,  says  that  40  percent  of  the  travel  market 
from  the  United  States'  four  major  markets  are  interested  in  cul- 
tural activities,  USTTA's  1991  in-flight  surveys  of  people  who  actu- 
ally had  been  to  the  United  States  from  an  overseas  country  indi- 
cated that  almost  25  percent  went  to  an  art  gallery  or  a  museum, 
almost  17  percent  a  concert  play  or  a  musical. 

Visiting  a  gallery  or  museum  ranked  9th  out  of  18  activities.  And 
the  performing  arts  was  ranked  12th  out  of  18.  But  I  have  to  point 
out  that  even  skiing  was  ranked  something  like  10th  or  11th.  It  is 
all  relative.  Even  a  small  piece  can  be  a  significant  market. 

Earlier  today  you  heard  from  a  representative  of  New  York  City. 
If  you  think  about  cultural  tourism  in  the  United  States,  it  is  hard 
not  to  think  about  New  York  City.  The  Port  Authority  of  New  York 
and  New  Jersey  did  a  survey  some  years  ago  that  indicated  that 
more  than  half  of  the  visitors  who  came  to  New  York  did  so  be- 
cause of  its  reputation  for  the  arts  or  extended  their  stay  an  aver- 
age of  two  days  because  of  the  arts.  That  represents  something  like 
$5.6  billion  in  revenues  and  117,000  jobs. 

But  cultural  tourism  is  not  limited  to  New  York.  Cities  like  Pitts- 
burgh have  cultural  districts.  Cities  like  Santa  Fe  have  extraor- 
dinary reputations  for  chamber  music,  opera,  and  Native  American 
arts.  New  Orleans  is  known  for  its  rich  jazz  heritage,  and  on  and 
on. 

Then  there  are  summer  performing  arts  festivals  like 
Tanglewood  or  Saratoga  or  the  Aspen  Music  Festival  or  the  Spoleto 
Festival  which,  in  Charleston,  has  a  direct  economic  impact  of  more 
than  $12  million.  Perhaps  even  more  significantly,  it  has  given 
South  Carolina,  and  Charleston  in  particular,  a  very  "top-of-the- 
mind"  position  for  tourists  on  the  East  Coast. 

Culture  attracts  visitors  not  only  to  cities,  but  also  to  small 
towns  and  rural  communities.  The  Endowment  is  participating  in 
the  National  Initiative  on  Rural  America  its  the  Rural  Tourism 
Task  Force  that  John  Cartwright  from  the  Tennessee  Valley  Au- 
thority discussed  earlier. 

Culture  in  rural  areas — dance,  music,  theater  and  the  visual 
arts,  as  well  as  a  wide  variety  of  museums — has  a  very  important 
part  in  defining  the  sense  of  place.  I  will  cite  one  example.  Our 
Folk  Arts  Program  gave  grants  to  the  Folklife  Institute  of  Central 
Kansas  to  prepare  exhibitions  on  Swedish  woodworking  in  the 
town  of  Lindsborg  and  to  the  Kansas  State  Historical  Society  for 
a  traveling  exhibition  on  custom  made  cowboy  boots.  Cowboys  were 
paid  at  the  end  of  the  trail;  still  had  money  in  their  pockets,  they 
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would  buy  their  boots  right  here  in  Kansas.  Such  exhibitions  serve 
two  purposes:  first,  they  reinforce  the  sense  of  history  of  the  people 
who  live  there;  and,  second,  they  provide  an  opportunity  to  share 
that  history  with  visitors. 

You  may  recognize  a  few  rural  cultural  organizations  funded  by 
the  Arts  Endowment  that  are,  in  fact,  tourism  attractions.  Horse 
Cave  Theater  in  Kentucky;  Lime  Kiln  Theater  in  Lexington,  Vir- 
ginia; Cresson  Lake  Playhouse,  Ebensburg,  Pennsylvania;  Old 
Creamery  Theatre  Company  in  Garrison,  Iowa;  Appalshop  in 
Whitesburg,  Kentucky;  An  Appalachian  Summer  in  Boone,  North 
Carolina;  the  Festival  at  Sandpoint  in  Idaho;  the  Music  Festival  of 
Arkansas  in  Fayetteville;  Amana  Artists'  Guild  in  Iowa;  and  the 
Cowboy  Poetry  Festival  in  Elko,  Nevada,  which  is  suffering  from 
almost  too  much  popularity.  The  list  goes  on  and  on.  And  I  think 
I  will  just  cite,  if  I  might,  two  that  are  unusual  for  the  Endowment. 

We  don't  often  give  grants  to  economic  development  organiza- 
tions, but  Mississippi  came  to  the  Arts  Endowment  concerned 
about  the  economic  conditions  in  the  Delta.  The  Delta  gave  birth 
to,  logically  enough,  the  Delta  blues;  but,  basically,  people  who 
wanted  to  make  a  living  singing  the  blues  were  having  to  leave  the 
Delta. 

The  Endowment  gave  a  grant  to  the  Mississippi  Division  of  Tour- 
ism Development  to  increase  tourism  in  the  Delta  region.  Our  moti- 
vation was,  of  course,  to  preserve  the  Delta  blues  as  an  art  form; 
their  motivation  was  the  economic  development  that  tourism  would 
represent. 

Another  partnership  that  relates  to  tourism  is  between  our  De- 
sign Arts  Program  and  the  Soil  Conservation  Service.  One  of  the 
disciplines  Design  Arts  represents  is  landscape  architecture;  the 
program  placed  three  such  architects  with  the  Soil  Conservation 
Service,  one  with  the  Golden  Hills  Resource  Conservation  and  De- 
velopment Office  in  Iowa.  Mimi  Askew  worked  with  a  number  of 
citizen  task  forces  to  develop  a  series  of  scenic  byways  traversing 
the  Loess  Hills.  That  is  probably  not  something  you  think  of  when 
you  think  of  the  Arts  Endowment,  but  it  is  a  project  that  has  been 
very  successful  and  may  be  expanded. 

Native  American  arts,  of  course,  are  a  major  tourist  attraction, 
as  you  heard  earlier  from  the  gentleman  from  Oklahoma.  The  Red 
Earth  Festival  in  Oklahoma  City  brings  nearly  2,000  artists  and 
performers  and  nearly  160,000  visitors  to  Oklahoma  city. 

I  would  just  like  to  mention  that  the  Endowment  had  the  pleas- 
ure of  working  with  USTTA  on  its  first  national  conference  on 
rural  tourism.  We  also  had  the  pleasure  of  having  our  Acting 
Chairman  speak  at  the  Greater  New  Orleans  Black  Tourism  Net- 
work's conference  in  New  Orleans.  And  we  had  the  pleasure  of  giv- 
ing a  Challenge  Grant  to  the  National  Trust  for  Historic  Preserva- 
tion to  begin  its  Heritage  Tourism  Initiative. 

That  is  just  a  happy  coincidence  in  terms  of  the  panel  members. 
They  are  not  typical  activities  for  the  Arts  Endowment,  but  I  am 
certainly  glad  we  did  them. 

We  look  forward  to  building  our  interest  in  tourism,  specifically 
to  help  arts  organizations  get  more  earned  income  from  tourists;  at 
the  same  time,  providing  more  income  for  individual  artists  and 
preserving  the  culture  of  this  country.  Thank  you. 
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Mr.  Oberstar.  Well,  Mr.  Tighe,  we  need  this  testimony — if  the 
Chairman  would  yield — we  need  this  testimony  the  next  time  the 
funding  for  the  Endowment  for  the  Arts  is  on  the  House  Floor  to 
offset  some  of  the  rapid  rhetoric  that  comes  out  of  the  far  right. 

I  just  said  to  the  executive  director  of  the  tourism  caucus  that 
this  is  the  most  wonderful  recitation  of  direct  linkage  between  arts 
and  economics,  between  cultural  activities  and  economic  impact, 
that  I  have  ever  seen. 

You  have  brought  it  altogether  in  one  place,  and  it  is  a  wonderful 
story  to  tell.  And  it  is  one  that  I  assure  you  will  be  used  the  next 
time  we  are  on  the  Floor  with  that  issue, 

Mr.  TiGHE.  Thank  you,  sir. 

Could  I  tell  one  last  story.  We  also  have  heritage  awards — well, 
I  mentioned  the  heritage  awards.  We  have  a  concert  in  September 
of  our  heritage  awardees.  It  is  at  Lisner,  and  it  is  an  event  that 
is  absolutely  extraordinary. 

I  won't  forget  the  year  we  gave  an  award  to  a  Polish  nun  who 
did  lace  work.  She  was  approaching  90  years  old.  She  couldn't  be- 
lieve that  anybody  would  take  notice  of  what  she  had  done.  They 
had  a  lot  of  trouble  convincing  her  to  come.  After  the  concert,  there 
was  a  bus  outside  with  Wisconsin  license  plates — people  in  the 
town  were  so  proud  of  her  that  they  rented  a  bus  and  came  all  the 
way  from  Wisconsin  to  see  her  at  the  Heritage  Award  concert. 

Mr.  Oberstar.  That  is  wonderful. 

Mr.  Rahall.  Ms.  Hargrove? 

Ms.  Hargrove.  Thank  you  for  the  opportunity  to  speak  in  sup- 
port of  a  White  House  Conference  on  Tourism  on  the  behalf  of  the 
National  Trust  for  Historic  Preservation.  A  White  House  conference 
would  bring  leadership  and  public  policy  concerns  to  the  burgeon- 
ing tourism  industry.  Of  special  interest  to  the  National  Trust  is 
the  proven  effect  that  historic  sites  have  on  tourism  and  the  im- 
pact— sometimes  positive,  sometimes  negative — tourism  has  on  his- 
toric sites. 

There  is  no  question  that  tourism  is  a  growth  industry.  Today, 
though,  I  would  like  to  describe  how  heritage  sites  play  an  impor- 
tant role  in  this  industry. 

Mr.  Tighe  has  shared  a  lot  of  statistics  with  you  regarding  the 
arts.  But  I  would  like  to  talk  about  a  couple  of  specific  examples 
that  demonstrate  the  impact  of  heritage  tourism,  which  includes 
Charleston,  South  Carolina,  where  last  year's  month-long  series  of 
historic  home  and  garden  tours  contributed  $67.5  million  to  the 
local  economy.  Galveston,  Texas'  Dickens  on  the  Strand,  a  two-day 
Victorian  celebration,  contributes  $3.8  annually  to  the  local  econ- 
omy, an  impact  of  106  full-time,  year-round  jobs  directly  attrib- 
utable to  non-island  visitor  spending.  Six  of  the  top  10  attractions 
to  the  State  of  Texas  are  historic  sites.  In  Denver,  Colorado,  my 
home,  the  number  one  sight-seeing  activity  during  a  vacation  to  the 
mile-high  city  is  visiting  a  landmark  or  historic  site. 

There  are  over  750,000  historic  sites  included  in  the  National 
Register  of  Historic  Places.  While  many  people  may  not  consider 
the  United  States  old  or  Graceland,  Elvis  Presley's  home,  a  historic 
site,  in  comparison  to  other  countries  throughout  the  world,  our 
heritage  is  obviously  valuable  to  the  traveling  public  and  provides 
a  unique  educational  experience  for  visitors. 
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As  heritage  sites  have  helped  generate  additional  tourism  dollars 
for  communities,  tourism  is  important  to  heritage  sites.  Often,  ad- 
mission receipts  represent  a  substantial  percentage  of  an  historic 
site's  operating  budget.  Events  such  as  historic  house  tours, 
reenactments,  and  special  exhibits  provide  key  opportunities  to 
fund  raise  and  recruit  members  for  non-profit  historical  societies. 

Tourism  also  provides  the  opportunity  to  educate  consumers  on 
the  importance  of  preserving  the  past  for  the  future  and  to  help  tell 
the  story  of  our  country's  development  and  growth  into  a  world 

Finally,  a  key  benefit  of  successful  heritage  tourism  is  usually  in- 
creased community  pride  as  residents  experience  a  connection  with 
their  past.  Therefore,  these  buildings  provide  insight  to  the  social 
studies  of  an  area  through  architecture,  commercial  use,  and  asso- 
ciation with  early  residents. 

As  visitors  travel  to  experience  a  community's  unique  heritage, 
local  citizens  take  a  fresh  look  at  the  special  sites  that  set  them 
apart  from  every  other  place;  and  residents  take  notice  that  some- 
thing, perhaps  previously  taken  for  granted,  actually  has  great 
value.  It  is  this  pride  from  residents  that  protects  historic  places 
better  than  any  other  government  program. 

If  the  U.S.  is  to  compete  in  the  highly  developed  and  global  tour- 
ism arena,  focus  on  our  unique  heritage  can  provide  areas  a  mar- 
keting edge.  Yet,  many  communities  need  special  assistance  in  get- 
ting historic  sites  ready  for  visitors.  They  need  direction  on  re- 
sources available  to  develop  the  infrastructure  to  support  enhanced 
visitation,  specifically  through  State  and  Federal  funding  sources 
such  as  ISTEA. 

Community  leaders  need  guidance  on  how  to  market  these  treas- 
ures to  interested  audiences.  Perhaps  most  importantly,  planners 
need  instruction  on  how  to  protect  these  special  places — ^the  visual 
document  of  our  country's  development  and  diverse  culture — so  fu- 
ture generations  can  experience  and  enjoy  them.  Local  organizers 
need  instruction  on  what  forms  of  tourism  are  most  appropriate  for 
their  area,  how  to  interpret  their  historical  message,  and  share 
their  cultural  richness  so  that  the.  experience  is  educational  rather 
than  exploitative. 

Many  cities  and  regions  that  have  strong  tourism  programs-- 
such  as  Amish  areas  of  Lancaster,  Pennsylvania  or  Nappanee,  Indi- 
ana— need  assistance  on  how  to  sustain  tourism  economies  without 
negatively  impacting  local  residents.  Other  areas  of  the  country, 
such  as  Iowa's  silo  and  smokestacks  in  the  Midwest,  want  to  di- 
verse agriculturally-based  economies  through  new  niche  tourism 
opportunities  and  need  assistance  on  how  to  develop  sustainable 
tourism  products. 

Congress  created  the  National  Trust  nearly  50  years  ago  to  pre- 
serve historic  sites  in  the  public  interest  and  to  educate  citizens 
about  history  through  historic  places.  Our  mission  is  to  foster  an 
appreciation  of  the  diverse  character  and  meaning  of  our  American 
cultural  heritage  and  to  preserve  and  revitalize  the  liveability  of 
our  communities  by  leading  the  Nation  in  saving  America's  historic 
environment. 

Our  work  in  the  tourism  field,  which  I  direct,  is  a  key  aspect  to 
our  work  through  our  regional  and  field  offices,  our  publications. 
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and  our  historic  properties  to  carry  out  our  charter  and  our  mis- 
sion. 

In  1989,  the  National  Trust,  with  the  assistance  of  a  grant  from 
the  National  Endowment  for  the  Arts,  launched  the  heritage  tour- 
ism program  to  assist  communities  in  their  protection  and  pro- 
motion of  heritage  resources — ^battlefields,  historic  houses,  Spanish 
missions,  industrial  plants,  farms.  Native  American  dances,  Afri- 
can-American art — the  unique  heritage  that  constitutes  a  market- 
able commodity  for  communities  in  search  of  new  economic  activity. 

During  the  past  four  years,  with  this  demonstration  program — 
the  National  Trust  worked  with  the  regions  in  Indiana,  Tennessee, 
Texas,  and  Wisconsin  to  provide  technical  instruction  on  how  to  de- 
velop and  market  historic  and  cultural  resources  for  visitors,  how 
to  preserve  and  promote.  The  measurable  results  netted  in  16 
areas  around  the  country  demonstrates  that  heritage  tourism  is  a 
successful  strategy  for  economic  growth  while  preserving  for  the  fu- 
ture. 

These  four  states,  as  Sandra  Fulton  of  Tennessee  mentioned  this 
morning,  have  continued  heritage  tourism  programs  because  of  the 
increased  interest  by  so  many  areas  waiting  for  specific  instruction 
on  how  to  develop  their  heritage  resources  for  tourism. 

A  recent  publication  produced  by  the  National  Trust  with  fund- 
ing from  American  Express  focused  on  the  lessons  learned  and  pro- 
vides basic  instruction  on  how  to  get  started  in  heritage  tourism. 

Over  3,000  guides  have  been  distributed  during  the  past  six 
months  to  communities  and  civic  leaders  across  the  country.  The 
need  for  assistance  is  great.  The  need  for  continued  and  more  de- 
fined technical  assistance  is  even  greater. 

With  places  like  Embarrass,  Minnesota,  the  silos  and  smoke- 
stacks region,  and  the  City  of  Philadelphia  calling  and  asking  for 
help,  the  demonstrated  interest  in  heritage  tourism  ranges  from  in- 
quiries by  major  newspapers  like  the  New  York  Times,  magazines, 
and  national  organizations  on  specific  ethnic  tours  and  historical 
trails  to  individual  sites  that  have  a  story  to  share  with  visitors. 

A  White  House  Conference  on  Tourism  can  enable  local  leaders 
to  understand  the  need  for  preservation  as  well  as  promotion  and 
to  develop  and  implement  strategies  that  provide  opportunities  to 
increase  jobs  and  local  economies  without  compromising  historic 
sites,  cultures,  or  residents'  quality  of  life. 

Additionally,  the  conference  can  address  how  to  partner  to  create 
linkages  along  scenic  byways  and  heritage  corridors,  not  just  to  en- 
courage use  of  roads  and  appreciation  of  vistas,  but  also  to  encour- 
age stops  at  places  to  eat,  purchase  indigenous  crafts,  and  spend 
the  night  so  that  sustainable  tourism  programs  are  developed  to 
provide  measurable  economic  growth  in  metropolitan  cities,  rural 
areas,  and  your  town,  USA. 

A  vital  component  of  the  conference  could  be  a  special  session  on 
how  to  develop  public-private  partnerships  that  generate  new  jobs, 
create  new  business  opportunities  and  enterprises,  and  provide 
unique  educational  experiences  for  the  pleasure  traveler. 

Clearly,  a  White  House  conference  can  be  a  forum  to  set  national 
policy  through  support  of  the  United  States  Travel  and  Tourism 
Administration  that  will  strengthen  the  travel  industry  and  the 
economy  in  general,  improve  local  quality  of  life  through  increased 
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services  and  cultural  attractions,  and  protect  treasured,  irreplace- 
able resources  for  the  future. 

Thank  you  for  your  attention  and  the  opportunity  to  share  infor- 
mation on  the  important  role  of  America's  heritage  to  the  tourism 
industry  and  to  our  future. 

Thank  you. 

Mr.  Oberstar.  Thank  you. 

Mr.  Rahall.  Ms.  Powell,  we  are  going  to  have  to  break  for  about 
10  minutes  while  we  go  over  and  answer  this  roll  call  vote.  And 
then  we  will  come  back  and  hear  your  testimony. 

The  subcommittee  will  stand  in  recess. 

[Recess.] 

Mr.  Rahall  [presiding].  The  subcommittee  will  resume  its  sit- 
ting. We  had  a  series  of  votes  on  the  Floor. 

Ms.  Caletha  Powell. 

Ms.  Powell.  Thank  you,  Mr.  Chairman.  I  am  Caletha  Powell, 
the  Executive  Director  and  a  cofounder  of  the  Greater  New  Orleans 
Black  Tourism  Network  and  a  founder  of  the  Multicultural  Tour- 
ism Summit  and  Trade  Show.  I  am  a  newcomer  to  the  hospitality 
and  travel  industry  and  appreciate  the  opportunity  to  be  present 
before  such  a  distinguished  panel  today. 

On  behalf  of  the  Greater  New  Orleans  Black  Tourism  Network, 
we  wish  to  thank  the  Congressional  Travel  and  Tourism  Caucus  for 
their  proposal  to  initiate  a  White  House  Conference  on  Tourism. 
Further,  we  would  like  to  thank  the  U.S.  Travel  and  Tourism  Ad- 
ministration Deputy  Under  Secretary  designee,  Leslie  Doggett,  for 
providing  an  opportunity  for  us  to  present  to  you  today. 

You  have  received  all  of  the  numbers  highlighting  the  impor- 
tance of  this  fast  growing  industry,  so  I  will  not  be  redundant.  In- 
stead, we  will  emphasize  for  you  the  importance  of  a  new  untapped 
market  that  is  of  interest  to  domestic  and  international  visitors 
alike,  the  minority  market.  Such  new  market  development  could 
benefit  eminently  from  a  White  House  Conference  on  Tourism. 

Multicultural  tourism  development  is  a  key  component  to  any 
new  market  trend  of  the  1990s  for  the  hospitality  and  travel  indus- 
try. The  phenomenal  surge  of  interest  in  minority  culture  through- 
out the  south  is  testimony  to  that  fact.  African  American  heritage 
tourism  is  firmly  established  as  one  of  the  fastest  growing  economic 
development  segments  fueling  the  rapid  growth  of  the  tourism  in- 
dustry in  the  United  States. 

In  its  final  report  to  President  George  Bush  in  1990,  the  Lower 
Mississippi  Delta  Development  Commission,  chaired  by  then  Gov- 
ernor Bill  Clinton,  called  for  a  Delta  African  American  Heritage 
Trail. 

The  Delta  Region  acts  as  a  microcosm  of  the  African  American 
experience  in  this  country  by  representing  all  forms  of  expressive 
culture — ^music,  folklife,  literature — a  wealth  of  historical  sites  from 
all  ways  of  life  and  all  significant  eras  from  slavery  to  freedom. 
While  this  region  is  uniquely  positioned  to  develop  African  Amer- 
ican heritage  tourism,  this  heritage  is  severely  underutilized  by 
State  tourism  programs.  Many  African  American  community  herit- 
age projects  and  interpretive  facilities  of  high  quality  exist  in  the 
region  and  yet  no  linking  mechanism  such  as  signage  or  brochures 
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is  available  for  the  traveler.  The  Delta  Region  has  been  missing  an 
enormous  opportunity. 

African  American  culture  and  the  preservation  of  the  sites  sig- 
nificant to  its  history  are  luring  tourists  to  the  south.  This  scenario 
can  be  duplicated  nationwide.  Some  examples  include  our  histori- 
cally African  American  institutions  such  as  Tuskegee  Institute  in 
Alabama  where  over  400,000  visitors  toured  in  1992.  In  that  same 
year,  the  Civil  Rights  Memorial  in  Montgomery,  Alabama,  at- 
tracted over  200,000.  The  National  Civil  Rights  Museum  in  Mem- 
phis, Tennessee  counted  over  130,000  visitors  in  its  first  year  of  in- 
ception. The  Civil  Rights  Institute  in  Birmingham,  Alabama,  which 
opened  in  November  of  1992,  reached  100,000  visitors  in  June  of 
1993.  The  King  Center  in  Atlanta  also  attracts  several  thousand 
visitors  per  year.  And  we  think  this  is  an  overwhelming  testimony 
of  the  demand  for  culture. 

History  and  culture  are  being  preserved  across  this  country  with 
little  knowledge  of  the  tourism  marketing  tie-in  for  economic  devel- 
opment, which  Chairman  Oberstar  so  illustriously  pointed  out  to 
us,  that  the  distinguishing  factor  between  tourism  and  economic 
development  essentially  is  one  and  the  same. 

A  White  House  Conference  on  Tourism  can  direct  the  leadership 
and  technical  assistance  necessary  to  provide  major  economic  im- 
pact for  both  urban  and  rural  areas. 

Louisiana  has  an  unparalleled  opportunity  to  become  the  number 
one  destination  for  domestic  and  international  leisure,  convention, 
and  business  travelers  of  all  races  who  are  interested  in  African 
American  heritage,  clearly  the  largest  segment  of  the  expanding 
cultural  tourism  market  in  the  United  States. 

New  Orleans  is  the  engine  that  fuels  our  State  with  its  cultural 
attractions,  events,  music,  food,  folklore,  folk  life,  art,  architecture, 
educational  and  cultural  institutions,  civil  rights  legacy,  diversity, 
and  cultural  heritage  dating  back  to  1709. 

Attracting  over  $4  billion  a  year  to  Louisiana,  visitors  most  often 
come  from  Texas  followed  by  the  residents  of  Mississippi,  Florida, 
Alabama,  Georgia,  and  California.  The  average  stay  of  the  party  is 
3.9  nights  in  Louisiana  with  70  percent  staying  in  hotels  and  mo- 
tels and  spending  an  average  of  $674  during  their  stay  in  the 
State.  Foreign  visitors  to  Louisiana  are  most  likely  to  come  from 
Canada,  Mexico,  Germany,  France,  England,  and  Japan. 

There  is  major  growth  opportunity  in  multicultural  tourism  de- 
velopment for  the  State  and  the  Nation.  Interfacing  with  the  local 
convention  and  visitors  bureau,  governmental  and  political  entities 
and  other  pertinent  organizations  within  the  hospitality  and  travel 
industry,  the  Greater  New  Orleans  Black  Tourism  Network,  a  non- 
profit organization,  has  successfully  provided  a  strong  liaison  be- 
tween the  industry  and  its  underutilized  market  segment,  the  mi- 
nority market. 

The  Greater  New  Orleans  Black  Tourism  Network  has  amassed 
a  professional  cadre  of  businesses  within  the  minority  community, 
including  some  start-ups,  that  provide  quality  service  to  the  indus- 
try and  have  also  been  instrumental  in  assisting  the  organization 
in  the  successful  implementation  of  its  mission.  The  Greater  New 
Orleans  Black  Tourism  Network  has  sought  the  assistance  of 
USTTA  from  its  inception  in  1990.  In  a  collaborative  effort  to  assist 
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the  growing  demands  of  the  multicultural  tourism  development 
coming  into  our  office  from  across  the  Nation,  a  partnership  has 
evolved.  USTTA  has  participated  with  the  Black  Tourism  Network 
in  its  annual  Multicultural  Tourism  Summit  and  Trade  Show  that 
my  colleague  from  the  Endowment  of  the  Arts  mentioned  earlier. 
They  provided  educational  seminars  on  the  international  travel 
market. 

Currently  developing  a  model  institute  for  tourism  research  and 
training  for  frontline  employees  with  a  management  certification 
program  in  tourism,  GNOBTN  has  elicited  funding  support  from 
USTTA  and  the  Minority  Business  Development  Agency. 

The  Greater  New  Orleans  Black  Tourism  Network  has  formed 
linkages  in  Africa,  Brazil,  and  the  Caribbean  for  mutual  benefits 
in  culture,  education,  and  trade.  Partnerships  being  established 
with  other  nonprofits,  such  as  the  Africa  Travel  Association  out  of 
New  York  City  and  the  Travel  Industry  Association  of  America 
here  in  Washington,  D.C.,  will  enable  the  Black  Tourism  Network 
lo  achieve  in  every  area  of  minority  tourism  development.  With  the 
lack  of  minority  research  being  a  major  drawback  at  present,  the 
U.S.  Travel  Data  Center  will  collaborate  with  the  Black  Tourism 
Network  to  provide  relief  in  this  crucial  area  of  need. 

We  would  like  to  thank  you  very  much  for  the  opportunity  to 
present  the  multicultural  perspective  here  to  you  today,  and  we 
challenge  you  to  assist  us  in  cultivating  a  leadership  role  for  this 
country,  and  therefore  request  that  you  move  posthaste  to  convene 
a  White  House  Conference  on  Tourism. 

Thank  you  again.  I  will  be  happy  to  answer  any  questions  that 
I  can  for  you. 

Mr.  Rahall.  Thank  you  very  much,  ladies  and  gentleman,  for 
your  testimony  this  afternoon  and  your  patience  in  being  with  us 
for  the  greater  part  of  today. 

I  want  to  commend  you  as  well,  Ms.  Powell,  for  the  excellent  bro- 
chure that  you  put  together  on  the  Greater  New  Orleans  Black 
Tourism  Network  and  what  certainly  is  first-class  production. 

Ms.  Powell.  Thank  you,  Mr.  Chairman.  I  would  like  to  mention 
a  couple  of  things  that  I  think  would  be  well  to  consider  for  the 
agenda  of  the  White  House  Conference  on  Tourism. 

As  I  indicated  earlier,  we  created  this  organization  in  1990, 
about  three  years  ago,  basically  to  improve  the  articulation  process 
between  the  minority  community  there — which  at  the  time  was 
about  52  percent;  now  up  to  about  65  percent,  and  the  convention 
and  visitors  bureau. 

Since  that  time,  we  have  received  calls  and  requests  from  over 
17  cities  across  the  Nation  asking  us  to  share  information  because 
they  recognize  the  need  to  utilize  their  minority  community  re- 
sources, but  haven't  quite  figured  out  how  to  bridge  the  gap  be- 
tween the  existing  CVBs  and  such  nonprofit  organizations  like  the 
Black  Tourism  Network,  in  achieving  this  goal. 

So  we  feel  that  a  White  House  Conference  on  Tourism  would  cer- 
tainly assist  in  providing  the  direction  to  many  cities  that  can  fully 
utilize  all  the  human  resources  available  within  their  respective 
communities. 

Another  point  I  think  that  would  be  important  to  include  on  this 
agenda  would  be  the  impact  of  racism  and  crime  on  the  image  of 
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tourism  development  within  respective  cities.  We  know  what  hap- 
pened with  the  Miami  boycott  when  Mandela  was  snubbed.  We 
know  what  happened  in  L.A.  with  the  riots  and  the  dollars  that 
had  to  go  into  that  community  to  try  and  appease  or  bridge  the  gap 
between  lack  of  opportunity  and  opportunity.  So  we  feel  that  there 
is  a  direct  correlation  between  inner-city  emplo)rment  and  opportu- 
nities within  the  growing,  lucrative  hospitality  and  travel  industry. 

So  I  think  those  two  points,  if  we  could  include  those  on  the 
agenda,  would  certainly  be  very  helpful  with  providing  some  direc- 
tion. 

Mr.  Rahall.  You  spoke  favorably  of  the  partnership,  I  believe,  as 
you  described  it  between  yourself  and  USTTA.  Are  there  rec- 
ommendations for  other  actions  you  feel  USTTA  ought  to  be  taking 
that  they  are  not  taking? 

Ms.  Powell.  As  a  matter  of  fact,  in  1991  I  think  it  was,  when 
we  created  the  Multicultural  Tourism  Summit  and  Trade  Show, 
which  is  a  national  conference,  was  to  raise  the  consciousness  level 
of  the  opportunities  within  the  hospitality  and  travel  industry  for 
minority  tourism  professionals,  both  in  the  hotel  industry  as  well 
as  the  restaurant  and  other  areas  or  components  of  the  industry. 

We  sought,  at  that  time,  assistance  from  USTTA  in  pulling  that 
together  and  asked  them  to  come  in  to  assist  us  in  providing  some 
educational  seminars.  You  will  see,  in  fact,  the  brochure  for  this 
year  in  your  packet.  I  wanted  to  share  that  with  you  so  you  could 
see  the  kind  of  educational  topics  that  we  address  during  our  sum- 
mit. 

We  found  that  there  were  very  few  who  could  assist  us  in  this 
direction.  And  we  recommended  to  USTTA  that  perhaps  they  might 
consider  developing  some  type  of  internship  program  that  would 
allow  community  leaders  to  get  the  necessary  education  and  knowl- 
edge about  minority  tourism  development  and  perhaps  that  could 
spur  some  additional  activity  throughout  the  country.  We  looked  at 
that  very  closely  at  the  time. 

The  funds  were  not  available  at  USTTA  for  them  to  consider 
such  a  program.  But  we  think  that  would  be  certainly  a  viable  par- 
ticipation by  USTTA. 

Mr.  Rahall.  Very  good.  Thank  you  again. 

Ms.  Powell.  One  last  point  I  would  like  to  make,  if  I  may,  the 
gentleman  spoke  this  morning  about  how  you  get  awareness  out 
about  the  value  and  importance  of  the  hospitality  and  travel  indus- 
try. One  of  the  things  that  we  have  been  looking  at  in  New  Orleans 
and  especially  through  the  Greater  New  Orleans  Black  Tourism 
Network,  since  we  are  creating  the  research  and  tourism  training 
institute  which  is  primarily  for  frontline  employees,  we  have  been 
asked  by  the  CVB  to  consider  creating  a  comprehensive  education 
and  training  program  for  the  hospitality  travel  industry. 

A  major  consideration  would  be  to  go  into  the  public  school  sys- 
tem and  talk  with  them  about  incorporating  hospitality  and  travel 
into  their  curriculum,  because  as  our  children  receive  education  on 
certain  things  of  interest,  so  goes  our  influence  as  parents.  We  are 
swayed  by  our  kids,  the  things  they  like  and  enjoy.  And,  of  course, 
we  have  the  hospitality,  restaurant,  and  tourism  programs  at  the 
university  level,  but  nothing  at  the  high  school,  junior  high  school 
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level.  We  think  that  hospitality  and  travel  is  certainly  important 
both  in  employment  as  well  as  business  ownership  opportunities. 

And  I  think  to  look  at  incorporating  it  into  the  public  school  sys- 
tem, as  well  as  the  private  school  system,  would  be  valuable. 

Mr.  Rahall.  Thank  you. 

Chairman  Oberstar. 

Mr.  Oberstar  [presiding]. 

Does  the  City  of  New  Orleans  and  does  your  Greater  New  Orle- 
ans Black  Tourism  Network  do  advertising  promotion  overseas? 

Ms.  Powell.  We  have  not  delved  into  the  international  market 
with  the  exception  of  doing  some  things  jointly  with  our  convention 
and  visitors  bureau.  When  we  initiated  this  organization  three 
years  ago,  we  created  a  working  relationship  between  the  CVB  and 
GNOBTN  and  to  that  extent,  we  have  visited  Africa,  Brazil,  Mex- 
ico, and  a  couple  of  international  countries  and  talked  with  persons 
there  about  the  viability  of  a  relationship.  We  are  looking,  and  in 
fact  we  just  hosted,  Pow-Wow  in  New  Orleans  in  May;  and  one  of 
the  things  we  were  hoping  regarding  this  marketing  program  that 
was  announced  to  kick  off  in  October  that  we  could  enter  into  such 
a  relationship  with  USTTA  because  we  did  discern  a  very  keen  in- 
terest in  those  countries,  especially  for  the  African  heritage  and 
culture.  And  with  New  Orleans  culture  being  so  close  to  that  of 
both  the  Caribbean  as  well  as  African  countries — Senegal  and 
Gambia.  For  example,  as  well  as  Brazil — it  is  certainly  something 
we  would  like  to  consider. 

Mr.  Oberstar.  There  is  also  the  French  connection,  or  that 
France  has  made  a  great  point  of  encouraging  travel — tourism  be- 
tween France  and  New  Orleans,  and  they  have  encouraged  French 
language  development  programs  in  New  Orleans.  So  you  have 
many  facets,  many  opportunities  that  link  overseas  travel  with 
tourism  potential  in  New  Orleans. 

But  your  point  about  the  White  House  Conference,  that  it  should 
include  a  multicultural  component,  I  think  that  is  a  very,  very  good 
suggestion. 

I  would  like  to  ask  Mr.  Tighe  and  Ms.  Powell — I  am  sorry,  Ms. 
Hargrove — what  role  there  is  in  the  USTTA  foreign  promotion  pro- 
gram for  arts  and  humanities?  Have  you  been  involved  with  any 
such  promotional  activities  by  USTTA? 

Ms.  Hargrove.  Yes,  we  have.  And  I  might  mention  that  we  have 
worked  closely  with  USTTA  in  the  rural  tourism  development  pro- 
gram and  also  with  the  multicultural  conference  which  is  scheduled 
for  March  of  next  year,  along  with  some  of  the  training  workbooks 
utilizing  the  fact  that  we  have  been  working  with  Native  American 
reservations,  working  with  African  American  communities,  also 
working  with  rural  communities,  corridors  that  link  ethnic  roots 
back  to  Western  and  Eastern  Europe,  and  how  their  experiences 
could  tie  in  to  those  specific  markets  and  have  cultural  exchanges. 
And  working  to  provide  that  information  is  good  case  study  docu- 
mentation for  other  communities  to  follow  as  examples. 

We  have  also  worked— because  the  National  Trust  itself  owns 
historic  house  museums  around  the  country,  including  the  Frank 
Lloyd  Wright  house  and  studio,  and  we  worked  with  other  prop- 
erties in  the  Midwest  to  look  at  international  media  tours,  as  well 
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as  group  tour  opportunities,  to  come  in  and  explore  those  heritage 
tourism  travels  that  are  thematic  rather  than  just  regional. 

So  we  have  been  working  closely  with  USTTA. 

I  also  might  mention  that  my  former  life  has  been  in  tourism.  I 
used  to  work  for  Travel  South  USA,  which  is  the  oldest  and  largest 
regional  travel  promotion  in  the  country;  and  it  is  in  11  States,  and 
they  do  quite  a  bit  of  work,  and  we  have  very  close  ties  with 
USTTA.  So  I  continue  those  relationships  and  now  can  share  them 
with  historic  sites  around  the  country. 

And  one  of  the  things  that  I  think  is  most  important,  as  was 
mentioned  earlier,  is  that  many  communities  that  are  just  getting 
started.  Many  heritage  sites  don't  know  if  the  resources  are  avail- 
able, so  it  is  making  them  aware  of  USTTA,  making  them  aware 
of  the  State  tourism  offices  and  the  kinds  of  opportunities  that  are 
available  that  they  can  tap  into,  not  to  reinvent  the  wheel.  And 
that  is  a  particularly  important  role  that  we  see  at  the  National 
Trust  as  we  go  out  and  work  at  the  local  level. 

Mr.  Oberstar.  Very  good.  And  Mr.  Tighe,  your  ranking  of  actual 
activity  of  visitors  to  the  United  States  is  very  intriguing.  It  is 
quite  a  survey  conducted  here.  And  yet  it  suggests  that  historical 
places,  cultural  activities  such  as  concerts,  plays,  musicals  or  an 
art  gallery  rank  rather  far  down  the  scheme  of  things.  Is  that  be- 
cause there  really  isn't  much  effort  made  in  tourism  promotion  by 
USTTA  overseas  on  those  aspects  of  America?  Is  there  more  em- 
phasis given  to  our  natural  forests,  national  parks  or  outdoor  ac- 
tivities? 

Mr.  Tighe.  I  think  that  is  probably  a  fair  statement.  I  think,  in 
sympathy  with  the  USTTA,  that  part  of  the  issue,  particularly  for 
performing  arts  events,  is  how  far  ahead  arts  organizations  plan, 
whether  they  know  what  will  be  in  a  theater  or  in  a  museum  far 
enough  ahead  to  match  the  print  schedule  for  travel  promotion  bro- 
chures. But  that  is  the  kind  of  thing  that  needs  to  be  worked  out 
between  arts  organizations  and  the  tourism  industry. 

I  think  Cheryl  mentioned  Travel  South.  One  thing  I  would  like 
to  explore  with  USTTA  is  some  regional  promotion  efforts,  because 
there  are  both  regional  arts  organizations  and  regional  tourism 
groups.  Their  members  are  not  always  identical,  but  I  don't  think 
that  is  an  insurmountable  problem.  For  instance,  the  regional  per- 
son for  USTTA  who  handles  Latin  America  was  at  the  National  As- 
sembly of  Local  Arts  Agencies  conference  to  speak  about  tourism, 
and  we  are  now  trying  to  follow  up  with  him  on  promotion  of  arts 
groups  to  Latin  American  tourists. 

A  lot  of  this  has  been  informal.  I  should  mention  that  USTTA 
captures  such  good  statistics  on  cultural  tourism  in  part  because 
we  were  around  them  along  enough  that  they  started  to  get  tired 
of  hearing  from  us,  so  they  put  the  questions  on  the  survey. 

Mr.  Oberstar.  Good  for  you. 

Mr.  Tighe.  The  other  observation.  Snow  skiing  is  seventeenth  on 
the  overall  market  in  terms  of  activities,  but  snow  skiing  is  a  fairly 
significant  industry  attracting  overseas  visitors.  Also,  if  you  look  at 
the  rankings,  the  USTTA  added  a  number  of  activities  that  are 
fairly  commonplace  things  that  tourists  do,  so  all  the  other 
rankings  went  down  a  bit.  But  25  percent  of  overseas  visitors  going 
to  a  museum,  and  17  percent  going  to  a  concert,  play,  or  musical — 
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that  is  still  a  significant  number  of  people.  And  cooperative  mar- 
keting effort  involving  the  USTTA  and  U.S.  arts  organizations 
could  certainly  increase  those  figures. 

Mr.  Oberstar.  Yes,  that  is,  and  it  could  be  much  greater  if  they 
were  concentrated  in  a  program.  I  think  that  is  something  we  need 
to  factor  into  the  focus  of  a  White  House  Conference  and  into  the 
USTTA  efforts,  promotional  program  overseas. 

Ms.  Hargrove.  Mr.  Chairman,  if  I  may?  One  of  the  invaluable 
services  that  USTTA  provides  is  the  knowledge  base  to  local  sites 
about  what  the  international  visitor  wants  and  needs  in  a  travel 
experience,  because  not  only  is  it  important  to  market  overseas,  but 
to  make  sure  that  they  have  the  appropriate  services  translated, 
signs,  the  interpretive  message  in  their  own  language  or  something 
that  is  sensitive  to  their  own  culture  that  provides  the  best  quality 
experience,  so  not  only  do  they  come  and  experience  heritage  sites 
and  cultural  events,  but  they  come  back. 

And  that  is  a  very  important  role  that  USTTA  has  provided 
through  the  world  tourism  conference  is  helping  sites  that  are  just 
beginning  to  get  involved  in  tourism,  especially  tourism  to  inter- 
national visitors,  to  understand  what  their  responsibility  is  as  a 
site — when  to  be  open,  currency  exchange,  very  important,  very 
fundamental  elements  in  our  roles,  but  certainly  necessary  to  make 
a  quality  travel  experience  for  any  kind  of  visitor. 

Mr.  Oberstar.  Well,  thank  you  very,  very  much,  all  three  of  you. 
You  have  given  us  a  great  deal  of  food  for  thought.  I  very  much 
appreciate  your  effort  in  putting  together  the  items  and  your  pres- 
entation here  today. 

Ms.  Powell.  Thank  you. 

Mr.  Oberstar.  Mr.  Chairman,  I  think  we  will  call  the  last  panel 
and  perhaps  it  would  be  best  to  go  vote  and  conclude. 

Our  panel  on  tourism  and  environment  includes  two  very  fas- 
cinating presentations  by  Jerry  Mallett,  President  of  the  Adventure 
Travel  Society,  and  Mr.  David  Gorin  of  the  National  Campground 
Owners  Association. 

TESTIMONY  OF  AND  DAVID  GORIN,  EXECUTIVE  VICE  PRESI- 
DENT, NATIONAL  ASSOCIATION  OF  RV  PARKS  AND  CAMP- 
GROUNDS 

Mr.  Oberstar.  Mr.  Mallett  is  not  here.  I  have  his  prepared  state- 
ment for  the  record. 

[Mr.  Mallett's  prepared  statement  follows:] 

Prepared  Statement  Jerry  Mallett,  President,  Adventure 
Travel  Society,  Inc. 

I  am  Jerry  Mallett,  the  president  of  the  Adventure  Travel  Society,  A  private  cor- 
poration that  assists  countries  in  establishing  adventure  travel  and  promoting  eco- 
tourism  as  a  sustainable  industry.  I  am  very  pleased  to  submit  this  hearing  state- 
ment for  the  record  as  I  consider  tourism  a  critical  and  valuable  economic  and  social 
resource  in  the  United  States  and  worldwide.  tt  -4.  j 

Many  people  today  will  address  the  importance  of  tourism  withm  the  United 
States.  In  the  western  United  States,  the  region  that  I  have  been  involved  with  for 
approximately  25  years,  it  is  either  the  first  or  second  largest  industry  of  every 
state  The  greatest  value  of  all  the  Federal  lands,  Forest  Service,  Bureau  of  Land 
Management  (BLM),  National  Park  Service  and  Bureau  of  Reclamation  is  found  in 
outdoor  recreation  and  related  tourism.  ,      .  ,       .        m        i 

My  concerns  are  in  the  area  of  world  tourism.  Each  year,  the  Adventure  1  ravel 
Society  Produces  the  world  Congress  on  Adventure  Travel  and  eco-tounsm.  This 
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year  the  Confess  is  in  Manaus,  Brazil.  In  1994,  it  will  take  place  in  Tasmania, 
Australia  and  in  1995  it  will  be  in  the  Bahamas  with  future  world  congresses  pend- 
ing in  six  additional  countries. 

Tourism  is  now  the  world's  largest  and  most  important  industry.  In  many  coun- 
tries, it  is  the  only  viable  industry. 

Its  importance  is  based  on  the  critical,  immediate  income  that  is  generated  by 
tourism.  This  situation  did  not  exist  even  as  recently  as  five  years  ago.  But  today, 
nearly  every  country  in  the  world  is  placing  tremendous  importance  and  is  moving 
very  quickly  to  have  it  become  their  number  one  industry. 

There  will  be  tremendous  competition  for  United  States  travelers  to  go  abroad 
and  for  foreign  visitors  to  schedule  destinations  other  than  in  the  U.S. 

The  United  States  has  always  considered  tourism  as  a  valued,  not  a  primary  in- 
dustry. But  today  it  is  one  of  the  U.S.'s  most  importance  industries. 

It  is  important  that  the  White  House  consider  a  conference  on  tourism.  With  prop- 
er management  and  foresight,  tourism  will  be  one  of  the  few  sustainable  industries. 
It  is  also  a  key  economic  benefit  of  rural  America  and  it  affords  an  alternative  to 
overcrowded  cities  to  search  for  employment. 

America  has  seen  its  automobile  and  electronics  industry  move  overseas.  These 
important  industries  should  not  have  left  the  United  States. 

The  U.S.  traveler  and  our  outstanding  destinations  are  the  envy  and  desire  of 
every  country,  worldwide.  In  order  to  maintain  this  industry  at  its  current  levels 
and  to  consider  growth,  it  is  important  that  the  White  House  convene  a  tourism 
summit  meeting  at  the  earliest  possible  date. 

Mr.  Oberstar.  Mr.  Grorin.  You  may  proceed. 

Mr.  GORIN.  This  is  a  great  opportunity.  I  presume  you  prefer  I 
not  take  Mr.  Mallett's  time  as  well. 

Mr.  Oberstar.  All  that  we  give,  you  have  our  full  time  and  at- 
tention. Please  proceed. 

I  think  we  had  better  leave  to  go  to  the  House  Floor — this  is  the 
second  bell — before  you  get  started.  We  will  recess  at  this  time. 

[Recess.] 

Mr.  Oberstar.  The  subcommittees  will  resume  their  sitting,  and 
we  will  hear  from  Mr.  (Jorin.  We  thank  you  for  your  patience  while 
we  had  this  last  vote. 

Mr.  GORIN.  Thank  you  very  much  for  your  perseverance.  I  am 
sure  it  has  been  a  long  day  for  you  and  for  Mr.  Rahall  and  the 
Members  of  the  committee. 

I  am  David  Gk)rin  of  the  National  Association  of  RV  Parks  and 
Campgrounds,  the  only  national  association  that  represents  com- 
mercial outdoor  hospitality  facilities  in  the  United  States.  I  want 
to  congratulate  you  on  your  wisdom  in  saving  the  best  for  last.  As 
an  American  experience,  we  look  at  the  camping  and  RV  experi- 
ence as  the  fulfillment  of  a  dream  and  the  creation  of  memories 
that  last  for  a  lifetime  as  they  go  out  and  see  this  great  country 
of  ours. 

We  join  with  all  of  those  who  have  been  here  earlier  today  in  ap- 
plauding your  efforts  and  those  of  the  many  distinguished  col- 
leagues who  are  working  along  with  you  to  encourage  the  President 
to  convene  a  high-level  White  House  Conference  on  Tourism.  We 
believe  that  an  increased  national  focus  on  travel  and  tourism,  as 
a  most  important  economic  factor  in  our  country,  is  critical  and 
that  a  White  House  conference  would  serve  to  accomplish  the  pur- 
pose of  highlighting  this  industry. 

Perhaps,  had  this  conference  been  held  in  recent  years,  we 
wouldn't  be  looking  at  some  of  the  onerous  tax  provisions  in  the 
reconciliation  bill  that  you  will  be  dealing  with  later  on  today  or 
tomorrow  or  later  this  week. 
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My  purpose  today  is  to  specifically  address  the  issues  of  tourism 
and  the  environment.  Werner  Braum,  Senior  Vice  President  of  the 
Ramada  International  Hotels,  was  quoted  in  a  recent  publication 
entitled  Tourism  and  the  Environment,  published  by  the  Travel  In- 
dustry Association  of  America,  as  follows: 

There  is  an  old  sajring  that  if  you  are  not  part  of  the  solution,  you  are  part  of 
the  problem.  I  suggest  that  those  of  us  in  the  tourism  industry  must  develop  a 
proactive  stance  in  protecting  the  very  assets  it  so  heavily  relies  upon.  It  must  as- 
sist in  creating  an  environmental  policy  that  encovu"ages  and  strengthens  the  goal 
of  sustainable  development. 

The  tourism  industry  has  a  responsibility  to  maintain  the  natu- 
ral beauty  of  this  country  and  to  take  a  proactive  position  to  assure 
that  all  environmental  concerns  from  disposal  of  hazardous  waste 
to  water  quality  to  clean  air  to  clean  beaches  to  preservation  of 
wildlife  and  vegetation  are  addressed. 

The  travel  and  tourism  industry  will  feel  the  impact  if  these  con- 
cerns and  many  others  are  not  appropriately  addressed  by  both 
American  citizens  and  the  government  at  every  level. 

It  is  just  this  reasoning  that  necessitates  the  inclusion  of  serious 
discussions  of  tourism  and  the  environment  in  the  proposed  White 
House  conference,  and  we  would  urge  this  committee  to  be  certain 
to  include  this  subject  as  a  high  priority  in  its  planning  and  rec- 
ommendations. 

In  the  travel  and  tourism  industry  today,  ecotourism  has  become 
the  buzzword  of  the  1990s  and  for  good  reason.  Let  me  offer  just 
a  brief  definition  on  ecotourism  in  order  to  further  set  the  stage. 

Ecotourism  practices  minimize  environmental  impact  by  encour- 
aging tourists  to  tread  lightly  on  the  earth; 

Ecotourism  practices  minimize  the  impact  on,  and  maximize  the 
respect  for,  host  cultures  whether  in  urban  areas  or  undeveloped 
regions  of  the  world; 

Ecotourism  practices  maximize  economic  benefits  to  host  commu- 
nities without  causing  environmental  disruption  or  lasting  negative 
impacts;  and 

Ecotourism  practices  maximize  the  recreational  satisfaction  of 
the  visitors. 

In  summary,  ecotourism  is  a  balancing  act  that  seeks  to  balance 
the  environmental  imperatives,  visitor  satisfaction,  and  host  needs. 

My  written  testimony  that  I  have  submitted  to  the  committee 
contains  some  of  the  key  findings  of  a  Travel  Industry  of  America 
report  on  travel  and  the  environment,  and  it  sets  forth  a  frame- 
work for  considering  this  important  issue.  I  recommend  that  report 
to  you,  Mr.  Chairman,  as  a  valuable  source  of  data  concerning  the 
relationship  between  the  consumer,  business  and  the  environment, 
and  the  economic  connection  between  the  greening  of  the  world's 
population  and  tourism. 

The  industry  I  represent,  campgrounds  and  RV  parks,  is  taking 
a  number  of  steps  to  make  a  positive  contribution  to  our  environ- 
mental needs  as  we  recognize  that  campers  demand  a  clean,  safe, 
and  protected  environment  in  which  to  enjoy  the  treasures  of 
America's  great  outdoors.  Campground  operators  and  most  campers 
subscribe  to  the  three  Rs — reduce,  reuse,  and  recycle — and  have 
long  practiced  these  three  cardinal  rules  of  environmental  sensitiv- 
ity because  they  make  good  business  sense  to  the  campground  op- 
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erators  and  practical  sense  to  the  consumer.  We  use  recycled  pa- 
pers and  participate  in  local  environmental  projects  in  the  area 
where  our  national  headquarters  are  located.  We  strive  to  set  an 
example  and  provide  leadership  through  our  national  association 
policies. 

Until  recently  put  out  of  business  by  the  current  administration, 
our  association  was  an  active  partner  in  Take  Pride  in  America,  a 
national  volunteer  effort  to  keep  America  clean  and  beautiful.  We 
had  a  national  awards  program  to  recognize  member  participation 
in  local  Take  Pride  projects,  and  our  national  directors  annually 
participated  in  an  environmental  project  in  conjunction  with  na- 
tional meetings.  We  are  very  unhappy  that  this  program  is  no 
longer  part  of  the  Department  of  Interior,  as  it  had  a  very  wide 
base  of  support  and  was  well  organized  in  all  50  States  in  the 
Union. 

Our  national  camping  promotion,  Go  Camping  America,  pro- 
motes environmentally  safe  camping  and  RVing  through  the  camp- 
ing vacation  planner,  of  which  we  distribute  more  than  2.5  million 
a  year. 

And  finally,  we  conduct  seminars  and  provide  opportunities  for 
members  to  share  experiences  in  how  they  are  making  the  camping 
experience  more  environmentally  acceptable. 

The  travel  industry,  like  the  rest  of  the  world,  is  at  a  crossroads. 
All  indications  are  that  the  1990s  will  be  the  first  truly  "green" 
decade  and  the  businesses  in  the  travel  industry  can  become  either 
the  victim  of  this  growing  environmental  concern  or  its  bene- 
ficiaries. Indeed,  each  American  travel  and  tourism  business  will 
either  be  a  victim  or  a  beneficiary  of  this  awareness. 

How  we  adapt  to  the  new  realities,  how  we  balance  tourism  de- 
velopment with  environmental  protection  and  enhancement,  and 
how  we  embrace  and  implement  policies  and  strategies  will  deter- 
mine whether  we  are  victim  or  beneficiary. 

As  we  are  poised  at  this  crossroads,  the  White  House  Conference 
on  Tourism  could  have  a  significant  impact  on  whether  the  U.S. 
travel  industry  is  established  as  an  environmental  leader  rather 
than  a  reluctant  follower. 

I  thank  you  for  this  opportunity  to  discuss  our  views  on  tourism 
and  the  environment  and  hope  that  when  you  are  successful  in 
bringing  about  a  White  House  conference  that  this  issue  will  be  a 
prominent  part  of  the  conference.  I  hope  that  you  and  your  col- 
leagues enjoy  your  upcoming  recess  and  invite  you  all  to  plan 
camping  trips  with  your  families  to  enjoy  America's  great  outdoors 
and  the  environment. 

Thank  you  very  much. 

Mr.  Oberstar.  Well,  thank  you  very  much.  That  is  a  pleasant 
way  in  which  to  conclude  the  day's  testimony.  I  wish  we  could  take 
you  up  on  that  invitation,  but  we  probably — with  a  district  the  size 
of  mine,  I  know  I  have  to  travel  faster.  I  have  to  charter  small  air- 
craft to  get  from  one  end  of  the  territory  to  another. 

I  did  use  a  camper  one  year,  though,  for  covering  my  territory 
and  we  camped  at  a  campground.  We  made  good  use  of  the  many 
such  facilities  in  my  district. 

I  noticed  in  the  report  presented  by  the  National  Endowment  for 
the  Arts — accompanying  that  testimony,   that   is — the   report   on 
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ranking  of  actual  activities,  a  survey  conducted  by  the  USTTA, 
camping  and  hiking,  15  percent;  hunting  and  fishing,  18  percent. 
If  you  go  touring  the  countryside,  that  is  another  5  percent.  I  won't 
include  national  parks,  historical  places,  but  just  those  three  show 
a  very  significant  interest,  one  of  the  highest,  in  activities  where 
your  association  would  have  facilities  to  support  tourism  that  is 
outdoor  oriented  and  environmentally  based. 

Do  you  know  if  the  USTTA  advertises  abroad  on  the  themes  that 
you  have  addressed  in  your  testimony?  Have  you  been  a  part  of 
any  of  their  activities  and  witness  to  any  of  their  informational  and 
promotional  campaigns? 

Mr.  GORIN.  Not  really.  I  think  I  would  have  to  say  in  terms  of 
USTTA  promotion  of  camping  and  the  outdoor  environment  in  this 
country,  it  has  been  limited  primarily  to  promotion  of  the  U.S.  For- 
est Service,  the  national  parks,  and  the  public  lands.  I  am  not  real- 
ly sure  that  in  the  private  sector  the  camping  industry  and  the 
RVing  industry  is  tied  into  that  promotion  as  it  probably  ought  to 
be,  and  I  think  there  is  a  lot  of  room  there  for  improvement. 

Mr.  Oberstar.  Are  foreign  visitors  to  the  United  States  caught 
up  in  the  American  interest  in  campers  and  use  of  campgrounds, 
renting  RVs,  for  example,  and  traveling  about  the  country? 

Mr.  GORIN.  It  is  a  substantial  part  of  the  summer  business,  yes, 
particularly  mostly  in  the — east  of  the  Mississippi,  European  visi- 
tors flying  into  points  of  entry  on  the  East  Coast  and  camping  up 
and  down  the  East  Coast  and  in  towards  the  Midwest.  It  is  a  very 
heavy  part  of  the  summer  business. 

Mr.  Oberstar.  They  are  not  necessarily  point-to-point  fljdng 
from  France  or  Germany  to  a  particular  point  in  the  United  States 
and  staying  there,  but  are  willing  to  rent  RVs  and  travel  our  great 
scenic  areas? 

Mr.  GORIN.  In  this  particular  area  right  here  in  the  Washington 
metropolitan  area,  overseas  visitors  to  campgrounds  within  a  50- 
mile  radius  of  Washington  make  up  about  16  percent  of  the  July 
and  August  camping  business. 

Mr.  Oberstar.  That  is  very  impressive. 

Mr.  GORIN.  It  is.  It  is.  Quite  to  the  surprise,  by  the  way,  I  may 
add,  of  the  gentlemen  who  owned  some  of  these  facilities  until  they 
started  tracking  it  about  three  or  four  years  ago.  They  were  un- 
aware that  it  was  that  large  a  percentage. 

Mr.  Oberstar.  Have  you  made  USTTA  aware  of  this? 

Mr.  GORIN.  We  are  a  small  organization  with  limited  resources. 
We  have  not  targeted  too  much.  I  just  have  a  very  full  plate  of 
things  sometimes.  That  is  one  of  the  things  that  hasn't  gotten  the 
attention. 

Mr.  Oberstar.  We  will  see  that  they  are  aware  of  that,  the  very 
significant  impact  of  your  membership's  contribution  to  economic 
growth  through  tourism,  and  make  sure  that  in  the  USTTA  pro- 
motional program  that  some  attention  is  paid  to  this  very  impor- 
tant area. 

Mr.  GORIN.  Thank  you.  That  would  be  very  helpful. 

Mr.  Oberstar.  I  really  think  they  should  do  that. 

Chairman  Rahall. 

Mr.  Rahall.  Thank  you,  Mr.  Chairman.  I  have  no  questions,  Mr. 
Gorin,  only  to  compliment  you.  I  appreciate  your  testimony  and  the 
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manner  in  which  you  have  recognized,  participated  in,  and  fought 
very  hard  to  become  a  beneficiary  of,  rather  than  a  victim  of,  the 
decade  of  environmentaHsm,  as  you  have  described  it. 

Your  efforts  in  recycUng  and  those  of  your  membership,  and  your 
other  strong  efforts  to  participate  in  this  cleanup  of  our  environ- 
ment is  to  be  commended. 

Mr.  GORIN.  Thank  you. 

Mr.  Oberstar.  Mr.  Gorin,  we  thank  you  for  your  presentation 
and  your  contribution  and  your  patience  for  waiting  throughout  our 
very  long  afternoon  with  the  repeated  interruptions  with  votes  on 
the  House  Floor. 

Mr.  Chairman,  I  want  to  thank  you  for  participating  and  lending 
the  prestige  of  the  Surface  Transportation  Subcommittee  to  the 
very  important  economic  sector  and  the  issue  of  travel  and  tourism. 
They  go  hand  in  hand,  as  people  have  repeatedly  said,  throughout 
our  testimony  today. 

This  is — and,  secondly,  this  joint  hearing  is  unique  in  the  history 
of  the  Public  Works  Committee.  We  have  not  had  these  two  sub- 
committees joined  together  in  a  common  hearing  on  a  subject  of 
overlapping  interest  to  each  subcommittee;  and  I  think  with  the 
splendid  testimony  of  the  witnesses,  that  we  will  have  compiled  an 
enviable  record  of  information,  a  compendium  of  data  for  travel  and 
tourism  that  will  be  useful  for  this  industry — for  those  who  study 
it,  who  want  to  develop  it — and  for  the  advancement  of  the  cause 
of  a  White  House  conference  or  a  national  economic  summit  on 
tourism. 

Mr.  Rahall.  Mr.  Chairman,  I  appreciate  your  leadership  in  this 
regard  and  would  add  only  one  word  to  what  you  have  stated  in 
regard  to  travel  and  tourism,  and  that  would  be  jobs — travel  and 
tourism  and  jobs — and  we  heard  that  theme  throughout  today;  and 
I  am  very  optimistic  about  such  a  White  House  conference  being 
convened  with  you  in  the  forefront  of  it,  thanks  to  your  efforts  and 
those  of  the  travel  and  tourism  caucus. 

Thank  you. 

Mr.  Oberstar.  Thank  you. 

The  Chair  asks  unanimous  consent  to  include  in  the  record  a 
press  statement  by  the  Secretary  of  Commerce,  who  could  not  be 
with  us  today. 

[The  press  release  referred  to  follows:] 

[Press  Statement  by  the  Secretary  of  Commerce] 

Secretary  of  Commerce  Ronald  H.  Brown  said  today  Rep.  James  L.  Oberstar,  D- 
Minn.,  displayed  foresight  and  leadership  in  convening  a  hearing  on  the  travel  and 
tourism  industry  before  the  House  subcommittee  on  Aviation  and  Surface  Transpor- 
tation. 

The  day-long  hearing  was  called  by  the  Congressional  Travel  and  Tourism  Cau- 
cus, chaired  by  Rep.  Oberstar.  Discussion  will  concern  legislation  he  introduced 
which  would  express  the  sense  of  Congress  that  President  Clinton  should  convene 
a  White  House  Conference  on  Tourism. 

"As  a  result  of  tourism's  contribution  to  the  vitaUty  of  our  nation's  economy,  I  be- 
lieve a  national  summit  on  tovuism  is  both  timely  and  important,"  Brown  said. 
"International  travel  to  the  United  States  is  one  of  our  largest  products,  ranking 
ahead  of  agricultural  goods,  chemicals  and  motor  vehicles.  It  is  a  powerful, 
underutilized  economic  tool  for  development  of  our  nation's  resources  in  the  areas 
of  tax  revenue  and  job  creation  in  major  tourism  destinations  as  weU  as  rural  and 
culturally  diverse  areas  of  the  United  States." 
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Brown  said  recent  data  released  by  the  U.S.  Travel  and  Tourism  Administration 
prove  that  tourism's  importance  is  clearly  evident. 

Travel  and  tourism  is  the  world's  largest  composite  industry  and  a  major  contrib- 
utor to  global  economic  development. 

In  1993,  travel  and  tourism  (that  is,  worldwide  domestic  and  international  travel 
expenditures)  is  expected  to  generate  more  than  $3.5  trillion. 

World  travel  and  tourism  generates  approximately  $300  billion  in  direct,  indirect 
and  personal  taxes  each  year,  more  than  6  percent  of  total  tax  payments. 

"Probably  no  countiy  in  the  world  has  a  greater  comparative  advantage  in  tour- 
ism than  the  United  States.  Tovuism — domestic  and  international— is  an  important 
source  of  income,  foreign  exchange  receipts  and  employment,"  Brown  said. 

Domestic  and  international  travelers  spent  $380  billion  in  1992  in  the  United 
States  on  air,  bus,  taxi,  cruise  ship  and  rail  travel;  hotel,  motel  accommodations  and 
camping;  food  and  drink;  retail  purchases  and  amusement  and  recreation  services. 
That  amounted  to  an  estimated  6  percent  of  U.S.  Gross  National  Product. 

In  1992,  5.9  million  U.S.  jobs  were  supported  by  spending  from  domestic  and 
international  travelers,  making  the  travel  industry  the  second  largest  employer  in 
the  United  States,  behind  health  care.  r   n  tt  o 

In  the  last  decade,  the  travel  industry  created  jobs  at  twice  the  average  ot  all  V.h. 
industries. 

International  arrivals  to  the  United  States  totaled  44.5  miUion  in  1992  and  are 
projected  to  be  49.1  million  by  1994  (a  10.1%  increase). 

In  1992,  international  travelers  spent  a  record  $71.2  billion  in  the  United  States. 
This  generated  a  $20.4  billion  surplus  for  the  United  States  in  travel  trade  exports. 
WitK  regard  to  jobs,  payroll,  and  taxes  generated,  estimates  of  the  impact  of  inter- 
national tourism  spending  in  the  United  States  for  1992  include:  Jobs  generated, 
946,000;  payroll  generated,  $14.5  billion;  total  taxes  generated,  $7.2  billion;  Federal 
taxes  generated,  $3.7  billion. 

Expectations  for  1993  are  that  more  than  46  million  visitors  will  come  to  the 
United  States  and  spend  $77  billion.  Projections  for  1994  estimate  international  ar- 
rivals to  total  49  million,  producing  more  than  $84  billion  in  international  travel  re- 
ceipts. Combined  U.S.  domestic  and  international  travel  receipts  for  1994  are  ex- 
pected to  exceed  $404  billion. 

Mr.  Oberstar.  And  finally  I  want  to  thank  our  Executive  Direc- 
tor of  the  Travel  and  Tourism  Caucus,  Halle  Czechowski,  and  her 
assistant,  Katy  Ruth,  who  worked  so  diligently  for  so  long  to  put 
together  today's  hearing. 

The  subcommittees  stand  adjourned. 

[Whereupon,  at  5:26  p.m.,  the  subcommittees  were  adjourned.] 
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Mr.  Chairman  and  Members  of  the  Committee, 

My  name  is  Joe  Brine 11  and  I  am  Director  of  Aviation  for  M. 
Graham  Clark  Airport  located  at  the  College  of  the  Ozarks  in 
Point  Lookout,  Missouri. 

Point  Lookout,  Missouri  is  adjacent  to  the  second  most  popular 
tourism  spot  in  the  United  States  according  to  the  National 
Tourism  Council.   In  1992,  according  to  the  Missouri  Tourism 
Committee,  Branson  had  approximately  5  million  people  visit  the 
area.   In  1993,  the  estimates  are  that  we  will  have  approximately 
6.2  to  6,5  million  people.   In  the  past  twenty  years,  there  has 
been  one  small  airport  which  is  owned  and  operated  by  the  College 
of  the  Ozarks  that  served  this  fast  growing  tourist  area.   The 
College  of  the  Ozarks  Airport  has  seen  a  substantial  growth  in 
the  past  twenty  years.   We  have  about  75,000  operations  per  year 
which  is  up  approximately  36%  from  last  year.   This  airport  is  a 
vital  link  for  several  companies  that  operate  in  the  Branson 
community  and  essential  to  the  ongoing  business  conducted  in 
Branson  by  a  large  number  of  outside  companies. 

Seeing  the  need  for  expanded  transportation,  College  of  the 
Ozarks  entered  into  an  agreement  with  a  firm  called  Branson 
Airlines  in  January  of  this  year  to  provide  air  service  to  the 
community.   The  airport  went  through  a  recertif ication  process  to 
accommodate  the  airlines.   The  airline  began  operations  on  July 
9,  1993.   The  airline  operates  under  Federal  Aviation  Regulation 


105 


part  121  de  Havilland  -  7,  which  is  a  S.T.O.L.  aircraft  that 
stands  for  short  field  take  off  and  landing.   This  aircraft  can 
operate  safely  off  of  the  college's  3600  foot  landing  facility 
and  has  a  seating  capacity  of  48  passengers.   The  airlines  are 
projecting  that  in  the  first  year  of  operation  that  they  will 
board  125,000  passengers  at  Branson.   This  projection  for  the 
second  year  of  operations  will  be  175,000  boarding.   At  the 
present  time,  Branson  Airlines  has  two  flights  daily  from  St. 
Louis  and  Kansas  City  and  one  flight  daily  from  Nashville  and 
Dallas/Ft.  Worth. 

There  are  surface  transportation  problems  that  are  unique  to  our 
part  of  the  country.   These  include  the  landscape  of  the  hill 
country  which  makes  it  especially  difficult  to  build  easily 
traveled  roads.   While  improved  surface  transportation  is 
important  and  ongoing,  air  transportation  is  essential  to  the 
rapidly  growing  entertainment  and  tourism  industry.   There  are 
several  large  convention  facilities  that  are  being  planned  for 
the  Branson  -  Tri  Lakes  community.   The  success  of  these 
convention  centers  will  require  easy  access  to  air  transportation 
for  their  cliental.   I  believe  that  without  air  transforation 
that  this  area  would  not  have  developed  as  rapidly  as  it  has  nor 
will  it  continue  to  be  able  to  expand  to  it's  full  potential. 
The  presence  of  the  Factory  Merchants  Malls  and  other  thriving 
tourist  centers  can  be  directly  attributed  to  the  convenience  of 
the  College  of  the  Ozarks  airport.   As  the  success  of  Disneyworld 
proves,  access  to  air  transportation  is  key  to  the  sustained  and 
long  term  growth  of  a  tourism  industry. 
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TESTIMONY  OF  DAVID  BROWN,  EXECUTIVE  DIRECTOR,  AMERICA  OUTDOORS 

Chairman  Oberstar Chairman  Rahall,  I  appreciate  very  much  the 

opportunity  to  testify  before  your  subcommittees  today. 

The  Congressional  Travel  and  Tourism  Caucus  which  proposed  House 
Concurrent  Resolution  110  has  made  a  timely  and  excellent 
suggestion  to  President  Clinton.  A  White  House  Conference  on 
Tourism  is  sure  to  identify  significant  opportunities  for  potential 
economic  growth  related  to  tourism.  America  Outdoors  supports  that 
proposal  wholeheartedly. 

America  Outdoors  is  the  trade  association  for  professional 
outfitters  and  guides  in  North  and  Central  America.  Some  300 
member  companies  provide  access  to  the  unspoiled,  wild  areas  of  our 
continent  for  people  who  lack  the  skills  and  equipment  to  undertake 
such  a  trip  on  their  own.  The  recreation  services  of  our  members 
include  Whitewater  rafting,  canoe  and  kayaking,  horse  packing, 
fishing,  bicycling,  environmental  education  and  outdoor  skills 
training. 

Outfitter  and  guide  businesses  are  located  for  the  most  part  in 
rural  and  remote  areas.  That  investment  in  recreation  services  is 
frequently  the  primary  attraction  which  brings  "new  dollars"  from 
tourism  into  such  a  community.  The  infrastructure  which  builds  up 
around  those  recreation  activities  include  gas  and  lodging, 
restaurants,  retails  sales  of  clothing,  equipment  and  supplies  and 
other  tourist  amenities.  It  is  this  ever-widening  circle  of 
investment  which  has  attracted  billions  of  dollars  to  hundreds  of 
locations  in  rural  America. 

West  Virginia  is  a  perfect  example  of  this  occurrence. 

This  economic  pioneering  is  illustrated  most  vividly  in  Chairman 
Rahall 's  own  state,  where  the  establishment  of  a  viable  Whitewater 
rafting  industry  on  the  New  and  Gauley  Rivers  in  the  1970 's  led  to 
investments  in  hotels,  motels,  and  restaurants.  Those 
establishments  could  not  survive  in  rural  West  Virginia  without 
130,000  visits  from  out  of  state  travelers  to  the  New  and  the 
Gauley  Rivers  each  year. 

In  1987  Whitewater  rafting  on  the  Gauley  River  alone  was  estimated 
to  contribute  $7.8  million  in  direct  income  to  West  Virginia, 
according  to  a  U.S.  Army  Corps  of  Engineers  study.  Together  the 
New  and  the  Gauley  contribute  well  over  $20  million  in  direct 
income  to  the  state.  The  Cheat  and  the  upper  Potomac  Rivers  add 
even  more. 

Chairman  ReJiall's  vision  in  recognizing  the  potential  of  this 
industry  early  on  and  his  support  in  Congress  in  removing  barriers 
to  its  development  was  absolutely  critical  to  the  success  of  this 
industry.  I  want  to  take  this  opportunity  to  publicly  thank 
Congressman  Rahall  for  the  example  he  set  as  an  economic  pioneer. 
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Page  Two 

As  noted  in  the  White  Paper  issued  by  the  Congressional  Travel  and 
Tourism  Caucus,  investments  like  the  West  Virginia  experience  bring 
the  right  kinds  of  jobs  to  these  communities:  jobs  which,  in  the 
words  of  the  White  Paper,  "determine  a  community's  character,  its 
quality  of  life  and  its  potential  for  future  growth". 

The  three  major  initiatives  undertaken  by  America  Outdoors  in  1993 
all  tie  directly  to  the  goals  set  in  H.  Con.  Res.  110  for  a  White 
House  Conference  on  Tourism: 

Economic  Study  of  the  Outfitting  and  Guide  Industry 

We  can  easily  observe  the  economic  benefits  of  outfitter  and  guide 
businesses  in  the  communities  in  which  they  are  located,  but  we 
have  no  real  measurement,  no  statistics.  Economic  multipliers  show 
that  the  outfitted  public  bring  a  lot  of  dollars  into  these 
communities,  yet  the  margin  of  profit  for  outfitters  themselves  is 
low  —  an  average  return  on  investment  of  4%.  Outfitters  can  ill 
afford  as  an  industry,  therefore,  to  pay  the  cost  of  a  national 
economic  study  which  measures  their  own  value  to  society. 

We  have  a  spattering  of  economic  studies  conducted  locally  to 
measure  recreation  values  at  some  particularly  popular  rivers  and 
horse-packing  areas  across  the  country.  Taken  together,  they  are 
not  useful  because  there  is  no  common  economic  model  used  to 
measure  such  activities.  The  numbers  don't  "knit"  together  to 
create  an  economic  picture  of  the  region,  nor  to  begin  to  build 
national  data. 

Attached  to  my  testimony  is  one  of  the  most  professional 
measurements  done  to  date,  a  study  of  the  Idaho  Outfitting  and 
Guiding  Industry.  It  provides  insight  into  several  fundamental 
characteristics  of  tourism  as  a  key  to  rural  economic  development: 

*  Last  year  Idaho's  362  outfitters  infused  an  estimated 
$60  million  into  the  Idaho  economy,  a  67  percent  increase 
since  1983.   Guests  spend  amounts  ranging  from  $75  to 
$250  per  day. 

*  80  percent  of  lOGA  resident  outfitter  members  live  in 
and  contribute  to  the  economy  of  communities  with  an 
average  population  of  451. 

*  Outfitters  and  guides  boost  Idaho's  rural  economy  at  a 
time  when  other  resource-based  industries  have  declined. 
The  town  of  Riggins  had  no  outfitters  in  1978;  today,  it 
has  14. 
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A  constiructive  goal  for  the  Whitie  House  Conference  on  Tourisa  would 
be  to  identify  funding  and  technical  assistance  (a  universal 
economic  nodel  in  particular)  trtiich  %K>uld  enable  coanunities  to 
■eastire  the  economic  benefits  of  tourism  and  plug  that  measurement 
into  a  national  assessment.  It  will  take  this  kind  of  hard  data  to 
begin  to  convince  decision-makers  that  the  investment  in 
infrastructure  and  small  business  development  will  be  a  strong 
catalyst  for  economic  growth. 

International  Tourism 

In  1992  the  U.S.  Forest  Service  made  a  commitment  to  manage 
National  Forest  assets  in  a  program  to  support  community  and  State 
efforts  to  diversify  the  their  economic  base  through  tourism 
activities.  There  are  a  number  of  working  principles  which  provide 
the  foundation  for  this  undertaking.  Two  important  principles  are 
that  the  Forest  Service  and  its  partners  take  the  lead  from  the 
local  community  and,  secondly,  that  the  investment  result  in 
sustainable,  environmentally  sound  tourism. 

America  Outdoors  becaune  a  primary  partner  in  this  venture, 
focussing  its  expertise  and  promotional  efforts  on  a  vast  and 
largely-untapped  international  market.  Our  partnership  with  the 
Forest  Service  in  international  tourism  depends  heavily  upon  the 
State  tourism  officers  as  pivotal  players.  It  depends  also  upon 
the  U.S.  Tourism  and  Travel  Administration  at  the  Department  of 
Commerce  as  the  primary  source  of  market  research  and  the  "arm" 
which  assists  us  in  reaching  across  continents  to  reach  those 
markets . 

One  of  our  first  site-specific  endeavors  in  partnership  with  the 
U.S.  Forest  Service  and  the  States  of  Oregon,  Washington  and  Idaho 
was  promotion  of  that  region  to  the  European  Community.  European 
travel  writers  and  travel  professionals  were  guided  by  outfitters 
through  the  Hells  Canyon  National  Recreation  Area,  the  Savrtooth  NKA 
and  surrounding  areas  of  Oregon  and  Idaho.  As  a  consequence  of 
that  1992  promotion,  European  bookings  into  the  area  are  steadily 
increasing. 

Another  trip  for  foreign  travel  writers  is  occurring  this  Fall. 
Writers  from  French,  British  and  German  daily  newspapers  will  visit 
the  Ocoee  River  to  go  Whitewater  rafting  and  tour  the  site  of  the 
1996  Olympic  canoe  and  kayak  racing  competition. 

The  obvious  goal  is  to  increase  the  international  traffic  to  the 
United  States.  The  hurdle  which  stands  in  the  way  of  federal 
investment  is  to  find  start-up  funds  for  tourism  in  the  face  of 
congressional  budget  deficit  reduction  objectives.  The  challenge 
is  to  learn  how  to  leverage  those  federal,  state  and  private  sector 
funds  as  they  do  become  available  into  an  efficient  and  effective 
package  of  research,  marketing,  technology  and  transportation. 
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New  skills  will  be  needed  to  provide  good  customer  service  to  the 
international  visitor.  This  requires  an  investment  in  additional 
training  for  our  office  staffs  and  guides,  as  well  as  a  new  look  at 
business  procedures  and  technology. 

There  is  very  little  incentive  or  funding  in  current  federal 
programs  for  this  kind  of  investment.  Rural  economic  development 
is  defined  in  federal  law  as  activities  related  to  farming,  timber 
harvest,  mining,  grazing  and  other  traditional  activities. 
Transportation  incentives  are  geared  toward  bringing  a  crop  to 
market,  not  transporting  the  "market"  out  to  the  rural  communities 
in  which  prime  outdoor  recreation  opportunities  can  be  found. 

A  whole  new  approach  to  tourism  marketing  is  being  developed  in  our 
industry.  At  the  most  basic  level,  outfitters  and  guides  in  an 
international  market  can  no  longer  depend  upon  repeat  customers  and 
word-of -mouth  referral  that  has  historically  sustained  their 
businesses.  We  are  developing  an  inventory  of  places  and 
activities  the  industry  offers  nationwide. 

That  inventory  needs  to  be  integrated  into  regional  tour  packages 
which  entice  the  foreign  traveller  to  a  destination  which  offers 
many  days  or  weeks  of  varied  and  interesting  activities  for  all 
ages  and  all  interests.  Internally,  our  industry  needs  to  break 
down  many  barriers  to  cooperation  and  shared  resources,  to  overcome 
our  competitive  instincts  in  favor  of  a  marketing  approach  which 
benefits  the  whole  community  or  region. 

"Integration"  is  probably  the  key  factor.  The  United  States  has 
failed  over  the  years  to  maintain  a  national  transportation  policy 
which  integrates  various  modes  of  public  travel.  It  has  failed 
similarly  to  provide  any  kind  of  linkage  between  its  public 
recreation  assets  such  as  the  U.S.  Forest  Service  administers  and 
those  privately-operated  recreation  services  located  on  public  and 
federal  lands  like  the  National  Forest  System. 

It's  hard  for  any  tourist  —  domestic  or  international  —  to  get 
information  about  prime  recreation  activities  on  federal  lands, 
harder  yet  to  know  what  else  is  in  the  area  once  you've  chosen  a 
destination  attraction.  And  when  it  comes  to  public 
transportation,  you  "can't  get  there  from  here". 

A  constructive  goal  for  the  fftiite  House  Conference  on  Tourism  is  to 
identify  and  create  incentives  which  integrate  business  investment, 
job  training,  marketing,  communications  technology  and  the  public 
transportation  infrastructure  into  the  development  of  tourism  in 
rural  cu-eas.  Key  to  the  success  of  this  endeavor  is  recognition  of 
tourism  in  public  policy  as  a  legitimate  and  desirable  component  of 
rural  economic  development. 
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International  interest  in  America's  Parks,  forests,  deserts,  rivers 
and  mountains  can  also  serve  to  reinforce  domestic  interest  in 
travel  closer  to  home. 

I  have  attached  an  article  from  the  Polk  County  News  which 
describes  Whitewater  rafting  on  the  Ocoee  River  —  the  County's 
largest  industry  in  an  area  suffering  a  severe  economic  depression. 
Rafting  companies  in  Polk  County  employ  over  500  workers  during  the 
peak  season.  Tax  proceeds  to  Polk  County  from  raft  trips  will 
exceed  $250,000  in  1993.  Additional  sales  tax  collections  in  the 
County  have  been  shoim  to  be  directly  related  to  the  Whitewater 
rafting  season. 

Business  investment  and  promotion  of  the  Ocoee  River  by  outfitters 
over  the  last  decade  has  made  possible  a  dramatic  new  development 
in  Polk  County.  The  Ocoee  will  be  the  site  of  the  Whitewater  canoe 
and  kayak  slalom  events  during  the  1996  summer  games  of  the 
International  Olympics. 

The  partners  who  share  in  this  $26-million  cost  of  this  project  are 
the  Atlanta  Committee  for  Olympic  Games,  the  U.S.  Forest  Service, 
Tennessee  Valley  Authority,  State  of  Tennessee  and  many  private 
sector  participants.  They  have  approached  development  of  the 
Whitewater  venue  for  this  Olympic  competition  as  a  rural 
development  project. 

They  are  committed  to  their  vision  that  partnership  investment  in 
site  development  over  the  five-year  period  preceding  the  Olympic 
event  will  have  enduring  value  to  Polk  County  residents.  The  50-50 
match  to  federal  funding  will  establish  a  permanent  international 
competition  site,  a  center  of  excellence  for  the  training  of 
athletes  from  all  over  the  world,  new  river  sport  opportunities 
upstream  from  the  section  of  the  river  which  is  currently  rafted, 
and  other  outdoor  activities  associated  with  the  spectacular 
natural  setting  of  the  Ocoee. 

Accessibility  to  Outdoor  Recreation  For  People  With  Disabilities 

Under  the  leadership  of  the  U.S.  Forest  Service,  America  Outdoors 
together  with  a  member-company.  Wilderness  Inquiry  of  Minneapolis, 
Minnesota,  has  undertaken  the  design  of  a  recreation  program  guide 
for  people  with  disabilities.  The  results  of  that  project  are 
being  shared  and  sponsored  by  other  federal  land  management 
agencies  such  as  the  Bureau  of  Land  Management  and  the  Bureau  of 
Reclamation. 

Facility  design  techniques  for  developed  recreation  activities  are 
already  advanced  in  concept  and  required  by  various  laws,  notably 
and  most  recently  by  the  American  With  Diseibilities  Act. 
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The  challenge  today  is  in  integrating  the  needs  and  desires  of 
people  with  disabilities  to  enjoy  recreation  in  primitive  and 
wilderness  settings.  Infrastructure  is  not  the  issue.  The 
challenge  for  outfitters  is  to  adapt  our  skills,  experience  and 
outdoor  eguipment  to  meet  the  needs  of  an  increasingly  active 
population  who  have  cognitive  and  physical  disabilities. 

The  challenge  for  policy-makers  is  to  support  that  effort  without 
ruining  the  fundamental  values  of  a  primitive  outdoor  experience. 
It  is  a  fallacy  to  believe  that  we  need  to  pave  trails  into  the 
wilderness  to  make  wilderness  accessible.  The  unforgettable 
experience  is  to  witness  the  joy  in  the  teamwork  between  the 
disabled  and  those  without  disabilities  as  they  reach  the  heart  of 
wilderness  together. 

There  is  much  work  ahead  of  us  before  we've  succeeded  in  refining 
accessible  programs  for  people  with  disabilities.  Much 
coordination  with  the  disabilities  community  is  needed.  A  great 
deal  of  training  for  outfitters  and  guides  and  for  other  recreation 
professionals  and  federal  land  managers  in  the  field  will  be 
needed . 

An  inportant  contribution  to  the  %fork  of  the  Nhite  House  Conference 
on  TourisB  can  be  Bade  by  including  the  recreation  needs  of  people 
with  disabilities  in  that  agenda. 

America  Outdoors'  Mission  Statement: 

COMMITTED  TO  THE  CONSERVATION  AND  ENHANCEMENT  OF  QUALITY 
OUTDOOR  EXPERIENCES  ON  AMERICA'S  LANDS  AND  WATERS 

The  Mission  Statement  of  outfitters  and  guides  is  one  which  rural 
communities  have  found  they  can  "take  to  the  bank".  The  business 
investments  of  outfitters  stabilize  both  the  economy  and  the 
quality  of  life  in  the  communities  in  which  they  live.  The 
commitment  to  customer  service  enriches  the  lives  and  experiences 
of  the  outfitted  public  which  we  serve.  And  outfitters  are  one 
segment  of  American  business  who  believe  that  "good  conservation  is 
good  business"  —  an  economically  viable  and  environmentally 
sustainable  use  of  the  natural  world  which  surrounds  us. 

I  have  barely  scratched  the  surface  with  respect  to  the  problems, 
needs  and  opportunities  in  tourism: 

—  Small  recreation  business  on  federal  and  public  lands  operate 
under  the  terms  and  conditions  of  permits  which  make  credit 
worthiness  at  lending  institutions  very  difficult. 

—  Income  from  tourism  has  become  a  lightening  rod,  inspiring 
all  levels  of  government  to  attach  layer  upon  layer  of  taxes 
and  fees  which  threaten  to  kill  "the  golden  goose". 


113 


Page  Seven 

—  The  availability  and  cost  of  insurance  is  becoming  an 
increasingly  intolerable  burden  as  federal  policy-makers 
require  increasingly  unrealistic  coverage.   E.g.,  the 
Federal  Highway  Administration  lumps  outfitters  together 
with  tour  bus  operations  like  Greyhound,  resulting  in 
unreasonable  limits  of  liability  insurance  for  what 
amounts  to  incidental  transportation.   Outfitter 
operations  are  unique  and  don't  fit  tidily  into  many  of  the 
traditional  molds  defined  by  regulatory  agencies. 

—  The  large  and  growing  number  of  peak  season  and  part-time  jobs 
which  are  unique  to  the  recreation  industry  have  become  the 
target  of  federal  policy  changes  in  wage  and  benefit  scales 
which  could  make  those  jobs  uneconomic  before  this  industry 
can  fulfill  its  potential  in  tourism  development. 

—  Federal  land  managers  must  make  up  their  minds  and  speak  with 
one  voice  to  an  essential  question:   Do  they  want  the  private 
sector  to  invest  in  and  provide  safe,  educational  and  memorable 
trips  for  the  outfitted  public  on  federal  lands,  or  does 
government  want  to  do  that  job  itself?  The  Forest  Service 
and  the  Bureau  of  Land  Management  of  done  an  admirable  job  in 
promoting  the  spirit  of  partnership.   We  need  to  encourage 
more  of  that  spirit. 

An  important  goal  for  the  White  House  Conference  on  Tourisn  is  to 
exeutine  the  regulatory  burdens  on  small  business  which  are  impeding 
the  grotfth  of  Aaerica's  tourisn  industry. 

The  Congressional  Travel  and  Tourism  Caucus  has  documented  the 
opportunities  for  growth  in  the  tourism  industry  very  thoroughly  in 
its  White  Paper  of  February  9.  America  Outdoors  commends  that 
effort  and  looks  forward  to  participation  in  the  White  House 
Conference  on  Tourism. 

Thank  you  for  this  opportunity  to  testify. 
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OUTFITTERS  AND 
GUIDES  ASSOCIATION 


RESPONSIBLE  BUSINESS  FOR  TODAY  AND  TOMORROW 


The  Idaho  Outfitting  and  Guiding  industry 

Idahiis  Duititters  are  a  diverse  group  of  Mnall  businessmen  and  businesswomen  They  offer  a  wide  variety  of  outdoor 
recreation  experiences.  includinL'  big  game  hunting,  trophy  trout  fishing.  Whitewater  expeditions,  jet  boat  tours,  cross- 
country and  backcountry  skiing,  steelhead  fishing,  helicopter  skiing,  backpacking,  photography,  mountain  climbing, 
horseback  rides,  mountain  bikins;.  snowmobiling.  dog  sled  rides  and  sleigh  rides. 


•  Outfitting  is  a  key  coniponeni  of  ihe 
state's  e\er-growin2  destination  travel 
and  tourism  business,  which  ranks  third 
in  Ihe  Idaho  economy .  Outfitting  guests 
increase  by  about  10  percent  per  year. 

•  Last  year,  ihe  stale's  .^62  outfitters 
infused  an  estimated  S60  million  inm 
the  Idaho  econonn.  a  67  percent 
increase  since  iy!<3.  Guests -.pcnd 
amounts  ranging  from  S75  lo  sH.^D  per 
dav. 


Rural  Economic  Development 

•  80  percent  of  lOGA  resident  outfitter 
members  live  in  and  contribute  lo  the 
economy  of  communities  with  an 

a>  erage  population  of  45 1 . 

! 

•  Outfitters  and  guides  boost  Idaho's      ' 
rural  economy  at  a  lime  when  other 
resource-based  industries  have 
declined.   The  town  of  Riggins  had  no 
oulfillen  in  1978;  today,  it  has  14. 

•  Outfitters  employ  aboul  1.740  guides, 
people  who  come  from  all  walks  of  life 
including  Idaho  high  school  and  college 
students  and  teachers. 

•  Idaho s  abundant  clean,  free-llowing 
streams  and  high-quality  fish  and 
wildlife  habitat  are  the  lifeblood  of  the 
resource-based  tourism  industry,  much 
like  the  Snake  River  is  the  lifeblood  of 
Idaho  aanculture. 
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Did  You  Know? 

River  trips,  including  wilderness  whilewater  floats  and  jet  boat  tours,  are  the 
most  popular  outfitlinii  ser\ice  in  Idaho,  making  up  more  than  65  percent  of  the 
total  guests.  Day  trips  are  the  fastest  growing  segment  of  the  river  business. 
The  number  o/  ijiif  \M  vi  tin  hook  backcountry  hunting  trips  in  Idaho  —  about 
5.000  —  has  remained  stable  ilie  last  nvo  decades. 

What  Is  An  Outfitter? 

,An  outfitter  is  siimeone  who  olfers  guided  trips  for  compensation.  To  operate  legally  in 
Idaho,  ouititiers  must  be  licensed  v.  ith  ihe  stale  Outfitters  and  Guides  Licensing  Board 
and  musi  obtain  .i  special  use  permit  trom  the  federal  land  manager, 

A  guide  IS  an  ouititiers  employee.  Guides  must  be  licensed  with  the  state  board,  train 
vMth  licensed  outfitters  and  be  certified  m  first-aid, 

Idaho  Outfitters  and  Guides  Association  ] 

Idaho  outfitters  and  guides  formed  a  non-proni  business  trade  associatkHi  hi  1954 
called  the  Idaho  Ouintters  and  Guides  ,\ssocialion.  Today  the  Idaho  Outfltteif  and 
Guides  Association  represents  75  percent,  or  271  of  362.  of  Ihe  licensed  outfltters  in 
the  stale.  The  Association's  mission  is  to  promote  outfitting,  quality  services  for  the        i 
public,  and  responsible  stewardship  of  public  lands  and  waters.  J 


ih  <infnri  Cluh  International,  Februaiy  1992. 
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MYTHS  AND  FACTS 


MYTH:  ihiiliiiiil  L.'i/<-\/»  luii\f\i  ion  nuiin  elk  in  the  \Uilc. 
/( i.-i  //)v  ■"'/'  >'  '•  "  '"'■  'i\(tkiil  liiiiilfr\. 
FACT:  In  1989.  huniers  harve^ted  about  22.500  elk  in 
Idaho;  oiiifitleii  guesis.  including  both  residents  and  non- 
residents, harvested  I. (Mil  elk 1.4  percent.  As  a  matter 

ol  fact.  Idaho  resident  bowhunters  harvested  more  elk 
(  I  ..'y.'  or  6.2  percenll  than  oiiifltted  guests. 
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MYTH: 

)ii::!::,,n:.,i:!i 

.",'  •^!if\l^  -.It'i!''  ;'t'\  :ih  tf  titir  \luiri- 

F.ACT:  Outfitted  guests  represent  less  than  2  percent  of  the 
hunters  m  Idaho,  yet  they  contribute  rhbre  than  10  percent 
ot  the  Fish  and  Game  license  and  tag  fees  collected  each 
year.  In  1988.  hunting  license  fees  totaled  SI4.6  million. 


>/)///. 


"ii-it\ulcin  luiiuer 


FACT:  In  1990.  of  the  29.348  non-resident  hunting  tags 
sold;  only  4.902.  17  percent,  were  sold  to  the  outtltted 
public. 


MYTH:  The  niiilineJ /nil'lie  vcM  </  ih\i>iiipi>iii(iiialel\  hivli 
\h<iie  III  Uiiimhes  on  the  ti'ini'eniuiieU  rivers  in  Idalui. 
FACT:  They  receive  40  percent  of  the  allocated  launches 
on  the  Middle  Fork  of  the  Salmon  River.  20  percent  on  the 
Selvvav.  40  percent  on  Hells  Canyon,  and  50  percent  on  the 
Main  Salmon. 


MYTH:  Oidliner'.  (Imuiiiaie  Idaho's  rivers.  Iea\  iir^  fen 
■.•ivdiiis  Ifr prniile  homers'  ewhisne  use 
F.ACT:  There  are  many  streams  in  Idaho  where  there  are 
no  outfitted  services.  Several  Idaho  river  guide  books  list 
dozens  of  non-outfitted  river  running  opportunities. 


MYTH:  fhiilineJ  kinesis  eiiieh  ami  keep  all  the  lisli  in  ilie 

F.ACT:  Idaho  fishing  outfitters  operate  on  many  streams 
Nuch  as  the  Middle  Fork  of  the  Salmon  on  which  caich-and- 
release  fishing  is  required.  On  streams  where  fish  harvest  is 
allowed,  most  outfitters  strongly  encourage  guests  to 
release  fish  in  order  to  sustain  the  resource  on  which  their 
business  IS  based. 


MYTH:  Oiuliiiers  eiiiieenirirle  in  ihe  Ixiekeoiinln.  lanipinij 
in  i\i  r\  Jrtiiiiave  ami  level  spot. 

FACT:  .A  total  of  27  hunting  outfitters  operate  in  the  Frank 
Church-River  of  No  Return  Wilderness  —  that's  one 
outfitter  for  every  138  square  miles  (88.320  acres). 
Camps  reserved  for  the  outfitted  public  are  spread  out  as 
well:  there's  an  average  of  one  camp  for  every  42  square 
miles  (26.880  acres). 


TOTAL  1990  DEER  &  ELK  TAGS 
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•mhers  on  hiintma  talis  eume  from  [he  Idaho  Department  of  Fish  and  Game. 
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Small  Business  Making  a  Big  Contribution  to  the  Economy 


Outtitling  ^;uest^  engaged  in  direct  spending  ot  S22 
million  in  Idaho  in  the  14S6-S7  season,  the  last  year  tor 
uhich  ti'jures  are  available.   Rxpenditures  include  ouitit- 
tin'j  tees,  hunting  and  tishing  licenses,  lodging,  meals,  meat 
packina.  etc.  That  same  >ear.  licensed  outfitters  engaged  in 
direct  spendina  of  SIS, 2  million,  including  S2.I  million  m 
the  torm  of  state  taxes  and  li.cnse  lees,  and  fe.leral  user 
fees.  


ESTIMATED  GROSS  EXPENDITURES 
MADE  DURING  1986-87  SEASON 

CATEGORY  EXPENDITURES 

Client  Fees S15.725.0U 

Licenses  (hunting  &  fishing) 1.275,381 

Within  State  Travel .1,321,429 

Lodging. 


1.085.717- 

Restaurants 1,073,566 

Supplies 448.588 

Groceries 286,137 

Miscellaneous  Retail 339,556 

Taxidermy  &  meat  packing 400,402 

Total  Estimated  Gross  Expenditures 821,955,790 


Like  oiher  small  businesses  Idaho's  outfitters  pay  5 
percent  sales  tax  on  all  fees  collected;  they  also  pay  sales 
lax  on  the  many  goods  and  equipment  needed  to  run  their 
businesses. 

Idaho  guide  wages  range  from  S4?  to  SI 25  per  dav.  High 
school  and  college  students  sase  thousands  of  dollars  for 
their  education  while  guiding  in  Idaho  each  summer.  A 
recent  Garden  Valley  High  School  graduate,  for  instance,  is 
putting  himself  through  the  University  of  Idaho  with  funds 
he  saved  while  making  S75  per  day  guiding  on  the  South 
Fork  of  the  Payette  River. 

Contrary  to  popular  belief,  outfitting  is  a  challenging  way 
to  make  a  living.  Studies  show  that  typical  outfitting  small 
businesses  net  4.5  percent  of  their  gross  income.  If  an 
outfitter  grosses  SI 00.000  in  one  season,  for  instance,  his 
take  home  pay  is  about  S4.500,  Like  many  small  farming 
and  ranching  businesses,  outfitting  pays  off  in  lifestyle  and 
freedom,  not  in  a  latter  wallet.  .As  a  result,  many  outfitters 
work  other  jobs  to  make  ends  meet.   

OITFITTER  NET  INCOME  &  EXPENDITURES  FROM 

ACTIVITIES  CONDUCTED  DURING  THE  1986-87 

OUTFITTING  SEASON 


More  than  ')5  percent  of  Idaho  outfitters  operate  their 
•  businesses  on  public  land.  In  return  for  that  privilege,  they 
must  pay  _>  percent  of  their  gross  receipts  to  the  L'.S. 
Treasury.  For  example,  when  a  guest  pays  an  outfitter 
SI  .1)00  for  a  week-long  trip  on  ihe  Middle  Fork  of  the 
Salmon  Ri\er.  S.M)  is  collected  to  pay  the  federal  govern- 
ment. In  IWO.  Idaho's  outliiteis  collectively  paid  S384.3I6 
to  the  U.S.  Treasury. 

Federal  user  fees  paid  by  outfitters  help  cover  the  costs  of 
national  forest  recreation  management,  Outtltters  who  run 
the  Middle  Fork  of  the  Salmon  River  paid  S94.91 1  to  the 
federal  government  last  year  in  .^  percent  user  fees;  the 
Middle  Fork  District's  recreation  budget  is  SI  17.000. 

Therefore,  the  outfitted  public  indirectly  contribute  about 
80  percent  of  the  district's  recreation  budget  in  .^  percent 
fees. 

MIDDLE  FORK 
LAUNCH  ALLOCATION 


5117,000 


$94,911 
Middle  Fork 

Outfitter 
3%  User  Fees 


MIDDLE  FORK 
RECREATION 
BUDGET 


Non-outfitted 
Public 
60% 


exPENOiTURE  CATEGOflY 

$  AMOUNT    ° 

o  Of  TOTAL 

1 

a  Outside  Sen/ices 

1 ,245,686 

7  29% 

D  Federal  User  Fees 

207,303 

1.32% 

^   Equipment 

4,017,689 

25.55% 

Q  State  &  Federal  Taxes 

541,279 

3.44% 

a  Wages 

3,096,592 

19.69% 

H  Client/Guide  Food 

1,614.916 

10.27% 

[n   Animal  Food 

483,912 

3.08% 

Q  Advertising 

861,094 

5,48% 

Kl   Other 

2,957,021 

18.80% 

■  Net  Income 

699,383 

4.45% 

I                Totals 

$15,724,920 

100% 
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Contributing  110%  For  A  Safe  and  Beautiful  Idaho  Outdoors 


IJuhi 


niltirit'i's  provide  iminx  iioii-ccniptiiMiU'il  ' 


•  Idaho  outt'itiers  and  guides  rouiinely  clear  trails  and  pick  up  garbage  in 
ihe  ouldiiors  In  1989.  nuirmers  m  ihe  Frank  Church-River  ol  Nn 
Return  Wilderness  cleared  aKiut  3.(K)t)  miles  nf  iraiK  and  packed  out 
several  tons  ot  garbage. 


•  Idahi)^  ruer  outfitters  helped  the  L  S  Purest  Service  adopt  a  pack-it 
III.  pack-it-iiut  policy  tor  trash  on  the  Middle  Fork  and  VI. 
rivers  in  the  iy70s  That  policy,  n.'vv  the  campers  ^rcdo.  I 
Ihe  removal  of  large  garbage  dumps  along  both  rivers. 

•  In  the  late  IWOs,  Main  Salmon  River  outfitters  encouraged  the  F.ircsi 
Serv  ice  to  adopt  a  policy  ol"  packing  out  human  waste.  Now  all  boaters 
must  pack  out  human  waste  to  keep  the  nver  ens ironmeni  as  clean  as 
possible. 

•  Idaho's  outfitters  are  experts  in  tlrsi  aid  and  rescue.  When  mishaps 
tvcur  in  Ihe  backcountr\.  outfitters  are  oden  the  first  ones  to  assist  lost 
i^r  injured  hikers  or  hunters  River  oultllters  often  help  private  lloaiers 
whose  rails  get  pinned  on  rocks  or  flip  in  dangerous  rapids  Outfitters 
have  won  numerous  awards  tor  public  assistance. 

•  Les  Bechdei  ot'  McCall.  Idaho  tiutfiiier  and  owner  of  Canyons,  inc..  is 
the  nation's  leading  expert  m  river  rescue  and  safety  and  co-author  ol 
"■River  Rescue  "  He  olfers  several  training  seminars  in  Idaho  each 
vear.  helping  private  boaters  and  protessional  guides  learn  the  most 
advanced  xalelv  techniques  tor  Whitewater  canoeing,  kayaking  and 


V  nhuh  hcnclil  ihc  puhlu- 

•  Idaho's  outftllerN  initiated  a  program  called  "Fanners  Anoat."  a 
meeting  ot  key  players  in  natural  resource  management  on  river  inps. 
Forest  Serv  ice  Chiet  Dale  Rohenson.  Senator  Larry  Craig.  BLM  Chiel 
C>  Jamison,  and  representatives  ol  the  loresl  products,  minerals,  and 
ll\cstiK'k  gra/ing  industries  have  participated  in  such  trips,  which  have 
been  heldon  iheMiddle  Fork.  Mam  and  Lower  Salmon   Hells  Canyon, 
and  Payelle  rivers  in  the  last  five  years.  lOGA  officials  seek  to 
stered  promote  "Responsible.  Shared  Use  "  by  these  meetings  of  the  minds. 


■  When  called  on  tor  assistance.  Idaho  outfitters  occasionally  help  Fish 
and  Game  of  f'icers  pursue  poachers  in  the  backcountry . 

'  Idaho  outfitters  travel  to  Washington.  D.C.  to  lobby  for  improved 
funding  lor  recreation  facilities  and  improved  land  management  in 
Idaho.  Those  ettons  have  produced  results,  recreation  funding  has 
increased  5  I  percent  in  the  last  two  years.   As  pan  of  that  package. 
Congress  funded  S.'>  million  for  much  needed  resurfacing  of  the  Mam 
Salmon  River  road  from  Shoup  to  Corn  Creek. 

Idaho  Centennial  Float  Trip 

Dunne  the  summer  of  1990.  the  Idaho  Outfitters  and  Guides 
Association  sponsored  a  Centennial  Roat  Tnp  bnnging  together 
Idahoans  from  all  walks  of  life  to  celebrate  the  role  of  the  mighty 
Salmon  River  in  the  history  of  our  stale.  Joining  t'ony-six  outfitters 
and  guides  in  the  celebration  were  the  U.S.  Forest  Service,  the 
Bureau  of  Land  .Management,  and  the  communiues  of  Stanley. 
Clayton.  Challis.  Elk  Bend,  North  Fork.  Shoup.  Riggins.  While 
Bird,  and  Lew  iston. 


The  Idaho  Outfitters  and 

Created  in  1%I.  Idaho's  Licensing  Board  is  recognized 
throughout  Ihe  west  as  one  the  most  comprehensive  licensing 
programs  in  existence.  Oregon  and  Washington,  lor  instance, 
have  no  licensing  boards.  Montana  recently  created  a  board  to 
license  hunting  and  fishing  guides,  and  Wyoming's  board  is 
three  years  old. 

To  prov  tde  paid  serv  ices  in  Idaho,  both  outfitters  and  guides  ■ 
must  be  licensed  by  the  Idaho  Outlliters  and  Guides  Licensing 
Board  Oultllters  must  also  obtain  special-use  permits  from  the 
L'  S   Forest  Service  or  Bureau  ol  Land  Management  when 
necessary 

The  Licensing  Board  assures  ihai  oultllters  are  highly  skilled, 
qualified,  bonded,  cenified  in  firsi-aid.  and  financially  capable 
of  prov  iding  a  safe,  quality  expenence  for  the  recreating  public. 

The  Idaho  Outlliters  and  Guides  Licensing  Board  has  five 
members;  three  outfitters,  one  Idaho  Fish  and  Game  representa- 
tive and  one  member  of  the  public  at-large.  Compared  to  other 
state  licensing  boards,  this  is  a  fair  and  balanced  arrangement: 

•  Slate  Board  of  Pharmacy:  4  pharmacists:  one  member  ai- 
large. 

•  Board  of  Dentistry:  5  dentists.  2  hygienists.  1  consultant 


Guides  Licensing  Board 

•  Board  of  .Medicine:  6  medical  doctoft.  2  public  at-large.  I 
onhopathic  physician.  I  law  enforcement  official. 

•  Board  of  Nursing:  6  nurses.  I  member  at-large 

The  Board's  fiscal  1991  budget  appropnalion  was  $245,000 
which  IS  funded  solely  from  fees  generated  from  the  sale  of 
outfitter  and  guides  licenses.  They  receive  no  general  fund 
revenues. 

The  Enforcement  Division  for  the  Licensing  Board  Is  kept 
busy  investigating  illegal  outfitting  and  guiding  activities.  In 
1990.  Board  enforcement  personnel  initialed  56  Invesilgations 
of  suspected  illegal  aclivities  by  unlicensed  outfitters  and 
guides    Out  of  this  total.  9  citations  were  issued,  three  outfitters 
were  conv  icted  of  Illegal  activities,  and  as  of  February  1.  1992. 
two  warrants  are  still  outstanding,  and  seven  cases  are  still 
under  investigation. 

The  Board  also  addresses  complaints  which  are  filed  against 
licensed  outfitters  or  guides.  In  1990.  24  outfitters  were  cited 
for  various  violations.  Nine  of  those  were  issued  probationary 
licenses,  ten  were  assessed  fines  totaling  S3.550.  three  licenses 
were  revoked,  and  two  cases  were  dismissed. 


EXPERIENCE  IDAHO  OUTFITTING! 
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Rafting  impact  on  Polk 
continuing  to  grow 


by  Ingricl  Baabler 
Pirft  in  a  SmrU* 

Touritm  it  an  Inereattngfly 
Important  part  of  Polk  County'* 
aconomy  as  visitation  increase*  in 
th«  nationa]  for«ct8,  on  the  Ocoe* 
Rivar,  and  through  other  tourism 
attraotionB.  Nona  of  the  attraction!, 
however,  hove  had  the  direct  impact 
of  Whitewater  rafting,  which  began 
in  1982  during  the  r«b\illdlngofTVA'» 
flume  line. 

Whitewater  rafting'i  economic 
irapaet  t«  Folic  Count/  continuet  to 
grow,  both  in  direct  ftmde  to  the 
county  treasory  and  indirect  funds 
from  pi^yro)!  and  money  tpent  by 
to\irist«.  TTiera  are  26  outfitting 
permita  for  the  Ocoee. 
.  In  the  last  decade,  the  erausetnent 
t^  collection  hfli  gone  from  $42,185 
ib  1993  to  (218,280  in  1092.  Since 
1982,  the  county  has  received  more 
than  $U  million  in  amusement  tax. 
There  has  been  a  steady  yearly 
inoreasa  In  the  tax,  reflecting  an 
increase  in  the  number  of  people 
rftfting  the  river.  (Tlie  1992  amount 
also  reflects  an  increase  in  the  tax, 
which  went  from  7.75%  to  10%.)  The 
ajQUsemsnt  tax  was  created  by 
private  act  soon  after  Whitewater 
ralUng  became  a  popular  sport.  It 
was  originally  a  replacement  for  the 
sales  tax,  with  the  key  dilTsrenee 
that  the  county  receives  al}  of  the 
amusement  tax  compared  ttt  only  a 
portion  of  the  sales  tax. 

The  amount  of  property  tax  paidby 
OQtAttars  is  also  increasing  as  more 
of  them  have  made  Investments  in 
buildings  and  other  amenities.  A 
surv«y  of  1 1  outfitter*  in  1988  showed 
property  taxes  of  around  $4,200;  in 
1992,  the  property  tax  bill  for  nine 
outfitters'  property  was  $11,163. 

The  business«a  also  pay  personal 
property  tax  on  theirraft«,buseB  and 
other  equipment.  In  1988,  11 
outfitt«rs  paid  around  $2,300  in 
personal  property  tax;  in  1993,  nine 
of  the  outfitters  paid  $4,027. 

Jobs  and  payroll  are  also  becoming 
increasingly  significant  as  outfitters 
are  hiring  mora  people  to 
acoommodatathegrowingnumber  of 
rafting  customers  and  to  operate  the 
store*  and  delis  at  many  locations. 

In  1B92,  there  were  around  318 
people  working  for  the  nine  biggeet 


companies  in  the  peak  of  the  season, 
generating  a  payroll  of  around 
$921,010,  not  counting  any  tips 
racMvad.  Keeping  in  mind  the  other 
outfitters  operating  on  the  Ocoee, 
total  payroll  woald  easily  exceed  $1 
million  yearly. 

The  great  majority  of  the  Ocoae 
River  employees  are  seasonal, 
although  many  outfitters  have  one 
or  more  full-time  managers.  While 
some  of  the  river  guides  are  not  Polk 
County  residents,  moot  of  them  do 
stay  in  the  county  during  the  season 
and,  thus,  spend  money  here.  IVere 
are  a  growing  number  of  local  people 
who  are  working  for  outfitters  and 
sevsral  companies  said  they  actively 


recruit  Polk  County  residents  to  learn 
to  be  guides. 

A  major  impact  from  the  Ocoee 
River,  of  course,  is  the  number  of 
people  it  brings  into  the  county,  which 
is  considerably  more  than  the  actual 
number  of  people  who  raft  the  river. 
The  number  of  people  on  the  rivar, 
including  customers  and  private 
users,  is  rapidly  approaching  200,000, 
and  many  of  them  are  aooompanled 
by  fiHends  and  relatives  who  do  not 
use  the  river.  There's  no  way  to  verify 
the  amount  of  money  sp«nt  by  these 
visitors,  but  salea  tax  figure*  show 
the  largest  collection*  during  tha 
summer  months.  (See  separate  stoiy.) 


23O.O00 
220,000 
210,000 
200.000 
100.000 
ISO, 


Wbltewater  Rafting' 

(Amusement) 

Tax  Collections 


160,000 


i5o,ooa 


140,000 


130,000 


120.000 


110,000 


90,000 
80.000 


70,000 


Figures  are  taken  from  mistee's  Annual  report  and  todude  poiUons  of 
two  rslUng  *«as«Aa.  Notoi  r«p<>rtln«  year  was  chanced  from  SepL  1  -  Aug. 
31  to  July  1  ■  June  30.  so  1968  Is  for  lO-month  pertod  onlr.  (CotppUed 
by  Polk  County  News.) 
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The  Ocoee  Project 
A  Rural  Development  Initiative 

In  1991,  a  unique  public/private  partnership  for  rural  economic  development  took  form  in  southeast 
Tennesse.  Once  a  thriving  area  thai  had  long  enjoyed  prosperity  from  its  wealth  of  copper  deposits,  the 
Ocoee  Region  is  now  among  the  most  hard-pressed  places  in  America.  Almost  miraculously,  the  Ocoee 
River,  the  mainstream  of  this  region,  was  selected  by  the  International  Oljmpic  Committee  and  the  Atlanta 
Comminee  for  Olympic  Gai-.ies  to  be  the  site  for  Whitewater  canoe  and  kayak  slalom  events  during  the 
1996  summer  games. 

A  feasibility  study  conducted  by  the  State  of  Tennessee  revealed  that  over  S60  million  of  total  economic 
benefit  could  be  expected  in  the  Ocoee  Region  bet^veen  1992  and  1997  as  a  direct  result  of  developing  and 
hosting  tlie  Olympics  on  tlie  Ocoee  River.  Further  studies  by  the  Tennessee  Valley  Authority  suggest  that 
and  average  annual  benefit  af  over  S18  million  could  accrue  to  the  region  if  the  upper  Ocoee  River  were 
opened  to  commercial  rafting  use  following  the  Olympics. 

A  comprehensive  analysis  ofthe  total  costs  associated  with  hosting  this  event,  including  environmental 
studies,  site  design,  construction,  operation,  and  project  administration  projected  an  expenditure  of  S26 
million  over  a  five-year  period.  The  partners 

associated  with  the  event  have  agreed  to  distribute 

the  funding  burden  as  ,.,  ...p.,.,^  ,,,„-,-„. r.,  .-r,^...  shown  in  the 

accompanying  graph. 


FUNDING  DISTRIBUTION 


Each  partner  has  a  role  in 
completion.  Acting  as 
Forest  Service  has 
and  construction  of  site 
construction  costs  are 
$12  million  range.  The 
looked  to  for  roughly  50% 
$6  million.  To  date, 


bringing  the  project  to 
owners  of  the  site,  the 
responsibility  for  design 
improvements.  Total 
estimated  in  the  SIO  to 
private  sector  will  be 
of  these  costs,  or  nearly 
nearly  half  of  these  funds 


have  been  identified.  The  Atlanta  Committee  for  Olympic  Games  (ACOG),  will  donate  $2  million  in 
broadcast  technology,  necessary  for  bringing  the  images  of  the  Ocoee  Region  into  the  homes  of  over  three 
billion  global  viewers.  Th?  Tennessee  Valley  Autliorit>'  has  pledged  to  contribute  $1.5  million  in  water 
flow,  normally  diverted  for  power  generation.  TVA  has  also  contributed  $100,000  towards  the 
Enviroimiental  Impact  Statement,  and  $200,000  towards  the  development  of  a  physical  model  of  the  course 
for  channel  design.  The  Suite  of  Tennessee  has  agreed  to  fund  the  management  costs  associated  with  the 
event,  estmated  in  the  $5.5  million  range.  They  have  also  contributed  $200,000  toward  the  environmental 
study.  Forest  Service  funding  is  obviously  key  to  holding  this  partnership  together.  It  is  also  key  to 
generating  private  sector  involvement   If  potential  donors  sense  a  lack  of  commitment  on  the  part  of  the 
lead  agency,  fund  raising  that  wnll  make  or  break  this  project  will  be  in  peril. 

In  fiscal  year  1994,  the  Forest  Service  project  budget  includes  $6  million  in  federal  appropriations,  plus 
$4.5  million  in  private  donaion  monies.  The  bulk  of  this  funding  is  directed  toward  construction  activities. 
Although  the  Olympics  wili  not  occur  until  1996,  the  International  Olympic  Comminee  mandates  pre- 
OlyiTipic  events  at  all  '96  venues  to  test  site  conditions  and  event  operation  plans,  a  dress  rehearsal,  so  to 
speak    Consequently,  site  designers  and  developers  wll  under  intense  pressure  to  meet 
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the  1995  deadline.  Tliere  arc  no  opportunities  for  postponements  or  time  extensions  on  this  project. 
FY94  funds  are  to  be  used  for  the  following: 


Project  Element 


Architectural  &  Engineeiing  Design 
River  Channel  Construction  Work 
Facility  Construction  Work 
Project  Administration 


Total 


Federal  Funds 


$0.9  million 
$2.0  million 
$2.8  million 
$0.3  million 

$6.0  million 


Private  Donations 


$3.0  million 
$1.5  million 


$4.5  million 


As  this  chart  shows,  roughly  QTVo  of  total  funds  are  "getting  to  the  ground,"  or  being  spent  in  the  local 
economy. 
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TESTIMONY 

OF 

WILLIAM  T.  ENDICOTT 

BEFORE  THE 

SUBCOMMITTEES  ON  AVIATION  AND  SURFACE  TRANSPORTATION 

of  the 

HOUSE  COMMITTEE  ON  PUBLIC  WORKS  AND  TRANSPORTATION 
August  4,  1993  --  Washington,  D.C. 

Mr.  Chairman  and  members  of  the  Committee,  thank  you  for 
inviting  me  here  today  to  testify  on  behalf  of  H.  Con  Res. 110,  urging 
the  President  to  create  a  White  House  Conference  on  Tourism.       My 
name  is  William  Endicott.     I  am  currently  helping  to  organize  the 
1996  Olympic  Games  events  in  Whitewater  canoeing  and  kayaking  on 
the  Ocoee  River  in  Polk  County,  Tennessee. 

As    you  explore  ways  of  stimulating  tourism,  I  would  like  to  draw 
your  attention  to  amateur  sports  events,   particularly  adventure 
sports  like  Whitewater  canoeing  and  kayaking,  which  I  think  can  play 
a  role   in   rural  economic  development  through  stimulating  tourism 
and   recreation.     The  possibilities  for  using   professional  sports 
events  in  urban  areas  is  more  well-known,  but  in  my  experience, 
there  is  value  in  looking  at  amateur  events,  too,  and  looking  to  help 
rural  areas,  as  well. 

Last  year  I  was  the  coach  of  our  Olympic  Team  in  Barcelona  which 
won  a  gold  medal.     I  am  currently  working  as  a  consultant  to  help 
organize  the   1996  Whitewater  Olympic  events  that  will  take  place 
on  the  Ocoee  river  in  southeast  Tennessee.     I  was  also  involved  in 
organizing  the  World  Championships  that  we  had  in  our  sport  in 
western  Maryland  in  1989.    And  as  co-founder  and  past  chairman  of 
the  World  Cup  in  our  sport,  I  was  for  five  years  responsible  for 
overseeing  events  of  this  kind  all  over  the  world. 

Prior  to  coaching  the  U.S.  Team  I  served  12  years  as  an  aide  to  the 
U.S.  House  and  while  here  I  saw  the  need  for  ways  of  stimulating 
economic  development,  particularly  in  rural  areas,  which  are  hard  to 
reach  through  traditional  means.     I  am  also  aware  of  the  difficult 
choices  that  Members  of  this  House  have  to  make  in  choosing  how  to 
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spending  taxpayers'  money;  funding   sports  events  is  hard  to  justify 
compared  to  providing  for  health  care,  education,  or  defense,   for 
example. 

But  based  on  both  my  experiences  in  sports  and  government.  1 
believe  that  there   is  a  justifiable   role  for  government  in   using 
amateur  sports  events  as  an  economic  catalyst  as  long  as  some 
conditions  are  met  .     I'd  like  to  take  a  few  minutes  here  to  outline 
how  I   have  seen  this  work,  drawing  particularly  on  the  example  of 
the  Ocoee  River  project. 


THE  OCOEE  RIVER  PROJECT 

For  more  than  a  decade,  the  State  of  Tennessee  has  recognized  rhe 
economic  development  potential   of  tourism   and    recreation   for   rural 
areas.     In  Southeastern  Tennessee,  the  growth  of  tourism  has  been 
based  in  large  measure  on  the  use  of  the  Ocoee  River  for  rafting  and 
Whitewater    sports. 

As  Atlanta  was  developing  its  Olympic  bia.  the  State  of  Tennessee 
and  others  recognized  the  catalytic  value  the  Games  could  have  for 
the  State  and  the  region  and  asked  Atlanta  organizer  Billy  Payne  for 
permission  to  have  Whitewater  events  on  the  Ocoee  River.     Mr.  Payne 
assented,  and  studies  by  TVA,  the  Forest  Service  and  independent 
consultants  concluded  that  the  project  was   useful,  feasible  and 
would  add  to  the  long-term  growth  of  tourism  in  the  region. 

There  are  several  key  points  in  understanding  the  rationale  for  the 
Ocoee  River  project.      First,  the  Ocoee  region  has  faced  high 
unemployment  ever  since  the  demise  of  the  local  copper  mining 
industry.     In  Polk  County,  unemployment  is  chronicly  in  the  double- 
digits.     Second,  more  than  half  the  region  is  owned  by  the  Federal 
government,  in  the  form  of  the  U.S.  Forest  Service  and  the  Tennessee 
Valley   Authority,   thus  justifying   government   help   for  economic 
growth.     The  Ocoee  River  itself  lies  within  the  Cherokee  National 
Forest  and  the  water  is  controlled  by  TVA.     Third,  Congress  has 
mandated  that  the  Forest  Service  and  TVA  foster  rural  economic 
development  and  recreation  where  they  can.       Lastly,  one  Olympic 
event  is  not  the  final  result  of  this  project,   multiple  events  by 
several  types  of  users  over  many  years  are.       In  the  first  place,  there 
will  be  a  half  dozen  races  on  the  Ocoee  leading  up  to  the  Olympics 
and  probably  one  or  two  major  races  on  the  river  each  year 
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thereafter.     There  are  also  plans  for  use  by  recreational  boaters, 
swimmers  and  fishermen.     But  even  more  importantly,  a  Tennessee 
Valley  Authority  study  suggests  that  there  would  be  a  very 
significant  increase  in  tourist  spending  in  the  region  if  the  upper 
Ocoee,  which  includes  the  Olympic  course,  were  opened  to 
commercial  rafting  following  the  Games.     There  is  rafting  only  on 
the  lower  Ocoee  right  now. 

Interest  in  the  Ocoee  project  has  led  to  another  important 
element,   a  partnership  between  five  entities  which  have  contributed 
time,  money  and  resources  to  the  project:  the  U.S.  Forest  Service, 
TVA,  the  State  of  Tennessee,  the  private  sector,  and  the  Atlanta 
Committee  for  the  Olympic  Games.     Thus,  the  federal  government  is 
not  going  it  alone  on  the  Ocoee;  a  number  of  other  participants  have 
a  stake  in  the  outcome. 

The  total  cost  of  the  project  is  estimated  at  about  $26  million 
over  a  multiyear  period.     Of  that  the  Forest  Service  would  provide 
$11.7  million,  TVA  about  $2  million,  the  State  of  Tennessee  $4.1 
million,  the  Atlanta  Committee  for  the  Olympic  Games  (ACOG)  $2 
million,   and  the  private  sector  $6   million. 

The  consulting  firm  of  Peat  Marwick  has  estimated  that  an 
additional  $63   million   in   extra  tourist  spending  would  occur 
between  now  and  1997,  while  the  TVA  has  done  preliminary  studies 
showing  that  opening  the  upper  Ocoee  to  rafting  after  the  Olympics 
could  lead  to  many  times  that  amount. 

The  official  decision  by  the  International  Olympic  Committee  to 
allow  Whitewater  events  on  the  Ocoee  was  only  given  in  December, 
so  there  has  not  yet  been  much  time  to  see  results.    Even  so,  a  lot 
has  happened.    First,    the  World  Cup  Final  will  be  held  on  the  Ocoee 
August  30-31   and  the  community  is  now  preparing  for  that  as  a 
lead-up  to  the  Olympics.     The  race  will  draw  entrants  from  30 
foreign  countries  and  probably  5,000  spectators,  all  of  whom  will   be 
spending  money  on  the  local  economy. 

Second,  In  order  to  supervise  the  expected  increase  in  activity  on 
the  Ocoee,  the  Ocoee  River  Canoe  and  Kayak  Association  (ORCKA), 
was  formed,  made  up  of  representatives  of  various  segments  of  the 
community.     Joellen  Dickey,  ORCKA's     Executive  Director,  tells  me 
they  have  recruited  18  sponsors  and  about  $100,000  to  run  this 
year's  World  Cup.      Many  of  the  sponsors,  like  Coca  Cola,  say  they  are 
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interested   in   a   long-term   relationship   running   through   the  Oympics. 

ORCKA  reports  there  has  been  a  lot  of  other  activity  as  well. 
There  have  been  inquiries  about  how  to  apply  for  small  business 
loans  to  build  motels  close  to  Ocoee;  a  new  "hangglider"  ride 
simulator  has  been  created;  there  is  a  new  horseback  riding  stable 
and  others  are  being  expanded;  there  are  plans  to  put  in  fast-food 
restaurants;  one  of  the  leading  manufacturers  of  kayaks  bought  a 
house  close  to  the  Ocoee  because  of  the  Olympics;    and  a  spirit  of 
volunteerism   has  built  up   in  the  community. 

It  is  anticipated  that  there  will  be  at  least  six  more  races  on  the 
Ocoee  between  now  and  the  Olympics,  not  to  mention  annual 
actitivity   there    after   the    Olympics. 

Mr.  Chairman,  I  would  like  to  list  for  the  record  some  other 
projects   that    I    know   of   which    further    illustrate   the    possibilities    of 
using   amateur  sports   events   for  stimulating    economic  development 
in   rural  areas. 


1.    1989  WHITEWATER  WORLD  CHAMPIONSHIPS.    Forthe1989 
Whitewater  World  Cham.pionships,  a  venue  was  constructed  on  the 
Savage  River  in  Garrett  County,  Maryland.    The  State  of  Maryland 
played  a  leading  role  in  the  project,  starting  with  the  personal 
attention  of  Governor  William  Donald  Schaefer.     A  study  developed  by 
the  Maryland  Department  of  Economic  and  Employment  Development 
showed   that  the   1988   pre-world   championship   activities   resulted   in 
$2.1   million  being  spent  on  the  local  economy.     Estimates  by  other 
sources  show  that  the  actual  World  Championships  themselves 
generated  $8-10  million  for  the  Maryland  economy. 

The  Savage  River  venue  was  later  the  site  of  a  1990  World  Cup 
race,  and  the  site  of  last  year's  Olympic  Trials.       the  Maryland 
Department  of  Economic  and  Employment  Development  estimated 
that   the   latter  event  would   draw   15,000   spectators,   competitors, 
event-related  officials,  organizers,   media,   and  guests.     The  minimum 
economic  and  fiscal  impacts  of  the  event  projected  for  the  Maryland 
economy  were  as  follows: 

*  Direct  economic  impact  $1.8  million 

*  Direct  full-time  employment  29  jobs 

*    Total  economic  impact  $3.7  million 
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*    Total  full-time  employment  42  jobs 

*     Total  state/local  tax  receipts      $193,000 

Mr.  Chairman,  following  the  1989  World  Championships,  an 
unusual  event  occurred,  which  I  would  like  to  point  out.     Garrett 
Community  College,  located  near  the  Savage  River,  established  the 
Adventure  Sports   Institute,  a  program  that  gives  formal  academic 
degrees  in  careers  administering  and  teaching  sports  like  skiing, 
backpacking,  sailing,  rock  climbing  and  kayaking.     This  is  the  first  of 
its  kind  in  the  nation  and  an   indication  of  the  growing   interest  in 
these  kinds  of  sports. 


2.    1989  WORLD  ALPINE  SKI  CHAMPIONSHIPS.    The  World  Alpine  Ski 
Championships  were  held  in  Vail  and  Beaver  Creek,  Colorado  over  the 
period  January  29  through  February  12,  1989.     These  resort  areas  are 
located  in  the  White  River  National  Forest,  which  is  managed  by  the 
U.S.  Forest  Service.    As  a  recreation  and  economic  development 
initiative,   the   Forest   Service   provided   several   million   dollars   worth 
of  personnel  and  logistical  support  for  the  event. 

After  the  1989  Championships,  the  Vail  Valley  Foundation  funded 
a  summary  analysis  of  the  economic  activity  associated  with  the 
event.     The  purpose  of  the  evaluation  was  to  clarify  the  spending 
that  occurred  and  to  develop  an  "order  of  magnitude"  understanding 
of  the  revenue  received  by  local  taxing  entities.     The  major  findings 
are  set  out  below: 

*     Total  Direct  Retail  Sales  --  $54.7  million 

*    Colorado  Tax  Revenues  -- 

Sales  Tax  $1,  300,000 

Tourism  Tax  40,000 

Gasoline  Tax  107,000 


Total  taxes  to  Colorado:  $1,  ^50,000 

*    Eagle  County  Results  --  The  site  of  the  event.  Eagle  County, 
ranked  first  in  retail  sales  percentage  gains  among  ski  counties  in 
the  first  quarter  of  1989  and  was  third  in  percent  gain  among 
Colorado  counties. 


134 


*  Overall  Conclusions.    The  Vail  World  Alpine  Championships 
generated   significant   revenue   improvements   in   a   historic   soft   part 
of  the  season,  contributed  to  extremely  strong  local  and  state  tax 
revenues,  and  created  visibility  and  economic  momentum   for  the 
Vail    Valley. 

3.    HOOSIER  HORSE  PARK.    As  part  of  the  1987  Pan  American  Games 
in   Indianapolis,   Indiana,  neighboring  Johnson   County,  a  largely   rural 
and  underdeveloped  area,  h  osted  the  equestrian  events.    The  Hoosier 
Horse  Park  was  created  for  this  purpose  as  a  long-term  economic 
development  opportunity.  It  entailed  the  use  of  both  public  and 
private  funds.     At  the  heart  of  the  effort  was  support  from  three 
federal   agencies: 

*  Department  of  Defense  (DoD)  --  The  site  for  the  equestrian 
facility  is  located  on  a  former  DoD  facility  known  as  Camp 
Atterbury.     The   DoD  dedicated  approximately  $1    million  to  clear 
existing  foundations,  concrete  and  other  rubble  from  the  site. 

*  Department  of  Housing  and  Urban  Development  (HUD)  --  Through 
the  Community  Development  Block  Grant  program  (CDBG),  HUD 
provided  $2  million  for  materials  and   labor  for  the  equestrian 
project. 

*  Department  of  Labor,  Job  Corps  --  Camp  Atterbury  is  also  a 
major  Job  Corps  Center.     The  Local  Job  Corps  contractor  utilized  the 
equestrian  center  as  a  training  project  and  provided  roughly  $2 
million    worth   of   labor  to   the   facility   construction. 

The  Johnson  County  Equestrian  Facility  was  important  to  the  Pan 
Am  Games,  but  its  greatest  value  is  to  the  County  and  State  as  a 
long-term   economic  development  initiative.     The   horse  park  was 
designed  specifically  to  fill  gaps  in  the  size  and  location  of  other 
regional  facilities.       It  is  booked  by  horse  groups  virtually  every 
seasonable  weekend  and  is  making  a  good  return  on  the  investment. 
Using  the  formula  recommended  by  the  American  Horse  Council,  the 
Hoosier  Horse  Park  estimates  its  economic  impact  as  follows: 


YEAR 

ECONOMIC  IMPACT 

SPE 

3TAT0RS 

1988 

$    250,000 

2.500 

1989 

450,000 

10,000 

1990 

1,050,000 

14,000 

1991 

1,200,000 

16,000 
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1992  2,100,000  27.000 

4.    1980  WINTER  OLYMPIC  GAMES.    The  1980  Winter  Olympic  Games, 
held  in  Lake  Placid,  New  York,  represents  the  largest  single 
investment  by  the  federal  government  in  the  resources  necessary  to 
hold  a  major  amateur  sports  event.     Several  agencies  provided  over 
$100   million   for  various  construction   projects  and   services.      Federal 
funding  was  largely  justified  as  an  economic  development  effort  in 
this  part  of  New  York  State.     The  principle  expenditures  were  as 
follows: 

*  Department  of  Commerce.  Economic  Development 
Administration   (EDA)  --  the  EDA  made  pubic  works  grants  totalling 
more  than   $47  million  for  the  construction  and  rehabilitation   of 
sports    and   supporting   facilities. 

*  Department  of  Justice,  Bureau  of  Prisons  (BOP)  --  EDA 
Administered  a  $22  million  grant  from  the  BOP  that  was  used  to 
fund  the  regional  correctional   institution  at  Raybrook,   New  York, 
initially  designed  for  Olympic  participants  and   later  refitted   as   a 
correctional     institution. 

Department  of  Transportation,  Federal  Aviation  Administration 
(FAA)  --  the  FAA  provided  $1.6  million  for  improvements  to  the 
Saranec  Lake  Airport. 

*  Department  of  Commerce,  General  Administration  --  The 
Department  of  Commerce  provided  $10  million  to  the  Olympic 
Committee  for  services  at  the  Lake  Placid  site. 

*  Department  of  Defense  (DoD)  --  The  DoD  provided  $12  million 
for  security  and  logistical  support  of  the  event.     This  included 
medical  communications  systems,  venue  security,  generators,   and 
ceremonial    support. 

Following  the  1980  Winter  Olympics,  the  New  York  State 
legislature   created  the  Olympic   Regional   Development  Authority 
(ORDA),  to  manage  the  Lake  Placid  Olympic  facilities,  which  by  the 
way,  1  believe  is  the  largest  employer  in  New  York's  Adirondack 
region.     The  Lake  Placid  Convention  and  Visitors'  Bureau  estimates 
that  the  resources  developed  for  the  1980  Olympics  have  increased 
tourism  days  by  47%  (each  visit  is  worth  $85  in  1993  dollars  to  the 
local  economy).     The  Bureau  estimates  the  economic  impact  as 
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follows: 


YEARS  ECONOMIC  IMPACT  TOURIST  DAYS 

1981-85  $89,665,575  1,195,541 

1996-90  126,486,970  1,488,082 

Finally,  Mr.  Chairman,  I  would  like  to  mention  that  I  personally 
know  of  projects  like  these  in  Whitewater  racing  that  have  occurred 
in  other  countries:  Bourg  St,  Maurice,  France  (World  Championships 
1987);  Launceston,  Tasmania  (World  Cup  1992);  and  just  a  few 
weeks  ago  in  Mezzana,  Italy  (World  Championships).    In  each  case, 
the  event  was  used  to  stimulate  the  local  economy  in  a  rural  area. 
Each  event  produced  an  immediate  increase  in  tourist  spending, 
national  and   international  advertising  for  the  area  through 
televising  the  race,  and  a  spirit  of  volunteerism  in  the  community. 

In  conclusion,  I  would  say  that  in  documenting  the  need  for  a 
White  House  Conference  on  Tourism,  this  Committee  should  look  at 
not  only  professional  sports  events,  but  amateur  ones  as  well,  and 
that  not  only  urban  areas  should  be  targeted,  but  also  rural  ones.     If 
certain   conditions   are   met,    it   is   the   legitimate   role  of  government 
to    stimulate    these    activities. 
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STATE  OF  TENNESSEE 

DEPARTMENT  OF  TOURIST  DEVELOPMENT 

320  SIXTH  AVENUE  NORTH,  FIRH  FLOOR,  RACHEL  JACKSON  BUILDING,  NASHVILLE,  TENNESSEE  37243 

P.O  BOX  23170,  NASHVILLE,  TENNESSEE  37202 

(615)  741-9001 

Sandra  Ford  Fulton  Ned  McWherter 

Commissioner  Governor 
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TESTIMONY  BEFORE  THE  SUBCOMMITTEES  ON 

AVIATION 

AND  SURFACE  TRANSPORTATION 

August  4,  1993 


Good  morning,  Mr.  Chairman  and  Members  of  the 
Subcommittee.  My  name  is  Sandra  Fulton  and  I  am  conmiissioner 
of  Tourist  Development  for  the  State  of  Tennessee. 

I  would  like  to  begin  by  commending  you  Mr. 
Chairman  for  your  leadership  and  vision  on  behalf  of  the  tourism 
industry.  I  would  also  like  to  commend  Representatives  Rahall, 
Roth  and  Clement  for  their  work  with  the  Congressional  Travel 
and  Tourism  Caucus  to  bring  this  important  legislation  to  fruition. 
You  have  ab-eady  heard  Mr.  Hartley-Leonard's  eloquent  testimony 
this  morning  on  the  importance  of  tourism  to  our  nation's 
economy.  I  would  like  to  share  with  you  the  perspective  of 
tourism's  enormous  contribution  to  state  and  local  economies 
across  this  country. 
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The  impact  that  tourism  can  have  on  the  economy  is  clear. 
In  1992,  the  residents  of  the  State  of  Tennessee  benefitted  from 
tourism  through  the  nearly  six  and  one  half  billion  dollars  travelers 
spent  in  our  state.  The  economic  impact  of  these  travelers  has 
resulted  in  one  hundred  and  twenty  nine  thousand  jobs  for 
Tennesseans,  with  a  payroll  of  over  two  billion  dollars,  and  has 
netted  four  hundred  and  eighty-eight  million  dollars  in  state  and 
local  taxes. 

Tourism  is  the  second  largest  employer  in  Tennessee  -  in 
wages  and  in  jobs  -  second  only  to  health  services.  The  same  is 
true  nationally  -  with  nearly  six  million  Americans  employed 
directly  in  the  tourism  industry  and  another  five  million  indirectly. 
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Although  tourism  is  vitally  important  to  Tennessee,  our 
experience  is  not  terribly  unique.  Travel  and  tourism  is  the  first, 
second  or  third  largest  employer  in  eighty  percent  of  the  states. 
Tourism's  benefits  to  localities  is  also  well -documented.  The  U.S. 
Travel  Data  Center  has  conducted  studies  of  travel's  economic 
impact  on  two  thirds  of  the  nation's  counties  since  1978.  In  only 
three  of  the  1,900  counties  studied  was  it  found  that  travel  made 
no  measurable  economic  contribution.  Few  industries  can  boast  of 
such  universal  economic  benefits. 

Increasingly,  tourism  makes  good  business  sense  for  state 
and  local  interests  seeking  ways  to  provide  sustainable  economic 
development.  You  will  be  bombarded  today  by  the  statistics  that 
represent  the  tremendous  economic  impact  of  tourism.  Allow  me 
to  share  with  you  the  direct  annual  impact  of  100  visitors  a  day  on 
the  average  U.S.  community. 
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$1,463,000  in  retail  and  service  industry  sales  to  visitors 

$332,000  in  wages  and  salaries 

29  travel  industry  jobs 

$1 16,000  in  state  and  local  tax  revenue 

When  the  indirect  and  induced  impact  is  added,  all  of  these 
figures  are  approximately  doubled. 

State  governments  have  traditionally  been  quick  to  recognize 
tourism's  economic  development  potential.  Since  1983,  states 
have  doubled  their  tourism  promotion  and  development  budgets  to 
nearly  $350  million.  The  average  state  spent  $6.8  million  on 
tourism  development  in  1991. 
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State  and  local  governments  have  become  increasingly 
supportive  of  travel  and  tourism  because  it  is  a  reliable  source  of 
employment  opportunities,  it  produces  substantial  state  and  local 
tax  revenue,  and  it  stimulates  other  types  of  economic 
development.  Nationwide,  state  tax  receipts  totaled  twelve  billion 
dollars,  and  local  tax  receipts  nearly  seven  billion  dollars.  Federal 
tax  revenues  on  domestic  travel  in  the  U.S.  produced  over  twenty 
three  billion  dollars  in  1991.  That  is  understandable  when  travel 
spending  in  the  U.S.  averages  one  billion  dollars  a  day. 

Research  tells  us  that  the  American  people  have  the  desire, 
and  expect  to  have  the  abiUty  to  travel  freely  in  this  country. 
International  travelers  are  more  able  and  more  incUned  than  ever  to 
visit  these  United  States.  The  opportunity  for  the  major  cities  and 
the  nooks  and  crannies  of  our  country  to  experience  job  growth 
and  economic  prosperity  from  traveler  expenditures  is  significant 
And  the  economic  impact  extends  far  beyond  the  traditional  travel 
business  elements  such  as  airlines,  hotels  and  travel  agencies  -  into 
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the  critical  industries  of  telecommunications,  financial  services 
and  construction.  In  Nashville  recently,  one  travel  and 
entertainment  corporation  announced  a  $200  million  dollar  capitol 
investment  plan  for  additions  to  its  properties  -  the  economic 
benefits  to  all  segments  of  the  city,  and  certainly  to  the  state 
coffers,  will  be  enonnous.  By  the  same  token,  the  restoration  or 
adaptive  reuse  of  cherished  stractures  in  small  towns  across  our 
state  and  the  nation  attracts  visitors,  stimulates  development,  and 
creates  employment  and  business  opportunities.  Over  half  this 
nation's  labor  force  is  employed  in  small  businesses.  As  this 
legislation  indicates,  small  businesses  account  for  ninety  percent 
of  the  travel  and  tourism  industry. 
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In  Tennessee,  I  have  initiated  a  community  tourism 
development  program  this  year  to  offer  technical  assistance  to 
communities  in  organizing  and  promoting  their  own  tourism 
programs  and  to  assist  in  special  projects  that  effect  community 
development.  Also,  Tennessee's  Governor  Ned  McWherter  has  for 
six  years  pursued  a  massive  road  building  program  which  provides 
travelers  greater  access  to  our  cities  and  towns,  and  opens  our  rural 
areas  for  industrial  development. 

As  these  initiatives  make  our  communities  visitor  friendly, 
and  as  we  develop  and  refine  our  travel  products,  we  stimulate 
entrepreneurship,  we  nourish  livable  towns  and  cities,  and  with 
appropriate  planning,  encouraged  by  the  proposed  White  House 
Conference  on  Tourism,  we  can  strengthen  our  ability  to  preserve 
and  protect  our  cultural  heritage  and  our  environment 

It  is  my  belief  that  travel  and  tourism  in  this  country  is  a 
powerful  economic  force  from  which  federal,  state  and  local 
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economies  have  benefitted,  but  one  which  they  have  not 
adequately  valued.  Because  of  this,  a  private  and  public 
partnership  is  critical  to  future  sustainable  economic  development 
and  job  growth. 

Chainnan  Oberstar,  many  communities  already  have  the 
tourism  resources  to  improve  the  condition  of  their  local 
economies  but  lack  the  organizational  framework  and  leadership 
to  organize,  plan  and  implement  the  programs  to  improve  these 
resources.  A  White  House  Conference  on  Tourism  will  help 
develop  an  informed  and  active  leadership  to  bring  together  people 
and  ideas  and  create  a  channel  of  communication  linking  the 
tourism  community.  Most  of  all  this  conference  will  develop  the 
needed  organizational  framework  to  empower  communities  to 
develop  their  tourism  resources  to  the  benefit  of  all  Americans. 
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Executive  Vice  President 

National  Association  of  RV  Parks  &  Campgrounds 

before  the 

Subcommittees  on  Aviation  and  Surface  Transportation 

August  4,  1993 

The  Proposed  White  House  Conference  on  Tourism 

Tourism  &  the  Environment 

I  am  David  Gorin,  executive  vice  president  of  the  National 
Association  of  RV  Parks  and  Campgrounds,  the  only  national 
association  representing  the  commercial  outdoor  hospitality 
industry  in  the  United  States.  Our  members  operate  thousands  of 
camping  facilities  throughout  the  country,  ranging  from  primitive, 
undeveloped  camping  sites  to  luxurious,  full  scale  resort  RV  parks 
and  camping  facilities. 

We  applaud  your  efforts,  Mr.  Chairman,  and  those  of  your  many 
distinguished  colleagues  who  are  working  along  with  you,  to 
encourage  the  President  to  convene  a  high  level  White  House 
Conference  on  Tourism.  We  believe  that  an  increased  national  focus 
on  travel  and  tourism  as  a  most  important  economic  factor  in  our 
country  is  critical  and  that  a  White  House  Conference  will  serve  to 
accomplish  that  purpose. 

My  purpose  today  is  to  specifically  address  the  issue  of 
tourism  and 'the  environment.  Werner  Braum,  Senior  Vice  Preside.nt 
of  Uanada  International  Hotels  and  Resorts,  is  quoted  in  a  recent 
publication  entitled  Tourism  and  the  Environment  published  by  the 
Travel  Industry  Association  of  America,  as  follows: 

"There  is  an  old  saying  that  'if  you  are  not  part  of  the 
solution,  you  are  part  of  the  problem'....!  suggest  that  those  of 
us  in  the  tourism  industry  must  develop  a  proactive  stance  in 
protecting  the  very  assets  it  so  heavily  relies  upon.  It  must 
assist  in  creating  environmental  policy  that  encourages  and 
strengthens  the  goal  of  sustainable  development." 

The  tourism  industry  has  a  responsibility  to  maintain  the 
natural  beauty  of  this  country  and  to  take  a  proactive  position  to 
assure  that  all  environmental  concerns  -  from  disposal  of  hazardous 
waste,  to  v/ater  quality,  to  clean  air,  to  clean  beaches,  to 
prcservatior  of  wildlife  and  vegetation  -  are  addressed.  The 
travel  and  tcuris:?.  industry  will  feel  the  impact  if  these  concerns 
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and  many  others,  are  not  appropriately  addressed  by  both  American 
citizens  and  the  government  at  every  level. 

It  is  just  this  reasoning  that  necessitates  the  inclusion  of 
serious  discussions  of  tourism  and  the  environment  in  the  proposed 
White  House  Conference  and  we  would  urge  this  committee  to  be 
certain  to  include  this  subject  as  a  high  priority  in  its  planning 
and  recommendations. 

In  the  travel  and  tourism  industry  today,  eco-tourism  has 
become  the  buzz  word  of  the  '90s  -  and  for  good  reason  as  we'll  see 
in  a  moment.  First,  let  me  offer  a  brief  definition  of  eco-tourism 
in  order  to  further  set  the  stage. 

Eco-tourism  practices. . . . 

-minimize  environmental  impact  by  treading  lightly  on  the 
earth ; 

-minimize  impact  on,  and  maximize  respect  for,  host 
cultures  whether  in  urban  areas  or  undeveloped  regions  of  the 
world; 

-maximize  economic  benefits  to  host  communities  without 
causing  environmental  disruption  or  lasting  negative  impacts; 

-maximize  "recreational"  satisfaction  of  the  visitors. 

In  summary,  eco-tourism  is  a  balancing  act  that  seeks  to 
balance  environmental  imperatives,  visitor  satisfaction  and  host 
needs. 

I  would  now  like  to  take  just  a  few  minutes  to  describe  some 
of  the  key  findings  of  the  TIA  report  on  travel  and  the  environment 
as  it  sets  forth  a  sound  framework  for  considering  this  important 
issue. 

*The  environmental  movement  is  in  the  mainstream  of  global 
life.  In  the  US,  there  are  more  than  300  "local"  environmental 
groups  and  more  than  ten  million  dues  paying  environmentalists. 
And  there  are  untold  millions  of  consumers  who  are  sensitive  to 
environmental  issues  as  evidenced  by  the  increasing  number  of 
Americans  who  recycle  everything  from  soft  drink  cans  to  newspapers 
to  grocery  bags.  This  environmental  sensitivity  is  working  its  way 
into  the  fabric  of  the  daily  lives  of  tens  of  millions  of  Americans 
and  is  becoming  more  of  a  factor  in  daily  decisions. 

*"Green"  consumerism  is  likely  to  continue  to  grow  throughout 
this  decade  as  a  growing  list  of  core  problems  such  as  hazardous 
waste  and  ozone  layer  depletion  continue  to  capture  national  and 
international  attention. 

♦Studies  by  such  renowned  groups  as  Booz  Allen,  Deloitte  & 
Touche  and  the  Stanford  Graduate  School  of  Business  continue  to 
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show  the  importance  of  environmental  issues  to  major  businesses  and 
their  top  management. 

♦Consumer  preferences,  together  with  today's  (and  tomorrow's 
likely)  regulatory  obligations,  are  leading  tourism  industry 
businesses  to  learn  that  environmental  promotion  and  preservation 
are  essential  to  future  success. 

♦General  consumers  are  increasingly  sensitive  to  the 
environment  and  travelers  are  also  sharing  this  increased  concern. 
A  survey  by  TIA  and  US  Travel  Data  Center  showed  that  eight  million 
adults  reported  having  taken  at  least  one  "eco-tourism"  trip,  while 
nearly  one-third  are  likely  to  do  so  during  the  next  three  years. 
Thus,  the  potential  eco-tourism  market  consists  of  at  least  43 
million  American  adults. 

♦Travelers  are  also  becoming  more  inclined  to  support  "green" 
travel  companies.  More  than  85%  of  travelers  interviewed  in  1991 
claimed  they  are  likely  to  support  or  patronize  travel  companies 
that  help  preserve  the  environment.  Moreover,  these  travelers 
indicate  that  they  would  be  inclined  to  spend,  on  average,  8%  more 
for  travel  services  and  products  provided  by  environmentally 
responsible  suppliers. 

The  industry  I  represent,  campgrounds  and  RV  parks,  is  taking 
a  number  of  steps  to  make  a  positive  contribution  to  our 
environmental  needs  as  we  recognize  that  campers  demand  a  clean, 
safe  and  protected  environment  in  which  to  enjoy  the  treasurers  of 
America's  great  outdoors. 

Campground  operators  subscribe  to  the  3Rs  -  reduce,  reuse  and 
recycle  -  and  have  long  practiced  these  3  cardinal  rules  of 
environmental  sensitivity  because  they  make  good  business  sense  as 
well  as  practical  sense  for  the  consumer. 

We  use  recycled  papers  and  participate  in  local  environmental 
projects  in  the  area  where  our  national  headquarters  are  located. 
He  set  an  example  and  provide  leadership  through  our  national 
association  policies. 

Until  recently  put  out  of  business  by  the  Administration,  our 
association  was  an  active  partner  in  Take  Pride  in  America,  a 
national  volunteer  effort  to  keep  America  clean  and  beautiful.  We 
had  a  national  awards  program  to  recognize  member  participation  in 
local  Take  Pride  projects  and  our  national  directors  annually 
participated  in  a  project  in  conjunction  with  our  national  board 
meetings.  We  are  very  unhappy  that  this  program  is  no  longer  part 
of  the  Department  of  Interior  as  it  had  a  very  wide  base  of  support 
and  was  well-organized  in  all  50  states. 

Our  national  camping  promotion  program.  Go  Camping  America, 
promotes  environmentally  safe  camping  and  RVing,  through  the 
Camping  Vacation  Planner  of  which  more  than  2.5  million  are 
distributed  annually. 
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And  finally,  we  conduct  seminars  and  provide  opportunities  for 
members  to  share  experiences  in  how  they  are  making  the  camping 
experience  more  environmentally  acceptable. 

The  travel  industry  -  like  the  rest  of  the  world  -  is  at  a 
crossroads.  All  indications  are  that  the  1990s  will  be  the  first 
truly  "green"  decade  and  the  businesses  in  the  travel  industry  can 
become  either  the  victim  of  this  growing  environmental  concern  or 
it  beneficiaries.  Indeed,  each  American  travel  and  tourism 
business  will  be  either  a  victim  or  the  beneficiary  of  this 
awareness.  How  we  adapt  to  the  new  realities,  how  we  balance 
tourism  development  with  environmental  protection  and  enhancement, 
and  how  we  embrace  and  implement  policies  and  strategies  will 
determine  whether  we  are  victim  or  beneficiary. 

As  we  are  poised  at  this  crossroads,  the  White  House 
Conference  on  Tourism  could  have  a  significant  impact  on  whether 
the  US  travel  industry  is  established  as  an  environmental  leader 
rather  than  a  reluctant  follower. 

I  thank  you  for  this  opportunity  to  discuss  our  views  on 
tourism  and  the  environment  and  hope  that  when  you  are  successful 
in  bringing  about  a  White  House  Conference  on  Tourism  that  this 
issue  will  be  a  prominent  part  of  the  conference. 
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TESTIMONY 

ON 

HOOSE  CONCURRENT  RESOLUTION  110 

ORGING  THE  PRESIDENT  TO  CONVENE 

A  WHITE  HOUSE  CONFERENCE  ON  TOURISM 

PRESENTED  BY 

ALLAN  E.  HARDER,  DIRECTOR 

ECONOMIC  AND  BUSINESS  DEVELOPMENT  OFFICE 

CHEROKEE  NATION 

BEFORE  THE 

SUBCOMMITTEE  ON  AVIATION  AND  SURFACE  TRANSPORTATION 

HOUSE  COMMITTEE  ON  PUBLIC  WORKS  AND  TRANSPORTATION 

AUGUST  4,  1993 

Mr.  Chairman  and  members  of  the  Subcommittee,  my  name  is 
Allan  E.  Harder,  Director  of  Economic  and  Business  Development 
for  the  Cherokee  Nation  of  Oklahoma.   I  am  pleased  to  have  the 
opportunity  to  testify  in  support  of  H.  Con.  Res.  110,  urging  the 
President  to  convene  a  White  House  Conference  on  Tourism. 

I  am  appearing  today  on  behalf  of  Principal  Chief  Wilma  P. 
Mankiller  and  the  140,000  tribal  members  of  the  Cherokee 
Nation.   Ours  is  the  second  largest  Indian  tribe  in  the  United 
States  and  was  one  of  the  first  to  execute  a  Self-Governance 
Compact  with  the  U.S.  under  the  Indian  Self-Determination  and 
Education  Assistance  Act  Amendments  of  1988.   Our  tribe  has 
developed  successful  education,  job  training,  housing,  health 
care,  economic  development  and  many  other  programs. 

The  resolution  under  consideration  today  is  important  to 
the  economies  of  all  Americans,  including  Indian  Nations.   Not 
only  do  we  support  the  proposal  for  a  White  House  Conference  on 
Tourism,  but  we  strongly  urge  the  Subcommittee  to  ensure  — 
through  legislative  or  report  language,  and  otherwise  —  that 
Indian  Nations  will  be  represented  as  major  participants  in  this 
important  conference. 

Mr.  Chairman,  economic  conditions  in  most  Indian  areas  are 
deplorable.   It  is  sad  to  admit,  but  conditions  on  Indian  lands 
are  often  compared  to  conditions  in  third  world  countries.   The 
median  per  capita  income  for  American  Indians  is  $4,500  annually, 
according  to  the  latest  available  census  data.   The  majority  of 
Indian  people  fall  within  a  per  capita  income  range  of  between 
$2,000  to  $4,000.  According  to  the  most  current  statistical 
data,  (prepared  in  1989  by  the  Council  of  Energy  Resources  Tribes 
and  revised  in  mid-1992),  the  Cherokee  Nation's  unemployment  rate 
is  estimated  at  24.2%,  more  than  345%  of  the  national  average. 
Estimates  are  that  the  maximum  utilization  of  the  employed 
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Cherokee  workforce  could  add  $169  million  to  our  tribe's  Gross 
National  Product.   With  these  conditions,  Indian  Nations 
generally  welcome  activities  that  enhance  their  economies. 

To  improve  these  deplorable  conditions  in  Indian  country, 
for  the  last  two  years,  the  Cherokee  Nation  has  worked  hard  with 
the  Navajo  Nation  and  many  other  tribes  across  the  United  States 
to  secure  enactment  of  Indian  employment  and  investment  tax 
credits  as  part  of  national  efforts  towards  economic  stimulus. 
The  Congress  approved  these  Indian  credits  last  year  as  part  of 
H.R.  11,  but  President  Bush  vetoed  that  legislation.   Now  we  are 
fighting  to  keep  these  Indian  credits  in  the  deficit  reduction 
package.   If  enacted,  these  Indian  tax  incentives,  coupled  with 
acceptable  tourism  policies,  could  be  a  positive  force  in  the 
enticement  of  tourist  related  industries  to  Indian  Country,  and 
stimulate  investment  activities. 

As  I  have  noted,  Indian  Nations  are  desirous  and  in  need  of 
new  revenue  sources,  and  tourism  offers  that  potential.   Yet  most 
tribes  will  also  be  cautious  about  how  tourism  enhancements  to 
their  economies  will  be  attained.   Tourism  that  does  not  harm  the 
environment,  protects  the  culture  and  customs  of  the  tribes,  and 
whose  depictions  are  authentic  and  are  not  exploitative  would  be 
looked  on  favorably.   Tribal  concerns  in  these  areas  reflect  the 
facts  that  the  tribes  once  owned  all  of  what  is  now  the  United 
States  and  still  see  themselves  as  a  protector.   If  these 
concerns  are  met  positively,  tribes  have  much  to  offer  to  the 
tourism  industry. 

The  Indians  feel  that  tourism  activities  should  balance 
protection  of  the  environment,  with  enjoyment  of  what  nature  has 
to  offer.   This  sentiment  is  expressed  in  a  quote  from  President 
Theodore  Roosevelt  that  is  used  in  the  National  Park's  material 
for  Grand  Canyon  visitors:   "Do  nothing  to  mar  its  grandeur  for 
the  ages  have  been  at  work  upon  it  and  man  cannot  improve  it. 
Keep  it  for  your  children,  your  children's  children,  and  all  who 
come  after  you.  .  .  "   Similar  respect  for  culture  is  reflected 
by  the  idea  of  leaving  no  footprints  where  you  have  walked.   It 
is  important  that  cultural  events  and  sites  that  are  open  to  the 
public  are  protected  in  such  a  way  that  people  take  with  them 
only  memories  and  those  memories  are  positive. 

Where  the  attraction  for  tourists  is  the  tribe  or  Indian 
related  activities  or  products,  we  believe  strongly  that 
authenticity  should  be  stressed.   If  souvenirs  are  offered, 
efforts  must  be  made  to  verify  that  they  are  made  by  the  local 
tribal  crafts  people.   When  historical  re-enactments  are 
performed  or  sites  replicated,  local  tribal  members  should  be 
employed  for  the  parts  portrayed. 

In  addition  to  commitment  to  address  Indian  concerns,  the 
tourism  industry  should  be  sure  to  include  —  not  exclude  or 
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overlook  —  the  tribes  and  tribal  members  as  partners  in  the 
tourism  activities.   The  interest  in  American  Indians  is  very 
high  both  in  Europe  and  in  the  Far  East.   Markets  for  Indian  arts 
and  crafts  are  growing  in  both  areas.   Indian  clubs  may  have 
begun  in  many  European  cities.   A  multi-million  dollar  Native 
American  exhibit  and  market  is  being  planned  approximately  45 
miles  from  Paris. 

Even  with  this  interest  in  American  Indians  from  outside 
the  United  States,  tribes  are  overlooked  as  potential  partners  in 
tourism.   A  Notice  of  Proposed  Rule  Making  was  issued  by  the 
United  States  Travel  and  Tourism  Administration  in  Vol.  58,  No. 
13,  Friday,  January  22,  1993  of  the  Federal  Register.   In  the 
proposed  rules,  the  Travel  and  Tourism  Administration  proposed 
rules  or  a  matching  grant  program  for  International  Tourism  Trade 
Development.   Eligible  applicants  were  "programs  which  shall  at  a 
minimum  —  (1)  involve  the  participation  of  (i)  two  or  more 
states;  (ii)  one  or  more  states  and  one  or  more  political 
subdivisions  of  States;  or  (iii)  one  or  more  States  and  one  or 
more  nonprofit  organizations.  .  ."  plus  other  programmatic 
qualifiers.   Indian  tribal  governments  are  not  specifically 
identified  as  eligible  applicants.   As  tribes  have  discovered, 
unless  we  are  specifically  identified,  we  often  are  presumed  to 
be  specifically  not  included.   If  invited,  most  tribes  would  be 
willing  partners. 

Tribes  also  understand  that  the  most  effective  economic 
enhancement  is  from  income  brought  into  the  local  economy  from 
outside  the  area.   Tourism  dollars  almost  totally  meet  this 
definition.   If  tribes  can  be  included  in  the  positive  manners  I 
have  described,  the  economies  of  tribes  and  surrounding  areas  can 
benefit  from  tourism. 

Mr.  Chairman,  thank  you  again  for  the  opportunity  to 
testify  today.   I  stand  ready  to  respond  to  any  questions  you  or 
the  Subcommittee  may  have. 
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Thank  you  for  the  opportunity  to  apaiJc  in  aupport  of  a  White 
Houae  Conference  on  Tourisn  on  behalf  of  the  National  Truat  for 
Hiatoric  Preaervation .  A  White  House  Conference  would  bring 
leaderahip  and  public  policy  concerna  to  the  burgeoning  touriaa 
industry.  Of  special  interest  to  the  National  Trust  is  the 
proven  positive  effect  that  historic  sites  have  on  tourisn  and 
the  impact  tourism  has  on  historic  sites. 

Sole  of  Historic  Reaouroea  in  Touriaa 

There  is  no  question  that  tourism  is  a  growth  industry.  Today  I'd 
like  to  describe  how  heritage  sites  play  an  important  role  in 
this  industry. 

There  is  a  documented,  growing  increase  in  interest  on  the  part 
of  American  and  international  travelers  in  visiting  historic  and 
cultural  sites.   In  1991,  30%  of  the  traveling  public  visited  a 
historic  site,  district  or  building.   One  of  every  four  travelers 
visited  a  museum  or  art  gallery.  As  to  the  economic  impact,  28% 
of  travelers  bought  local  or  ethnic  foods  or  crafts  during  their 
trip. 

Specific  examples  that  demonstrate  the  impact  of  heritage  tourism 
include  Charleston,  South  Carolina  where  last  year's  month-long 
series  of  historic  home  and  garden  tours  contributed  $6.5  million 
to  the  local  economy.  Galveston,  Texas'  "Oickens  on  the  Strand" 
two-day  Victorian  celebration  contributes  $3.8  million  annually 
to  the  local  economy,  an  impact  of  106  full-time  year-round  jobs 
directly  attributable  to  non-island  visitor  spending.   Six  of  the 
top  ten  attractions  to  the  state  of  Texas  are  historic  sites.   In 
Denver,  Colorado,  the  number  one  sightseeing  activity  during  a 
vacation  to  the  Mile-High  city  is  visiting  a  landmark  or  historic 
site. 

The  mission  of  the  \aiional  Tnisi  for  Historic  Presen-ation  is  lo  ioster  an  appreciation  o<  the 
diverse  character  and  meaning  Of  our  American  cuhural  heritage  and  to  preser\'e  and  revitalize 
the  hvabihty  of  our  communiiies  b.\  leading  the  nation  in  saving  America  s  historic  envuonments 
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There  are  over  750,000  historic  sites  included  in  the  National 
Register  of  Historic  Places.   While  many  people  may  not  consider 
the  United  States  "old"  in  comparison  to  other  countries 
throughout  the  world,  our  heritage  is  obviously  valuable  to  the 
traveling  public  and  provides  a  unique  educational  experience  for 
visitors. 

As  heritage  sites  have  helped  generate  additional  tourism  dollars 
for  communities,  tourism  is  important  to  heritage  sites.   Often, 
admission  receipts  represent  a  substantial  percentage  of  an 
historic  site's  operating  budget.   Events  such  as  historic  house 
tours,  reenactments  and  special  exhibits  provide  key 
opportunities  to  fund  raise  and  recruit  members  for  non-profit 
historical  societies.   Tourism  also  provides  the  opportunity  to 
educate  consumers  on  the  importance  of  preserving  the  past  for 
the  future,  and  to  help  tell  the  story  of  our  country's 
development  and  growth  into  a  world  leader. 

Finally,  a  key  benefit  of  successful  heritage  tourism  is  usually 
increased  community  pride  as  residents  experience  a  connection 
with  their  past.   Therefore,  these  buildings  provide  insight  to 
the  social  studies  of  an  area  through  architecture,  commercial 
use  and  association  with  early  residents.  As  visitors  travel  to 
experience  a  community's  unique  heritage,  local  citizens  take  a 
fresh  look  at  the  special  sites  that  set  them  apart  from  every 
other  place  and  residents  take  notice  that  something  perhaps 
previously  taken  for  granted  actually  has  great  value.   It  is 
this  pride  from  residents  that  protects  historic  places  better 
than  could  any  government  program. 

Challenges  of  Heritage  Tourism 

If  the  U.S.  is  to  compete  in  the  highly  developed  and  global 
tourism  arena,  focus  on  our  unique  heritage  can  provide  areas  a 
marketing  edge.   Yet,  many  communities  need  special  assistance  in 
getting  historic  sites  ready  for  visitors.   They  need  direction 
on  resources  available  to  develop  the  infrastructure  to  support 
enhanced  visitation,  specifically  through  state  and  federal 
funding  sources  such  as  ISTEA.   Community  leaders  need  guidance 
on  how  to  market  these  treasures  to  interested  audiences. 
Perhaps  most  importantly,  planners  need  instruction  on  how  to 
protect  these  special  places  —  the  visual  document  of  our 
country's  development  and  diverse  culture  —  so  future 
generations  can  experience  and  enjoy  them.   Local  organizers  need 
instruction  on  what  forms  of  tourism  are  most  appropriate  for 
their  area,  how  to  interpret  their  historical  message  and  share 
their  cultural  richness  so  that  the  experience  is  educational 
rather  than  exploitative.   Many  cities  and  regions  that  have 
strong  tourism  programs  —  such  as  the  Amish  areas  of  Lancaster, 
Pennsylvania  and  Nappanee,  Indiana  —  need  assistance  on  how  to 
sustain  tourism  economies  without  negatively  impacting  local 
residents.   Other  areas  of  the  country  —  such  as  the  Midwest  — 
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want  to  diversify  agricultural-based  economies  through  new  niche 
tourism  opportunities  such  as  "agritourism"  and  need  assistance 
on  how  to  develop  sustainable  tourism  products. 

National  Trust  and  Heritage  Tourism 

Congress  created  the  National  Trust  nearly  fifty  years  ago  to 
preserve  historic  sites  in  the  public  interest  and  to  educate 
citizens  about  history  through  historic  places.   Our  mission  is 
to  foster  an  appreciation  of  the  diverse  character  and  meaning  of 
our  American  cultural  heritage  and  to  preserve  and  revitalize  the 
livability  of  our  communities  by  leading  the  nation  in  saving 
America's  historic  environments.   Our  work  in  the  tourism  field, 
which  I  direct,  is  a  key  aspect  our  work  through  our  regional  and 
field  offices,  our  publications  and  our  historic  properties  to 
carry  out  our  charter  and  our  mission. 

In  1989,  the  National  Trust  launched  the  heritage  tourism 
program,  to  assist  communities  in  their  protection  and  promotion 
of  heritage  resources  —  battlefields,  historic  houses,  Spanish 
missions,  industrial  plants,  farms.  Native  American  dances, 
African  American  art  —  the  unique  heritage  that  constitutes  a 
marketable  commodity  for  communities  in  search  of  new  economic 
activity. 

During  the  past  four  years,  the  National  Trust  has  worked  with 
communities  to  provide  technical  instruction  on  how  to  develop 
and  market  historic  and  cultural  resources  for  visitors,  how  to 
preserve  and  promote.   The  measurable  results  netted  in  16  areas 
around  the  country  demonstrated  that  heritage  tourism  is  a 
successful  strategy  for  economic  growth  while  preserving  for  the 
future.   A  recent  publication  produced  by  the  National  Trust  with 
funding  from  American  Express  focused  on  the  lessons  learned  and 
has  provided  basic  instruction  on  how  to  get  started  in  heritage 
tourism.   Over  3,000  guides  have  been  distributed  during  the  past 
six  months  to  communities  and  civic  leaders  across  the  country. 
The  need  for  assistance  is  great.   The  demonstrated  interest  in 
heritage  tourism  ranges  from  inquiries  by  major  newspapers, 
magazines  and  national  organizations  on  specific  ethnic  tours  and 
historical  trails  to  individual  sites  that  have  a  story  to  share 
with  visitors. 

Need  for  White  House  Conference 

A  White  House  Conference  on  Tourism  can  enable  local  leaders  to 
understand  the  need  for  preservation  as  well  as  promotion;  and  to 
develop  and  implement  strategies  that  provide  opportunities  to 
increase  jobs  and  local  economies  without  compromising  historic 
sites  or  cultures.   Additionally,  the  conference  can  address  how 
to  partner  to  create  linkages  along  scenic  byways  and  heritage 
corridors  so  that  sustainable  tourism  programs  are  developed  to 
provide  measurable  economic  growth  in  metropolitan  cities,  rural 
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areas  and  YOUR  TOWN  USA.   A  vital  component  of  the  conference 
could  be  a  special  session  on  how  to  develop  public/private 
partnerships  that  generate  new  jobs,  create  new  business 
enterprises  and  provide  unique  educational  experiences  to  the 
pleasure  traveler.   Clearly,  a  White  House  Conference  can  be  a 
forum  to  set  national  policy  through  support  of  the  United  States 
Travel  &  Tourism  Administration  that  will  strengthen  the  tourism 
industry  and  the  economy  in  general,  improve  local  quality  of 
life  through  increased  services  and  cultural  attractions,  and 
protect  treasured,  irreplaceable  resources  for  the  future. 
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Thank  you  for  inviting  me  to  be  with  you  today.  I  am  Darryl  Hartley-Leonard, 
President  of  Hyatt  Hotels  Corporation.  I  am  active  with  the  American  Hotel  & 
Motel  Association,  and  currently  serve  as  Chairman  of  the  Travel  and  Tourism 
Government  Affairs  Council  and  as  Chairman  of  the  Department  of  Commerce 
Travel  and  Tourism  Advisory  Board. 

My  positions  with  the  Travel  and  Tourism  Advisory  Board  (TTAB)  and  the 
Government  Affairs  Council  (GAC)  are  what  bring  me  here  today.  The  TTAB 
advises  Commerce  Secretary  Brown  on  key  issues  affecting  the  travel  industry, 
where  those  of  us  on  the  TTAB  make  our  living.  The  GAC  is  a  coalition 
representing  a  broad  spectrum  of  the  industry,  including  lodging,  all  modes  of 
transportation,  food  services,  travel  agents,  tour  sales  and  operations,  recreation 
facilities  and  attractions,  as  well  as  state  and  local  travel  and  tourism  officials. 

Earlier  this  year,  the  TTAB  met  in  Hawaii  to  discuss  the  health  of  travel  and 
tourism  there.  We  conducted  a  forum  on  how  to  enhance  the  image  of  this 
iitdustry  and  what  would  best  benefit  travdand  tourism  in  that  state.  After  a  full 
day  of  testimony  by  representatives  of  all  segments  of  the  industry,  I,  and  the 
board,  are  now  more  convinced  than  ever  of  the  necessity  for  a  White  House 
Conference  on  similar  issues  nationwide. 
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Everyone  in  this  room  knows  what  travel  and  tourism  means.  It  is  what  brings  us 
together  today.  It  is  an  industry  that  provides  our  economy  with  5.9  million  jobs, 
$91.2  billion  in  wages  and  salaries,  $380  billion  in  sales  and  $47  billion  in  tax 
revenues.  Last  year,  travel  and  tourism  was  once  again  the  nation's  leading 
export,  generating  $71.2  billion  in  expenditures  from  international  visitors  and  a 
trade  surplus  of  $20.4  billion. 

Travel  and  tourism  means  money  for  our  nation,  jobs  for  our  people,  and  a  better 
imderstanding  of  the  United  States  by  j>eople  who  visit  us  from  all  over  the 
world. 

But  unfortimately,  in  this  coxmtry,  travel  and  tourism  has  a  perception  problem. 
Many  people  across  this  coimtry  are  unfamiliar  with  the  benefits  we  bring.  Far 
too  many  people  consider  us  a  fluff  industry.  And  how  can  we  expect  them  not 
to  when  our  business  is  often  depicted  in  the  media  by  an  overweight,  middle- 
aged,  camera-carrying  man  in  ugly  shorts,  and  an  even  uglier  shirt,  whom  we 
laugh  at  but  still  remember  as  "The  Tacky  Tourist?" 

Ladies  and  gentlemen,  I  am  here  testifying  before  you  today  because  we  must 
put  an  end  to  this  type  of  misconception.  We  must  begin  to  appreciate  travel  and 
tourism  as  one  of  the  most  potent  industries  in  the  United  States,  one  of  the 
industries  with  the  greatest  potential  for  growth  and  creating  jobs.  We  must 
begin  to  appreciate  travel  and  tourism  as  a  firstrlass  product  guaranteed  to  put 
money  in  the  bank  because  when  we  do,  we  will  begin  to  treat  travel  «md  tourism 
as  a  first  class  industry,  and  we  will  reap  even  richer  economic  benefits  from 
increased  tourism  spending. 
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So,  how  do  we  enhance  the  awareness  of  the  travel  and  totirism  indiistry?  A  very 
good  question,  and  one  that  I  thank  the  Committee  for  beginning  to  address.  A 
White  House  Conference  on  Tourism  is  a  tremendous  step  in  the  right  direction 
for  oiu-  industry  to  gain  the  recognition  and  vmderstanding  it  needs  to  provide  an 
even  greater  economic  benefit  to  our  coimtry  than  it  does  today. 

I  commend  the  Subcommittee  for  conducting  these  hearings.  The  Public  Works 
Committee  is  once  again  demonstrating  leadership  and  farsightedness  as  it  did 
when  Congress  laid  the  foundation  of  the  interstate  highway  system  during  the 
1950's.  Not  only  did  interstate  commerce  flourished,  so  did  travel  and  tourism. 
Hotels,  motels  and  restaurants  spnmg  up  virtually  overnight. 

Congress  again  provided  a  leadership  role  during  the  1970's  by  convening  the 
National  Tourism  Resources  Review  Commission.  Recommended  by  Senator 
Daniel  Inouye,  this  two-year  study  of  travel  and  tourism's  needs,  and  the 
available  resources,  provided  a  tremendous  boost  to  our  industry.  Since  its 
implementation,  and  with  the  coordinated  efforts  of  the  private  and  public 
sectors,  tourism  receipts  have  grown  dramatically  from  a  $140  billion  industry  to 
a  $380  billion  industry,  far  outpacing  the  average  for  all  industries.  The  report  of 
the  Commission  provided  a  guide  for  that  growth  into  the  1980's. 

Now  is-the  time  for  another focus-onthetravel  and  tourism  industry.  And  I  call 
on  Congress  and  the  Administration  to  work  together  and  again  continue  their 
leadership  role.  The  members  of  this  Committee  can,  and  should,  help  guide  the 
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development  of  the  necessary  road  map  for  the  nation's  travel  and  tourism 
indxistry  into  the  21st  century. 

A  new  initiative  under  the  leadership  of  Congress  and  the  Administration  would 
bring  together  a  wide  range  of  people  with  an  interest  in  the  continued  growth  of 
the  travel  and  tourism  industry.  Our  nation's  mayors,  governors,  private  sector 
leaders  and  others  would  certainly  jimip  on  the  bandwagon  to  support 
continued  economic  growth  of  the  travel  and  tourism  industry  and  the  ongoing 
creation  of  jobs  for  all  Americans. 

I  would  recommend  that  a  conference  take  the  form  of  regional  and  local 
sessions,  culminating  in  a  national,  high  level  conference  in  Washington.  This 
format  would  allow  for  maximum  publicity  and  attention  arotmd  the  coimtry. 
Millions  would  become  aware  of  travel  and  tourism  as  am  industry  and  begin  to 
appreciate  the  economic  contributions  this  industry  makes  to  their  respective 
communities.  Many  would  realize  the  economic  benefits  of  developing  tourism 
programs  on  their  own.  At  the  very  least,  we  would  gain  an  expanded 
enviroiunent  of  hospitality  towards  international  visitors,  which  would  lead  to 
increased  tourism  receipts. 

On  what  issues  should  the  coitference  focus  in  order  to  produce  positive  results? 

Todayyyou  wilH\ear  about  manytlifferent  issues  facing  the  travel  and  tourism 
industry  and  it  is  certainly  im|x>rtant  for  this  committee  to  give  full  consideration 
to  each  one.  However,  there  are  several  critical  issues  that  I  believe  a  White 
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House  Conference  must  address  if  it  is  to  truly  make  an  impact  on  the  future  of 
our  industry.  They  are: 

One,  the  health  of  the  airline  industry,  which  is  dose  to  your  heart,  Mr. 
Chairman; 

Two,  the  need  for  more  government  funds  to  sufficiently  promote  the  U.S.  travel 
product  around  the  world  and  to  make  this  coimtry  competitive  with  other 
countries'  travel  promotion  efforts; 

Three,  the  need  to  boost  investment  in  our  national  transportation  infrastructiire 
which,  as  the  Conmtuttee  on  Public  Works  and  Transportation  has  shown  that  it 
knows  so  well,  is  absolutely  vital  not  only  to  tourism  but  to  our  entire  economy; 

Four,  the  stifling  effect  of  rising  taxes  on  the  traveling  public  and  the  travel 
industry  as  a  whole,  including,  of  course,  any  further  reductions  in  the 
deductibility  of  travel  and  entertainment  expenses  as  a  legitimate  business 
expense.  You  will,  no  doubt,  be  hearing  from  the  labor  side  of  travel  and  tourism 
opposed  to  this  week's  decision  by  the  House-Senate  conference  committee  to 
lower  the  deduction  to  50  p)ercent  as  part  of  the  President's  economic  package; 

And  five,  improving  passenger  facilitation,  an  issue  about  which  I  feel 
particularly  strong.  Our  govemmentis  currently  enforcing  strong  anti-terrorist 
laws,  and  the  travel  and  tourism  industry  applauds  every  effort  taken  to  keep 
our  borders  secure  and  safe.  We  supjwrt  the  implementation  of  existing 
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technology  by  the  Inunigration  and  Naturalization  Service  and  U.S.  Customs 
Service  to  prevent  illegal  entries  before  they  even  arrive  in  this  country. 

But  at  the  same  time,  we  must  also  make  it  easier  for  honest  international  visitors 
to  get  into  the  United  States,  and  I  might  add,  to  begin  spending  their  money. 
Reducing  the  paperwork  involved  in  getting  a  visa,  expansion  of  the  Visa  Waiver 
Program,  and  implementation  of  new  technology  to  reduce  the  time  it  takes  for 
legal  entry  would  also  go  a  long  way  in  encouraging  our  international  visitors  to 
return. 

In  summation,  Mr.  Chairman  and  members  of  the  Committee,  we  are  at  a  critical 
time  in  the  travel  and  tourism  industry.  Our  industry  is  barely  beginning  to 
recover  from  the  effects  of  the  recession  and  Gulf  War,  and  soon,  the  world 
spotlight  will  focvis  on  the  United  States  as  the  World  Cup  and  the  Olympics 
come  to  our  country.  With  your  supp)ort  cmd  guidance,  the  travel  and  tourism 
industry  can  maximize  the  opportimity  before  us.  I  urge  you  to  continue  your 
work.  It  is  important  to  our  industry,  and  it  is  important  to  our  economy.  Thank 
you,  and  I  am  available  for  any  questions  you  may  have. 
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TESTIMONY  BEFORE  HOUSE 

PUBUC  WORKS  AND  TRANSPORTATION  CX)MMnTEE 

AUGUST  04,  1993 


SUBMnTEDBY: 
ROBERT  E  JULIANO 
LEOrSLATIVE  REPRESENTATIVE 
HOTEL       EMPLOYEES       AND 
RESTAURANT       EMPLOYEES 
INTERNATIONAL  UNION 
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IN  BEHALF  OF  GENERAL  PRESIDENT  EDWARD  T.  HANLEY.  AND  IHE  300,000 
MEMBERS  WE  REPRESENT  AND  THE  HOTEL  EMPJjOYEES  AND  RECTAURANT 
EMPLOYEES  INTERNATIONAL  UNION  IS  DEUGHTED  TO  APPEAR  BEFORE 
THE  HOUSE  PUBUC  WORKS  AND  TRANSPORTATION  CWMMTTTEE 
REGARDING  THE  NEED  FOR  A  WHITE  HOUSE  CONFERENCE  ON  TOURISM. 

THE  PURPOSE  OF  THE  HEARING  IS  lb  FOCUS  ATTENTION  ON  THE 
ECONOMIC  IMPACT  AND  EMPLOYMENT  IMPACT  OF  TOURISM  AND 
ILLUSTRATE  HOW  A  WHTTE  HOUSE  CONFERENCE  CAN  DEVELOP  A 
NATIONAL  STRATEGY  FOR  INCREASED  ECONOMIC  GROWTH  THROUGH 
TOURISM  DEVELOPMENT. 

THE  HOTEL  EMPLOYEES  AND  RESTAURANT  EMPLOYEES  INTERNATIONAL 
UNION  SUPPORTS  THE  EFFORTS  OF  THESE  TWO  DISTINGUISHED 
SUBCOMMTTTEES  FOR  SUCH  A  CONFERENCE.  HOWEVER,  WE  WOULD  LUGE 
AS  A  NOTE  OF  CAUTION,  THAT  HAVING  HAD  SOME  EXPERIENCE  IN  THESE 
MATTERS  BEFORE,  THE  AGENDA,  WHEN  PT  IS  DEFINED  SHOULD  HAVE  A 
VERY  SPECIAL  FOCUS.  AND  FROM  THE  STANDPOLNT  OF  OVERSIGHT  THE 
HOUSE  THE  TOURISM  CAUCUS  AND  TTS  SENATE  COUNTERPART  SHOULD 
BE  THE  CONDUrrS  FOR  INFORMATION  FLOWING  TO  THE  WHTTE  HOUSE. 
IN  THIS  WAY  WE  CAN  BE  ASSURED  THAT  THOSE  WHO  ARE  INTERESTED 
IN  THIS  TYPE  OF  A  NATIONAL  MEETING  WILL  HAVE  THE  MAXIMUM 
AMOUNT  OF  CONTROL  POSSIBLE. 
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LASTLY,  WE  HAVE  BEEN  PROUD  TO  TESTIFY  ON  TOURISM  ISSUES  GONG 
BACK  TO  THE  LATE  197(ys  AND  APPLAUD  THE  EFFORTS  OF  CHAIRMEN 
OBERSTAK  AND  RAHALL  TO  PURSUE  THIS  WORTHWHILE  ENDEAVOR 
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ROBERT  C.  JANISZEWSKI 
COUNTY  EXECUTIVE 

EDWARD  SLIFKA 
DEFARTHENT  DIRECTOR 


COUNTY  OF  HUDSON 

DEPARTMENT  OF  PUBLIC  RESOURCES 

DIVISION  OF  CULTURAL  t  HERITAQE  AFFAIRS 

MURDOCH  HALL 

114  CLIFTON  PLACE 

JERSEY  City,  new  jersey  07304 

<201)  915-1212 

FAX  (201)  915-0253 


W1LUAM  LA  ROSA 
AOMIMISTRATOR 


OVERVIEW 

The  smallest  and  most  densely  populated  of  New  Jersey  's  21  counties, 
Hudson  County  is  a  peninsula  bounded  by  Newark  Bay,  the  Passaic  and 
Hackensack  rivers  on  the  west,  the  Hudson  River/New  York  City  on  the  east, 
the  Kill  Van  Kull  waterway  on  the  south,  and  the  landmass  of  Bergen  County 
on  the  north.  Twelve  municipalities  comprise  46  square  miles  with  a  resident 
populaton  of  approximatlely  560,000,  nearly  12,000  persons  per  square  mile. 
Hudson  is  one  of  the  most  ethnically  diverse  counties  in  the  United  States 
with  approximately  87  different  primary  languages  spoken  among  the  students 
throughout  the  school  system. 

Hudson  County  is  home  to  the  oldest  European  settlement  in  New  Jersey. 
The  Village  of  Bergen,  founded  in  1660  by  the  Dutch  West  India  Company,  is 
now  the  Bergen  Square  commercial  district  in  Jersey  City,  the  county  seat. 
From  the  time  of  the  Dutch  and  English  colonial  period  until  the  mid  part  of 
the  18th  century,  light  farming,  fishing,  trading,  and  leisure/recreation 
were  the  primary  modes  of  commerce.  From  the  late  18th  century  until 
approximately  the  late  1970's,  Hudson  County's  economy,  because  of  its 
strategic  location  to  the  New  York  ports  and  its  access  by  several  major 
railroad  systems,  became  primarily  an  industrial  one  in  an  urban 
environment . 

The  tourism  industry  in  Hudson  County,  while  in  its  infancy,  has  grown 
steadily  over  the  past  ten  years  with  an  outstanding  potential  for  future 
growth.  The  reason  for  this  is  for  the  very  same  reason  that  Native  American 
nations,  Dutch  and  English  settlers,  and  American  industrialists  found  it  so 
appealing  -  location,  location,  location. 

BODSON  COOMTY  TOORISM 

Presently,  Hudson  County  markets  to  the  motorcoach/group  tour  market. 
The  primary  thrust  of  the  marketing  approach  is  to  position  it  as  an 
affordable  spokewheel  or  homebase  from  which  to  visit  a  destination  market 
and  surrounding  regional  attractions,   plus  presenting  new  and  different 
venues.  The  benefits  of  staying  in  Hudson  County  are: 
.  Only  1-4  miles  to  the  heart  of  New  York; 
.  Only  1700  and  2100  feet,  respectively,  to  Ellis  Island 
and  the  Statue  of  Liberty  via  ferries  from  Liberty  State 
Park  in  Jersey  City; 
.  Accessible  to  all  major  attractions  in  Northern  New  Jersey, 
such  as  Giants  Stadium,  the  Meadowlands,  etc.; 


Discover  Historic  Hudson  County 
"Whtn  N»w  Jersey  Was  Bom" 
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.  Hudson  County  attractions  such  as  the  Spirit  of  New  Jersey, 
World  Yacht,  Circle  Line  Manhattan  tour  boats,  designer 
clothing  outlets  in  Secaucus,  the  restaurants,  shops,  and 
nightlife  in  Hoboken,  and  Liberty  Science  Center; 

.  Major  quality  hotels  are  25%  to  30%  less  than  those  in  New  York; 

.  New  Jersey's  room  tax  is  only  6%  while  New  York  City's  ranges  fron 
21  to  23%; 

.  Comparable  quality  restaurants  are  20%  to  25%  less  than  those  in 
NY; 

.  Roads  and  highway  ease  and  accessibility. 

According  to  a  study  commissioned  by  the  New  Jersey  Division  of  Travel 
and  Tourism  for  1991  Hudson  County  was  eight  among  all  tourism  regions  in 
New  Jersey. 

Hudson  County  tourism/hospitality  for  1991 

.  $707.21  million  in  travel  and  tourism  revenue. 
.  11,500  persons  employed  in  the  hospitality/tourism  industry. 
.  $195.5  million  in  wages  page  to  employees  in  the  industry 
in  Hudson  County. 

The  Hudson  County  Chamber  of  Commerce  and  Industry  states  that  the 
tourism/hospitality  industry  is  the  largest  industry  in  Hudson  County. 

BODSON  COOMTY  TOURISM  PROMOTION 

In  1990  the  county's  Division  of  Cultural  &  Heritage  Affairs,  also 
responsible  for  tourism  promotion,  created  the  Hudson  County  Tourism 
Committee.  The  Committee,  consisting  of  the  attractions,  hotels, 
restaurants,  and  related  hospitality  businesses  in  Hudson  County,  develops 
cooperative  ventures  to  promote  Hudson  County.  These  venues  have  included 
trade  show  participation,  advertisements  in  trade  journals,  and 
familiarization  tours  for  tour  and  travel  professionals.  To  date  the 
Committee  has  presented  3  familiarization  tours  for  121  professionals  from 
around  the  United  States  and  Canada.  To  date  approximately  $150,000  in  group 
tour  business  has  been  booked  from  the  familiarization  tours  alone.  In 
addition,  the  county  has  established  a  toll  free  tour  planning  hotline.  The 
projection  for  hotel  occupancy  in  Hudson  County  in  1993  is  79%.  This  10% 
higher  than  the  national  average 

Without  these  cooperative  partnerships  we  could  not  promote  tourism,  as 
our  county  resources  are  limited  in  this  area. 

URBAN  TOURISM 

The  Division  of  Cultural  &  Heritage  Affairs  also  has  developed 
specialized  tours  such  as  architectural  tours  of  churches  and  synagogues, 
diners,  and  industrial  architecture.  The  living  history  of  our  urban  areas 
is  an  important  story  to  tell,  as  important  to  our  nation's  heritage  as  the 
many  plantations  and  estates  in  the  care  of  the  National  Trust  for  Historic 
Preservation. 

These  urban  tours  marketed  with  an  attraction  can  make  for  an 
attractive  tour  package.  As  I  have  heard  time  and  again  from  the  tour 
operators  visiting  us  on  our  familiarization  tours,  'What  is  new?  "We  need 
to  sell  something  different." 
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TBE  PDTORB  OP  TOURISM  IN  BUDSON  COUNTY  AND  URBAN  AREAS 

We  support  B.  CON.  RES%  HO 

.  It  is  a  growth  industry  that  can  provide  many  jobs.  Hudson  County 
looks  to  the  hospitality  industry  to  help  replace  those  jobs  lost 
with  the  closing  of  its  factories  during  the  past  decade. 
Ancillary,  small  businesses  also  can  benefit  as  they  provide  goods 
and  services  needed  by  hotels,  attractions,  and  restaurants.  On  a 
broader  view,  the  regional  economy  also  is  stimulated  by  tourism's 
growth.  If  New  York  does  well,  we  do  well. 

.  Tourism  is  an  environmentally  sensitive  industry. 

.  Tourism  can  enhance  a  community's  image  and  foster  community  pride. 
In  our  experience,  tourism  has  helped  us  to  rediscover  Hudson 
County's  identity,  our  identity.  Showing  ourselves  to  others 
has  made  us  see  what  is  unique  and  different  about  our  community 

.  Our  nation  needs  a  comprehensive  strategy   on  tourism  policy.  It  is 
the  only  industry  to  which  we  have  yet  to  acknowledge  that  we  must 
compete  in  globally.  Tourism  is  now  the  world's  largest  industry. 

.  Many  issues  intersect  with  a  comprehensive  tourism  policy. 

Transportation  infrastructure  is  vital  to  urban  areas.  For  Hudson 
County  to  develop  a  market  for  the  leisure  market  or  individual 
traveler,  we  must  have  a  convenient  mass  transit  link. 

.  The  preservation  of  our  historic  and  cultural  resources  is 

imperative.  While  the  protection  of  individual  sites  is  important, 

the  preservation  of  historic  districts  protects  the  character,  the 

identity  of  our  communities. 

Why  do  we  not  do  more  to  protect  and  showcase  our  heritage? 

Why  do  we  travel  and  marvel  at  the  preservation  of  the  heritate 

of  other  countries,  but  do  little  in  deed  to  protect  our  own. 

.  We  also  must  invest  in  our  cultural  infrastructure.  The  life  of  any 
great  city  or  urban  area  is  its  culture.  There  was  a  time  in  our 
society  when  we  prided  ourselves  on  the  greatness  of  our  cities' 
cultural  venues  an  architecture.  The  people  of  Jersey  City 
understanding  this  important  quality  of  life  issue  have  saved  their 
beloved  Loew's  Jersey  movie  palace  from  developers  wrecking  ball. 
It  is  their  vision  that  an  investment  in  this  structure  as  a 
cultural  center  will  successfully  turn  around  a  once  thriving 
commercial  district  and  preserve  a  piece  of  their  heritage. 

.  Last,  I  would  urge  that  any  conference  on  tourism  include  on  its 
advisory  panel  representatives  from  arts  and  humanities  and 
cultural  organizations.  Culture  and  tourism  issues  should  be 
inseparable. 

CLOSING 

In  closing  I  would  like  to  quote  the  late  Arthur  Frommer  a  pioneer  in 
the  American  tourism  industry. 

"Tourism  does  not  go  to  a  city  that  has  lost  its  soul.  And  that 
condition  -  the  absence  of  a  soul  or  a  theme  -  has  been  brought 
about  by  the  decline  and  destruction  of  central,  inner  cities  all 
over  the  country." 

-  Arthur  Frommer 
Preservation  Forum 
Fall  1988 
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Testimony  of  Paul  Marinaccio,  Executive  Director  of  the 

New  York  City  Economic  Policy  and  Marlteting  Group, 

before  the  House  Subcommittees  on 

Aviation  and  Surface  Transportation 

August  4, 1993 


Good  morning  Chairmen  Oberstar  and  Rayhall  and  members  of  the 
Subcommittees.  My  name  is  Paul  Marinaccio.  I  am  the  Executive  Director  of  the 
New  Yoric  City  Economic  Policy  and  Marlteting  Group  and  am  here  on  behalf  of 
the  administration  of  the  City  of  New  Yoric.  It  is  a  pleasure  to  be  before  you 
today  to  tallc  with  you  about  the  importance  of  the  tourism  industry  to  New  York 

City. 

New  Yoric  City  endorses  the  creation  of  a  White  House  Conference  on 
Tourism.  Such  a  meeting  will  provide  the  leadership  and  focus  necessary  to 
sustain  and  expand  local  efforts  to  attract  more  travelers  to  the  United  Sutes.  We 
believe  that  the  conference  is  necessary  to  foster  better  understanding  of  the 
tourism  industry  by  government.  This  understanding  is  a  prerequisite  for  the 
development  of  federal  policies  tliat  will  enrich  the  national  tourism  industry  which 
in  turn  will  help  to  revitalize  urban  America.  In  the  absence  of  a  federal  tourism 
agenda  that  sufficiently  leverages  the  nation's  urban  assets,  New  Yoric  City  has 
launched  a  number  of  initiatives  to  nourish  this  industry. 
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In  fact,  New  York  City  serves  as  a  gateway  for  travelers  visiting  tourist 
destinations  throughout  the  nation.  In  1991,  slightly  more  than  60  percent  of  all 
visitors  to  New  York  City  used  our  three  airports  as  a  port  of  entry  to  the  nation; 
these  visitors  to  New  York  City  account  for  23.9%  of  all  overseas  travelers  to  the 
United  States.  New  York  City  also  houses  attractions  from  the  Cloisters  to  Ellis 
Island  to  the  Empire  State  Building  which  encapsulate  the  American  experience. 
And  much  of  our  national  identity,  as  an  economic  superpower  end  as  a  global 
leader  in  culture  and  innovation,  is  tied  to  the  people,  places  and  history  of  our 
five  boroughs. 

The  economic  benefits  of  tourism  are  clear:  Tourism  is  a  $13.3  billion 
industry  supporting  173,000  jobs  in  New  York  City's  hotels,  restaurants,  general 
merchandise,  apparel  and  accessory  stores  and  entertainment  and  transportation 
industries.  Recognizing  the  importance  of  tourism  to  our  local  economy,  New 
York  City  has  stepped  up  our  efforts  to  attract  visitors  and  to  spread  the  benefits 
of  tourism  throughout  the  city.  During  the  summer  of  1993,  the  city  and  the 
private  sector  embarked  upon  a  major  new  tourism  campaign  called  "NY  93  - 
Summer  in  the  City."  NY  93  is  the  first  collaborative  effort  by  different  segments 
of  the  tourism  industry  to  help  attract  visitors  to  New  York.  This  campaign  has 
leveraged  $1.2  million,  but  this  is  just  a  beginning. 


73-015  0-93-7 
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Because  Mayor  David  N.  Dinkins  considers  tourism  an  economic 
development  tool  which  can  strengthen  our  communities,  he  established  a  Tourism 
Development  Program.  This  program  encourages  tourism  development  in  lesser 
known  areas  throughout  the  cit>'  and  includes  a  Tourism  Grant  Program.  This 
year,  New  York  City  awarded  53  grants  totalling  $250,000  to  nonprofit  groups  for 
tourism  related  projects.  Our  Tourism  Development  Program  also  supported  two 
promotional  efforts.  Our  "New  York  City.  Yours  to  Discover."  advertising 
campaign  highlights  attractions  outside  of  midtown  Manhattan,  and  six  public 
relations  firms  will  feature  attractions  located  in  tourism  development  zones  in  pro- 
bono  promotional  material. 

The  tourism  industry  promises  growth  nationally  and  I  expect  New  York 
City's  tourism  industry  to  be  a  part  of  this  upward  trend.  In  keeping  with 
President  Clinton's  focus  on  job  creation,  New  York  City  is  looking  careftjlly  at 
ways  to  accelerate  job  creation  within  the  tourism  industry.  Since  most  travelers 
to  New  York  City  then  go  on  to  visit  other  areas,  expanding  our  tourism  industry 
will  likely  encourage  growth  throughout  the  tri-state  region  and  beyond. 

While  tourism  contributes  significantly  to  our  economy  and  promises  growth 
in  the  future,  New  York  City  still  faces  some  significant  challenges  in  increasing 
our  tourist  activity.    In  1992,  15.4  million  people  visited  New  York  City  as 
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compared  to  15.9  million  in  1990.  A  spotty  recovery  and  federal  policies  which 
neglected  urban  America  throughout  the  1980s  have  contributed  to  this  decline. 
Decaying  infrastructures,  products  of  this  neglect,  generated  negative  perceptions 
of  many  American  cities.  New  York  City  continues  to  battle  these  perceptions, 
even  while  the  reality  begins  to  change.  The  Conference  on  Tourism  would  be  an 
ideal  opportunity  to  map  out  innovative  solutions  to  this  issue.  And  a  coordinated 
effort  on  the  federal  level  to  promote  cities  as  tourist  destinations  could  cohere 
campaigns  by  specific  localities,  and  challenge  travelers'  misconceptions  of 
American  cities. 

New  York  City  encourages  the  federal  government  to  find  creative  ways  to 
bolster  our  efforts  to  promote  tourism  and  to  pursue  policies  that  link  the  growth 
in  the  tourism  industry  to  the  revitalization  of  urban  centers  nationwide.  Here  are 
several  areas  where  assistance  by  the  federal  government  could  have  an  immediate 
impact: 

•  Currently,  maintaining  and  upgrading  our  airports,  highways  and  rail 
lines  requires  substantial  capital  investment  at  a  time  of  constricted 
municipal  resources.  We  recommend  targeting  federal  spending  to 
service  to  visitors  including  the  transportation  infrastructure. 
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•  As  it  stands,  federal  spending  on  tourism  promotion  lags  far  behind 
investment  by  other  countries  in  this  area.  We  recommend  that  the 
federal  government  dedicate  funds  to  consumer  marketing. 

•  Finally,  we  recommend  that  the  federal  government  takes  action  to 
improve  the  system  for  processing  international  travelers  upon  arrival 
at  the  nation's  major  airports. 

We  envision  a  federal  tourism  policy  that  increases  the  benefits  of  our 
tourism  industry  exi)onentiaIly.  New  York  City  looks  forward  to  joining  with  the 
federal  government  to  strengthen  this  vibrant  industry  which  will  help  our  cities 
thrive  into  the  future. 


Ititit 


175 


Greater  New  Orleans  Black  Tourism  Network,  Inc. 


CONGRESSIONAL  HEARING 
Subconunittecs  on  Aviation  and  Surface  Transportation 

H.  Con.  Res.  110 
White  Hoose  Conference  on  Tourism 

Wednesday,  August  4,  1993 
2167  Raybom  House  Ottlce  Building 


Support  for  a  While  House  Conference  on  Tourism 

Panel? 

Ifistorical  Preservatioa  Sc  Cultural  Attractions 

"A  Mttlticultunil  Perspective" 


Submitted  by. 
Caletha  M.  Poweil,  Executive  Director 

Gnmer  New  OrUans  Black  Tourism  Netv)ork,  Inc. 

Louisiana  Supadomc 

1520  Sugar  Bowl  I>rive 

New  Orleans,  LA  70112 

Phone:  (504)  523-5652 

Fax:  (504)  522-0785 
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CONGRESSIONAL  HEARING 

Subcommiuee  on  Aviation  and  Surface  Transportation 
U.  Con.  Res.  110 

WHITE  HOUSE  CONFERENCE  ON  TOURISM 

Wednesday.  August  4,  1993 

2167  Ray  bum  House  Office  Building 


Mr.  Chainnan,  Fellow  Pandists,  Subcommittee  Members,  Greetings! 

On  behalf  of  the  Greater  New  Orleans  Black  Tourism  Network  (GNOBTN),  we  wish 
to  thank  the  Congressional  Travel  and  Tourism  Caucus  for  their  proposal  to  initiate  a 
WHITE  HOUSE  CONFERENCE  ON  TOURISM.   Further,  we  want  to  thank  die  United 
Slates  Travel  and  Tourism  Administration  (USTTA)  Deputy  Under  Secretary  Designee, 
Leslie  Doggett,  for  providing  the  opportunity  for  us  to  present  to  you  today. 

You  have  received  all  of  the  numbers  highlighting  Ac  importance  of  this  fast  growing 
industry,  so  we  will  not  be  redundant,  instead,  we  will  emphasiic  for  you  the  importance  of 
a  new  untapped  market  that  is  of  interest  to  domestic  and  international  visitors  aJike.  the 
Minority  Market.   Such  new  market  development  could  benefit  eminently  from  a  WHITE 
HOUSE  CONFERENCE  ON  TOURISM. 

Multicultural  Tourism  Development  is  a  key  component  to  any  new  martet  trend  of 
the  90s  for  the  Ho^itality  and  Travel  Industry.  The  phenomenal  surge  of  interest  in 
minority  culture  dtroughout  the  south  is  testimony  to  that  fact.   African  American  heritage 
tourism  is  firmly  established  as  oi«  of  the  festest  growing  economic  development  segments 
fueling  the  ra^d  growth  of  the  tourism  industry  in  the  United  States. 
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In  its  final  report  to  President  George  Bush  in  1990,  the  Lower  Mississippi  Delta 

Development  Commission,  chaired  by  then  Governor  Bill  Clinton,  called  for  a  Delta  African 

American  Heritage  Trail. 

"...  The  Delta  Region  acts  as  a  microcosm  of  the  African  American  experience  in  this 
country  by  representing  all  forms  of  expressive  culture  (music,  foUdife,  literature),  a 
wealth  of  historical  sites  from  all  ways  of  life,  and  all  significant  eras  from  slavery  to 
freedom.   While  this  region  is  uniquely  positioned  to  develop  African  American 
heritage  tourism,  this  heritage  is  severely  underutilized  by  stale  tourism  programs. 
Many  African  American  community  heiit^e  projects  and  interpretive  fadlities  of 
high  quality  exist  in  the  region,  and  yet,  no  linidng  mechanism  such  as  signage  or 
brochures  is  available  for  the  traveler.   The  Delta  r^ion  has  been  missing  an 
enormous  opportunity. " 

African  American  Culture  and  the  preservation  of  sites  significant  to  its  history  is 
luring  tourists  to  the  south.   This  scenario  can  be  duplicated  nationwide.   Some  examples 
include  our  historicaUy  African  American  institutions  such  as  Tusksgee  Institute  in  Alabama, 
where  over  400,000  visitors  toured  in  1992.   In  that  same  year,  the  Civil  Rights  Memorial  in 
Montgomery.  Alabama  attracted  over  200,000.   The  National  Civil  Rights  Museum  in 
Memphis,  Tennessee  counted  over  130,000  visitors  in  its  first  year  of  inc^on.   llie  Civil 
Rights  Institute  in  Birmingham,  Alabama,  which  opened  in  November,  1992  reached  100,000 
visitors  in  June,  1993.   The  King  Center  in  Atlanta  also  attracts  several  thousand  visitors  per 
year.   This  is  an  overwhelming  testimony  of  the  demand  for  our  culture! 

Histoiy  and  culture  are  being  preserved  across  this  country  with  little  knowledge  of 
the  "tourism  marketing"  tie-in  for  economic  development.   A  WHITE  HOUSE 
CONFEKENCE  ON  TOURISM  can  direct  the  leadership  and  technical  assistance  necessary 
to  provide  nuyor  economic  impact  to  both  urt>an  and  rural  areas. 
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Louisiana  has  an  unparalleled  opportunity  to  become  the  number  one  destinalion  for 
domestic  and  intemational  leisure,  convention,  and  business  travelers  of  all  races  who  are 
interested  in  African  American  heritage,  clearly  Ihe  largest  segment  of  the  expanding  cultural 
tourism  market  in  the  United  States. 

New  Orleans  is  the  engine  that  fuels  our  state  with  its  cultural  attractions,  events, 

music,  food,  folklore,  folWife,  art,  architecture,  educational  and  cultural  institutions,  civil 
rights  legacy,  diversity  and  cultural  heritage  dating  back  to  1709. 

Attracting  over  4  billion  dollars  per  year  to  Louisiana,  visitors  most  often  come  from 
Texas,  followed  by  residents  of  Mississippi,  Florida,  Alabama,  Georgia  and  California.  The 
average  size  of  the  party  is  3.9  nights  in  Louisiana  (widi  70%  staying  in  hotels/molds)  and 
spend  an  average  of  $674  during  their  suy  in  the  state.   Foreign  visitors  to  Louisiana  are 
most  likely  to  come  from  Canada,  Mexico,  Germany,  France,  England  and  Japan. 

There  is  major  growth  opportunity  in  multicultural  tourism  development  for  the  state 
and  the  nation.  Interfacing  with  the  local  convention  and  visitors  bureau,  govemmentol  and 
politica]  entities,  and  other  pertinent  organizations  within  the  hospitality  and  tiavel  industry, 
GNOBTN,  a  non-profit  organi22tion,  has  successfully  provided  a  sti-ong  liaison  between  the 
industry  and  its  underutilized  marlcet  segment,  the  minority  market. 

GNOBTS  has  amassed  a  professional  cadre  of  businesses  within  the  minority 
community,  including  some  start-ups,  that  provide  a  quality  service  to  the  industry  and  has 
also  been  instrumental  in  assisting  the  organization  in  Uie  successful  implementation  of  its 
mission.   GNOBTN  has  sought  the  assistance  of  USTTA  from  its  inception  in  1990.    Jn  a 
collaborative  effort  to  assist  Ute  growing  demands  of  multiculuiral  tourism  development 
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coming  into  our  office  from  across  the  nation,  a  partnenhip  has  evolved.   USTTA  has 
participated  with  GNOBTN  in  its  annual  Multicultural  Tourism  Summit  and  Trade  Show  by 
providing  educational  seminars  on  international  travel.   Currently  developing  a  model 
institute  for  Tourism  Research  and  Training  for  frontline  employees  with  a  management 
certification  program  in  tourism,  GNOBTN  has  elicited  funding  support  from  USTTA  and  the 
Minority  Business  Development  Agency  (MBDA). 

GNOBTN  has  formed  linkages  in  Africa.  Brazil,  and  the  Caribbean  for  mutual 
benefits  in  culture,  education  and  trade.   Partnerships  being  established  with  other  non-profits 
such  as  the  Africa  Travel  Association  out  of  New  York  City,  and  the  Travel  Industry 
Association  of  America  in  Washington,  DC,   wrili  enable  GNOBTN  to  achieve  in  every  area 
of  minority  tourism  development.   With  the  lack  of  minority  research  being  a  major 
drawback  at  present,  the  US  Travel  Data  Center  will  collaborate  with  GNOBTN  to  provide 
relief  in  that  crucial  area  of  need. 

We  thank  you  for  this  time.    We  challenge  you  to  assist  us  in  cultivating  this 
leadership  role  for  the  country  and  we  encourage  you  to  move  post-haste  to  convene  a 
WHITE  HOUSE  CONFERENCE  ON  TOURISM. 

Respectfully  Submitted, 


Caletha  Powell 

Executive  Director,  GNOBTN 
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Mr.  Chairman,  Members  of  the  Commliloe: 


My  nime  is  Oneg  Piiiltt  and  I  am  ptesenting  testimony  today  as  a  member  of  the  Board  of 
the  National  Mississippi  Rlvtr  Parkway  Commission  and  as  Chairman  of  the  Kentuclcy 
Mississippi  River  Parkway  Commission.  I  also  serve  as  County  Judge/Executive  in  Hickman 
County  and  am  a  residcni  of  Clinton,  Kentucky. 

1  wish  to  testify  to  you  today  in  support  of  House  Conctment  Resolution  #>  10  calling  for  die 
President  to  convene  a  White  House  Conference  on  Tourism.  I  will  present  this  testimony  in  the 
context  of  the  fifty  year  hiistory  of  the  ten  Mississippi  River  states'  cooperative  effortt  to  achieve 
interrelated  tourism  and  transportation  goals.  I  wish  to  also  biiefly  comment  on  ttic  unpoitancc  of 
federal  support  for  regional  International  marketing  programs,  the  ohgolng  Mississippi  River 
National  Heritage  Corridor  Study,  and  the  need  for  tourism  disaster  relief  due  to  \h^  recent 
Mississippi  River  flood. 

The  Mississippi  River  Parkway  Commission  was  established  in  1938  at  the  ui:ging  of  the 
governors  of  the  MissiRSippi  River  valley  to  promote  attention  to  the  resouroes  of  the  Mississippi 
River  valley.  The  National  Commission  is  comprised  of  individual  state  oommissions  in  each  of 
the  ten  River  states  and  Ontario  consisting  of  legislators,  county  officials,  ai»d  general  members 
appointed  by  the  Oovemort  of  the  states. 

The  early  planning  efforts  of  the  Commission,  in  cooperation  with  federal,  state  and  local 
ofTiclals  led  to  the  development  of  a  scenic  parkway  along  the  Mississippi  River  known  as  the 
Great  River  Road.  The  concept  of  the  Oreat  River  Road  was  initiated  to  develop  a  Mississippi 
River  highway  corridor  which  would  provide  access  to  the  River's  major  scenic,  historic,  and 
recreation  areas  while  preserving  the  special  quality  of  the  River  valley. 
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To  date,  over  $1.3  billion  In  federal,  state,  and  local  funds  have  been  spent  on  various 
highway  and  amenity  projecu  along  the  Oreat  River  Road.  While  Congit.«s  had  providod  funds 
specifically  earmarked  for  the  Oieat  River  Road,  now  the  states  muKt  oumpcte  with  other  interests 
to  obtain  their  share  of  ISTEA  funds.  So  far,  the  Great  River  Road  Is  behefitlng  from  this  new 
funding  program.  The  Oirat  River  Road  waa  also  one  of  the  ca«e  studies  in  the  development  of  a 
National  Scenic  Dy-ways  ptogiain. 

In  my  home  state  of  Kentucky  we  have  greatly  benefitted  from  the  Oreat  River  Rtiad  through 
the  development  of  numerous  highway  and  amenity  projects.  Rehabilitatian  of  intentiaie  bridges, 
raised  highway  systems,  and  projects  such  as  restored  historic  buildings  and  consirucdon  of 
recreational  river  facilities  are  all  examples  of  way  Kentucky  has  benefitted  from  this  program. 
These  transportation  and  tourism  related  projects  contribute  subsuntially  to  regional  economic 
development. 

In  recognition  of  the  beneflta  that  tourism  can  provide  and  the  siibstantlal  investraenit  which 
has  been  made  In  the  Qreat  River  Road,  the  Commission  has  developed  and  implemented  a  variety 
of  Mississippi  River  and  Oreat  River  Road  marketing  progmms.  DomesUcally,  the  Great  River 
Road  is  seen  as  a  tremendous  tourism  asset  that  i.$  promoted  a$  a  destination  by  the  Commission, 
state  and  local  agencies,  and  private  business.  Recent  estimates  ^lace  the  value  of  tourism 
expenditures  in  the  12S  counties  along  the  Great  River  Road  at  $1 0  billion  per  year. 

In  my  state  of  Kentucky,  tourism  is  vital  to  the  economic  health  of  our  state.  In  1991  diroci 
spending  on  tourism  had  a  $5.3  billion  Impact  on  our  sute's  economy,  while  supporting  32,000 
Jobs  for  Kentuckians.  The  Mississippi  River  end  Great  River  Road  are  Important  vehicles  by 
which  we  can  attract  visitors  and  improve  ooonomlc  development. 
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Internationally,  the  Mississippi  River  and  the  Great  River  Road  ate  also  seen  as  a  trcjiaendous 
asset  thai  can  also  significantly  impact  the  economy  of  otir  ten  state  region.  In  cooperation  with  the 
U.S.  TYBvel  and  Tourism  Administration  and  the  tourism  offlcies  of  tbe  ten  states,  ^e  have 
launched  a  three  year  international  marketing  campaign  deaigned  to  bring  international  visitors  to 
our  region.  People  throughout  the  world  may  not  know  much  atwut  our  individual  states  but  they 
have  all  heard  of  the  Mississippi  River. 

Wc  are  beginning  to  see  some  very  raal  and  concrete  results  from  our  tourism  ratofceting 
efforu  and  place  a  high  value  on  the  suppon  that  v/t  receive  from  the  federal  govemmcnt.  It  is 
distressing  to  note  however  that  the  U.S.  ranks  low  in  the  world  wia»  reapect  to  the  amount  of 
money  spent  on  official  programs  to  attract  foreign  vlaiton.  As  Congress  considers  this  proposal 
to  suppon  a  White  House  Cofprence  on  Tourism  and  in  balancing  the  maiiy  worthwhile  needs  of 
this  great  nation,  1  hope  it  will  lake  steps  to  increase  funding  of  U.S.  Travel  and  Tourism 
Administration  programs  that  arc  so  helpful  to  regional  destination  marketing  organizations  such 
as  ours. 

In  addition  to  marketing  the  Mississippi  River  and  the  Oreai  River,  we  are  also  aeeklng  lo 
place  increased  attention  on  the  teaouroes  of  the  River  valley  through  the  potential  designation  of  a 
Missi.«»ipp!  River  National  Heritage  Corridor.  At  the  request  of  Congress,  <ve  are  wortcing  closely 
with  the  three  year  study  of  Mississippi  River  Heritage  Corridor  Study  Commission  to  complete 
an  inventory  of  the  tesouites  of  the  River  valley  and  make  recommendatiofls  on  the  fbaaiWlliy  of  a 
Corridor  designarion.  This  study  should  be  complete  in  June  of  1994. 

Congress  is  cuiTcntly  considering  an  appropriation  for  the  Missiisslppi  River  Herluge 
Corridor  Study  Commission  for  fiscal  year  1994.  In  light  of  the  iropoitahoe  that  this  study  will 
have  in  raising  national  awareness  of  the  tourism  and  transportation  resources  of  our  naUuit,  we 
aak  for  your  continued  support  of  this  imponani  Heritage  Corridor  concept. 
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Finally.  I  would  be  remiss  in  my  testimony  about  the  SAipoirtance  of  tourism  and 
tianspuitatlon  for  tbe  Mississippi  River  states,  if  I  did  not  mention  thie  disastrous  affects  on 
tourism  by  the  recent  Mississippi  River  flood.  While  substantial  damage  to  crops,  homes  and 
property  along  the  River  has  occurred,  additional  damage  has  resulted  from  the  national  and 
IntomBtlonal  peroeption  that  everydilng  is  closed  and  underwattf.  This  is  far  from  tbe  truth.  Most 
all  me^oi'  attractions,  hotels,  roads  airports,  and  recreational  sites  ate  still  open  for  business. 

Nevertheless,  the  perception  that  the  entire  region  is  underwater  is  causing  a  serious  tourism 
crisis  for  our  region  in  addition  to  other  major  economic  losses.  Convention  and  visitor 
cancelations  are  causing  millions  of  dollars  in  lost  tourism  revenue  affecting  us  border  to  border  in 
our  ten  River  states.  Consequently,  I  would  urge  Congress  to  seriously  consider  suppotting 
Tourism  Disaster  Relief  funds  for  the  Mississippi  River  states  to  offset  this  loss  of  totuism  to  the 
region,  consistent  widi  relief  funds  in  other  emergency  areas. 

As  you  can  see  through  the  activities  from  the  historical  developntent  of  the  Great  River 
Road,  the  domestic  and  international  maiicetlng  of  the  Mississippi  River,  the  Mississippi  River 
NHtional  Heritage  Coiridor  Study,  and  the  effects  of  the  national  disaster  of  the  Mississippi  River 
flood,  there  Is  a  tremendous  relationship  between  tourism  and  transpbnation.  Cooperation  with 
federal,  state,  and  local  units  of  government  end  the  private  sector  has  been  the  key  to  achieving 
our  lecivailon  and  euunuinip  Uevelopmem  goals. 

As  a  result,  the  Mississippi  River  Paritway  Commission  sees  a  Whitfc  House  Conference  on 
Tourism  as  M  way  to  elevate  to  a  new  height  the  Importance  of  tourism  and  transportation  in  our 
nation.  There  is  much  we  can  learn  from  others  with  shared  experiences  to  ours,  just  as  I  hope 
others  can  learn  from  our  experiences  in  promoting  the  Mississippi  River  and  the  Great  River 
Road  in  our  ten  state*. 
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Only  througl)  increiiKed  national  attention  on  tourism,  transportation,  and  economic 
tlcvelopment,  which  we  feel  will  result  ftxjm  a  White  house  Conference  oh  Tourism,  can  wc  can 
belter  address  the  economic  problems  and  challenges  facing  the  nation  in  thfe  years  to  come. 

Respectfully  Submitted  by. 


Judge  Qieg  Prultt,  Director 
Mississippi  Rlvef  Parkway  Commission 
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TESTIMONY  OP  MR.  JACK  RUTTGER 

BEFORE  THE  SUBCOMMITTEES  ON  AVIATION  AND  SURFACE  TRANSPORTATION 

AUGUST  4,  1993  HEARING  ON  HOUSE  CONCURRENT  RESOLUTION  110 

MR.  CHAIRMAN: 

MY  NAME  IS  JACK  RUTTGER.  I  AM  THE  OWNER  OF  A  MEDIUM  SIZED  MINNESOTA 
RESORT,   ON  A  LAKE  IN  CONGRESSMAN  OBERSTAR'S  DISTRICT.  I  WAS  BORN 
AND  RAISED  ON  THE  RESORT  PROPERTY  AS  WAS  MY  FATHER.  TOURISM  HAS 
BEEN  OUR  LIVING  FOR  96  YEARS,  AS  A  RUTTGER  FAMILY.   IN  THE 
BEGINNING  PEOPLE  CAME  BY  TRAIN,  THEN  BY  BUCKBOARD  TO  THE  LAKE  WHERE 
GRANDMA  FED  THEM  HARDY  MEALS.  THE  FOOD  AND  FISHING  WERE  SO  GOOD 
THAT  THEY  SLEPT  ON  THE  BANK  OF  THE  LAKE,  IN  THE  HAY  AND  THEN  IN 
TENTS.  FROM  THAT  VERY  PRIMITIVE,  INNOCENT  BEGINNING  WE  HAVE  GROWN 
TO  OUR  PRESENT  SIZE--   WE  ACCOMMODATE  UP  TO  375  PEOPLE-  FULL 
SERVICE  NOW. 

FROM  THE  BEGINNING,  THE  ENVIRONMENT  HAS  BEEN  AN  ASSET  TO  US.  WE  ARE 
AN  ENVIRONMENTALLY  CONCERNED  INDUSTRY.  WE  CONSTANTLY  WORK  FOR  CLEAN 
LAKES  AND  PRISTINE  FORESTS.  THERE  ARE  STRONG  LAKE  ASSOCIATIONS  IN 
MINNESOTA.  OURS  IS  THE  BAY  LAKE  IMPROVEMENT  ASSOCIATION.  OUR  STATE 
RESORT  ASSOCIATION  MEETS  WITH  THE  TIMBER  INDUSTRY  TO  WORK  TOGETHER 
TO  PRESERVE  OUR  FORESTS  AS  BEST  WE  CAN.  IT  IS  COMMON  FOR  RESORTS  TO 
SHOWCASE  THEIR  NATURAL  SETTING:  WE  OFFER  NATURE  HIKES  TO  HIGHLIGHT 
THE  HUNDREDS  OF  VARIETIES  OF  WILD  FLOWERS  AND  TO  POINT  OUT  OTHER 
NATURAL  WONDERS;  WE  HAVE  BIRD  WATCHING  TOURS  WHERE  AT  LEAST  A 
HUNDRED  SPECIES  OF  BIRDS  CAN  BE  SEEN  ON  OUR  4  00  ACRE  RESORT 
PROPERTY;  WE  HAVE  A  SLIDE  SHOW  ON  THE  LOON  AFTER  WHICH  WE  TAKE  A 
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TOUR  OF  THE  LAKE  TO  SEE  THE  LOONS  (IN  EARLY  SUMMER  IT  IS  COMMON  TO 
SEE  2  BABIES  RIDING  ON  THEIR  MOTHER'S  BACK)  AND  ALSO  TO  LOOK  AT  A 
BALD  EAGLE'S  NEST  ON  THE  ISLAND  IN  FRONT  OF  THE  RESORT.  A  GOOD 
CLEAN  ENVIRONMENT  MEANS  A  LOT  TO  US;  OUR  INDUSTRY.  WE  ARE  VERY 
PROTECTIVE  OF  IT. 

TOURISM  IS  ONE  OF  THE  TOP  3  INDUSTRIES  IN  MINNESOTA,  AS  IT  IS  IN 
MOST  ALL  OF  THE  OTHER  49  STATES.  WHERE  TIMBER,  AGRICULTURE,  AND 
MINING  ARE  STATIC  IN  OUR  STATE,  TOURISM  SHOWS  THE  MOST  PROMISE  FOR 
GROWTH.  THOSE  INVOLVED  IN  THE  BUSINESS  WORK  HARD  TO  ENSURE  THAT 
THIS  POTENTIAL  IS  FULFILLED.  OUR  STATE  DEPARTMENT  OF  TOURISM  DOES 
WHAT  IT  CAN  TO  PROMOTE  TOURISM  WITH  A  LIMITED  BUDGET  OF  ABOUT  $6 
MILLION  ANNUALLY.  GOVERNMENT  OFFICIALS  IN  OUR  STATE  AND  PEOPLE  IN 
GENERAL  DON'T  LOOK  UPON  OUR  INDUSTRY  AS  "LEGITIMATE".  WE  ARE  NOT, 
IN  THEIR  EYES,  A  MAJOR  ECONOMIC  FORCE.  YET,  AS  AN  INDUSTRY  WE  ARE 
THE  SECOND  LARGEST  EMPLOYER  IN  MINNESOTA. 

I  HAVE  LIVED  THAT  SCENARIO  ALL  OF  MY  LIFE.  WHEN  I  WAS  GROWING  UP  IN 
THE  RESORT  BUSINESS,  I  REMEMBER  MY  FATHER  PRINTING  ACROSS  THE  FACE 
OF  THE  RESORT  CHECKS;  "THESE  ARE  TOURIST  DOLLARS".  HE  WAS  A  TRUE 
PIONEER  IN  THE  INDUSTRY.  HE  WANTED  THE  GROCER,  THE  LUMBERYARD,  THE 
CLOTHIER,  THE  UTILITIES,  AND  ANY  ANYONE  ELSE  HE  BOUGHT  FROM  TO 
RECOGNIZE  THE  GREAT  VALUE  OF  TOURISM.  HE  WANTED  THEM  TO  KNOW  THAT 
TOURIST  DOLLARS  PAID  FOR  THOSE  ITEMS.  HERE  WE  ARE  A  GENERATION 
LATER  AND  THERE  ARE  STILL  TOO  MANY  THAT  DON'T  KNOW  WHERE  THE 
DOLLARS  COME  FROM. 
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TODAY,  THE  WORLD  IS  JUST  HOURS  AWAY.  PEOPLE  ARE  CAPITALIZING  ON 
THIS  CONVENIENCE  AND  SPENDING  MORE  AND  MORE  OF  THEIR  INCOME  ON 
TRAVEL.  TRAVEL  IS  OUR  NATION'S  NUMBER  ONE  EXPORT.  IT  BROUGHT  IN 
$64.2  BILLION  IN  1991  WITH  A  USTTA  BUDGET  OF  UNDER  $20  MILLION.  WE 
ARE  THE  NATION'S  SECOND  LARGEST  EMPLOYER  WITH  A  PAYROLL  OF  $91 
BILLION  DOLLARS.  YET,  THE  U.S.  RANKS  20TH  IN  THE  WORLD  ON  MONEY 
SPENT  TO  ATTRACT  FOREIGN  VISITORS.  CLEARLY,  THERE  IS  NOT  A  GOOD 
UNDERSTANDING  OF  THE  TRAVEL  BUSINESS  BY  THE  RIGHT  PEOPLE.  THE  WHITE 
HOUSE  CONFERENCE  WILL  HELP  CORRECT  MANY  OF  THESE  MISCONCEPTIONS 
ABOUT  TOURISM. 

I  KNOW  IN  MINNESOTA  WE  ARE  CONSTANTLY  TRYING  TO  EDUCATE  OUR  PUBLIC 
OFFICIALS  ON  THE  MERITS  OF  OUR  INDUSTRY.  WE  TEACH  THEM  THAT  ONE 
DOLLAR  INVESTED  FOR  TOURISM  DEVELOPMENT  RETURNS  2  OR  3  DOLLARS  TO 
THE  STATE  IN  TAXES.  AFTER  SERVING  ON  THE  ADVISORY  COMMITTEE  OF  THE 
TOURISM  CAUCUS,  I  HAVE  LEARNED  THAT  CONGRESS  IS  NO  FURTHER  ALONG 
THAN  MINNESOTA.  FACT  IS  OUR  LITTLE  STATE  HAS  A  BUDGET  OF  $6  MILLION 
ANNUALLY  TO  SPEND  ON  TOURISM  MARKETING,  WHILE  CONGRESS  APPROPRIATES 
ONLY  3  TIMES  AS  MUCH  FOR  TOURISM  PROMOTION  FOR  THE  ENTIRE  COUNTRY. 
WHY  THE  RELUCTANCE  TO  INCREASE  USTTA' S  BUDGET  WHEN  IT  RETURNS 
ITSELF  EACH  YEAR,  SEVERAL  TIMES  OVER?  USTTA' S  BUDGET  IS  AN 
INVESTMENT.  THE  RETURN  IS  A  SURE  THING. 

IN  THE  SUMMER  TIME  IN  A  LITTLE  VILLAGE  CLOSE  TO  OUR  RESORT,  THE  OUT 
OF  TOWN,  OUT  OF  STATE  CARS  ROLL  IN.  THE  MERCHANTS  AND  THE  PEOPLE 
EMPLOYED  BY  THEM  AND  THE  TOWN  RESIDENTS  THINK  THAT  THIS  PHENOMENON 
JUST  HAPPENS.  SOME  OF  THAT  TRAFFIC  IS  NATURAL,   PEOPLE  HEADING 


189 


NORTH.  HOWEVER,  MUCH  OF  IT  IS  FROM  THE  TRADITIONAL  EFFORTS  OF 
PEOPLE  LIKE  US  AND  A  GOOD  DEAL  IS  FROM  THE  EFFORTS  OF  OUR  STATE 
TOURISM  DEPARTMENT.  THE  POINT  IS,  IT  TOOK  TREMENDOUS  EFFORT  TO 
GENERATE  THIS  INTEREST  IN  VISITING  MINNESOTA. 

THE  UNDERSTANDING  OF  TOURIST  TRAVEL  IS  IN  ITS  INFANCY.  THE 
OPPORTUNITY  TO  EXPAND  THIS  UNDERSTANDING  IS  TRULY  HERE.  A  WHITE 
HOUSE  CONFERENCE  ON  TOURISM  WILL  PROVIDE  THE  OPPORTUNITY  TO  EDUCATE 
GOVERNMENT  OFFICIALS  AND  OTHER  LEADERS  ABOUT  THE  VALUE  OF  TRAVEL 
AND  TOURISM  TO  THE  NATION'S  ECONOMY. 

A  TRAVELERS  MONEY  IS  GOOD  MONEY,  NEW  MONEY  TO  A  COMMUNITY.  BE  IT  A 
TRAVELER  FORM  IOWA  TO  MINNESOTA  OR  GERMANY  TO  WISCONSIN,  IT'S  NEW 
MONEY  TO  CIRCULATE  IN  THE  COMMUNITY.  NEW  MONEY  THAT  CREATES 
EMPLOYMENT  AND  TAXES  FOR  THE  STATE. 

THE  WHITE  HOUSE  CONFERENCE  ON  TOURISM  WOULD  PROVIDE  A  MUCH  NEEDED 
FORUM  FOR  FOCUSING  ATTENTION  ON  TRAVEL  AND  TOURISM'S  IMPORTANCE  AS 
AN  ECONOMIC  GENERATOR.  IT  WILL  ADDRESS  THE  PROBLEMS  AND  CHALLENGES 
FACING  THE  INDUSTRY  AND  IT  WILL  LEAD  TO  A  BETTER  UNDERSTANDING  OF 
TOURISM. 
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As  Deputy  Mayor,  and  an  economic  development  official  of  a  large 
urban  center,  my  testimony  today,  while  in  a  general  way  addressing 
the  entire  subject  before  this  committee  will  in  part  offer  a 
specific  urban  perspective  on  this  matter. 

Tourism,  transportation,  and  urban  centers  are  unquestionably  and 
obviously  very  interdependent  and,  indeed,  desirably  intertwined. 
Tourism  in  its  simplest  definition  is  people  spending  money; 
transportation  in  its  simplest  purpose  is  the  movement  of  people; 
and  the  baseline  of  urban  centers  since  the  beginning  of 
civilization  has  been  to  serve  as  the  human  marketplace.  A  place 
quite  simply  which  serves  as  the  only  place  for  multitudes  of 
people  from  different  backgrounds  history,  race,  ethnicity, 
religion  are  drawn  together  by  overwhelming  common  need  and 
interest  to  share  an  experience.  For  those  of  us  gathered  today, 
it  is  the  American  experience  that  is  central  to  what  we  seek  to 
support  and  serve . 

The  importance  of  the  urban  experience  in  no  way  lessens  the  need 
that  the  total  American  experience  must  be  packaged  to  include  that 
which  is  rural,  suburban  and  urban  as  well.  It  is  our  opinion  that 
the  American  experience,  the  total  American  experience  and  total 
exposure  to  that  experience  could  and  should  be  the  centerpiece  to 
any  national  showcasing  of  America  as  a  destination  point  for 
tourists  from  throughout  the  world  as  well  as  for  tourists  from 
throughout  our  own  nation. 

Inherent  in  any  initiative  to  develop  a  comprehensive  tourism 
program,  should  and  must  be  the  basic  ingredients  of  helping  others 
to  understand  us  as  a  nation  as  well  as  helping  us  to  understand 
each  other  as  a  country.  With  the  exception  of  nature's  gifts  of 
beauty  and  wonderment,  all  that  is  historically  significant  and  all 
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significant  activities  are  a  product  of  all  of  us  as  a  collective 
people.  Central  to  that  which  we  have  accomplished  as  a  people  has 
been  the  common  denominator  of  transportation.  Transportation  is 
that  physical  thread  which  has  sewn  together  our  nation's  human 
fabric.  It  can  be  stated  without  any  reservation  or  equivocation 
that  our  nation's  economy  historically  has  been  transportation 
based  and  our  nation's  economic  future  will  be  transportation 
driven.  A  tourist's  view  of  us  as  a  people  and  our  history  as  one, 
or  a  tourist's  view  of  our  great  natural  sites  can  only  be 
accomplished  through  our  transportation  network. 

The  importance  that  those  of  us  who  work  in  urban  centers  place  on 
the  work  of  this  committee  cannot  be  overstated,  and  the  role  the 
urban  centers  must  play  in  the  fulfillment  of  the  mission  of  this 
body  cannot  be  over-emphasized. 

Tourism  is  a  powerful  economic  tool  and  as  such  a  vital  element  in 
our  economic  vitality.  The  interests  of  the  world  in  us  as  a 
nation,  and  the  unique  and  remarkable  leadership  role  that  we  have 
played  for  over  200  years  postures  us  in  the  eyes  of  the  world  as 
a  enormously  attractive  setting  of  people  and  places. 

Consequently,  tourism  is  uniquely  positioned  with  the  potential  for 
an  enormous  growth  industry,  which  has  heretofore  been  under- 
utilized as  an  important  stimulus  for  the  urban  economy.  Thus, 
investment  by  the  Federal  Government  in  tourism  can  play  the  dual 
roles  of  catalyst  for  an  emerging  industry  and  provider  of  much 
needed  jobs,  business  opportunities  and  tax  revenues  for  urban 
centers  and  their  residents.  The  economic  engine  generated  by 
tourism  may  equal  and  even  surpass  the  best  jobs  programs  in 
addressing  the  needs  of  the  cities  residents,  particularly  the 
minority  community.  Therefore,  we  as  a  nation  must  do  more  to 
encourage  tourism  and  movement  among  ourselves,  for  in  the  case  of 
the  latter,  such  movements  will  fuel  not  only  economic  growth,  but 
civic  development  and  social  understanding  as  well.  It  is  only 
through  such  development  that  we  as  a  nation  of  people  will 
continue  the  melting  pot  process  that  we  commonly  reference  as 
assimilation. 

Therefore,  there  is  an  absolute  and  urgent  need  for  urban  centers 
to  play  a  critical  role  in  fulfilling  the  crucial  need  for  a 
national  comprehensive  tourism  program.  Our  urban  centers  have  an 
enormous  amount  to  offer.  For  example,  urban  centers  are  the 
holders  of  our  history,  the  history  of  our  people,  a  history  of  our 
culture,  the  history  of  our  professions,  the  history  of 
entertainment,  the  history  of  our  social  growth  and  underlying  all 
else,  the  history  of  our  economic  development.  Additionally,  our 
urban  centers  are  the  holders  of  major  facilities  such  as  sports 
stadiums,  convention  halls,  aquariums,  museums,  galleries  and  a 
number  of  our  institutions  of  higher  learning. 
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In  spite  of  the  fact  that  our  urban  centers  have  these  assets,  our 
need  to  be  part  of  a  national  tourism  strategy  is  enormous.  To  be 
part  of  that  strategy  we  need  to  continue  federal  investments  which 
improve  our  transportation  network,  which  in  turn  allow  people  to 
visit  and  view.  We  need  the  continual  federal  investment  that 
helps  to  move  the  urban  markets  to  be  competitive  in  today's 
economic  environment  and  we  continue  to  need  federal  investment  and 
programs  designed  to  help  our  citizens  to  become  more  productive 
participants  in  all  of  our  plans,  projects  and  proposals. 

What  is  needed  now  and  in  addition  to  that  previously  referenced  is 
federal  leadership  in  how  we  bring  ourselves,  urban,  suburban, 
rural,  together  as  a  true  mecca  for  tourism  to  those  both  outside 
of  as  well  as  within  our  country.  We  need  the  leadership  of  the 
Federal  Government  and  we  need  the  resources  of  the  Federal 
Government  that  encourage  elected  CEOs  at  all  levels  of  government 
to  fully  recognize  and  fully  embrace  tourism  as  the  vital  and 
vibrant  element  of  economic  growth  that  it  so  adequately  poses.  We 
need  help  to  package  ourselves  as  destination  points  for  tourism, 
and  all  of  us  need  help  to  begin  packaging  our  locally  based 
efforts  into  a  wider  regional,  state  and  national  campaign.  It  is 
the  packaging  of  all  which  is  critical,  for  our  rural  areas  have 
been  blessed  with  and  have  present  so  many  awesome  displays  of 
nature,  while  our  urban  areas  were  blessed  by  geography  and 
transportation  resources  beginning  with  rivers  and  harbors  that 
allowed  them  to  serve  as  the  center  of  our  greatest  growth, 
including  our  political  revolution,  our  economic  revolution,  as 
home  to  new  arrivals  from  other  lands,  to  research  and  development 
by  our  great  inventors  and  most  importantly,  a  place  where  the 
melting  pot  provided  the  essential  ingredients  to  assimilation. 

Let  us  also  agree  that  in  any  future  tourism  initiative,  that  we 
place  as  much  importance  on  seeing  a  process,  products  and  works  of 
our  people  as  we  do  on  the  processes  products  and  sites  of  nature. 
Let  us  commit  ourselves  to  a  holistic  approach  of  not  merely 
recognizing  one  inventor's  contribution,  but  also  showing  the  work 
and  history  of  those  people  who  mass  produced  that  invention.  Let 
us  tie  the  history  of  our  people  and  places  together  so  that  the 
patterns  of  people's  productivity  and  participation  present  a 
profile  that  offers  enormous  attraction  and  appeal  to  potential 
tourists  both  from  without,  as  well  as  within  our  country. 
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Testimony  of  the  Society  for  Advancement  of  Travel  for  the 
Handicapped  Before  the  Subcommittees  on  Aviation  and  Surface 
Transportation,  August  4,  1993. 

My  name  is  Dr.  Harold  W.  Snider.  My  office  and  residence  are 
located  at  1220  East-West  Highway,  Suite  1222,  Silver  Spring, 
Maryland  20910.  My  telephone  number  is  301-587-4617,  and  my  fax 
number  is  301-587-4924.  I  am  the  Washington  Representative  and 
Director  of  Governmental  Affairs  for  the  Society  for  Advancement  of 
Travel  for  the  Handicapped  (SATH) .  The  headquarters  of  SATH  are 
located  in  New  York  City. 

SATH  is  a  non-profit  tax-exempt  charity  whose  sole  purpose  is  to 
promote  and  improve  travel  and  tourism  opportunities  for  people 
with  disabilities  in  this  country  and  abroad.  The  Society  has 
approximately  3  500  dues  paying  members.  These  members  include 
travel  industry  entities  such  as  airlines,  bus  companies,  hotels, 
and  travel  agents.  Individuals  with  disabilities  also  comprise  a 
substantial  proportion  of  the  membership.  SATH  acts  as  a  bridge 
between  the  travel  industry  and  persons  with  disabilities.  Since 
its  founding  in  1976,  SATH  has  held  over  a  dozen  international 
conferences  on  travel  and  tourism  for  people  with  disabilities.  It 
is  an  affiliate  member  of  the  World  Tourism  Organization.  It  has 
published  and  distributed  250,000  copies  of  the  48-page  brochure 
The  United  States  Welcomes  Handicapped  Visitors,  since  1984.  SATH 
has  represented  the  interests  of  disabled  travelers  on  three 
Federal  Advisory  Committees,  most  notably  the  committee  which 
negotiated  regulations  to  implement  the  Air  Carriers  Access  Act  of 
1986.  The  Society  was  a  member  of  the  ad  hoc  task  force  which 
helped  to  draft  and  pass  the  Americans  with  Disabilities  Act  of 
1990,  landmark  civil  rights  legislation  for  people  with 
disabilities.  SATH  developed  and  initiated  a  National  Awareness 
Week  for  Travelers  with  Disabilities,  which  is  now  supported  by 
proclamations  from  most  state  governors. 

SATH  is  here  today  to  strongly  support  House  Congressional 
Resolution  110,  a  proposal  to  convene  a  White  House  Conference  on 
Tourism.  From  our  perspective,  there  are  a  wide  variety  of 
barriers  to  tourism  which  such  a  White  House  Conference  could 
ameliorate.  I  would  like  to  describe  several  of  these  barriers 
briefly,  and  I  would  like  to  tell  you  how  a  White  House  Conference 
would  improve  tourism  opportunities  for  persons  with  disabilities. 

Although  the  Americans  with  Disabilities  Act  was  passed  over  three 
years  ago,  and  regulations  to  guarantee  access  to  tourism 
facilities  and  public  accommodations  such  as  restaurants,  hotels, 
and  amusement  parks  came  into  force  on  January  26,  1992, 
discrimination  is  still  rampant  and  pervasive.  For  instance,  in 
Congressman  Oberstar's  district,  Valley  Fair  Amusement  Park  refuses 
to  allow  blind  persons  and  other  disabled  persons  to  participate  on 
rides  in  the  park.  Valley  Fair  has  chosen  to  take  the  matter  to 
court,  even  after  the  state  of  Minnesota  found  them  in  violation  of 
state  civil  rights  laws.  In  our  opinion,  the  reasons  for  this 
unwarranted  discrimination  are  simple  hard-headed  invincible 
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ignorance  and  prejudice.  Such  discrimination  would  be  far  less 
pervasive  if  the  Department  of  Justice  was  able  to  do  a  better  job 
of  providing  technical  assistance  to  travel  and  tourism  entities 
who  must  comply  with  the  ADA. 

The  Department  of  Justice  is  responsible  for  providing  technical 
assistance  to  help  with  compliance  for  Titles  II  and  III  of  the 
Americans  with  Disabilities  Act.  However,  only  a  very  small 
fraction  of  that  technical  assistance  money  has  gone  to  travel  and 
tourism  entities.  In  fact,  the  American  Hotel  and  Motel 
Association  was  the  only  travel  and  tourism  entity  to  receive  a 
grant  to  provide  technical  assistance  for  its  members  on  the  ADA. 
Such  technical  assistance  must  increase  if  our  industry  is  to 
comply  with  this  law.  Congress  and  the  Executive  Branch  cannot 
just  pass  and  implement  complex  laws  and  expect  instant  compliance 
by  our  industry.  An  industry-wide  education  campaign  must  be 
initiated  to  teach  the  travel  and  tourism  industry  about  the  ADA. 
A  White  House  Conference  on  Tourism  is  a  good  place  from  which  to 
launch  such  a  campaign. 

On  another  matter,  the  United  States  Travel  and  Tourism 
Administration  must  expend  some  resources  in  revising  the  booklet 
The  United  States  Welcomes  Visitors  with  Disabilities.  Eight 
critical  years  have  passed  since  I  wrote  and  revised  the  booklet. 
Visitors  with  disabilities  from  abroad  badly  need  current 
information.  Since  the  booklet  was  written,  The  Air  Carriers 
Access  Act  and  the  Americans  with  Disabilities  Act  have  vastly 
changed  the  landscape  for  visitors  with  disabilities  to  the  United 
States.  The  revised  booklet  should  be  ready  for  distribution  as  an 
activity  of  a  White  House  Conference  on  Tourism. 

On  another  matter.  Congressman  Jim  Ramstead  has  introduced  a  bill 
entitled  the  Americans  with  Disabilities  Business  Development  Act. 
This  bill  would  include  persons  with  disabilities  in  the  minority 
business  program  of  the  Small  Business  Administration.  SATH  knows 
of  many  people  with  disabilities  who  own  or  are  planning  to  start 
small  businesses  in  the  travel  and  tourism  industry.  Passage  of 
this  legislation  would  ensure  that  these  businesses  have  a  fair 
chance  of  success.  However,  the  legislation  is  currently  bottled 
up  in  committee.  People  with  disabilities  who  own  businesses 
within  the  travel  and  tourism  industry  should  be  able  to 
participate  in  a  White  House  Conference  on  Tourism  with  equality. 

As  an  example  of  forward  thinking,  in  an  attempt  to  eliminate 
barriers  to  tourism,  the  city  of  Talladega,  Alabama  is  making  major 
changes  in  accessibility  to  accommodate  disabled  tourists  and 
retirees.  This  is  good  economic  development  strategy,  since  such 
accessibility  costs  very  little.  SATH  encourages  more  cities  and 
small  towns  to  jump  on  the  Talladega  bandwagon.  This  message  could 
be  more  widespread  if  there  was  a  White  House  Conference  on 
Tourism. 
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On  Saturday,  July  31,  1993,  Mr.  Rick  Douglas,  Executive  Director  of 
the  President's  Committee  on  Employment  of  People  with 
Disabilities,  was  denied  boarding  on  a  United  Express  commuter 
flight  to  Allentown,  PA,  unless  he  could  board  unassisted.  Mr. 
Douglas,  who  normally  uses  a  wheelchair,  crawled  up  the  steps  of 
the  aircraft  while  the  crew  looked  on.  This  humiliating  treatment 
made  the  front  page  of  the  Washington  Post  on  Monday,  August  2, 
1993.  I  urge  Congressman  Oberstar's  Subcommittee  on  Aviation  to 
carefully  investigate  this  matter  along  with  the  Department  of 
Transportation  to  determine  whether  a  change  in  regulations  may  be 
necessary. 

Unfortunately,  Congress  has  failed  to  eliminate  its  own  barriers  to 
tourism.  Although  there  is  an  Office  of  Special  Services  in  the 
Capitol  Building  which  gives  tours  to  visitor  with  disabilities, 
guards  in  House  and  Senate  office  buildings  have  not  received 
specific  training  to  work  with  visitors  who  have  disabilities,  and 
who  must  pass  through  metal  detectors  or  be  given  oral  directions. 
Restaurants,  cafeterias,  and  snack  bars  in  both  the  House  and 
Senate  are  substantially  inaccessible  to  many  visitors  with 
disabilities.  For  instance,  the  ADA  requires  that  restaurant  menus 
be  put  into  an  accessible  form,  either  in  Braille,  on  cassette 
tape,  or  in  large  print.  None  of  the  restaurants,  cafeterias,  or 
snack  bars  within  the  confines  of  Congress  have  such  accessible 
menus.  Staff  members  have  not  received  training  in  how  to  assist 
visitors  with  disabilities.  Yet,  Congress  did  not  exempt  itself 
from  the  provisions  of  ADA.  In  many  Congressional  offices,  staff 
members  who  help  ordinary  visitors  arrange  tours  of  such  places  as 
the  White  House,  FBI,  and  the  Capitol,  do  not  have  the  knowledge  or 
training  to  assist  visitors  with  disabilities.  A  good  access  guide 
to  the  Capitol  and  to  House  and  Senate  office  buildings  is  sorely 
needed,  and  SATH  pledges  its  help  in  the  preparation  of  such  a 
guide.  Congress  itself  could  easily  eliminate  barriers  to  tourism 
by  complying  with  ADA  regulations.  A  White  House  Conference  on 
Tourism  would  be  a  good  showcase  for  the  Congress  to  show  what  it 
has  done  to  eliminate  these  barriers  to  tourism. 

Finally,  the  watchwords  for  SATH  in  the  1990s  are  ACCESSIBILITY, 
AWARENESS,  and  ATTITUDE.  These  three  watchwords  sum  up  barriers  to 
tourism  which  could  be  eliminated  through  a  White  House  Conference 
on  Tourism.  We  pledge  to  work  with  Congress  and  the  Executive 
Branch  of  the  Federal  Government  to  make  a  White  House  Conference 
on  Tourism  successful. 
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Cultuial  Tourism  in  the  United  States 

"The  most  beautiful  and  important  thing  a  people  can  do  is  create  an  art 
form.  An  art  form  can  influence  your  thinking,  your  feeling,  the  way  you  dress,  the 
way  you  walk,  how  you  talk,  what  you  do  with  yourself.  It  has  the  power  because 
it  contains  structure,  development,  contrast,  emotion  and  soul."  Wynton  Marsalis 
spoke  these  words  about  jazz,  but  I  thiiUc  they  apply  to  all  the  arts  in  a  commtmity. 
Dance,  music,  literature,  theater,  the  visual  arts-they  all  provide  both  a  source  of 
identity  for  a  community  and  a  window  into  that  community  for  visitors  who  want 
to  learn  about  it 

I  would  like  to  share  with  you  one  story  about  the  power  of  the  arts— and 
tourism.  The  story  was  told  by  Beverly  Robinson,  a  folklorist  at  the  Snuthsonian's 
Folklife  Festival,  one  of  Washington's  premier  tourist  events. 

A  group  of  Ghanaian  musicians  was  performing  on  a  Festival  stage  when 
some  African- American  fife  and  drum  players  from  Mississippi  came  by  playing 
a  time.  The  Ghanaians  stopped  their  performance  and  started  moving  their  hands 
from  their  chests  toward  the  audience  as  though  they  were  lamenting.  The 
Ghanaians  and  their  audience  walked  over  to  join  the  fife  and  drum  players. 
After  some  confused  discussion,  the  performers  sorted  it  all  out:  the  fife  and  drum 
players  were  performing  a  piece  which  the  Ghanaians  recognized  as  an  African 
funeral  lament;  they  were  walking  over  to  pay  their  respects  to  the  deceased. 

Two  groups,  one  African,  one  African- American,  discovered  their  shared 
culture-while  visitors  from  all  over  the  United  States  witnessed  their  discovery. 
Truly,  the  arts— and  tourism— can  bring  people  together. 

Incidentally,  the  Arts  Endowment  recently  gave  a  National  Heritage  Award 
to  Othar  Turner,  a  fife  player  and  maker  from  Mississippi. 
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I  wovild  ask  you  to  keep  that  story  in  mind  as  we  discuss  the  economic  sig- 
nificance of  the  arts  and  tourism.  It  helps  to  remember  that  the  arts  and  tourism 
each-when  at  their  best-are  far  more  than  sources  of  revenues. 

You  have  heard  earlier  today  of  the  significance  of  the  travel  and  tourism 
industry  in  the  U.S.  economy,  but  you  may  be  somewhat  surprised  at  the  size  of 
the  arts  industries. 

When  John  Naisbitt  sat  down  with  Patricia  Aburdene  to  write  Megatrends 
2000:  Ten  New  EHrections  for  the  1990's  (New  York:  William  Morrow  and  Com- 
pany, Inc.,  1990),  they  identified  the  "booming  global  economy  of  the  1990's"  as 
the  most  important  trend."  The  second  most  important  trend  for  the  decade,  they 
predicted,  will  be  the  renaissance  in  the  arts.  They  note  that  this  is  "a  spiritual  quest, 
but  its  economic  implications  are  staggering. . .  The  affluent  information  society  has 
laid  the  economic  groundwork  for  the  renaissance,  creating  new  patrons  whose 
wealth  would  make  the  Borgias  green  with  envy.  More  important,  it  has  spawned 
an  educated,  professional  and  increasingly  female  work  force.  For  people  com- 
mitted to  personal  fitness  programs,  spectator  sports  hold  less  allure;  they  prefer 
to  spend  Simday  afternoon  at  a  museum  rather  than  watching  football  on  TV." 

In  fact,  the  Bureau  of  Economic  Analysis  reports  that  in  1990  Americans  spent 
more  on  live  entertainment  (theaters,  operas,  and  other  nonprofit  institutions)  than 
on  spectator  sports  events-$4.9  billion  versus  $45  billion.  The  creative  arts  indus- 
tries employ  more  than  3  nullion  people  and  account  for  nearly  6%  of  the  Gross 
National  Product  or  $3145  billion. 

But  what  is  the  relationship  of  the  the  arts  to  tourism?  The  connection  is 
foimd  in  tourists  who  include  historic  sites,  museums,  the  visual  arts,  and/or  the 
p>erforming  arts  as  significant  elements  of  their  travel.  These  "cultural  tourists"  buy 
tickets  to  the  theater  and  pay  admission  fees  at  museums-and  travel  and  tourism 
research  indicates  there  are  more  and  more  of  them. 
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Research  on  the  "Culhiral  Tourist" 

The  Arts  Endowment's  most  recent  Survey  of  Public  Participation  in  the  Arts 
from  1985  dearly  indicated  a  strong  correlation  between  the  level  of  an  individual's 
education  and  his  or  her  interest  in  the  arts;  there  is  a  similar— but  not  as  strong- 
relationship  between  an  individual's  income  and  the  arts  (see  Chart  1).  Of  those 
with  some  graduate  edu-cation,  56%  visited  an  art  musetim,  40%  attended  a  musi- 
cal, 28%  attended  a  classical  music  performance,  and  36%  attended  a  play  at  least 
once  in  a  year. 

The  baby-boomers-almost  80  million  of  them-are  beginiung  to  show 
a  little  grey  in  the  temples  now.  One  in  four  of  the  baby-boomers  have  some 
graduate-level  education  compared  to  one  in  five  in  the  general  population  of 
the  U.S.  (see  Chart  2). 

Many  of  the  baby-boomers  are  now  closer  to  50  than  to  40.  They  have  proba- 
bly made  the  major  purchases  of  their  lives-with  the  possible  exception  of  paying 
off  their  children's  tuition  bills.  Suzanne  Cook  of  the  U.S.  Travel  Data  Center  con- 
dudes:  The  one  thing  the  baby-boomers  have  left  to  collect  is  experiences-and  that's 
what  travel  and  the  arts  offer. 

How  much  interest  is  there  among  domestic  travelers  in  cultural  activities? 
According  to  a  recent  survey  by  D.K.  Shifflet  &  Assodates,  30%  of  all  U.S.  house- 
holds visited  a  historic  site,  district  or  building  while  travelling  during  1991;  24% 
visited  a  museum  or  art  gallery,  17%  attended  a  play  or  concert,  25%  went  to  a 
festival  or  craft  fair  and  28%  bought  local/ethnic  food  or  crafts  (see  Chart  3). 

The  U.S.  Travel  and  Tourism  Adnunistration-the  best  source  for  data  on 
international  visitors  to  the  U.S.— reports  that,  among  visitors  from  the  four  largest 
overseas  markets  for  the  U.S.,  40%  of  the  travel  market  (or  12.6  million  people)  are 
interested  in  cultural  activities  (see  Chart  4).  USTTA's  1991  inflight  surveys  indi- 
cated that,  of  overseas  visitors  to  the  U.S.  from  those  same  markets,  24.7%  visited 
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an  art  gallery  or  a  museum  during  their  trip  and  16.8%  attended  a  concert,  play 
or  musical.   Visiting  a  gallery  or  museimi  ranked  ninth  on  a  list  of  18  leisure/ 
recreational  activities;  attending  a  performing  arts  event  ranked  twelfth  (see 
Charts  5  and  6). 

Major  Cultural  Attractions 

If  you  think  about  the  kinds  of  cultural  resources  that  attract  tourists,  you 
will  probably  think  first  of  historic  sites,  buildings  and  districts;  the  visual  arts 
in  museums  and  galleries;  and  the  performing  arts  in  a  variety  of  settings. 

The  research  dearly  indicates  that  visiting  historic  sites  is  at  the  heart  of 
cultural  tourism  (overseas  visitors  rank  that  sixth).  But  I'll  leave  a  discussion  of 
the  historic  preservation  aspects  of  cultural  tourism  to  your  next  presenter,  Cheryl 
Hargrove  of  the  National  Trust  for  Historic  Preservation.  I  will  pause  for  a  word 
from  my  sponsor  (and  steal  a  little  of  Cheryl's  thunder)  by  mentioning  that  the 
Trust's  Heritage  Tourism  Initiative  was  funded  in  large  part  by  an  Arts  Endow- 
ment Challenge  Grant  for  $300,000. 

If  you  think  about  museums,  theaters,  concerts  and  tourism,  you'll  probably 
think  first  of  New  York  City-and  you'd  be  right.  The  Port  Authority  of  New  York 
and  New  Jersey  conducted  a  study  some  years  ago  that  concluded  the  arts  con- 
tributed $5.6  billion  and  117,000  jobs  to  the  city's  economy;  annual  arts  attendance 
was  64  million,  with  20%  being  tourists.  Over  half  the  visitors  came  to  New  York 
because  of  the  arts  (41.6%)  or  extended  their  stay  an  average  of  two  days  because 
of  the  arts  (15.6%).  The  Port  Authority  study  is  presently  being  updated. 

More  recently,  the  Metropolitan  Museum  of  Art  reported  that  475,000  of  the 
642,000  people  who  viewed  the  four-month  long  exhibition  of  works  by  Seurat  came 
from  outside  New  York  City  and  spent  more  than  $300  million  on  travel,  hotels,  res- 
taurants and  shopping. 


201 
-  5  - 


Beyond  New  York  City,  you  might  think  about  several  large  dties  and  their 
major  arts  institutions.  Boston,  Chicago,  San  Francisco,  Washington,  D.C.  They 
have  great  symphonies,  superb  museums,  outstanding  performing  arts  centers, 
galleries,  great  dance,  music,  and  theater. 

Or  you  might  think  of  cities  that  have  planned  entire  cultural  districts;  Pitts- 
burgh, for  example.  By  creating  a  performing  arts  district  around  Heinz  Hall  and 
preserving  51  tum-of-the-century  buildings,  Pittsburgh's  Cultural  Trust  has  used 
the  performing  arts  as  the  linchpin  for  the  dty's  downtown  redevelopment 

Or  you  might  think  of  a  dty  like  Santa  Fe,  rich  with  arts  resources  far  beyond 
other  dties  of  its  size.  Or  New  Orleans  for  its  rich  jazz  heritage. 

You  may  also  think  of  summer  performing  arts  centers  like  Tanglewood  or 
Saratoga.  Or  festivals  such  as  Jacob's  Pillow,  the  Aspen  Music  Festival,  or  the  Spo- 
leto  Festival.  The  Spoleto  Festival  alone  generates  a  direct  econonuc  impact  of  more 
than  $12  million  for  the  dty  of  Charleston,  South  Carolina,  and-even  more  impor- 
tantly from  a  tourism  point  of  view— has  given  Charleston  "top-of-the-mind"  status 
as  a  tourist  destination  even  outside  of  festival  time. 

The  Arts  and  Tourism  in  Rural  America 

I'd  like  to  turn  from  the  big  dties  to  discuss  another  aspect  of  cultural 
tourism,  one  that  has  been  important  at  the  Endowment  for  years  but  is  even 
more  important  now  with  the  Endowment's  partidpation  in  the  National  Initia- 
tive on  Rural  America  and  its  Rural  Tourism  Task  Force. 

Culture  in  rural  areas-dance,  music,  theater  and  the  visual  arts  as  well  as  a 
wide  variety  of  musevims— has  a  very  important  part  in  defining  the  sense  of  place, 
the  sense  of  identity  that  a  town  or  county  cherishes.  The  folk  arts  in  particular 
often  lie  at  the  very  heart  of  a  rural  community's  identity. 
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For  more  than  25  years  now,  the  Arts  Endowment  has  been  supporting  arts 
activities  throughout  the  nation,  many  of  them  in  rural  areas.  And  many  of  these 
grants  have  supported  projects  that  attract  tourists.  For  example,  our  Folk  Arts 
Program  awarded  grants  to  the  Folklife  Institute  of  Central  Kansas  to  prepare  a 
series  of  presentations  on  Swedish  woodworking  traditions  in  Lindsborg,  Kansas, 
and  to  the  Kansas  State  Historical  Society  for  a  traveling  exhibition  on  custom-made 
cowboy  boots.  Kansas,  I  am  told,  is  the  original  home  of  the  cowboy  boot;  trail- 
drivers  were  paid  at  the  end  of  the  drive  in  Dodge  City  and  tended  to  buy  their 
boots  there  when  their  pockets  were  still  full.  Those  exhibitions  serve  double  duty: 
they  inform  tourists  about  the  imiqueness  of  the  places  they  are  visiting,  and  they 
also  reinforce  the  community  identity  and  pride  of  the  local  residents. 

You  may  recognize  a  few  rural  attractions  which  are  also  recipients  of  En- 
dowment fimding:  Horse  Cave  Theater  in  Kentucky;  Lime  Kiln  Theater  in  Lexing- 
ton, Virginia;  Cresson  Lake  Playhouse,  Ebensburg,  Pennsylvania;  Old  Creamery 
Theatre  Company,  Garrison,  Iowa;  Appalshop  in  Whitesburg,  Kentucky;  "An  Appa- 
lachian Summer"  in  Boone,  North  Carolina;  the  Festival  at  Sandpoint  in  Idaho;  the 
Music  Festival  of  Arkansas  in  Fayetteville;  Amana  Artists'  Guild  in  Iowa;  and  the 
Cowboy  Poetry  Festival  in  Elko,  Nevada. 

The  Arts  Endowment  and  Cultural  Tourism 

The  Arts  Endowment,  then,  is  interested  in  tourism  because  we  would 
like  to  help  artists  and  arts  organizations  develop  more  earned  revenue— like  the 
dollars  that  tourists  spend-and  nourish  the  notion  of  our  nation's  boundlessly  rich 
and  varied  culture,  a  nation  with  a  quality  of  soul  too  often  belied  by  billboards, 
violence  and  intolerance. 

I  would  like  to  dte  a  few  examples  of  Endowment-supported  cultural  activi- 
ties that  serve  also  as  tourist  attractions. 
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Bethel  German  Colony 

Historic  Bethel  German  Colony,  48  miles  west  of  Hannibal  in  Shelby  County, 
Missouri,  has  a  px>pulation  of  132  residents  and  a  thriving  artists'  colony.  Bethel 
hosts  an  art  school  and  several  festivals.  Bethel's  Mid-America  Old-Time  Fiddle 
Convention,  funded  in  part  by  both  the  Endovsrment  and  the  Missouri  Arts  Coimdl, 
attracts  the  best  fiddlers  in  the  midwest  and  they,  in  turn,  draw  about  30,000  visi- 
tors. It  has  evolved  from  a  two-day  contest  to  a  week-long  program  that  includes 
the  only  Youth  Fiddle  Camp  in  America. 

Mississippi  Delta  Blues 

In  what  may  be  onet)f  the  Endowment's  most  tmusual  grants,  our  Folk  Arts 
Program  recently  awarded  a  grant  to  the  Mississippi  Department  of  Economic  and 
Commimity  Development.  What  could  the  Arts  Endowment  and  a  Department  of 
Economic  and  Community  Development  have  in  common? 

The  answer  is-the  blues.  No,  not  budget  blues.  But  the  real  blues  like  those 
simg  by  B.B.  King.  The  blues  were  bom  in  the  Mississippi  Delta,  where  B.B.  still 
spends  a  lot  of  his  time.  The  14  counties  of  the  Delta  already  receive  $98  million  in 
expenditures  by  tourists,  but  the  Mississippi  Division  of  Tourism  E)evelopment 
would  like  to  increase  that   The  Division  has  worked  with  the  counties  and  the 
communities  of  Greenville,  Qarksdale  and  Greenwood,  to  create  a  plan  to  present 
new  and  existing  blues  events  and  promote  them  to  travelers  while  at  the  same  time 
assuring  that  the  blues  are  presented  in  an  historically  accurate  context.  With  the; 
support  of  the  Endowment  and  the  Mississippi  Division  of  Tourism  Development, 
the  Mississippi  Blues  Commission  is  working  to  do  just  that 
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Scenic  Byways  in  Iowa 

The  Endowment's  Design  Arts  Program  has  funded  three  landscape  architect 
positions  with  the  U.S.  Department  of  Agriculture's  Soil  Conservation  Service. 
One  of  these  architects,  Mimi  Askew,  working  for  the  Golden  Hills  Resource  Con- 
servation and  Development  Office  in  the  southwestern  comer  of  Iowa,  has  been 
helping  a  multicounty  citizen's  task  force  develop  a  system  of  scenic  byways  to 
traverse  the  Loess  Hills.  The  byways  project  generated  interest  in  a  more  compre- 
hensive and  coordinated  approach  to  economic  development  in  the  area  and  led  to 
the  formation  of  a  new  multicoimty  organization,  the  Loess  Hills  Promotioi\al  Cor- 
poration, to  oversee  further  planning,  development  and  marketing  of  the  byway  in 
coordination  with  the  Western  Iowa  Tourism  Region  and  the  Siouxland  Interstate 
Metropolitan  Planning  Commission. 

Because  the  Design  Arts  Program  addresses,  among  other  disciplines/ 
architective,  landscape  architecture,  planning  and  historic  preservation,  it  sup- 
ports many  projects  with  direct  tourism  implications. 

Local  Arts  Agencies 

The  Endowment's  Local  Arts  Agencies  Program  encourages  local  arts  agen- 
cies to  engage  in  a  community  planning  process  that  includes  representatives  from 
business,  government,  dvic,  tourism  and  economic  development  interests.  The 
local  arts  agency  in  Rock  Hill,  Soudi  Carolina,  for  ii\stance,  planned  the  creation  of 
a  gateway  into  the  town  through  ti\e  placement  of  major  art  pieces  representing  the 
spirit  of  Rock  Hill— helping  to  create  an  identity  tourists  can  recognize.  Steamboat 
Springs,  Colorado's  local  arts  agency  is  working  to  develop  arts  projects  that  will 
provide  more  activities  for  residents  and  visitors  alike,  Qtus  helping  differentiate 
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Steamboat  Springs  from  other  ski  resort  areas.  The  local  arts  agency  in  San  Diego, 
California,  has  worked  with  the  dty's  tourism  industry  to  create  a  program  pro- 
moting the  dty's  many  cultural  attractions  for  visitors. 

Native  American  Arts 

The  Red  Earth  Festival  brings  nearly  2,000  Native  American  artists  and 
performers,  over  160,000  visitors  and  $25  million  in  revenues  to  Oklahoma  City 
annually.  The  largest  Native  American  festival  in  the  U.S.  gives  Oklahoma  City 
an  international  audience.  Many  Arts  Endowment  programs  support  a  wide  variety 
of  Native  American  arts  activities. 

Art  in  Public  Places 

Works  of  art  in  public  places  and  well-designed  environments  like  the  Viet- 
nam Veterans  Memorial  in  Washington,  D.C.,  and  the  Women's  Rights  National 
Historical  Park  in  Seneca  Falls,  New  York,  can  inspire  and  educate  residents  and 
visitors  alike.  Phoenix,  Arizona,  has  committed  itself  to  art  in  public  places  projects; 
Jim  Ballinger,  director  of  the  Phoenix  Art  Musemn,  predicts:  "By  1996,  the  entire 
cultural  face  of  this  community  will  be  something  to  behold."  The  Endowment's 
Visual  Arts  and  Design  Arts  Programs  support  art  in  public  places  as  well  as  design 
competitions. 

State  Arts  Agencies 

The  Endowment's  public  partners  in  the  states  frequently  work  with  their 
state  tourism  offices  to  develop  calendars  of  events,  make  it  easier  for  tourists  to 
patronize  arts  events,  and  strengthen  arts  organizations  that  attract  tourists.  As 
part  of  its  partidpation  in  the  Natioiud  Initiative  on  Rural  America,  the  Endowment 
awarded  several  grants  making  connections  between  the  arts  and  rural  develop- 
ment and  among  the  Endowment,  state  arts  agendes  and  other  federal  agendas. 
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Three  state  arts  agendes  undertook  tourism-related  projects:  the  Maine  Arts  Coun- 
cil is  working  to  develop  ways  to  promote  Native  American  and  traditional  arts  and 
crafts,  the  Oregon  Arts  Commission  is  working  to  develop  educational  brochures 
and  tour  packages  designed  to  draw  tourists  into  niral  eastern  Oregon,  and  the 
South  Dakota  Arts  Coimdl  is  working  to  develop  a  backroads  byway  that  passes 
through  several  small  towns  with  arts  attractions  and  several  Native  American 
reservations. 

Other  Activities 

The  Endowment  has  been  working  with  the  Travel  Industry  Association  of 
America's  National  Cotmdl  of  Travel  Attractions,  the  Travel  and  Tourism  Research 
Assodation,  and  the  National  Assembly  of  Local  Arts  Agendes  to  find  more  and 
better  ways  to  build  coimections  between  the  arts  and  tourism.  The  Endowment 
helped  support  the  USTTA's  first  Natioiuil  Conference  on  Rural  Tourism  and  is 
continuing  to  work  with  USTTA  in  promoting  both  rural  and  minority  tourism; 
we  are  also  working  with  the  National  Initiative  on  Rural  America's  Rural  Tourism 
Task  Force. 

The  Next  Steps 

While  the  connection  between  the  arts  and  tourism  is  becoming  more  and 
more  evident  as  well  as  more  and  more  important,  determining  the  next  steps  in 
helping  arts  organizations  tap  into  the  tourism  industry  is  difficult 

While  the  U.S.  Travel  and  Tourism  Administration's  research  on  international 
visitors  to  the  U.S.  provides  excellent  data  on  their  interest  in  cultural  activities, 
there  is  no  comparable  data  on  domestic  cultural  tourism.  Obtaining  such  data 
could  help  convince  both  arts  organizations  and  the  tourism  industry  of  the  very 
real  potential  for  increased  revenues  dirough  tourism. 
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Building  alliances  between  arts  organizations  and  the  tourism  industry  is 
often  complicated  by  the  stereotypes  each  group  has  of  the  other.  Meeting  and 
working  with  each  other  is  the  only  way  to  overcome  these  stereotypes,  but  how 
can  we  encourage  the  first  steps? 

Local  arts  agencies  may  hold  an  important  key  to  developing  cultural 
tourism  in  the  United  States.  Ab-eady,  many  of  the  special  initiatives  in  U.S.  cul- 
tural tourism  are  either  directed  or  inspired  by  local  arts  agencies.  The  National 
Assembly  of  Local  Arts  Agencies,  at  its  1993  annual  convention,  featured  a  series 
of  panels  on  cultural  tourism  and  is  beginning  to  work  its  way  through  the  issue. 

Arts  organizations  throughout  the  United  States  stand  to  benefit-through 
I      increased  attendance  and  revenues-from  alliances  witi\  the  travel  and  tourism 
industry.  Such  alliances  would  help  ease  the  serious  financial  problems  arts 
organizations  in  the  U.S.  face  today.  And  the  cotmtry  stands  to  gain  a  better 
understanding  of  itself,  its  history  and  its  people. 

Thank  you  very  much  for  your  attention. 
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NATIONAL  ENDOWMENT  FOR  THE  ARTS 
SURVEY  OF  PUBLIC  PARTICIPATION  IN  THE  ARTS 

1985 


Arts  activity 

General 
Population 
(Over  18) 

income 

Above 

$50,000 

Graduate 
Education 

Art  museum 

22% 

45% 

56% 

Musical 

17% 

37% 

40% 

Classical  music 

13% 

30% 

28% 

Play 

12% 

28% 

36% 
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THE  BABY  BOOMERS 

U.S.  Travel  Data  Center 
Discover  2000 


EDUCATION  LEVEL 


Chart  2 


Birth  Year 

Number 
in  1988 

%of 
pop. 
1988 

Age  in 
1992 

Age  in 
2000 

increase 
vs.  1986 

1946-1954 

35  million 

18% 

38-46 

46-54 

+  63% 

1955-1964 

43  million 

21% 

28-37 

36-45 

+  32% 

1946-1964 

78  million 

39% 

28-46 

36-54 

+  44% 

Birth  Year 

High 
School 

4  or  more 
Years  of 
College 

Median 

1946-1954 

85% 

25% 

12.9  years 

1955-1964 

86% 

24% 

12.9  years 

National 
in  1986 

75% 

19.4% 

12.6  years 

National 
In  1970 

52% 

11% 

12.1  years 
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U.S.  HOUSEHOLDS 

PARTICIPATING  IN  CULTURAL  ACTIVITIES 

WHILE  TRAVELING  DURING  1991 


30%  Visited  a  historic  site,  district  or  building 

24%  Visited  a  museum  or  art  gallery 

1 7%  Attended  a  play  or  concert 

25%  Attended  a  festival  or  craft  fair 

28%  Bought  local/ethnic  food  or  crafts 


D.K.  Shifflet  &  Associates  Ltd.  DIRECTIONSsm  Activities/Index 
(Rrst  quarter  of  1992) 
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Chart  4 


PLEASURE  TRAVEL  MARKETS  TO  NORTH  AMERICA 

U.S.  Travel  and  Tourism  Administration 
and  Tourism  Canada 

1989  HIGHLIGHTS  REPORT 


Culture  and  Nature 

Culture  and  Comfort 

Country 

%* 

Number 

%* 

Number 

United  Kingdom 

16% 

750,000 

19% 

890,000 

France 

13% 

750,000 

18% 

1,060.000 

West  Germany 

17% 

1,900,000 

21% 

2,300,000 

Japan 

23% 

2,300,000 

26% 

10.200.000 

Subtotal. 

4  nations 

18% 

5.700,000 

22% 

6.900.000 

*  Percent  of  total  market. 
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OVERSEAS  TRAVELERS  TO  THE  UNITED  STATES 
JANUARY  -  DECEMBER  1991 

U.S.  Travel  and  Tourism  Administration 
inflight  Survey 

Actual  Activities  in  Percents 


Charts 


Activity 


All         Western 
Overseas     Europe    France    Germany     U.K. 


Japan 


Amusement  /  theme  park 

27.4 

32.8 

27.5 

36.8 

38.7 

15.5 

Art  gallery  or  museum 

24.7 

30.3 

35.9 

35.4 

22.0 

11.9 

Attend  sports  event 

9.3 

10.2 

8.9 

10.6 

11.1 

6.5 

Camping  /  hiidng 

5.3 

8.2 

5.1 

16.3 

6.0 

2.2 

Concert,  play  or  musical 

16.8 

19.4 

21.0 

23.3 

14.9 

10.0 

Cruises  (1  night) 

3.8 

4.1 

3.2 

4.1 

3.7 

0.7 

Dining  in  restaurants 

69.8 

76.3 

75.6 

75.7 

79.3 

65.9 

Golf  and  tennis 

12.3 

10.8 

9.8 

8.7 

14.7 

20.6 

Guided  tours 

18.9 

16.3 

15.8 

13.9 

17.7 

30.8 

Hunting  /  fishing 

2.9 

3.8 

4.8 

4.0 

4.0 

1.4 

Nightclub  dancing 

19.4 

22.6 

18.9 

22.4 

21.8 

11.2 

Shopping 

83.5 

80.6 

71.1 

82.8 

80.3 

87.5 

Sightseeing  in  cities 

64.5 

64.0 

61.3 

73.7 

58.9 

74.8 

Snow  siding 

3.0 

2.7 

1.2 

1.6 

3.9 

2.5 

Touring  ttie  countryside 

34.0 

43.6 

40.9 

56.0 

42.8 

12.0 

Visiting  historical  places 

31.9 

38.5 

38.6 

47.5 

34.7 

13.7 

Visiting  national  parks 

25.6 

31.6 

28.9 

45.5 

29.3 

15.3 

Water  sports  /  sunlMthing 

36.1 

41.3 

25.9 

45.1 

48.9 

41.3 

(18  activities) 
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OVERSEAS  TRAVELERS  TO  THE  UNITED  STATES 
JANUARY  -  DECEMBER  1991 

U.S.  Travel  and  Tourism  Administration 
Inflight  Survey 

Ranking  of  Actual  Activities 


Ctiarte 


Activity 

Rank  among  18  activities 


Ail         Western 
Overseas     Europe    France    Germany     U.K. 


Japan 


Amusement  /  ttieme  parte 

7 

7 

8 

8 

6 

7 

Art  gallery  or  museum 

9 

9 

6 

9 

9 

11 

Attend  sports  event 

14 

14 

14 

14 

14 

14 

Camping  /  hildng 

15 

15 

15 

12 

15 

16 

Concert,  play  or  musical 

12 

11 

10 

10 

12 

13 

Cruises  (1  night) 

16 

16 

17 

16 

18 

18 

Dining  In  restaurants 

2 

2 

1 

2 

2 

3 

Golf  and  tennis 

13 

13 

13 

15 

13 

6 

Guided  tours 

11 

12 

12 

13 

11 

5 

Hunting  /  fishing 

18 

17 

16 

17 

16 

17 

Nightclub  dancing 

10 

10 

11 

11 

10 

12 

Shopping 

1 

1 

2 

1 

1 

1 

Sightseeing  in  cities 

3 

3 

3 

3 

3 

2 

Snow  siding 

17 

18 

18 

18 

17 

15 

Touring  the  countryside 

5 

4 

4 

4 

5 

10 

Visiting  historical  places 

6 

6 

5 

5 

7 

9 

Visiting  national  perks 

8 

8 

7 

6 

8 

8 

Water  sports  /  suntMthIng 

4 

5 

9 

7 

4 

4 
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American  AutomoMIe  Association 


WcJihinglon  Office 


vjtor;  DC    20005 


Statement  o£ 

Paul  R.  Verkuil 

President  and  CEO 

Americam  Automobile  Association 

Before  the 

Siibcommittees   on  Aviation  and  Surface  Trauisportatlon 
Committee   on  Public  Works   and  Transportation 

on 

H. Con. Res  110 
Expressing  the  Sense  of  Congress  that  the  President 

convene  a 
White  House  Conference  on  Tourism 

August  4,  1993 


The  American  Automobile  Association  is  one  of  the  largest  motoring  and  travel  organizations  in  the  world.  AAA's 
more  than  1 ,000  affiliated  club  and  branch  offices  are  located  throughout  the  United  States  and  Canada.  AAA,  a 
fully  tax-paying  not-for-profit  organization,  offers  a  wide  range  of  member  services  and  works  for  the  improve- 
ment of  motoring  and  traveling  conditions. 
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Chairman  Oberstar,  Chairman  Rahall  —  I  am  Paul  Verkuil, 
President  and  Chief  Executive  officer  of  the  American  Automobile 
Association.  On  behalf  of  AAA  let  me  express  what  a  pleasure  and 
honor  it  is  to  appear  before  this  joint  hearing  of  the  Aviation  and 
Surface  Transportation  Subcommittees  on  H. Con. Res.  110  calling  for 
a  White  House  Conference  on  Tourism. 

AAA  has  been  involved  in  tourism  for  many  years  —  in  fact, 
since  our  founding  in  1902.  The  original  AAA  Pathfinders  drove  the 
nation's  roadways  —  or  what  then  passed  for  roadways  —  and 
collected  information  on  road  conditions,  signing,  mileage,  time, 
and  direction  between  cities.  This  information  formed  the  basis 
for  maps  for  early  motoring  enthusiasts.  AAA  clubs  posted  the 
nation's  first  road  signs  to  help  guide  motor  tourists  from  here  to 
there. 

Now,  as  we  approach  the  21st  century,  AAA  serves  its  more  than 
34  million  members  with  a  wide  variety  of  travel  services.  Our 
more  than  950  full-service  travel  agencies  in  the  U.S.  and  Canada, 
arrange  hotel,  air,  tour,  and  cruise  reservations  for  domestic  and 
international  travel. 

AAA  ••rvice  centers  help  members  plan  car  trips  by  providing 
a  variety  of  travel  information.  Reflecting  the  fact  that  more 
than  80  percent  of  vacation  trips  are  by  car,  truck,  or  RV,  we 
distribute  more  than  251  million  strip  maps  and  42.4  Billion  sheet 
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maps  annually.  Each  year,  AAA  provides  members  with  more  than  36.8 
million  TourBooks  and  TravelGuides  covering  the  U.S.,  Canada, 
Mexico,  Europe,  and  the  Caribbean. 

AAA  has  reciprocal  service  agreements  with  more  than  208 
motoring  and  auto-sports  clubs  in  more  than  90  countries,  and  all 
AAA  clubs  are  authorized  to  issue  both  International  Driving 
Permits  and  Inter-American  Driving  Permits. 

In  short,  AAA  is  well  aware  of  the  importance  of  tourism  to 
the  U.S.  economy  and  to  the  social  well-being  and  cultural 
understanding  among  U.S.  and  world  citizens.  We  therefore  are 
pleased  to  be  an  early  and  strong  supporter  of  a  White  House 
Conference  on  Tourism. 

Chairmen  Oberstar  and  Rahall,  AAA  clubs  throughout  the  United 
States  have  written  to  President  Clinton  calling  on  him  to  convene 
a  White  House  Conference  on  Tourism.  Their  letters  demonstrate  not 
only  the  breadth  of  support  for  such  a  conference,  but  also  the 
important  role  tourism  plays  in  their  state  and  local  economies. 
As  such,  I  believe  they  add  an  important  dimension  to  the 
discussion  of  a  White  House  Conference  and  respectfully  request 
that  those  letters  be  included  in  this  hearing  record  as  part  of  my 
written  statement. 
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I  would  like  to  focus  my  remarks  today  on  what  AAA  believes 
would  be  two  particularly  valuable  functions  of  a  White  House 
tourism  conference.  First,  the  conference  could  serve  as  a  forum 
to  discuss  the  very  close  interrelationship  between  tourism  needs 
and  infrastructure  needs.  Second,  the  conference  could  focus  on 
technological  advances  in  the  provision  of  information,  and 
highlight  how  those  advances  may  change  the  landscape  in  providing 
travel  information. 

Tourism  and  Infrastruetur* 

Tourism  rapidly  is  becoming  the  number  one  industry  in  the 
world  and  in  this  country.  Tourism  already  is  America's  number  one 
export.  Yet,  the  close  relationship  between  our  transportation 
infrastructure  and  tourism  has  only  recently  begxui  to  emerge  as  a 
consideration  in  transportation  policy. 

In  fact,  the  Intermodal  Surface  Transportation  Efficiency  Act 
(ISTEA)  is  the  first  major  transportation  act  to  overtly  call  for 
a  recognition  of  tourism  needs  in  transportation  planning. 

A  successful  tourism  industry  is  absolutely  reliant  on  an 
efficient,  modern,  and  well-planned  transportation  infrastructure. 
Transportation  decisions  at  all  levels  —  state,  local,  and  federal 
—  have  a  huge  impact  on  the  facilitation  of  travel  by  people. 
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Chairman  Oberstar,  you  have  been  a  long-time  supporter  and 
champion  of  scenic  byways.  Due  in  large  measure  to  your 
leadership,  a  National  Scenic  Byways  Advisory  Committee,  on  which 
AAA  is  honored  to  sit,  is  nearing  completion  of  a  report  to 
Congress  on  how  to  implement  a  national  scenic  byways  system. 

While  preservation  is  a  strong  motivation  for  identifying  and 
designating  scenic  roads,  the  potential  for  rural  economic 
development  through  tourism  is  a  major  contributor  to  the  intense 
interest  in  developing  a  scenic  byways  system. 

A  White  House  Conference  on  Tourism  could  provide  a  forum  for 
discussing  scenic  roads  programs  within  the  context  of  an  overall 
plan  to  develop  and  promote  tourism  in  the  United  States. 

In  like  manner,  other  important  transportation  policy 
decisions  —  funding,  taxation,  intermodalism,  technology  —  could 
be  addressed  in  a  forum  that  has  as  its  goal  the  facilitation  and 
gro%rth  of  tourism. 

Trmvel  Infozaation 

As  is  the  case  with  information  generally,  the  provision  of 
travel  information  is  undergoing  dramatic  change.  New  technologies 
are  being  developed  and  implemented  at  a  dizzying  pace. 
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For  example,  using  the  latest  technology,  including 
satellite  photography,  AAA  is  building  a  digitized  database  of  maps 
of  the  U.S.,  Canada,  and  Mexico  for  use  in  producing  road  maps. 
Maps  produced  through  automated  cartography  can  be  revised  easily 
using  computer  and  laser  technology. 

Another  new  technology  being  tested  by  AAA  is  TeleMap  —  a  24- 
hour  computerized  service  to  provide  Orlando-area  residents  and 
visitors  with  driving  directions  by  telephone  or  fax. 

But  the  most  exciting  new  technology  with  which  AAA  has  been 
involved  is  in-car  navigation  —  part  of  the  Intelligent 
Vehicle/Highway  System  (IVHS) .  The  TravTek  project,  on  which  AAA 
teamed  with  General  Motors,  the  Federal  Highway  Administration,  and 
other  public  and  private  partners,  combined  in-vehicle  navigation 
with  highway  technology  such  as  road  sensors  and  surveillance 
equipment.   On-board  computers  provided  drivers: 

•  current  location  and  best  route  to  their  chosen  destination 
with  step-by-step  driving  instructions; 

•  information  on  traffic  jams,  accidents,  detours,  and 
weather; 

•  information  on  sporting  events,  concerts,  special  events, 
and  local  attractions;  and  much  more. 
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A  complete  analysis  of  the  TravTek  test  is  now  underway 
at  FHWA,  but  initial  results  demonstrate  that  tourists  were 
enthralled  with  the  technology  and  gave  it  high  marks. 

IVHS  is  also  being  studied  for  use  in  rural  areas.  Through 
the  Advanced  Travel  Information  Systems  (ATIS)  program,  FHWA  has 
contracted  with  a  research  group  to  assess  the  information  needs  of 
travelers  in  rural  areas  and  to  develop  and  test  some  strategies 
for  meeting  those  needs.  Safety  and  security  are  paramount 
concerns  for  rural  travelers,  but  tourist-related  information  is 
also  an  important  need  —  both  to  the  traveler  and  to  the  rural 
area  that  relies  on  tourism  for  economic  development. 

How  could  ATIS  affect  rural  tourism?  Imagine  renting  a  car 
with  aftermarket  in-vehicle  navigation  hardware.  Also  imagine  that 
you  can  select  a  CD-ROM  program  that  will  guide  you  along  scenic 
roads  with  several  historic  or  cultural  destinations  and  that  you 
can  rent  or  buy  the  program  in  your  native  language.  Imagine  that 
the  car  is  equipped  with  a  two-way  communication  system  which  gives 
you  access  to  an  emergency  service  center.  Imagine  that  the  in- 
vehicle  system  automatically  provides  emergency  centers  with  your 
location  ~  no  matter  how  far  from  "civilization"  you  are. 

If  you  are  an  international  visitor  to  this  country,  such 
technology  may  be  the  deciding  factor  in  whether  you  choose  to  stay 
near  an  urban  area  or  whether  you  venture  out  into  the  rural  parts 
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of  America. 


I  discuss  these  technologies  to  make  the  point  that  a  great 
deal  of  work  is  being  done  in  areas  that,  in  isolation,  may  not  be 
considered  "tourism  issues."  But  new  advances  in  information 
provision  will  have  a  major  impact  on  the  provision  of  travel 
information  —  and  that  will  have  a  lasting  impact  on  the  tourism 
industry. 

Another  focus  of  a  White  House  tourism  conference  could  be  how 
to  make  the  United  States  more  "user  friendly,"  Through  AAA's 
reciprocal  agreements  with  foreign  motor  clubs,  we  have  learned 
that  although  there  many  reasons  to  visit  the  U.S.,  this  is  not  an 
easy  country  to  get  around  in  if  you  don't  speak  English. 

It  is  ironic  that  America  is  blessed  with  some  of  the  most 
magnificent  scenery  in  the  world,  with  fascinating  culture  and 
history,  remarkable  transportation  systems,  and  friendly  people  — 
but  we  make  it  hard  for  international  visitors  to  enjoy  the  U.S. 
once  they  leave  some  of  the  gateway  airports  and  cities.  AAA 
suggests  that  a  White  House  tourism  conference  would  be  an 
excellent  forun  to  discuss  ways  to  make  our  nation  an  easier  place 
to  visit. 
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In  sum,  a  White  House  Conference  on  Tourism  is  a  perfect  forum 
to  bring  together  all  the  issues,  policies,  and  technologies  that 
will  affect  tourism  now  and  in  the  future,  but  may  not  seem  to  be 
traditional  tourism  issues.  What  better  way  to  assess  our  industry 
today  and  prepare  it  for  tomorrow  than  to  look  at  it  in  the 
broadest  context  ~  and  then  develop  policy  recommendations  through 
a  fully  informed  process. 

For  these  reasons,  AAA  strongly  endorses  the  concept  of 
a  White  House  Conference  on  Tourism  and  pledges  to  work  with  you 
and  the  President  to  ensure  a  successful  Conference. 

Thank  you  for  this  opportunity  to  testify.  I  look  forward  to 
responding  to  any  questions  you  may  have. 
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The  Automobile  Club  of  Western  New  York 


100  INTERNATIONAL  DRIVE  • 
TELEPHONE  (716)  633-9860 


BUFFALO.  NY  14221 
>  Fax:  (716)  634-2504 


May  21,  1993 
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T/i«  Honorable  BUI  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

As  President-CEO  of  The  Automobile  Oub  of  Western  New  York,  I  urge  you  to  convene  a 
White  House  Conference  on  Tourism.  Tourism  is  not  only  an  integrm  portion  of  Western 
New  York's  economy,  but  also  plays  an  important  part  in  our  rmtion's  economy. 

Tourism  is  America's  number  one  export,  and  the  revenues  generated  within  the  United 
States  cannot  be  discounted.  The  tourism  ituiustry  creates  53  million  jobs— accounting  for 
an  annual  payroll  of  $91  billion. 

The  Automobile  Club  of  Western  New  York,  along  urith  the  American  Automobile 
Association,  believes  that  a  strong  tourism  industry  mds  in  our  community's  future  and 
growth.  A  White  House  Conference  on  Tourism  will  help  develop  an  informed,  active 
leadershiv  to  ensure  the  stable  and  continued  growth  of  the  industry  and  explore  the  problems 
and  challenges  facing  the  tourism  industry. 

Many  tourism-related  issues— such  as  the  natiorud  transportation  network  and  the  renovation 
of  roads,  bridges,  and  railroads— can  be  addressed  by  die  Tourism  Conference  to  help  make 
your  xnsion  for  America  a  reality. 

Mr.  President,  toith  your  support,  the  White  House  Conference  on  Tourism  can  become  a 
reality  and  would  contribute  substantially  toward  a  better  understanding  of  this  vital 
iruiustry's  potential. 

Thank  you  far  your  consideration. 

Sincerely, 


(Mrs.)  Marguerite  E.  Dispenza 
President-Cjiief  Executive  Officer 


X 
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American  AutomoMe  Association 


VERMONT 


317  River  Street  •  P.O.  Box  458 
Montpelier,  Vermont  05601     - 
(802)229-0505 


June  3. 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.    20500 

Dear  Mr.  President 

The  purpose  of  this  letter  is  to  encourage  you  to  convene  a  White  House  Conference  on 
Tourism.  Here  at  AAA  Vermont  we  believe  that  travel  and  tourism  can  be  a  positive  contributor 
to  the  nation's  economic  health.  Vermont's  economic  base  is  changing  and  travel  and  tourism  is 
playing  an  increasingly  important  role  in  our  economy.  A  White  House  Conference  on  Tourism 
will  help  focus  public  anention  on  the  importance  of  this  industry. 

AAA  Vermont  is  ready  to  join  with  other  AAA  affiliates  firom  across  the  nation  in  support 
of  such  a  conference. 


With  every  good  wish. 


Sincerely, 

Thomas  R.  Sparrow, 

Public  and  Governmental  Affairs 


SOARO  OF  TRUSTEES 


NOmUN  B.  CHASE  DOHALO  K.  BWOLESTOttE                     TMOHAS0.KMI.eY                                  F.  RAV  KEYSEII                                NMLLCOM 

CXainnan  ol  lh»  Board  Vic*  Cdaiiman  ol  HM  Bsaitl                   Pi»«id«nl  afld  SacrMwy                                   ^num                                       SpfngMU 

BniuMion)  Bufcigion                                                                                                 Chtmi 

J.  PAUL  OIOUANI  DAVID  DUKE                               »RS.  HELEN  SMEPARO                    MRS.  MAOEUHE  HARWOOO                  JAIIES  K  STACV 

Montp«li«f  Ban* 

NANCY  LANG  GEORGE  HOPKINS 

Buningion  Lyndonvias 
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Lawrence,  MA  01 842-0039 

(SOS)  661  9200 
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Prwkleni  T»r«»uret 

David  |.  Chrisipnscti 

Cfuimun 

Albert  B  Gorrior* 

Vice  Chairman 

William  T    Bride.  |r 

Vice  Chaimian 

lohnF   Reilly.  |r 

Direclon 

Urville  I   Beaumont,  Esq. 

Etizabeih  A  Belanri 
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John  H.  Carroll.  |r 
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Albert  B  Cordon 

lohn  B  Green 

John  f .  Reitiv,  )r 

Irving  £   Ropers,  (r. 

Michael  T  Ryan,  |r. 


Automobile  Club  of  Merrimack  Valley 

AFFILIATED  WITH  AMERICAN  AUTOMOBILE  ASSOCIATION 


July    27,     1993 


Th«  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  President  Clinton: 

On  behalf  of  the  98,000  nenbers  of  the 
Automobile  Club  of  Merrimack  Valley  and  in 
collaboration  with  other  AAA  Clubs  throughout  this 
country,  I  am  requesting  your  support  for  a  White 
House  Conference  on  Tourism. 

Tourism  is  a  major  contributor  to  our  nations 
economy.   Increased  attention  to  tourism  and  travel 
would  add  to  increased  economic  development 
nationwide. 

We  need  to  bring  together  representatives  from 
all  parts  of  society  as  well  as  representatives  from 
all  parts  of  the  industry  who  are  dedicated  to 
tourism's  potential.   Together,  we  could  examine 
methods  necessary  to  maximize  this  potential. 

We  look  forward  to  a  positive  response  from  you 
on  this  request.   Thank  you  for  your  attention. 


Lncerely, 

3avid  J.  Christensen 
President-Treasurer 


DJCrbjr 


Mr.  George  Stephanopoulos 

Mr.  Howard  Paster 

AAA  Government  Relations-/ 
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AAA  Mid-Atlantic  C1.R.IC 
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INSUHANCE  ACCNCT  XOIO  MAKKCT  STMCtT 

»MIUkOtl.»MlA.  rA   I(I03 

Robert  R.  Rugel 

rOCSIOCNT 


June  1.  1993 

Honorable  Bill  Clintoo 
President  of  the  United  States 
The  White  House 
Washington,  DC  20500 

Dear  Mr.  President: 

I  am  writing  to  urge  your  support  for  a  White  House  Conference  on  Tourism.  It  is  AAA 
Mid-Atlantic's  belief  that  such  a  conference  would  focus  attention  on  the  tourism  industry's 
important  role  in  the  nation's  economy,  the  potential  of  tourism  as  a  catalj'st  for  economic 
growth,  and  the  problems  and  challenges  facing  this  industry. 

It  is  apparent  that  continued  growth  in  the  tourism  industrx'  is  consistent  with  your  stated 
goals  for  the  national  economy  stimuli,  such  as  infrastructure  investment  and  small  business 
development 

'jQ  AAA  Mid-Atlantic's  territory,  which  covers  Southeastern  Pennsylvania,  Delaware. 
Southern  New  Jersey  and  all  but  three  counties  in  Maryland,  our  Travel  Agency  is  one  of 
the  largest  fuU  service  travel  agencies  in  this  area.  In  1991  sales  totaled  more  than  35 
million  dollars.  AAA  Mid-Atlantic  has  been  involved  with  Convention  and  Visitors 
Bureaus,  Chambers  of  Commerce,  state  legislatures  and  Departments  of  Commerce  to 
promote  and  enhance  tourism. 

Nationally  AAA's  Travel  Agenc)'  sales,  in  1991.  were  in  excess  of  1.4  billion  dollars  and  we 
are  the  world's  largest  travel  publisher,  distributing  more  than  335  million  pieces  of  travel 
material  each  year  including  TourBooks,  Triptik  routings  and  maps. 

A  White  House  Conference  on  Tourism  will  help  develop  an  informed,  active  leadership 
to  ensure  the  stable  and  rational  continued  growth  of  the  industry.  It  would  bring  together 
people  and  ideas,  create  a  channel  of  communication  linking  the  touring  community'  and 
identify  the  many  ways  in  which  this  industry  could  contribute  to  the  revitalization  of  the 
U.S.  economy.  Most  of  all,  it  would  help  create  the  needed  organizational  framework  to 
allow  communities  to  develop  their  tourism  resources. 

-continued- 
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Honorable  Bill  Clinton 


June  1,  1993 


In  conclusion,  AAA  Mid-Atl«ntic  believes  a  White  House  Conference  on  Tourism  could 
contribute  substantially  toward  a  better  undersunding  of  this  vitol  industry's  potential  while 
realizing  many  of  the  economic  and  social  goals  you  outlined  in  your  vision  of  America's 
future. 


Sincerely  yours, 


RRR^cg 
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AiiMftcan  Auiemebn*  AModaUon 


Barberton 


Barberton  Automobtle  Club 
139  E.  Tuscarawas  Ave. 
Barberton.  Ohio  44203 
216/753-7779 


July  20,  1993 

Hllllzun  J.  Clinton,  President 
United  States  of  America 
1600  Pennsylvania  Ave  NW 
Washington,  D.C.  20500 

Dear  Mr.  President: 

Ne  wish  to  join  Many  of  our  associates  in  the  travel  and  tourisn 
industry  in  respectfully  requesting  your  consideration  of  convening 
a  White  Bouse  Conference  on  Tourism. 

From  our  perspective,  travel  and  tourism  is  a  major  economic  force 
in  our  cities,  states,  and  of  course  in  our  great  country.  With 
our  continuing  exposure  and  service  to  the  traveling  and  motoring 
public  ,  our  AAA  clubs  are  intimately  aware  of  the  contributions 
of  tourism  to  our  economy  and  well  being. 

Your  kind  attention  and  consideration  In  this  matter  shall  be 
sincerely  appreciated. 

Cordially, 

Jack  H.   Wood,   General  Manager 


Ce.  ;  S.  fiHJCMtUi>A^    y 
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South  Central  Ohio 

Robert  L.  Morton 

President  710  Waller  Street.  P.O  Box  371 

Portsmouth,  Ohio  45662-0371 
Phone:  (614)  354-5614 


July  20,  1993 


President  William  J.  Clinton 
The  White  House 
1600  Pennsylvania  Avenue,  N.W. 
Washington,  D.C.    20500 

Dear  President  Clinton: 

This  letter  is  to  urge  you  to  convene  a  White  House  conference  on  tourism. 

I  have  also  made  this  suggestion  to  my  Congressman,  The  Honorable  Ted  Strickland  from  the 
Sixth  District  of  Ohio.   Representative  Strickland's  reply  is  enclosed. 

For  your  information,  I  have  been  involved  in  tourism  for  many  years,  serving  on  Governor 
Celeste's  tourism  committee  for  several  years,  serving  a  three-year  term  on  the  national  Board 
of  Directors  of  the  National  Tour  Association,  and  I  presently  serve  on  the  State  of  Ohio 
Travel  Industry  Advisory  Council,  as  well  as  serving  on  the  board  for  our  locd  Convention 
and  Tourism  Bureau.  The  reason  for  telling  you  this  background  is  that  I  have  learned  through 
the  years  that  tourism  does  not  receive  the  proper  recognition  as  an  industry,  even  though  it 
provides  many,  many  jobs  and,  as  you  know,  contributes  to  our  international  balance  of 
payments.  A  White  House  conference  on  tourism  would  provide  the  national  publicity  to  help 
this  industry  receive  proper  national  recognition. 

Thank  you  for  your  attention  to  this  request 

Sincerely, 


Robert  L.  Morton 
President 


1 7?*^ 


The  Honorable  Ted  Strickland,  House  of  Representatives 

Danyl  Wyland,  Senior  Vice  President,  AAA  Public  and  Government  Relations 

George  Zimmerman,  Ohio  Division  of  Travel  &  Tourism 

James  Santini,  NTA,  Lexington,  KY 
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90  E.  Wilson  Bridge  Rd. 

The  Ohio  Automobile  Qub  "'^^ """"  °S?S?:^S 


Office  of  the  President 


June   7,    1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

AAA  Ohio  Auto  Club  believes  the  travel  and  tourism  industry 
is  a  vital  link  in  the  nation's  economic  recovery  program. 
Therefore,  we  urge  your  consideration  in  convening  a  White 
House  Conference  on  Tourism. 

Tourism  is  the  nation's  second  largest  employer  and  ranks 
third  in  sales  generating  6.8  percent  of  the  gross  national 
product.   In  addition,  the  industry  contributes  billions  of 
dollars  in  federal,  state  and  local  taxes. 

Last  year,  tourism  in  Ohio  alone  generated  a  total  of  $22.8 
billion  in  direct,  indirect  and  induced  business;  provided 
employment  for  approximately  567,000  people  with  a  combined 
payroll  of  $9.08  billion  while  adding  $1.19  billion  in  tax 
revenue  to  state  and  local  coffers. 

AAA  is  one  of  the  largest  travel  organizations  in  North 
America  and  Canada  with  nearly  1,000  full  service  travel 
agencies  in  the  United  States  and  Canada.   We  realize  travel 
and  tourism  as  a  valued  resource  in  stimulating  economic 
development  and  stand  ready  to  assist  you  in  this  endeavor. 

Sincerely, 


THOMAS  J.  JONES 
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Miami 
VaUey 


825  South  Ludlow  Street 
P.O.  Box  1801 
GeneW  Satchetl  D^ton.  Ohio  45401-1801 

S13-224-2811 


July  22,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington  D.C.   20500 

Dear  Mr.  President, 

I  would  like  to  enthusiastically  offer  my  support  and  that  of  my 
organization,  AAA  Miami  Valley,  for  the  creation  of  a  White  House 
Conference  on  Tourism. 

Statistics  show  the  tremendous  impact  the  tourism  industry  has  on  the 
country's  economy.  In  our  state  of  Ohio,  tourism  employs  323,903  and 
accounts  for  $8.75  billion  in  revenues.  Locally,  we  have  been  a 
thriving  supporter  of  state  tourism  for  some  70  years,  and  are  active 
with  the  Ohio  Department  of  Tourism's  "Ohio:  The  Heart  of  it  ALL" 
campaign  with  regular  features  in  our  club  publication  promoting  our 
state's  destinations  and  events. 

A  conference  that  will  provide  our  industry  the  forum  to  map  out 
national  strategies  and  policies  would  not  only  call  to  attention  the 
importance  of  tourism  to  the  health  of  the  nation's  economy,  but 
ensure  that  continued  growth  in  this  industry  will  occur  through  the 
next  century. 

Thank  you  for  your  attention  to  this  letter  and  the  request  for  a 
White  House  Conference  on  Tourism. 


Sincerely, 

(3ene  W.  Satchell 
President 


GWS/ca 
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AFFILIATED  WITH  AMERICAN  AUTOMOBILE  ASSOCIATION 


Auto  Club  •  Travel  Agency  •  Insurance  Agency 
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July  23, 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.  C.  20500 

Dear  Mr.  President: 

On  behalf  of  more  dian  188,000  AAA  members  in  Alabama  and  in  the  best  interests  of 
all  Alabamians,  AAA-Alabama  respectfully  requests  that  you  convene  a  White  House 
Conference  on  Tourism. 

In  today's  mobile  society,  travel  and  tourism  serve  as  a  major  economic  force 
providing  needed  jobs,  tax  revenues  for  cities,  counties,  and  states,  and  income  for 
thousands  of  businesses  throughout  the  country. 

Developing  national  strategies  and  policies  which  will  assist  states  and  local 
communities  to  better  promote  and  capitalize  on  the  tremendous  potential  that  the 
travel  and  tourism  industry  offers  will  aid  and  accelerate  economic  growth,  not  only  in 
Alabama,  but  nationwide. 

For  69  years,  AAA-Alabamia  has  played  an  active  role  in  promoting  travel  and  tourism 
in  our  state  by  providing  automobile  travel  planning  services,  travel  agency  services, 
traffic  safety  programs  and  other  travel  related  activities  for  local  residents  and 
visitors. 

A  White  House  Conference  on  Tourism  would  provide  a  nationwide  effort  and  address 
the  importance  of  travel  and  totuism  to  our  country's  economy.  We  urge  yoiu'  support 
of  this  vital  conference. 

Sincerely, 

Mrs.  Frances  M.  Smith 
President  &  CEO 

FMSMs 
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Member  Service> 

Travel  Agency 

Insurance  Agency 
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July  23,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President 

As  president  of  AAA  West  Penn/West  Virginia, 
House  Conference  on  Tourism. 


V\^estPenn 

® 

Hndquncn 

AAA  Motor  Squift  Cvden 
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Strongly  support  a  White 
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Our  association,  which  serves  more  than  560,000  members  in  westem 
Pennsylvania  and  West  Virginia,  covers  a  geographical  area  that  depends 
greatly  on  its  tourism  industry  and  the  far-reaching  effects  it  has  on 
economic  growth. 

AAA's  extensive  experience  in  travel-related  services  Is  sought  often  as  we 
support  and  actively  participate  in  state  and  local  travel  and  tourism 
promotional  activities  both  in  our  twenty  neighborhood  offices  and  through 
our  monthly  publication,  the  Motorist. 

The  tourism  industry  continues  to  create  new  job  opportunities  throughout 
this  area  and  particulariy  here  at  AAA  West  Penn/West  Virginia.  We  have 
been  able  to  place  twenty-five  people  in  tourism-related  positions  so  far  this 
year.  With  an  entire  workforce  of  just  under  500,  this  is  an  excellent 
percentage  of  growth. 

A  White  House  Conference  on  Tourism  would  contribute  to  the  growth  of 
this  vital  industry  by  addressing  the  challenges  facing  it 

Sincerely, 

Richard  S.  Hamilton 
President 


RSH:jm 


George  Stephanopoulos,  Asst  to  the  President 
Howard  Paster,  Asst.  to  the  President 
AAA  Govemment  Relations 


Jcffcnan 

634RI11IK51 
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TO 


AiiMrlean  Automobil*  Association 


10S0  HIngham  Street 

Rockland.  Massachusetts  02370-1 090 

800-222-8252 

617-871-5880 


July   23,    1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President; 

On  behalf  of  more  than  900,000  AAA  nembers  in  Massachusetts  and 
New  Hampshire,  we  respectfully  request  your  support  for  a  White 
House  Conference  on  Tourism.   Conferences  on  both  a  state  and 
national  level  would  bring  Congress  and  the  tourism  industry 
together  to  explore  the  great  potential  of  tourism  as  a  catalyst 
for  economic  growth. 

Travel  and  tourism  is  the  world's  largest  industry  and  employer, 

and  New  England  is  no  exception.  Tourism  in  Massachusetts  and 

New  Hampshire  alone  generate  well  over  $1  billion  in  tax  revenues 
each  year. 

AAA  Massachusetts/New  Hampshire  is  working  closely  with  state 
tourism  officials  to  identify  opportunities  to  enhance  the  image 
of  our  states  as  a  destination  of  choice  for  both  vacation  and 
convention  travel.   We  know  that  AAA  members  are  the  world's  most 
active  travelers.   Our  division  alone  is  responsible  for  in 
excess  of  $30  million  in  taxable  travel  sales,  80%  of  which  is 
domestic.   AAA  Massachusetts/New  Hampshire  also  prepares  350,000 
personalized  trip  plans  every  year  to  domestic  destinations. 

AAA  is  a  not-for-profit  organization  dedicated  to  serving  the 
needs  of  our  members  and  the  traveling  public,  but  we  are  also 
committed  to  public  policy  goals  that  serve  the  national 
interest.   The  continued  proliferation  of  tourism  taxation  is  a 
juxtaposition  to  healthy  economic  growth  stimuli.   The  vitality 
of  international  and  domestic  tourism  is  a  linchpin  to  America's 
economic  recovery  and  growth.   Yet  tourism  is  an  undervalued 
resource.   Promoting  domestic  tourism  and  attracting  foreign 
visitors  may  be  the  most  effective  way  to  encourage  "buying 
American". 

OTHER  REGIONAL  LOCATIONS 

101  CAMBniOGE  STREET  BURLINGTON  MA 01803  2  CAPITAL  PLAZA/  MAIN  STREET.  CONCORD.  NH  O3301 

106  HUTTLESTON  AVENUE  IROOTE  61.  FAIRHAVEN.  MA 02719  351  WINCHESTER  STREET  KEENE.  NH  03431 

i;S3  WORCESTER  ROAO  (ROUTE  91.  FRAMINGHAM.  MA  01 701  HAMPSHIRE  PLA2A  MALL  MANCHESTER.  NH  03101 

I  7S  HIGHLAND  AVENUE    NEEOHAM.  MA  02194  ISO  BROAD  STREET.  NASHUA.  NH  03063 

190  BROADVBAV  (ROUTE  1  NORTH).  SAUGUS.  MA  02194  PORTSMOUTH  PARADE  MALL  PORTSMOUTH.  NH  03801 

166  SOUTH  RIVER  ROAD  BEDFORD.  NH031 10  2S4  DANIEL  WEBSTER  HIGHWAY.  SO  NASHUA  NH  03060 

Wiin  more  man  33  million  members  and  more  than  I  jOOO  oflices  and  branches  ihe  Amencan  Automobile  Assocalion  is  lh«  largesi  molonng  and  travel  organization  m  ine  world 

AAA  IS  a  lully  Ua-oaymg  not-lor-prolil  organization  ottering  a  witje  range  ol  member  sennces  and  woniing  tor  improvement  ot  motoring  and  travel  conditions 


ii 
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Page  2 

President  Clinton 

July  23,  1993 


Spending  $14.3  million  in  fiscal  year  1990,  the  U.S.  investment 
in  tourism  promotions  ranked  20th  in  the  world.   Comparatively 
the  government  of  Spain  invested  $256.7  million;  France  $196.1 
million;  $94.1  million  and  Australia  spent  $44.5  million. 

Because  we  believe  in  the  vast  economic  power  of  travel  and 
tourism,  we  ask  your  support  of  a  White  House  Conference  on 
Tourism  and  look  forward  to  working  with  you  and  our 
congressional  delegation  in  putting  such  a  forum  together. 


Sin^ely      .  y   , 


Liam  S.  Whyte 
General  Manager 


cc:  Mark  Geran,  Assistant  to  the  President  & 
Director  of  Communications 

Howard  Paster,  Assistant  to  the  President  for 
Legislative  Affairs 
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July  20, 1993 
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Amarlcan  Automoblla  Ascociatlon 


Marginal  Way,  Box  3S44 

Portland,  Maine  04104 

207/780-6800 

Toll  Free  in  Maine  1 -800-482-7437 

Fax  207/780-6914 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington.  D.C.  20500 

E>ear  Mr.  President: 

I  am  writing  to  express  my  support  for  a  White  House  Conference  on  Tourism. 

I  believe  that  such  a  conference  is  needed  to  address  the  many  concerns  of  the  tourism 
industry;  i.e.,  the  growth  of  official  programs  to  attract  foreign  visitors,  the  economic 
potential  of  internal  tourism  expansion,  the  control  of  environmental  issues,  the  plight  of 
our  major  airlines,  and  the  development  of  high  speed  rail  lines  (an  area  in  which  we 
sadly  lag  behind  the  Europeans  and  the  Japanese).  Maintaining  the  infrastructure  and 
improving  major  scenic  roadways  are  also  important  issues  that  need  to  be  addressed; 
and  we  need  to  consider  the  furtiier  job  development  in  the  tourism  industry,  which  is 
aJieady  the  nation's  second  largest  employer. 

AAA  Maine,  the  local  affiliate  of  the  American  Automobile  Association,  obviously  has  a 
strong  interest  in  the  tourism  industry.  We  provide  information  for  more  than  220,000 
members  on  tourist  destinations,  issue  thousands  of  personalized  routings  (Triptiks),  and 
make  thousands  of  air,  hotel,  and  rental  car  reservations  each  year.  In  addition,  we  are 
active  in  matters  that  affect  travel  and  tourism  at  the  local  and  state  legislative  level. 

With  great  respect.  I  urge  the  formation  of  a  White  House  Conference  on  Tourism. 

Sincerely, 


William  I.  McKrazie.  President 


WIM/caa 

cc:       Mr.  Mark  Gearan 

Assistant  to  the  President  and  Director  of  Conomunications 

Mr.  Howard  Paster 

Assistant  to  the  President  for  Legislative  Affairs 

^^.MsTsusan  Pikrallidas 
AAA  Government  Relations 
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Automobile  Qub  of  Syracuse  Inc. 


5U  WIM  Onondaga  SVM  •  SyracuM.  Nm  Ybrti  1320»«M  •fcHtftiiiii:  piS)  47S-aM0 


June   {,    1993 


The  HoHOAe^tt  BlU  Ctinton 
Vnuidittt  oi  tht  Unittd  StattA 
Tkt.  tlkiti  HouM 
tIaJiingten,  P.C.     tOSOO 

VtoA  Hciidttit  Clinton: 

Ki  ?KtMAtnt  and  Ckiti  Extcutive.  OUictA  oi  tht  MA  SifKocuAt.,  I  Mge.  you 
to  com/CMC  A  tlhitt  HouM.  Con^etenee  on  ToMlim.    TklA  ConitAtnct  wouid  provide, 
tht.  indtLitty  uUh  a  ionum  to  outlint.  tht  eJiatttngu  it  iacvi,  a*  laUi.  a&  <fce 
oppoKtunitivi  it  putMnti,  and  to  dt.viZop  national  itAaZtgivi  and  policiu  to 
addntAi  thtm. 

CoKdiaUy, 

C/sohn  L.  Vilanttf  U 
PAiAidtnt 

nlA 

CC:      Wi.  GtoAgt  SttphanopotUo^ 
Mt.  Hotwtd  ?a*ttA 
Ha.  SuMn  ?ikjiallidaA  -  AAA  GovtKtmtnt  KtlatioM 
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American 

Automobile 

Association 


Schuylkill  County  Motor  Club 


June  28,  1993 


The  Honorable  Bill  Clinton 
President  of  Che  United  States 
The  White  House 
Washington,  D.  C.  20500 

Dear  President  Clinton: 

On  behalf  of  AAA  Schuylkill  County,  I  would  like  to  express  our 
support  for  a  Conference  on  Tourlso.  As  you  are  aware,  AAA  has 
extensive  ties  to  the  travel  and  tourlso  Industry.   In  particular,  I 
sit  on  the  Board  of  Directors  of  the  Pioneer  Tunnel  Coal  Mine  and 
Steam  Lokle,  a  coal  mine  tour  and  train  ride  tourist  attraction  In 
Ashland,  Pennsylvania.   I  am  also  the  Board  Treasurer  of  the 
Schuylkill  County  PA  Visitors  Bureau.  With  oy  experience  In  these 
organizations  as  well  as  AAA  Schuylkill  County,  I  can  relate  first 
hand  to  the  major  economic  impact  tourism  has  on  a  rural  community. 

A  conference  on  tourism  would  only  draw  more  attention  to  the 
industry  and  thus  the  benefits  a  growth  industry  as  this  would  have 
on  the  Nation's  economy.  Tourism  is  a  constantly  renewable  and 
environmentally  friendly  resource  that  is  largely  untapped  in  the 
Country.  Our  past  history  in  Schuylkill  County,  PA,  Is  hard  coal 
mining-related,  a  one-time  non-renewable  fuel  for  industrial 
development.   Today  we  are  using  this  history  as  fuel  for  tourism 
and  travel  industry  in  Schuylkill  County. 

Increased  attention  to  tourism  and  travel  would  only  add  to 
Increased  economic  development  nationwide.  Thank  you  for  your 
attention. 


C.  Fred  Schill5fng        i- 
General  Manager/CEO    /7 

GFS:sm 

cc:  Mark  Gearan,  Asst.  to  Pres.  and  Director  of  Comm. 
Howard  Paster,  Asst.  to  Pres.  for  Legls.  Affairs 
Susan  Plkrallldas,  AAA  Govenment  Relations 


\tr\  Cm*tK  CAntro  Qtraot    Dntfcvills    OA   170ni  r71T%  C99.4001 
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North  Dakota 


X>HN  a  WIMBUSH 

CHAWMAN  OF  THE  ■OAKO 
ATO)  PRESIDENT 

June  15,  1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President; 

On  behalf  of  the  57,000  members  of  AAA  in  North  Dakota  and  in 
collaboration  with  other  AAA  Clubs  throughout  this  country,  I  am 
requesting  your  support  for  a  White  House  Conference  on  Tourism. 

Tourism  is  a  major  contributor  to  our  nations  economy  and  has  the 
potential  for  even  greater  economic  gro«rth.  For  o»ir  nation  to  remain 
competitive  in  the  tourism  arena  and  for  our  society  to  benefit  from 
this  tourism,  we  need  to  address  the  problems  and  challenges  that  face 
the  industry  today. 

A  White  House  Conference  to  address  the  tourism  "opportunities"  that 
exist  could  not  be  more  timely.  Much  of  what  is  needed  to  meet  its 
challenges  are  already  in  place  but  flounders  on  a  national  level  for 
lack  of  direction  and  dedicated  leadership.  We  believe  some  form  of 
dialogue,  such  as  a  White  House  Conference,  would  result  in  the 
leadership  needed  for  our  society  to  maximize  the  benefit  resulting 
from  a  coordinated  tourism  plan. 

We  need  to  bring  together  representatives  from  all  facets  of  society — 
big  and  small  business;  rural  and  metro  leaders;  minorities;  as  well  as 
representation  from  all  parts  of  the  industry  who  are  dedicated  to 
tourism's  potential  and  will  help  define  the  goals  necessary  to 
maximize  this  potential. 


We  look  forward  to  your  positive  response. 


fphn  B.  wimbush 
(Chairman  and  President 


ikv 


BW/kmw 

cc:   Mr.  George  Stephanopoulos 
Mr.  Howard  Paster 
AAA  Government  Relations 


Headquanen  -  1801  38lh  Sl  S.W.  -  P.O.  Box  3147  -  Fargo.  North  Dakou  58108-3147  -  Phone  (701)  282-6222 
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/@B355^  AAA  ARIZONA  A«»oteo(meAmenconAuio<T«o.e-Vssocoton 


JT.T.T.-V 


Travel  Agency  •  Insurance  Agency 


May  21,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  O.C.  20500 

Mr.  President: 

I  am  writing  as  Chief  Executive  Officer  of  the  Arizona  Automobile 
Association  to  request  that  you  consider  convening  a  White  House 
Conference  on  Tourism. 

In  Arizona,  we  rely  heavily  on  tourism  to  keep  our  state's 
economy  thriving.   AAA  Arizona  exists  to  provide  service  for  its 
members  when  they  travel  in  Arizona.   We  also  stand  ready  to 
assist  all  AAA  members  and  clients  (nationwide)  when  they  are  in 
Arizona,  anywhere  in  the  United  States,  and  in  foreign  countries. 

In  addition,  we  actively  promote  tourism  between  the  state  of 
Arizona  and  the  state  of  Sonora,  Mexico.   We  share  a  border  and 
hope  to  share  the  mutually  beneficial  rewards  of  leisure  travel 
across  that  border. 

The  Arizona  Automobile  Association  has  270  loyal  employees 
serving  a  membership  of  350,000  Arizonans.   We  have  just  finished 
a  very  successful  fiscal  year  by  meeting  our  traveling  members' 
needs  for  airline  tickets,  cruises,  bus  tours,  AAA  maps,  hotel 
reservations,  car  rentals,  AAA  TourBooks,  discounts  on  special 
attractions,  AAA  CampBooks,  emergency  road  service,  and  insurance. 


ADMINISTRATIVE  OFHCE  •  314^  Norm  7m  Ave  •  P  O  BOX  33n9  •  Prioenii  A2  65067  3119  •  (602)  274-1116  •  (800)  352-&382  •  FAX  (6C;;  27/  :  ;5i 
r*KXHIX  MESA  ftOeiA  SCOTTSOAU 

3144  Norni  7ir,  Ave  262  Easi  Unwersn- 1>  7380  West  Olive  Ave  701  Nortti  Sconjooie  Ra 

Prioenix  A28SC';  Meso  A2  8S20!  Peono  AJg5345  ScottiOaie  A285257 

Prione(60?)?7i  nit  Pr>one  (602)  6346296  Pnone  (602)  979  3700  Phone  (602)  949-7993 

(BOO)  352  £362 

TUCSON  WEST  TUCSON  EAST  YUMA 

695C  Noun  Orocie  Be  8204  Eos'  frooowav  1046  Sootr.  4m  Ave 

lucsor  AlefV  Ijcso-  A2  86710  Vumo  A2  85364 

Pnone  (602)  BS;-D19i  Pno-^e  (6C2/ 296-7461  Pnone  (602)  783  3339 
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The  Honorable  Bill  Clinton 
May  21,  1993 
Page  Two 

We  would  welcome  the  opportunity  to  join  our  travel  industiry 
peers  at  a  White  House  Conference  on  Tourism.   Together,  we  could 
explore  methods  to  realize  potential  economic  growth  and  social 
benefit  for  our  country  by  developing  and  expanding  our  many 
tourism  resources. 

Sincerely, 

AAA  ARIZONA 


CCf5*^€ 


Tn  C.  Flatt 
President 
(602-650-2728) 

JCF/lte 

CC:   George  Stephanopoulos 

Assistant  to  the  President  and 

Director  of  Communications 
The  White  House  —  West  Wing 
1600  Pennsylvania  Avenue,  N.W. 
Washington,  D.C.  20500 

Howard  Paster 

Assistant  to  the  President  for 

Legislative  Affairs 
The  White  House  --  West  Wing 
1600  Pennsylvania  Avenue,  N.W. 
Washington,  D.C.  20500 

AAA  Government  Relations  \/ 
Attn:   Susan  Pikrallidas 
1440  New  York  Avenue,  N.W. 
Suite  200 
Washington,  D.C.  20005 
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Ronald  L  SWffiw» 


June  24,    1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

Recently,  the  Congressional  Travel  and  Tourism 
caucus  proposed  that  you  convene  a  conference  on 
tourism.   AAA  Nichigzm,  the  nation's  third  largest 
automobile  club  with  1.5  million  members,  supports 
that  proposal  and  urges  you  to  convene  a  White 
House  Conference  on  tourism. 

Such  a  conference  would  spotlight  the  tourism 
industry's  contribution  to  the  economic  health  of 
the  United  States.   Its  impact  is  vitally  important 
to  Michigan.   It  is  our  state's  third  largest 
industry,  ranked  only  behind  automobile 
memufacturing  and  agriculture.   Tourism  spending  in 
this  state  accounts  for  $7  billion  annually  and 
provides  116,000  jobs. 

Bringing  together  national  leaders  who  can  share 
their  successes  and  concerns  would  help  ensure  the 
continued  gro%rth  of  this  vital  industry. 

We  at  AAA  Michigan  would  be  pleased  to  contribute 
our  expertise  and  resources  to  plan  and  coordinate 
a  state  or  regional  conference  prior  to  a  White 
House  Conference  on  tourism.   We  are  one  of  the 
strongest  advocates  of  Michigan  tourism.   We  offer 
Auto  Club  members  a  variety  of  discounted  travel- 
related  products  and  services,  as  well  as  sponsor 
and  financially  support  tourism  activities 
statewide.   We  also  operate  the  state's  largest 
leisure  travel  agency. 


AAA  Michigan 

1  Auto  Club  Drive /Deartxjm.  Michigan  48126 
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The  Honorable  Bill  Clinton 

Page  2 

June  24,  1993 


June  24,  1993 
Page  2 

Again,  we  request  your  support  for  a  White  House 
Conference  on  tourism.   This  could  be  a  stimulating 
conference  that  serves  as  a  catalyst  to  further  the 
economic  goals  you  seek  for  our  nation,  and  for 
Michigan. 

Thank  you  for  your  consideration. 

Sincerely, 


^ 


Ronald  L.  Steffens 


cc:  George  Stephanopoulos ,  Assistant  to  the 
President  and  Director  of  Communications 

Howard  Paster,  Assistimt  to  the  President  for 
Legislative  Affairs 

Susan  Pikrallidas 

AAA  Government  Relations 
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American  Automobile  Association 


Wyoming 


'450  Sl:llwaicr       PC    2cr  ': 
C.ieyenne.  'Nycr-:.rc  ^"002 
307/634.886  ■ 
In  Wyoming  i-3CC-i^2--233 


June  4,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  Sutes 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

The  Wyoming  Division  of  the  American  Automobile  Association,  with  more  than  24,000 
members  in  our  state,  urges  you  to  convene  a  White  House  Conference  on  Totirism. 

AAA  Wyoming  is  a  not-for-profit  organization  that  supports  tourism  in  our  state.  We 
have  a  long  and  close  relationship  with  the  Governor's  Conference  on  Tourism,  and  the 
Division  of  Tourism.   In  1993  AAA  recognized  six  Wyoming  lodging  properties  with  the 
prestigious  AAA  Four  Diamoad  Award ior  excellence. 

AAA  Wyoming  supports  tourism  beyond  our  state  by  providing  our  members  with  maps, 
Triptik  routings  and  TourBook  guides.   In  1992  we  prepared  3,300  Triptik  routings  for 
our  memoers.   In  addition,  we  provide  full  travel  agency  services  for  our  members  and 
the  local  community. 

Tourism  is  a  growmg  sector  of  the  economy.   Your  leadership  in  helping  to  coordinate 
the  many  segments  that  make  up  the  industry  would  serve  as  a  means  of  fostering  the 
U.S.  economy  in  an  area  capable  of  strong  job  growth.  Convening  a  conference  on 
tourism  under  the  White  House  sponsorship  will  allow  your  administration  to  serve  as  a 
catalyst  to  obtain  reaction  from  all  parties-private  and  public-interested  in  making 
tourism  and  travel  work  optimally  for  our  nation's  economy.   AAA  would  hope  to  play 
a  part  in  making  a  White  House  Conference  on  Tourism  a  tremendous  success. 
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The  Honorable  Bill  Clinton 
June  4,  1993 
Page  Two 


Please  consider  AAA  a  resource  in  your  eiTorts  to  balance  and  meet  the  many  challenges 
and  opportunities  that  require  your  leadership.  Thank  you  for  your  consideration. 


Sincerely, 


Victoria  W. 
General  Manager 
307/634-8861 


Members  of  the  Wyoming  Congressional  Delegation 
Mr.  Howard  Paster,  the  White  House 
Mr.  George  Stephanopoulos,  the  White  House 
Ms.  Susan  Pikallidas,  AAA  Government  Relations 


(® 
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THE  MINNESOTA  STATE  AUTOMOBILE  ASSOCIATION 

7  TRAVELERS  TRAIL,  BURNSVILLC;  MN  55337-2594        •        (612)  890-2500        •        FAX  (612)  894-4079 


DUANE  J.  CRANDALL 
Pnsideni 


June   18,    1993 


The  Honorable  Bill  Clinton 
President  of  The  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

I  eun  writing  to  ask  that  you  favorably  consider  the  Congressional 
Travel  and  Tourism  Caucus'  request  for  a  White  House  Conference  on 
Tourism. 

Tourism  has  a  tremendous  impact  on  our  nation's  economy,  having  a 
combined  emnual  payroll  of  more  than  $90  billion  and  contributing 
more  than  $340  billion  in  annual  expenditures.   The  tourism  industry 
is  among  the  top  employers  in  forty  of  our  fifty  states. 

As  President  of  AAA  Minnesota,  an  affiliate  of  the  American  Auto- 
mobile Association,  I  jun  acutely  aware  of  the  importance  of  travel 
and  tourism  in  my  home  state. 

Congressman  Jim  Oberstar  was  presented  our  organization's  highest 
award  at  our  Annual  Meeting  this  past  April  in  recognition  of  his 
efforts  to  support  and  develop  travel  and  tourism  for  our  nation 
and  our  state. 

I  believe  a  White  House  Conference  on  Tourism  convened  by  your 
administration  will  provide  the  informed,  active  leadership  needed 
to  assure  the  stable  and  rational  development  of  this  nation's 
tourism  industry. 

Thank  you  for  your  consideration  of  this  matter. 

Lly/^yours, 

DiSfane  J/  yCrandall 
Preside! 
D JC : sab 
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WASHINGTON 
June  15, 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President 

AAA  Washington  recognizes  the  need  for  a  forum  to  outiine  the  challenges  faced  by 
the  travel  and  tourism  industry  and  to  provide  an  opportunity  to  develop  natioiud 
strategies  and  policies  to  address  these  issues. 

Washington  State  currently  hosts  33.4  million  travelers  per  year  from  around  the 
world.  Oxir  commimities  have  shown  strong  support  of  tourism  by  hosting  major 
national  and  intematiorutl  events,  including  the  1992  Final  Four  NCAA 
Champioriship  Basketball  Tournament,  the  1990  Goodwill  Games,  Treasmes  of 
Tutankhamen  Exhibit,  Century  21  (Seattle  Worlds  Fair)  and  Expo  74  (Spokane 
Worlds  Fair).  We  have  actively  promoted  travel  in  and  outside  of  Washington 
State  through  oiur  dub's  publications. 

Tourism  is  among  the  top  five  industries  in  our  state.  Based  on  the  current 
economy,  we  believe  that  stimulating  the  travel  and  tourism  industry  is  vital  to  the 
health  of  the  national  economy  as  well  as  Washington  State. 

We  respectfully  request  you  coiisider  convening  a  White  House  coi^ference  on 
tourism. 

Sincerely, 

B.  Howgate  ^ 

J'vx  President 
Corporate  Commumcations/Marketing 

cc        David  Gergen,  Assistant  to  the  President  and  Director  of  Commuiucations 
Howard  Paster,  Assistant  to  the  President  for  Legislative  Affairs 
AAA  Government  Relations,  Attn:    Susan  Pikrallidas 


330  601  Ave  N  •  Sonit  WA  98109  •  (206)  448-S3$3 
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Colorado 

Auto  Club 
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June  14,    1993 


NQGKBORHOOD 
SERVICTOmOS 

mtouoHovroctoiuDO 


OdASfK&PinWI-SB 

isBHCarfKCk.  mn 
DBivaiDOWKrewii:  (MS)ai-im 
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nrrcoiUM:  (»)aMiii 

]«7 1  C*|l  A«,  S*  l«.  MSB 

aMNBiuNcnDK  oa)i«-xw 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  DC  20500 

Dear  Mr.  President, 

It  Is  with  great  Interest  that  I  have  read  about  the  possibility 
of  a  White  House  Conference  on  Tourlsa.  As  president  of  the 
American  Autoaoblle  Association  (AAA)  In  Colorado  I  feel  this 
vould  definitely  be  In  order.  Travel  and  tourlsa  are  a  positive 
contributor  to  both  this  state's  and  the  nation's  economic 
health;  national  policies  should  be  developed  to  sddress  both 
the  challenges  and  opportunities  this  Industry  presents. 

AAA  Colorado  wss  formed  In  1922  to  aid  the  fev  automobile 
owners  with  maps  and  better  roads;  It  quickly  becsme  Involved 
In  promoting  Colorado  travel  to  both  residents  and  non- 
residents. We  are  still  Involved  In  these  endeavors. 
Currently  we  sponsor  a  weekly  "Getaways"  progrsm  on  a  Denver 
TV  station  highlighting  where  to  go  and  what  to  see  In  our 
beautiful  state.  We  also  produce  weekly  Mlnl-Tours  In  the 
Denver  Post  and  other  state  newspapers,  urging  residents  to  get 
outside  and  enjoy  the  history  and  scenic  beauty  of  Colorado. 

As  our  members'  needs  change,  so  do  we.  AAA  Colorado  is  now 
very  Involved  In  Improving  transportation  in  Colorsdo  through 
incident  management  and  intelligent  vehicle  highway  system 
studies  as  well  aa  monitoring  the  oxygenated  fuels  program  in 
place  the  last  six  years.   Issues  of  mobility  and  environmental 
Impact  are  important  both  to  our  residents  and  to  travelers 
from  outside  the  state. 


nnu>:(7inMMaa 

IUIK.MMSl.IMa 

sovnaam:  (MNTiMHS 
souniwEn':  oonnMaB 

Ml  W.  Ob  Ik.  BIB 


249 


?•«•  2 

TIm  Bonorabla  Bill  Clinton 
Jun*  14,  1993 


Concerning  International  traval,  vlth  naarly  1,000  full-acrvlce 
travel  agcnclea,  AAA  is  one  of  the  largest  travel-agency 
organizations  in  North  Aaerlca.   1992  sales  totaled  aore  than 
91.6  billion.  Tourism  is  Afflerlca's  nunber-one  export  but  it  is 
undervalued  as  a  resource.  The  United  States  ranka  20th  In  the 
world  in  the  aaount  of  aoney  spent  on  official  prograas  to 
attract  foreign  visitors.  While  tourisa  holds  great  promise, 
aa  with  many  other  Induatries,  It  haa  been  affected  by  the 
recession.  This  year,  U.S.  airlines  will  lose  12  billion. 

A  White  House  Conference  could  explore  all  the  problems  and 
challenges  facing  the  tourism  Industry  as  well  as  Its  potential 
for  economic  benefit.  We  look  forward  to  participating  in  such 
a  conference  and  aak  you  to  give  this  matter  your  attention. 

Sincerely, 


SoiUld 
Prealdent 
AAA  Colorado 

KCC/sl 


George  Stephanopoulos 

Howard  Paater 

AAA  Government  Relations  ^ 
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(^)  Lehigh  V'\ljL£y 


May  19.  1993 


The  Honorable  Bill  Clinton 
Presiuent  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

I  am  writing  to  urge  you  to  convene  a  White  House  Conference  on  Tourism.  The  Board 
of  Directors  and  staff  of  AAA  Lehigh  Valley,  which  has  a  membership  of  over  125,000,  feel 
that  such  a  conference  would  call  attention  to  the  vital  role  tourism  plays  in  our  nation's 
economy. 

Our  AAA  club  employs  125  people,  two-thirds  of  whom  work  directly  in  travel,  and  the 
other  third  work  in  travel-related   areas. 

AAA  clubs  have  played  a  vital  role  in  the  tourism  industry  since  we  began  in  1902,  and  we 
remain  committed  to  representing  our  members'  interests  in  dealing  with  the  tourism 
industry  and  state,  local,  and  federal  governments. 

Our  travel  agency  director  is  on  the  board  of  our  local  tourism  bureau.  Through  our  club 
publication  which  has  a  circulation  of  84,000,  we  keep  over  124,000  of  our  members 
ir.formed  about  legislative  issues  affecting  travelers.  As  part  of  AAA's  Freedom's  Way 
campaign,  we  ask  their  cooperation  by  being  environmentally  responsible  tourists  when 
traveling.  Each  May  we  cdeforate  National  Tourism  Week,  offering  a  "thank  you"  to  our 
members  who  patronize  America's  billion  dollar  travel  industry  and  plan  promotional 
activities  to  raise  public  awareness  of  tourism's  economic  impact 

There  are  many  problems  and  challenges  which  face  the  tourism  industry,  not  the  least  of 
which  is  the  ripple-down  effect  of  the  recession.  A  White  House  Conference  could  begin 
to  explore  these  and  related  issues,  such  as  the  national  transportation  network,  scenic 
byways,  historical  preservation,  etc. 


G"r:CE:  ISZCScerVo  3lvd.  •  Betr.le.iem.  P\  18017-6296  •  .2151  Sc7-75C2  •  FAX;  (215)  867-4602 
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The  Honorable  Bill  Clinton  -2-  May  19.  1993 


While  I  realize  there  are  many  matters  calling  for  your  immediate  attention,  I  would  urge 
you  to  give  precedence  to  the  bipartisan  proposal  submitted  by  Rep.  Jim  Obeistar, 
Oiairman  of  the  Congressional  Travel  and  Tourism  Caucus. 


Steven  E.  Wojnarowia 
President 


SEW:sb 


Mr.  Darryl  L.  Wyland,  Sr.  Vice  President 

Public  &  Government  Affairs 

American  Automobile  Association,  Washington,  D.C. 

Rep.  James  L.  Oberstar,  Chairman 
Congressional  Travel  and  Tourism  Caucus 
Washington,  D.C. 
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AAA  Montana 


C.  Waatoy  ChM  2 100  Elavenlh  Avenue 

Prasidant  P.O.  Box  4129 

Heiana.  MT  59604 
(406)  442-5920 
(800)332-6119 


May  28,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

I  am  writing  to  encourage  you  to  convene  a  White  House 
Conference  on  Tourism.  In  recent  years,  Montana  has  grown 
in  popularity  as  a  vacation  destination.  Today,  tourism  is 
second  only  to  agriculture  in  growth  and  importance  to  our 
economy. 

AAA  Montana  was  founded  almost  65  years  ago  after  a  call  by 
the  state's  governor  for  a  group  of  citizens  to  band 
together  in  order  to  "get  Montana  out  of  the  mud."  Since 
then,  AAA  Montana  has  worked  continuously  to  improve  not 
just  motoring  but  all  travel  and  transportation  services  to 
those  who  live  in  and  those  who  visit  our  state. 

New  federal  legislation  and  the  quickly  changing  needs  of 
the  modern  world  make  1993  the  perfect  time  for  a  national 
mandate  not  unlike  that  early  Montana  governor's  call.  It 
is  time  to  recognize  the  challenges  of  the  tourism  industry 
as  a  high  priority  for  the  health  of  the  nation's  future. 

I  am  at  your  disposal  to  help  make  a  White  House  Conference 
on  Tourism  a  reality. 
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Copies  to; 

George  Stephanopouldus 
Assistant  to  the  President  and 

Director  of  Communications 


Howard  Paster 

Assistant  to  the  President  for 
Legislative  Affairs 


v/AAA  Government  Relations 
Attention:   Susan  Pikrallidas 
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Automobile  Club  of  Oregon 


eOO  S.W.  MAmCET  STREET    •    PORTLANO,  OREGON  97301    •     (903)  222-6734 


June   7,    1993 


The  Honorable  Bill  Clinton 
President  of  the  Onlted  States 
The  White  Bouae 
Washington,  D.C.   20500 

Re:   Request  to  Convene  a  White  Bouse  Conference  of  Tourism 

Mr .  President  s 

AAA  Oregon  believes  tourism  is  vital  to  the  economic  well- 
being  of  the  nation.   Therefore,  we  respectfully  request 
that  you  convene  a  White  Bouse  Conference  on  Tourism. 

Travel  and  tourism  has  outperformed  total  D.8.  ladnstry 
throughout  the  recession  in  generating  new  jobs.   Tourism 
is  the  fastest  growing  industry  in  the  United  States. 
Two-thirds  of  the  states  rank  travel  and  tourism  among  the 
top  three  largest  eaployers.   Within  a  short  7  years  it  is 
expected  to  be  the  nation's  #1  industry.   It  is  a  bright 
spot  in  the  nation's  otherwise  sluggish  economy. 

Tourism  is  Oregon's  second  largest  industry.   It  has  an 
economic  liqwct  of  $3  billion  a  year  with  a  65  percent 
gi^owth  rate  in  the  last  5  years.   It  directly  employs  more 
than  50,000  Oregonians,  a  36  percent  Increase  since  1987. 
Indirectly,  the  industry  has  fostered  success  and  boosted 
sales  and  job  forces  in  other  service-related  areas. 
Tourists  buy  food,  clothes,  gas  and  more  when  they  visit 
Oregon.   In  1991,  tourism  generated  state  tax  receipts 
reached  nearly  80  million  dollars,  up  60  percent  in  5  years. 

Tourism  is  an  iiq>ortant  industry  for  our  state  and  AAA.   One 
out  of  four  Oregonians,  numbering  more  than  456,000,  are 
members  of  AAA.   Throughout  the  years,  AAA  Oregon  has  worked 
hand-in-hand  with  the  state  Tourism  Division  to  promote 
travel  and  tourism.   AAA  and  the  state  combined  forces  to 
print  a  special  map  commemorating  the  150th  anniversary  of 
the  Oregon  Trail.   Throughout  our  88-year  history,  our  not- 
for-profit  organization  has  acted  to  benefit  all  Oregon 
motorists.   It  was  AAA  Oregon  that  provided  the  state  and 
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June  7,  1993 

The  Honorable  Bill  Clinton 

Page  2 


the  region  with  the  area'e  flrat  paved  roada.  The  Auto  Club 
alao  built  and  Inatalled  the  atate'a  flrat  road  algna.  When 
the  atate  decided  to  take  over  thoae  dutlea,  the  club  worked 
to  make  It  a  aaooth  tranaltlon. 

Tourlam  appeara  to  be  a  receaslon-proof  Induatry.   In  1992, 
the  AAA  Oregon  Travel  Agency  sold  more  than  $13  million  In 
aervlcea,  a  $3  million  dollar  Increase  from  the  previous 
year.   Last  year,  AAA  Auto  Travel  prepared  more  than  37,000 
Trlptlks  and  had  more  than  256,000  requests  for  routing 
assistance. 

The  Auto  Club  Is  the  world's  largest  travel  publisher, 
distributing  more  than  335  million  pieces  of  travel  material 
each  year.   AAA  Oregon  is  affiliated  with  the  American 
Automobile  Asaoclation,  a  national  federation  of  Auto  Clubs. 
Together  we  represent  the  largest  travel  agency  organization 
in  the  U.S.   and  Canada.   He  provide  membera  with  related 
travel,  lodging  and  insurance  services,  aa  well  as  emergency 
road  service. 

Mr.  President,  creating  new  jobs  was  your  top  priority 
during  your  campaign.   Tourism  is  already  proving  to  be  a 
major  employer  nationally,  but  it  can  do  more.   It  is  a 
growth  industry  poised  to  provide  even  more  jobs  throughout 
our  nation.   Already  it  is  a  leading  industry  in  Oregon  and 
36  other  states.   Experts  estimate  it  will  be  the  nation ' s 
nUBlfrtr  1  industry  by  the  turn  of  the  century.   AAA  Oregon 
urges  you  to  examine  the  lafwrtance  of  this  industry  and 
convene  a  White  Houae  Conference  on  Tourism. 

Sincerely, 


\:;-fesSA-oAjQ 


Anne  O'Ryan 
Editor  and  Public' 
(503)  222-6729 

AO:jk 

cc:   Hark  Gearan,  Director  of  Communications 
Howard  Paster,  Legislative  Affairs 
Susan  Pllcrallldas 
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NORTH  JERSEY 

HEADQUARTERS 
4UM«mbuiBTi«np*» 
Wayn*.  NJ.  07474-0863 
201-0564200 


Hay  20,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.  C.  20500 

Dear  Mr.  President: 

AAA  North  Jersey  joins  with  the  Congressional  Travel  and  Tourism 
Caucus  to  urge  you  to  convene  a  White  House  Conference  on 
Tourism.   We  at  AAA  along  with  the  officers  and  members  of  the 
caucus  feel  such  a  conference  would  focus  attention  on  the 
tourism  industry's  important  role  in  the  nation's  economy,  the 
potential  of  tourism  as  a  catalyst  for  economic  growth,  and  the 
problems  and  challenges  facing  this  industry. 

It  is  clear  that  continued  growth  in  the  tourism  industry  is 
consistent  with  your  stated  goals  for  the  national  economy,  and 
can  complement  the  economic  growth  stimuli,  such  as 
infrastructure  investment  and  small  business  development,  which 
you  have  proposed. 

AAA  North  Jersey  has  a  membership  of  over  335,000  in  the  North 
Jersey  area.   Most  of  these  members  make  use  of  the  travel  and 
tourism  information,  materials  and  services  that  our  AAA  club 
provides.   A  White  House  Conference  on  Tourism  can  only  help  our 
industry  to  meet  the  needs  of  these  and  millions  of  other 
Americans. 

Thank  you  very  much  for  your  consideration  of  this  matter. 

Very  truly  yours, 

Rose  Kruse 
President 

RK:JB 

cc:   George  Stephanopoulos 

Assistant  to  the  President  &  Director  of  Communications 

Howard  Paster 

Assistant  to  the  President  for  Legislative  Affairs 

^AAA  Government  Relations 


tM.CkMM.IUOW* 
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Automobile  Club  ofRochesier  Inc. 
777  South  Clinton  Avenue 
Post  OfTice  Box  9457 
Rochester.  New  York  14604 

716  461-4«60 


May   25,    1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

I  am  writing  to  express  my  support  for  a  White  House  Conference  on 
Tourism. 

There  is  a  need,  I  am  convinced,  for  such  a  conference  to  address 
the  many  concerns  of  the  tourism  industry;  the  growth  of  official 
programs  to  attract  foreign  visitors,  the  economic  potential  of 
internal  tourism  expansion,  the  control  of  environmental  issues, 
the  plight  of  our  major  airlines,  and  the  inception  of  high  speed 
rail  lines  -  an  area  in  which  we  sadly  lag  behind  the  Europeans  and 
the  Japanese.   Also,  other  important  issues  that  need  to  be 
addressed  are  the  infrastructure  and  improvement  of  major  and 
scenic  roadways;  and  of  course,  we  need  to  consider  the  further 
development  of  jobs  in  the  tourist  sector,  already  the  nation's 
second- largest  employer. 

The  Automobile  Club  of  Rochester,  New  York,  the  local  affiliate  of 
the  American  Automobile  Association,  obviously  has  a  strong  in- 
terest in  the  tourism  industry.   We  provide  information  for  more 
than  200,000  members  on  tourist  destinations,  issue  more  than 
186,000  routings,  called  Triptiks,  each  year,  make  thousands  of 
air,  hotel  and  rental  car  reservations,  construct  and  operate 
hundreds  of  group  tours  and  we  are  active  in  travel  matters  at  the 
local  and  state  legislative  level. 

with  great  respect,  I  urge  the  formation  of  a  White  House  Con- 
ference on  Tourism. 

Sincerely, 


JWi^ 


Dorothy  J.  McKinnon,  President 

DJM/prd 

Copy  to:     Mr.  George  Stephanopoulos 
Mr.  Howard  Paster 
Mr.  Darryl  L.  Wyland,  AAA 
Ms.  Susan  Pikrallidas,  AAaV 

BOG:  Gerald  W.  .«iarsh 


258 


Automobile  Club  of  Hartford 


615  Farmington  Avenue 
West  Hartford.  CT  06119 
203/521-1626 


Hal  Doran 

President 

Chief  Executive  Officer 


June  11, 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington, DC.  20500 

Dear  Mr.  President: 

Not  long  ago,  the  Congressional  Travel  and  Tourism  Caucus  requested 
that  you  convene  a  White  House  Conference  on  Tourism  wMch  would 
focus  on  the  role  tourism  plays  in  a  changing  economy  and  the 
challenges  fiidng  the  country's  festest  growing  industry.  I  strongly 
support  that  call. 

This  is  an  extremely  opportune  time  for  such  a  forum  v^ch  could  hold 
the  answers  to  nuuiy  of  the  questions  &cing  the  tourism  industry, 
whether  th^  be  on  a  global,  national,  regional,  or  local  levd. 

I  fed  the  proposed  White  House  Conference  is  necessary  if  the  tourism 
industry  is  to  keep  pace  with ,  and  exceed  your  goals  for  the  national 
economy. 

The  American  Automobile  Assodadon  (AAA)  is  proud  to  be  a  member 
of  the  Tourism  Industry  Advisory  Board  to  the  Congressional  Travd 
and  Tourism  Caucus,  and  is  more  than  willing  to  lend  its  support  and 
expertise  to  such  a  conference. 

Since  it  was  founded  in  1902.  the  Automobile  Gub  of  Hartford  -  AAA 
has  worked  to  support  tourism  in  Connecticut  and  the  Northeast.  For 
example,  the  Club  has  had  membership  on  the  Governor's  Tourism 
Council  which  assists  the  Connecticut  Departmem  of  Economic 
Development  in  its  successful  promotional  efiforts. 
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As  proposed  by  the  Caucus,  the  White  House  Conference  agenda 
ihould  concentrate  on  several  key  areas  including  tourism  as  an 
economic  stimulant,  how  tourism  affects  the  social  concerns  and  vision 
of  the  Clinton  Administration,  improving  the  nation's  infrastructure, 
creation  of  an  inter-city  high  speed  rail  network,  and  the  development 
of  scenic  byways  v^ch  would  assist  many  rural  areas  develop  their 
tourism  potential. 

In  addition,  the  conference  would  give  guidance  to  the  U.S. 
Department  of  Commerce  which  predicts  that  by  the  year  2000, 
tourism  will  be  the  nation's  number  one  industry. 

AAA  looks  forward  to  assisting  you  in  making  the  proposed 
conference  a  reality  and  a  success. 

Sincerely, 


HalDoran 
President  &  CEO 
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NOT  FOn  PROFIT:  SERVING  EASTERN  WASHINGTON  AND  NORTHERN  IDAHO  SINCE  1912 

/mm\  INLAND  AUTOMOBILE  ASSOCIATION 


1717WlslF«Mn«nniM 

TW-CH 

Spokam.  WisMiitm  99220^1 1 

TtKvtioml509)4U-a4M 

FAX(M9)4S»-M07 

June  9,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

We  join  with  AAA  Motor  Clubs  across  the  nation  and  with  many 
others  concerned  with  building  the  nation's  tourist  industry  in 
urging  you  to  convene  a  White  House  Conference  on  Tourisn. 

Travel  and  Tourisa  provide  huge  econoaic  benefits  to  the 
nation  now  and  offer  the  potential  for  nuch  larger  benefits  in 
the  future.   Finding  and  developing  the  means  to  expand  tourisn 
needs  the  full  support  of  governnent  and  the  private  sector  to 
reach  that  rich  potential. 

Please  place  the  convening  of  a  White  House  Conference  on 
Tourism  at  the  very  top  of  your  "must  da"  agenda. 


Dale  F^  Stel 
President 


DFS/mpo 

Copies:   Hark  Gearan 

Howard  Paster 

AAA  Government  Relations 


OPnCtnSANO      JAMCSM  IULAMOM.CIt*lfS«non        •        nCHARO  D.  mJMNS.  vice  ClUrtPOTMH        •        OULNCJ-NCSSUR.Vtc«CfiMP«rMn        ■        JAMES  t.  CALOfMHCAO.  TiMStn* 
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CAROLINA  MOTORCLUB 


720  E.  Morahead  SL  P.O.  Bo>  30008.  Chifloile.  NC  2823O«0ae.  704077-3600  FAX  f  7040420067 


June  2,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,   U.C.   20500 

Dear  Mr.  President: 

As  president  of  the  AAA  Carolina  Motor  Qub,  may  I  take  this  opportunity  to  express  full 
support  for  the  Congressional  Travel  and  Tourism  Caucus  request  that  you  positively  consider 
convening  a  White  House  Conference  on  Tourism. 

I  am  convinced  beyond  a  shadow  of  a  doubt  that  such  a  conference  would  focus  appropriate 
attention  on  the  tourism  industry's  important  role  in  the  nation's  economy,  the  potential  of 
tourism  as  a  catalyst  for  economic  growth  as  well  as  the  problems  and  challenges  facing  our 
industry. 

Tourism  is  America's  number  one  export.  In  1991,  an  estimated  42.7  million  foreign  visitors 
spent  $48.8  billion  at  U.S.  travel  destinations.  Tourism  is  our  nation's  second  largest  employer, 
providing  S.9  million  jobs.  Tourism  is  also  an  undervalued  resource.  Our  country  ranks  20th 
in  the  world  in  dollars  spent  on  official  programs  to  attract  foreign  visitors. 

Our  club  is  an  affiliate  of  the  American  Automobile  Assnri.ati-r''  ■•.•hcct  priiaary  mission  is  to 
positively  support  all  facets  of  tourism  and  travel.  National  AAA  is  a  not-for-profit  federation 
of  139  motor  clubs  with  more  than  9S0  accredited  fuU-service  travel  agencies  in  the  U.S.  and 
Canada  serving  more  than  34  million  members. 

The  AAA  Carolina  Motor  Club  serves  over  SSO.OOO  members  in  its  area  of  jurisdiction.  North 
and  South  Carolina.  We  are  very  active  in  the  legislatures  of  our  two  states  in  connection  with 
law-making  decisions  involving  travel  and  tourism.  I  currentiy  serve  as  president  of  the  Travel 
Council  of  North  Carolina  and  vice  chairman  of  the  North  Carolina  Travel  and  Tourism  Board. 
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The  Hmorable  Bill  Clinton 
June  2,  1993 
Page  Two 


It  is  my  sincere  belief  that  a  White  House  Conference  on  tourism  could  contribute  substantiaUy 
toward  a  better  understanding  of  our  vital  industry's  potential  while  also  realizing  many  of  the 
eoonomic  and  social  goals  you  have  outlined  in  your  vision  of  America's  future. 

I  greatly  covet  your  positive  response  to  this  request.  Please  know  that  the  AAA  Carolina  Motor 
Qub  stands  ready  to  assist  you  in  generating  the  political  su[^n  necessary  to  bring  about  this 
important  event 

Sincerely, 


QU?ih 


Ralph  P( 
Prnident 


RP:d) 


David  Gergen 

Assistant  to  the  President  and 

Director  of  Communications 
The  White  House  -  West  Wing 
1600  Pennsylvania  Avenue,  N.W. 
Washington,   D.C.  2QS00 

Howard  Paster 

Assistant  to  the  President  for 

Legislative  Af^dn 
The  White  House  -  West  Wing 
1600  Pennsylvania  Avenue,  N.W. 
Washington,   D.C.  20500 

'  Ms.  Susan  Pikrallidas 
AAA  Govenmient  Relations 
1440  New  York  Avenue,  N.W. 
Suite  200 
Washington.   D.C.   20005 
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y^utomobile  Club 


^^LAttra vel  center 


1550  Tiffin  Road  •  Findiay,  Ohio  45840 
Phone  (419)  422-4961  •  Fax  (419)  422-5620 


May    16,    1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

It  has  been  called  to  my  attention  Representative  Jim 
Oberstar  has  submitted  a  bipartisan  proposal  to  you 
requesting  the  convening  of  a  White  House  Conference  on 
Tourism.   What  a  great  opportunity  to  create  jobs  and  help 
our  balance  of  payments  by  bringing  foreign  tourists  to  this 
great  land  of  ours.   With  a  modest  budget  and  a  lot  of 
creativity,  there's  no  telling  how  far  we  can  go,  and  what 
can  be  done. 

Having  been  affiliated  with  AAA  since  1951  I  can  truly  attest 
to  the  fact  tourism  has  been  one  of  the  top  three  employers 
and  income  producing  businesses  in  almost  every  state  in  the 
Union  and  in  most  countries  throughout  the  World.   Tourism 
in  the  U.S.  can  be  #1. 

The  Findiay  Automobile  Club,  like  all  AAA  clubs  throughout 
the  country,  has  been  encouraging  travel  and  assisting 
travelers  for  over  90  years.   With  over  1,000  offices  in  the 
U.S.  and  Canada,  AAA  clubs  have  the  ability  to  provide  local 
and  statewide  information  to  travelers  wherever  their  travel 
plans  take  them.   These  activities  make  AAA  clubs  the  perfect 
catalyst  for  promoting  travel  at  the  state  and  local  levels 
for  any  program  that  may  be  adopted. 

I  feel  pefectly  secure  in  stating  that  all  AAA  clubs  will 

assist  and  support  any  program  initiated  by  a  White  House 

Conference  on  Tourism,  and  will  look  forward  to  the 
challenge. 


Go  for  it! 


fully  yours. 


John  Bacho,  Secretary  Manager 
J3/st  "^ 


;-  ■  ^^  ...i^T—::^ 
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Auto  Club 
of  Missouri 


May    25,    1993 


Office  Of  me 
pftesioeNT 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  DC  20500 

Dear  Mr.  President: 

The  tourism  industry  is  a  major  employer  in  most 
states  and  is  the  economic  engine  that  drives 
the  economy  of  many  regions  of  our  country. 

Our  organization  with  more  than  570,000  members 
throughout  Missouri,  Arkansas,  eastern  Kansas 
and  southern  Illinois,  assists  thousands  of 
travelers  with  both  their  domestic  travel 
arrangements  as  well  as  those  to  foreign 
destinations.  We  also  work  closely  with  state 
tourism  agencies  to  promote  our  region. 

Tourism's  importance  to  the  overall  economic  and 
social  health  of  our  nation  needs  to  be 
recognized  and  the  problems  it  faces  needs  to  be 
addressed. 

A  White  House  Conference  on  Tourism  could  do 
this  by  bringing  together  representatives  of  all 
parts  of  this  vital  industry  to  detail  the 
problems  the  industry  faces  and  to  begin  to  plan 
and  work  toward  their  solutions. 

We  urge  you  to  support  convening  a  White  House 
Conference  on  Tourism. 

Sincerely, 

Kenneth   A.    uphnson 
KAJ : js 

AUTOMOBILE  CLUB  OF  MISSOURi 

I2KM  NOnTHfOmYOfUVe  •  SAINT UOmS.  UIS50URI63UI  »3U  S23-73SO 
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HOOSIER  MOTOR  CLUB 


Exaeutiva  Offices 

P.O.  Box  BB505  /  Indianapolis,  Indiana  46208-0505 
317/  923-1 500  ext.  302  or  303 


Dub  Code  S3 


June  4,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States  ' 
The  White  House 
Washington,  D.C.  20300 

Dear  Mr.  President: 

Although  these  are  tough  economic  times,  tourism  ranks  as  our  nation's 
second  largest  employer.  As  an  industry,  we  provide  5.9  million  in  job 
opportunities. 

AAA  Is  the  nation's  largest  travel  organization,  and  as  such  we  are 
actively  Involved  in  the  industry  at  all  levels  -  locally,  regionally, 
nationally,  and  Internationally. 

Consistent  with  your  goals  and  mission  for  our  nation.  Is  the  proposal 
from  the  Congressional  Travel  and  Tourism  Caucus  which  urges  a  White 
House  Conference  on  Tourism. 


This  conference  would  serve  as  a  catalyst  for  economic  growth  and  would 
address  many  of  the  problems  plaguing  our  Industry  such  as  airline 
bankruptcies.  Industry  layoffs,  and  the  postponement  of  aircraft  orders 
due  to  an  Industry  now  affected  by  a  world  wide  slow  down. 

Just  as  members  of  Congress  have  enthusiastically  greeted  this  proposal, 
I  urge  you,  as  our  nation's  leader,  to  support  this  effort  to  bring 
about  a  better  understanding  of  this  vital  Industry;  and  to  foster 
economic  and  social  growth  for  our  future. 


James  W.  Parks 

President  and  Chief  Executive  Officer 


JWP:Jtb 


David  Gergen,  Director  of  Communications 

Howard  Paster,  Assistant  to  the  President  for  Legislative  Affairs 

Susan  Pikrallldas,  AAA  Government  Relations 
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mCHAPOC   HOPCk 


Organrzed  m  1906 


■d||[  llinililll  M    ^MMjM 


87  YEARS  OF  SATISFACTORY  SERVICE 


ST,  JOSEPH,  MISSOURI  64506 


Emergancy  Road  Service 
Auto  Arrest  Bond 
Members  Insurance 
Travelers'  Checks 


5.  WorW  Wide  Travel  Agency 
TicKMi  and  n— I II  ■worn 
A»  .  s*>  .Land 
Pncne  616-27»«3U 
FAX:  eiS-233-7iaS 


6.  Trip-Tiks  &  Maps 

7.  Check  Cashing 

8.  School  Patrols 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 


June  2,  1993 


Dear  Mr.  President, 

The  Automobile  Club  of  St.  Joseph,  Missouri,  affiliated  with 
the  American  Automobile  Association  wishes  to  endorse  a 
meeting  of  the  White  House  Conference  on  Tourism. 

The  Conference  will  provide  the  industry  with  a  listing  of 
challenges  and  at  the  same  time  would  present  some  possible 
opportunities.   A  possible  format  would  be  one  similar  to  the 
previous  White  House  Conference  on  Small  Business,  which  had 
state,  regional  and  an  eventual  national  conference  in 
Washington. 

The  Automobile  Club  of  St.  Joseph  strongly  suggest  such  a 
conference  be  held  and  would  be  pleased  to  serve  in  any 
capacity. 


Sincerely, 


.      irard  TfT/Hflpe,   General  Manager 

Tee  Automobile  Club  of   St.    Joseph  Missouri 

DIRECTORS       == 


PAUL  n  ASEftSOCD 
WIU.IAIIJ  WNNCTT 
OAAV  A   euTCHART 


SMriON  ROSITSKV  CAAIO  MAfMSCMfKCK 

CHAMPS  S  WflLCOX  WCHACl  UCIEIMOrvCA 

HEnacAT  A  woooeuRv  PAiA  r  novac 

0«  CCCIi  A  alBRIOHT  dosms  da  PMVUJS  G  noeCATS 

juotu  rtuMK  0  CONNETT  jn  ifviAu  I  scon 

OWtOHT  L    OANf«N  BVAON  A    WOOOBUAV 


■AAUABtU  HcCAATV 


CUXMHBSCM 
JACK  A  EULIA 
OCllCAT -eue- B«CT 


HONOfunv  omtcTOAS 


STANLEY  I    DALE 


267 


cc:   David  Gergen 

Assistant  to  the  President  and 
Director  of  Communications 
The  White  House/West  Wing 
1600  Pennsylvania  Avenue  N.W. 
Washington,  D.C.  20500 

Howard  Paster 

Assistant  to  the  President  for 

Legislative  Affairs 

The  White  House/West  Wing 

1600  Pennsylvania  Avenue  N.W. 

Washington,  D.C.  20500 

AAA  Government  Relations 
1440  New  York  Avenue,  N.W. 
Suite  200 

Washington,  D.C.  20005 
Attention:  Susan  Pikrallidas 


73-015  0-93-10 
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6000  South  Marginal  Rd.    Post  Office  Box  6150  Ctoveland,  Otilo  44101    216<361-6000 
Office  of  the  President 


June  2,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President, 

Together  with  other  AAA  auto  clubs  operating  in  all  SO  states  to  serve  our  34  million 
AAA  members,  we  urge  you  to  convene  a  White  Hqpse  Conference  on  Tourism  with  the 
idea  that  accelerating  tourism  is  a  sure  and  powerful  way  to  accelerate  the  economy. 

Last  year  in  Ohio,  some  324,000  people  were  directly  employed  in  tourism  which 
generated  $8-9  billion  in  revenues.   Indirectly,  about  36,000  people  worked  in  the  supplies 
business  and  207,000  induced  jobs  were  created  by  this  economic  activity  for  a  total 
impact  of  567,000  jobs.  Equally  important,  travel  businesses  stqiplied  $359  million  in 
state  taxes  and  $130  million  in  local  taxes  last  year,  while  the  total  taxes  of  direct, 
indirect  and  induced  business  were  estimated  at  $1.2  billion. 

You  are  no  doubt  aware  of  tourism's  impact  nationally.  Tourism  is  the  nation's  second- 
largest  employer,  providing  5.9  million  jobs.  Tourism-related  businesses  have  a  combined 
annual  payroll  of  $91  billion  and  contribute  $344  billion  in  expenditures  to  the  nation's 
economy  each  year.  (In  fact,  tourism  is  among  the  top  3  employers  in  40  of  the  SO  states.) 

Associated  with  the  tourism  industry  over  nearly  a  century,  our  auto  club  is  keenly  aware 
how  quickly  an  economy  can  react  to  increased  tourism.  As  an  organization  accustomed 
to  using  the  expression,  we  urge  you  to  ^mp-tt»rt  the  economy  with  strong  promotion  of 
tourism. 

Please  give  full  consideration  to  a  White  House  Conference  on  Tourism  as  soon  as 
possible.  We  are  ready  and  willing  to  be  of  help,  Mr.  President. 

Cordially,  » 


S^^<SiIllL^ 


Peter  C.  Ohlheiser 
President 

hec/ji 

c:    George  Stephanopoulos 

Assistant  to  the  President  ft  Director  of  Communications 

Howard  Paster 

Assistant  to  the  President  for  Legislative  Affairs 

Susan  Pikrallidas  i/ 

AAA  Government  Relations 
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California  State  Automobile  Association 


too  VAN  NESS  AVENUE 

P.O.  BOX  43S1M  •  SAN  FRANCISCO  •  CA  •4142-«IM 

Mt»l  665-3012  •  FAX  MIS)  652-6261 


EXECUTIVE  OFFICES 

May  28. 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
TTie  White  House 
Washington,  DC  20500 

Dear  Mr.  {Resident: 

I  am  writing  on  behalf  of  the  California  State  Automobile  Association  (CSAA)  to  support 
the  convening  of  a  White  House  Conference  on  Tourism.  CSAA  is  a  not-for-profit  motor 
club,  serving  nearly  3.3  million  California  and  Nevada  members,  as  an  affiliate  of  the 
American  AutomobUe  Association  (AAA). 

CSAA  plays  a  significant  role  in  the  promotion  of  travel  and  tourism  in  the  West  CSAA  is 
represented  in  each  of  the  following  travel  and  tourism  associations  or  groups:  California 
Travel  Industry  Association;  C^fomia  Lodging  Industry  Association;  California 
Hotel/Motel  Association;  California  Trailer  Park  Association;  Bed  and  Break^st  Industry 
Council;  Governor  Wilson's  Council  on  Tourism;  Rural  Tourism  Program;  Pacific/Asia 
Travel  Association;  and  the  Cruise  Lines  International  Association. 

As  part  of  the  AAA  federation,  CSAA  is  a  major  provider  of  touring  and  travel  services 
throughout  Northern  and  Central  California  and  Nevada.  We  are  well  aware  that  a  healthy, 
active  tourism  industry  is  vital  to  maintaining  a  strong  economy,  and  ofler  our  strong 
support  to  this  effort 


Very  truly  yours. 


Brian  Hill 
President 


BHfld 

cc:    Mr.  George  Stephanopoulos 
Mr.  Howard  Paster 
AAA  Government  Relations 
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Potoniflc 


nonald  W  Kosh  12600  Fair  LaKes  Circle 

General  Manager  ftirfax.  Virginia  2203a^904 

Telephone  703/AAA-4008 
FAX  703/AAA-4678 


May  25,    1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.   20500 

Dear  Mr.  President: 

I  an  writing  to  respectfully  request  your  support  for  a  White 
House  Conference  on  Tourism.  We  would  greatly  appreciate  your 
participation  in  such  a  forum,  as  it  would  help  spotlight 
national  attention  on  the  key  role  the  travel  and  tourism 
industry  plays  in  the  nation's  economy. 

Tourism  is  a  robust  engine  of  economic  growth,  having  enormous 
impact  on  our  nation's  economy  and  possessing  immense  potential 
for  future  growth  and  job  creation.  I'd  like  to  share  a  few 
facts  that  illustrate  the  dynamic  way  in  which  tourism  drives  our 
changing  economy: 

o  Tourism  now  ranks  as  America's  third  largest 
industry,  and  is  our  fastest  growing  industry. 
By  the  year  2000,  it  will  be  our  number  one 
industry. 

o  Between  1986  and  1991,  expenditures  by 
Americans  traveling  in  the  U.S.  increased  by 
more  than  a  third. 

o  Jobs  created  by  tourism  are  high- skill,  high- 
wage  jobs:  In  1991,  wage  and  salary  income 
from  tourism  was  four  times  greater  than  that 
of  the  nation's  steel  and  automobile 
manufacturing  industries  combined. 

o  Travel  and  tourism  employment  has  grown  twice 
as  fast  as  total  U.S.  industry  employment 
since  1980,  and  during  the  recent  recession 
outperformed  total  U.S.  industry  in  generating 
new  jobs. 

o  Federal ,  state  and  local  governments  receive 
nearly  $50  billion  in  tax  revenues  from 
tourism  each  year. 
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The  Honorable  Bill  Clinton 
May  25.  1993 
Page  2 

For  your  infonaation.  AAA  Potonac  serves  the  Metro  Washington 
area,  including  the  District  of  Columbia,  suburban  Maryland  and 
Northern  Virginia.  As  you  nay  recall.  AAA  provided  your 
Monticello-Uashington  Inaugural  Bus  journey  with  our  famous 
Triptik,  mapping  out  that  historic  tour.  AAA  Potomac  provides 
its  700,000  local  members  with  similar  personal  travel  and  auto 
services,  as  well  as  a  host  of  other  specialized  benefits. 

AAA  also  works  to  protect  the  rights,  safety,  comfort  and 
economic  well-being  of  the  traveling  piiblic.  On  behalf  of  our 
members,  I  would  like  to  thank  you  very  much  for  your 
consideration  of  a  White  House  Conference  on  Tourism. 

Sincerely, 


RWK/jru 


The  Honorable  Ronald  H.  Brown 
Secretary  of  Commerce 
Department  of  Commerce 
14th  &  Constitution  Avenue,  NW 
Washington,  D.C.   20230 

The  Honorable  George  Stephanopoulos 

Assistant  to  the  President  and  Director  of  Communications 

The  White  House 

Washington.  D.C.  20500 

The  Honorable  Howard  Paster 

Assistant  to  the  President  for  Legislative  Affairs 

The  White  House 

Washington.  D.C.  20500 

The  Honorable  Robert  Rubin 

Assistant  to  the  President  for  Economic  Policy 

The  White  House 

Washington.  D.C.  20500 

The  Honorable  Alexis  Herman 

Assistant  to  the  President  for  Public  Liaison 

The  White  House 

Washington,  D.C.  20500 
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HEADQUARTERS:  1415  KEUUM  PLACE  •  GARDEN  CITY.  NEW  YORK  11530-1690 


OFflCeOFTHE 
PPeStOENT 


May  26,  1993 


The  Honorable  Bill  Clinton 

President  of  the  United  States  ■'-> 

The  White  House 

Washington,  D.  C.  20500 

Dear  Mr.  President: 

We  are  %n:iting  to  urge  your  support  for  a  White  House  Conference  on 
Tourism. 

As  you  probably  know,  tourism  is  this  nation's  number  one  export, 
its  second  largest  employer,  and  its  third  largest  retail  industry. 
In  1991,  travel  pumped  $360  billion  into  the  nation's  economy, 
while  nearly  six  million  workers  in  the  travel  industry  collected 
annual  wages  totaling  $91  billion.  And,  a  record  40  million 
international  visitors  spent  $64  billion  in  the  United  States. 

We  believe  a  White  House  Conference  on  Tourism  would  be  an 
effective  means  of  focusing  attention  on  the  tourism  industry's 
important  role  in  the  national  economy,  the  potential  of  tourism  as 
a  catalyst  for  economic  gro%rth  and  the  problems  and  challenges 
facing  this  industry.  Such  a  Conference  would  also  provide  a  forum 
where  the  industry  could  outline  the  challenges  and  opportunities 
it  faces,  and  develop  national  strategies  and  policies  to  address 
them.  We  would  expect  such  a  Conference  could  be  modeled  on  the 
previous  White  House  Conference  on  Small  Business,  with  state  and 
regional  conferences  culminating  in  a  national  conference  in 
Washington . 

The  Congressional  Travel  and  Tourism  Caucus  has  advocated  a  White 
House  Conference  on  Tourism  as  an  essential  first  step  and  a 
substantial  contribution  toward  a  better  understanding  of  this 
vital  industry's  potential;  it  would  also  help  realize  many  of  the 
economic  and  social  goals  you  have  outlined  in  your  vision  for 
America's  future. 
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The  Honorable  Bill  Clinton  ,  Page  2 


The  proposed  Conference  on  Tourism  has  been  greeted 
enthusiastically  by  a  bi-partisan  cross  section  of  nembers  of 
Congress  and  representatives  of  the  tourism  industry.  Indeed,  we 
and  other  members  of  the  Travel  and  Tourism  Caucus  stand  ready  to 
assist  you  in  generating  the  industry  and  governmental  support 
necessary  to  bring  about  this  important  event. 

May  we,  therefore,  respectfully  join  with  others  who  are  %rriting  to 
urge  you  to  convene,  at  the  earliest  possible  date,  a  White  House 
Conference  on  Tourism. 

Sincerely  yours. 


Donald  T.  Phillips 
DTP : 1 sd  Pr es  ident 
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The  Toledo  Automobile  Club 


AAA  Travel  Agency 

7150  W.  Central  Avenue 
Toledo.  Ohio  43617 
419/B43-1212 
FAX  419/843-1216 


28  May  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
THE  WHITE  HOUSE 
Washington,  D.C.  20500 

Dear  Mr.  President: 

ks   a  former  tourism  small  business  owner  and  now  Director  of  Travel  for 
the  Toledo  Automobile  Club  I  would  like  to  ask  for  your  support  for  a 
White  House  Conference  on  Tourism. 

You  are  most  assuredly  aware  of  the  positive  iiapact  that  tourism  has  on 
our  economy  from  the  sheer  number  of  people  that  the  industry  employes 
to  the  tremendous  export  value  that  it  generates.   It  is  a  "clean"  Industry 
that  is  by  and  large  kind  to  the  environment. 

If  we  are  to  get  our  economy  churning  we  must  increase  employment  which 
Increases  spendable  dollars.  The  tourism  Industry  provides  so  many 
entry  level  job  opportunities  for  unskilled  and  semi-skilled  workers. 
It  is  an  easy  step  into  the  workforce. 

On  behalf  of  my  company  the  Toledo  Automobile  Club  and  my  national  associa- 
tion the  American  Automobile  Association,  I  seek  your  support  in  convening 
a  White  House  Conference  on  Tourism. 

Thanks  for  your  help. 

Sincerely  yours. 


4>y.>i. 


Diana  J.  Meinhold,  CTC 
Director  of  Travel 

Copies  to:   George  Stephanopoulos,  The  White  House 
Howard  Paster,  The  White  House 
Marcy  Kaptur,  The  House  of  Representatives 
v^usan  Pikrallldas,  AAA  Government  Relations 

A.  Karl  Halbedl.  President,  Toledo  Automobile  Club 


Affiliate  ot  the  American  Automobile  Association 
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May  24,  1993 
COPY 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20300 

Dear  Mr.  President: 

The  AAA  of  Tidewater  has  over  267,000  meabers  In  our  territory 
in  Eastern  Virginia,  and  we  are  writing  to  urge  respectfully 
your  support  for  the  convening  of  a  White  House  Conference  on 
Tourism. 

Our  club  area  includes  two  major  tourist  attractions.   One  is 
the  city  of  Virginia  Beach,  which  in  land  area  is  the  largest 
resort  city  in  the  United  States.   It  attracts  over  one  Billion 
visitors  annually,  a  large  Dumber  of  whom  come  from  Canada 
and  the  Midwest.   Tourism  is  the  second  largest  Industry  in 
Virginia  Beach. 

The  other  major  attraction  is  the  city  of  Williamsburg  and  Its 
environs,  with  which,  I  am  sure,  you  are  well  acquainted. 

The  AAA  of  Tidewater  has  five  full-service  travel  agency  offices. 
We  are  part  of  the  national  AAA  In  which  sales  for  1991  totaled 
more  than  $1.4  billion.  We  offer  our  members  discounts  on 
cruises,  tours  and  airfares.  Our  area  Is  heavily  Impacted  by 
defense  installations,  and  we  sell  a  large  number  of  International 
driver  permits  to  military  personnel  traveling  overseas. 

He  feel  this  White  House  Conference  on  Tourism  should  be  modeled 
along  the  lines  of  the  previous  White  House  Conference  on  Small 
Business,  and  wc  feel  confident  that  it  would  result  in  making 
a  positive  contribution  to  the  nation's  economic  health. 

We  trust  that  after  full  consideration,  you  will  be  able  to 
give  your  full  support  to  the  organization  of  this  conference. 


Resp^tfully^^ 

E.   Wallace  TisBons 
Director  of  Public  Affairs 


A  c/vic  non-mom  OHOAnoATion 
i  mm  ITS  ncMBoa  cotLecnvtir  wn»T  mcr  CAimor  oo  ron  niertseLVts  momouAU-r 
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The  HoaonUe  Bill  CUntoB 

President  of  the  United  States 

The  While  Home 

WuhinfUw.  O.C.   20300  Mty28. 1993 

DearMx.Pretideat 

1  wish  to  pqOTss  otif  ore»>iir>tioc't  tupport  tor  the  convcitint  of «  While  Hotuc  Conference  on  Tourism. 
We  we  one  of  AAA'i  139  aillUated  no(-<br-]>rQfit  Motor  Qubs.  We  serve  dbout  1 10,000  Ktiuaas  and 
oovetmost  of  the  State  of  Kansas  tor  AAA.  with  extensive  Travel,  Insunnee  «nd  Finftodal  Saviocs. 

As  part  of  otir  missioo,  we  are  oomininod  to  being  a  good  citizen  organization  in  the  oomnninitics  we 
scive.  We  do  this  in  many  wijft  with  loeal  charitable  oi:ganizationi,  audi  as  United  Wtors,  the  Ametican 
Heart  Assodation.  etc.  But  about  two  yean  ago,  we  tound  a  really  siqKr,  apprspiiate  way  to  serve. 

We  diwoverod  how  important  our  state  and  local  tourism-pnunoting  eOiuts  were  to  our  eoononiy.  We 
learned  how  visitor's  travels  iiyect  tax  revemic  to  bdp  fund  vital  programs  and  keqi  our  property  and 
iaeoac  taxes  fiofflsIgrTadKting.  So  we  participate  with  our  time  and  lesourecs  in  local  eonveotioa  ft 
visitor  bureau  activity  and  help  our  Stale's  Tourism  department  promote  travel  in  our  state,  even  though 
most  of  the  activity  they  are  aflei  are  not  from  our  meoibcrs,  but  travelers  iioffl  other  sates. 

WefodthereisahugciMlappeipotcMialiathcTravelAToarisaccoMmy.  Wethinkit's 
devdopmeot  could  play  a  key  rale  itt  the  economic  rocoveiy  we  an  seek.  It's  development  could  meaa 
many,  mai^  mare  jobs.  Ughier  tax  revenues  and  would  give  us  a  stronger  weapon  in  the  trade  war  with 
our  foreign  competitors. 

Wc  urge  you  to  convene  such  a  oootorence  to  enable  the  development  of  strategiu  to  expand  Travd  ft 
Tourism.  AAA  and  it's  dubs,  ofwhieh  we  arc  one,  have  a  long  history  ofwoilc  with  Integrity  in  the 
public  aflkirsarena...and  we  stand  ready  to  help  in  any  way  can.  The34million 
members  of  AAA  are  a 'captive"  grass  roots  organization  tor  listening  and  testing  purposes.  I 
am  sure  our  national  oflioe  will  provide  this  to  you  in  your  process.  We  are  ready  to  be  part  of  it. 

Cordially, 


lames  R.  Huui 
PresidentftOO 

cc:Gcorge  Stephanopoulos 
Howard  Paster 

AAA  GoMeramgnl  BriilJAiu  SiiBm  POtraAJM^a 


*5,??',"^  S«ltt«0,67258  sac  tiO.  67209  67S01  06T62^ 

^UmUm  VsSkSw^i'j  (316,942.0008  (31««.WJM  (3l«23M7«, 


1  SO0-365-52;2 


}  pnniua  on  ncfooa  pofot 
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American  Automobile  Association 
New  Jersey  Automobile  Club 


One  Hanover  Road 
Florham  Park.  N.J.  07932-1888 
(201)377-7200  Ext.  229 
Fajc  (201)  377-0967 

FREDERICK  L.  GRUEL 
Pmidcni 

May  26,  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  DC  20500 

Dear  Mr.  President: 

I  am  writing  to  add  my  voice  to  those  of  my  colleagues  urging  you  to 
convene  a  White  House  conference  on  tourism.  Tourism  has  been  long 
overlooked  as  a  area  that  has  the  potential  for  having  a  profound  impact 
upon  the  economy.  However,  there  needs  to  be  a  collaborative  effort 
between  a  broad  spectrum  of  tourism-related  fields  in  order  to  develop  the 
strategies  that  will  benefit  the  country  and  die  economy. 

In  the  state  of  New  Jersey  we  have  partnered  with  the  State  Division  of 
Travel  and  Tourism  to  bring  to  our  membership  and  the  citizens  of  the  state 
an  awareness  of  our  state's  many  offerings.  We  have  long  recognized  that 
we  have  an  important  responsibility  to  stretch  beyond  the  assumed 
parameters  of  tourism  to  the  issues  of  environment,  responsible  development 
and  the  preservation  of  natural  resources.  However,  it  is  my  belief  that  we 
need  to  expand  the  capacity  of  the  tourism  industry  to  see  beyond  the 
current  horizons  through  a  national  conference.  The  decentralized  nature 
of  the  industry  itself  has  prevented  it  from  achieving  its  true  potential.  Yet, 
while  it  contributes  in  excess  of  $340  billion  in  revenue  to  the  nation's 
economy,  a  conference  of  the  type  suggested  will  considerably  enhance  its 
value  in  the  future. 


•ranch  OMcm:  1t1  Meuntatn  Aotnu:  SpfinglMd.  NJ.  OTMI-ITM  .  (J01)  233-M02 

Sl*nif<«  PUi»  M.II.  4M  Rout*  10  WMt  nan^olpK  N  J.  07M»-2133  •  (201)  M1-OtOO 


278 


The  Honorable  BiH  Clinton 
May  26,  1993 
Page  2 


Clearly,  Mr.  President,  you  have  die  opportunity  to  convene  a  fonun  that 
will  have  a  significant  impact  upon  the  economy  and  the  tourism  industry. 
You  have  the  opportunity  to  positively  impact  a  major  component  of  the 
gross  domestic  product  and  at  the  same  time,  take  another  step  on  the  road 
toward  "putting  people  first."  This  conference  will  complement  your  vision 
to  stimulate  investment  in  communities  and  rd)uild  our  national 
infiastnicture. 

We  at  the  AAA  New  Jersey  Automobile  Qub  woridng  within  the  travel 
industry  are  challenged  by  die  powerful  forces  of  change  within  the 
industry.  We  recognize  that  we  have  work  to  do  and  hsks  to  take  if  we  are 
to  achieve  the  positive  results  we  envision.  Your  support  of  a  White  House 
conference  on  tourism  will  do  much  to  help  us  achieve  the  goals  we  have 
set  for  ourselves.  I  hope  you  will  view  this  request  and  those  of  my 
colleagues  in  a  favorable  manner. 

Very  truly  yours, 


fyjbt^^ 


cc:       George  Stq>hanopouIos 

Assistant  to  the  President  and 

Director  of  Communications 

Howard  Paster 
Assistant  to  the  President  for 
Legislative  Affairs 

AAA  Government  Relations 
Washington,  DC 
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AmtrtcMt  AutomoM*  Aa«ociallon 
Lvwistown  Motor  Club 


P.O  Box  906 
Robert  S.  Wilson  Lewistown.  PA  17044 

Pr...Mni  717-242-AAA1 

717-242-0642  Fax 

Nay  20,  1993 


The  Honorable  Bill  Clintcxi 
President  of  the  United  States  - 
The  White  House 
Washingtoi,  O.C.  20500 

Dear  Mr.  President: 

I  understand  that  Representative  Jin  Oberstar,  Chairman  of  the 
Congressional  Travel  and  Tourisn  Caucus,  has  suhoitted  a  proposal  to  you 
requesting  the  convening  of  a  White  House  Conference  on  Tourism. 

As  the  President  and  General  Manager  of  an  AAA  Club,  irtiich  deals  daily 
in  the  field  of  travel  and  tourism,  I  feel  that  it  is  urgent  that  more 
enc^iasis  be  put  en  the  developnent  of  tourism  in  the  United  States. 

As  an  experienced  traveler,  I  also  am  appalled  at  the  lack  or 
organization  and  coordination  for  tourism  here  in  the  United  States  as 
coiqpared  to  many  foreign  countries. 

Not  only  is  tourism  a  main  stay  for  the  United  States  econooiy  but 
throus^  the  developaent  of  travel  in  the  United  States  by  foreign  visitors  our 
trade  halance  can  be  improved  vastly. 

I  would  urge  that  you  support  this  prc^iosal  and  convene  and  si^iport  a 
White  House  Conference  on  Tourism. 

Thank  you  for  your  consideration. 

^^_J£ouM  truly, 

Bobert  S.  Wilson 
Pres.  &  Gen.  Mgr. 


RSW/se 


George  Stepbanopoulos 

Howard  Paster 

AAA  GovemMQt  Relations 
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TlSCARAWftSiCOllTY  AITOMOBILE  CLIB 


DONALD  PLOTNER  -  Monagar 

1113  FOUIITH  sniECT  N.W.     •     P.  O.  iOX  60S 
GENBIAL  OFFICE   '(2161  343-44B1 


NEW  PHILAOEirHIA.  OHIO  M463 
FAX  12161  364-1116 


May  17,  1993 

The  Bomorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

It  is  our  understanding  that  attempts  are  being  made  to  put  into 
force  a  White  Bouse  Conference  on  Tourism. 

Our  (USA)  ranking  in  the  world  in  the  amount  of  money  spent  on 
tourism  in  1990  Is  astonishing,  especially  when  you  read  that  France  spent 
$196.1  million  compared  to  the  United  States  Tourism  Administration  spending 
$14.3  million. 

The  American  Automobile  Association,  of  which  we  are  an  affllate  club 
is  one  of  the  leaders  in  tourism  in  the  United  States.  Our  small  club  alone 
(25,400+)  members  gave  some  type  of  travel  service  to  45,000  individuals 
last  year  alone.  I  am  sure  our  headquarters  could  give  you  or  have  given 
you  figures  that  would  amaze  anyone  regarding  travel.  1  understand  from  the 
past  figures  that  Tourism  is  amoung  the  top  three  employers  in  40  of  the  50 
states. 

Representing  our  25,400  AAA  members  and  a  population  of  our  county  in 
excess  of  84,000,  we  fully  recommend  and  support  a  White  House  Conference 
on  Tourism.  If  nothing  else,  it  would  bring  together  the  right  people,  with 
great  ideas  and  contribute  to  the  revitallzation  of  the  US  economy.  I  am 
sure  this  great  organization  of  AAA  would  be  available  to  assist  in  any  way 
possible  this  conference,  thus  creating  additional  jobs  and  would  certainly 
aid  in  all  communities  future  growth. 


cc:  George  Stephanopoulos 
Howard  Paster 
AAA  Government  Relations 
File 


Donald  Plotner,  Manager 


/Respectfully ,_ 
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IDAHO  STATE  AllQaufiDlLE  ASSOCIATION 


3040  EIDER  STREET         P.O.  BOX  15240       .    -  ^"^i^^^  BOISE,  IDAHO  83715        TEL  (208)  342-9391 

FAX:  (208)  342-0085 
—  Brinch  Olficm  — 


May  20,  1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  Bouse 
Washington,  D.C.   20500 

Dear  Mr.  President: 

Idaho's  AAA  affiliate,  representing  52,000  Idahoans,  wholeheartedly 
supports  the  bipartisan  proposal  currently  proffered  by  Rep.  Jim 
Oberstar  requesting  the  convening  of  a  White  Bouse  Conference  on 
Tourism.   We  urge  your  consideration  for  this  nationwide  effort  to 
call  attention  to  the  import«mce  of  travel  and  tourism  as  a  positive 
contributor  to  our  nation's  economic  health. 

The  34-million-member  American  Automobile  Association,  a  member  of  the 
Tourism  Industry  Advisory  Board  to  the  Caucus,  understands  the 
important  contribution  tourism  plays  in  the  economic  well  being  of 
this  country. 

Tourism  is  Idaho's  third  largest  and  fastest  growing  industry, 
contributing  $1.5  billion  annually  to  the  state's  economy  and 
en^iloying  more  theui  30,000  people.   Idaho  attracts  7  million  travelers 
each  year.  AAA  Idaho  actively  promotes  this  industry  with  our 
domestic  auto  travel  and  travel  agency  divisions.  We  take  aM   active 
interest  in  the  state's  transportation  infrastructure,  often  joining 
the  state's  policymakers  to  engender  support  for  our  roads  and 
bridges.  In  addition,  our  member  publication,  the  Idaho  Motorist 
regularly  advances  all  modes  of  travel. 

Consistent  with  your  own  stated  goals  for  the  national  economy,  we 
believe  the  Tourism  Conference  can  be  the  in^etus  to  sustained 
industry  growth  that  will  complement  the  economic  growth  stimuli  you 
have  proposed.   When  we  consider  the  vital  in^acts  such  efforts  can 
have  on  infrastructure  investment  and  small  business  development,  we 
are  convinced  our  communities,  states  and  the  nation  stand  to  gain 
much  from  such  a  conference. 

( continued ) 


"Serving  Idaho  Motorists  Since  1920" 
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The  potential  problems  and  challenges  notwithstanding,  travel  and 
tourism  industries  stand  poised  for  growth.  By  directing  the  nation's 
attention  to  travel  and  tourism,  the  Tourism  Conference  will  offer  a 
forum  where  we  can  develop  national  strategies  and  policies  to  deal 
with  the  economic,  environmental,  and  technological  considerations  of 
this  important  subject. 

President  Clinton,  thcuik  you  for  your  consideration  to  this  vital 
issue. 

Sincerely, 


Richard  G.  Navarro 

President,  Idaho  State  Automobile  Association 


George  Stephanopoulos 
Howard  Paster 
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IOWA 


Membership 

Insurance 

Travel  Agency 


ISOO  ]Oth  Street.  West  Des  Moines,  rora  S0266:  5IS/223-4I04 


May  19.  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  .Mr.  President: 

.A.AA  Iowa  is  a  member  based  organization  consisting  of  315,000  lowans.  We  are 
affiliated  with  the  American  .Automobile  .■Association  which  includes  34  million 
members  in  the  United  States  and  Canada.  We  are  dedicated  to  working  in  the 
best  interests  of  the  travelling  public,  especially  in  the  areas  of  highway 
safety,  legislation,  tourism,  and  insurance  services. 

We  are  writing  to  urge  you  to  convene  a  White  House  Conference  on  Tourism.  We 
feel  such  a  conference  would  focus  attention  on  the  tourism  industry's 
important  role  in  the  nation's  economy,  the  potential  of  tourism  as  a  catalyst 
for  economic  growth  and  the  challenges  facing  the  industry. 

Tourism  is  Iowa's  third  largest  industry  which  provides  for  iS.OOO  jobs. 
Nationally,  tourism  is  America's  number-one  e.xport.   It  also  is  the  nation's 
second  largest  employer. 

Even  with  these  impressive  employment  figures,  tourism  is  still  an  undervalued 
resource.  The  United  States  ranks  twentieth  in  the  world  in  the  amount  of 
money  spent  on  official  programs  to  attract  foreign  visitors.   In  fiscal  year 
1990,  the  United  States  Travel  and  Tourism  Administration  spent  S14.3  million- 
for  this  purpose. 

A  White  House  Conference  on  Tourism  would  help  develop  an  informed  leadership 
to  assist  communities  in  developing  stable  and  rational  growth  in  the  indus- 
try.  In  addition,  the  conference  could  address  tourism  related  issues  such  as 
improvements  in  the  National  Transportation  Network,  investing  in  highway 
technology  and  development  of  a  network  of  scenic  byways. 

A  possible  format  for  a  conference  would  be  to  include  a  broad  spectrum  of 
people  with  expertise  in  travel  and  tourism  related  fields,  including  the 
transportation,  hospitality,  travel  arrangements,  amusements,  recreation,  and 
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The  Honorable  Bill  Clinton 
President  of  the  United  States- 
Page  2 

finance  industries  as  well  as  academia  and  federal,  state  and  local  govern- 
ment. A  series  of  state  and  regional  meetings  could  be  held  culminating  in  a 
national  conference. 

Again,  we  urge  you  to  give  serious  consideration  regarding  a  White  House 
Conference  on  Tourism.  Thank  you  for  your  time  on  this  important  matter. 

Sincerely, 


Douglas  P.  Woolf 
Director,  Public  .'Affairs 

DPW/jgt 

cc:   George  Stephanotx>ulos 

Assistant  to  the  President 
and  Director  of  CooBtinications 

Howard  Paster 

Assistant  to  the  President 
for  Legislative  Affairs 

i/^  Susan  Pikrallidas 

AAA  Government  Relations 
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AAA  SOUTH  JERSEY 

■■y  19.  1999 


A*  loaonbl*  WUUm  Cllatoa 
tt—ijUat  of  thm  JhtifA  Scat** 
Th*  Ait*  lovM 
HuhiaftM,  D.  C.     20500 

DMT  Mr.  Pr*al4«»tt 

1h«  AAA  SMth  JwMT,  eofvarlas  CamUa  Cmaty, 
eieocMtMr  Comutft   Saloi  and  Oai*«rlaad  CombCIm  atroasly 
— fptrt  •  Ihlc*  IsoM  CoBf •rraea  es  Tooriaa.  AAA  ia  vary 
iBvolvaA  «ieh  traval  aad  traval  ralatad  aarvleaa. 

tf«  hara  at  cha  AAA  Seach  Jaraay  ara  alao  graatljr 
isvelvad  la  Stata  aad  local  traval  aad  coaclam  proMtioa 
aeelTltiaa.  «a  ara  en  cha  Jaraay  CabU  laMork  pra«otia« 
traval  aad  tottriaa  to  tha  Stata  of  Maw  Jaraa/. 

«a  do  hepa  tkat  70a  vlU  gi^  thia  yaar  aarlaM 
eeaaldaratloa. 

Siaearaly.  ^   /  //f 

CSHtrt  Coraalla  6.  Baiaaa 

EsaeotlTa  Vlca  Praaldant 


CCi  Gaorga  Scarhaaepealaa 
Howard  Paatar 
AAA  Covanaaant  lalacleaa 
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^/AbjriORTHEASTPEnn 


1035  N.  WftSHINGTCX>J  AVENUE.  SCRANTON.  PA  18509  •  PHONE  (717)  M8-2511 


Hrtinml      CwbMidM    M       SXMditexg  P*       lo«>M<    M       UewoM.  M       HonndtU.P*       <• 
Offim.  WIJM  <}IHM  Mi(l»  }W  l»M  }UOIM  WSIOi 


May  17, 1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C  20500 

Dear  Mr.  President: 

The  purpose  of  this  letter  is  to  request  you  to  convene  a  White  House  Conference  on  Tourism. 
We  know  that  you  are  aware  of  the  great  impact  that  tourism  has  on  our  economy. 

AAA  NORTHEAST  PENN  has  a  territory  covering  eight  counties  in  Northeastern 
Pennsylvania  with  a  membership  of  over  132,000.  Our  headquarters  office  is  in  Scranton  and 
we  have  six  additional  regional  offices  in  our  territory.  We  have  over  100  employees  and  will 
be  celebrating  our  7Sth  Anniversary  this  year  since  we  were  incorporated  in  May,  1918. 

Tourism  is  extremely  important  to  us.  In  oiu'  AAA  club  territory  we  have  the  beautiful  Pocono 
Motmtains  and  the  Endless  Mountains  in  the  northern  sector.  Steamtown  U.S.A.  has  also  been 
established  in  Scranton  in  addition  to  Montage  Mountain;  the  historic  Lackawanna  Station 
Hotel;  and  numerous  other  tourist  attractions.  All  of  these  are  a  very  important  part  of  our 
economy. 


We  wish  you  to  please  give  this  request  your  personal  attention, 
consideration. 


Thank  you  for  your 


Respectfully  yours, 

ROBERT  F.  SINGER 
President  and  CE.O. 


RFS:eab 


George  Stephanopoulos 
Howard  Paster 
Susan  Pikrallidas 
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Winsten-Salcm  Automobile  aub.  Inc. 


Thomas  W.  Moore,  Jr. 
President 


Charles  L.  Berry 
Eteculrve  Vice-Presideni 


f^i 


Amoftean  Automobile  Aasodallen 

Winston-Salem 

61 1  Coliseum  Drive 
Winston-Salem,  NC  27106 
919/725-1921 
FAX  919/725-3211 


May  18,    1993 

The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  DC  20500 

Dear  Mr.  President: 

AAA  Winston-Salem  supports  and  respectfully  requests  your  support  for  a  White 
House  Conference  on  Tourism.  Such  a  conference  would  provide  the  industry  a 
forum  to  outline  the' numerous  challenges  It"  faces,  as  well  as  the 
opportunities  it  presents. 

AAA  Winston-Salem  has  long  been  a  supporter  and  promoter  of  tourism  by  not 
only  the  nature  of  our  business,  but  as  a  member  of  the  North  Carolina  Travel 
Council,  the  North  Carolina  Highway  Users  Conference  and  the  Highway  Users 
Federation.  While  the  concerns  of  the  latter  two  are  mainly  on  highway 
safety,  design,  use,  etc.,  all  these  things  contribute  to  Increased  tourism. 

The  American  Automobile  Association  has  reciprocal  agreements  with  many 
foreign  motoring  clubs.  Their  members  may  visit  the  United  States  and  use 
their  memberships  at  any  AAA  club,  thereby  providing  incentive  for  them  to 
join  their  local  club.  This  in  turn  makes  it  easier  for  them  to  obtain  travel 
materials  about  the  United  States  and  provides  further  enticement  for  them  to 
visit  the  U.S. 

As  you  can  see,  AAA  has  a  vested  interest  in  furthering  our  nation's  number 
one  export — tourism.  We  again  respectfully  request  your  support  of  a  White 
House  Conference  on  Tourism. 


Respectfu 


Thomas  W.  Hoor^ 
President 


CLB:cb 

Copy  to  Mr.  George  Stephanopoulos 
Mr.  Howard  Paster 
AAA  Government  Relations 
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AAA  READING-BERKS 

920  Van  Reed  Road,  Wyomissing 

Mailing  Address:  P.O.  Box  1696  •  Reading.  PA  19603-1696 

(216)374.^531  •  FAX  (215)  478-1269 


Hay  19.  1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  Botise 
Washington.  DC  20500 

Dear  Mr.  President: 


I  am  writing  to  you  to  ask  for  your  support  for  a  White  House  Conference  on 
Tourism. 

Rep.  Jim  Oberstar,  Chairman  of  the  Congressional  Travel  and  Tourism  Caucus,  has 
submitted  a  bipartisan  proposal  to  you  requesting  the  convening  of  a  White  House 
Conference.   Our  AAA  Club  is  in  agreement  with  his  suggestion. 

Tourism  is  the  fastest  growing  industry  and  is  predicted  to  be  #1  by  the  year 
2000,  according  to  the  U.S.  Department  of  Comoierce.   In  the  U.S.  the  tourism 
industry  is  currently  #3  behind  auto  sales  and  food  sales.  The  tourism  indtistry 
includes  15  inter-related  businesses  from  lodging  establishments,  airlines  and 
restaurants,  to  cruise  lines,  car  rental  companies,  travel  agents  and  tour  opera- 
tors. 

Tourism  has  a  big  affect  on  our  economy,  generating  $350  billion  in  sales,  6.8Z 
of  the  GNP.  supporting  5.8  million  Jobs  directly  and  2.74  million  jobs  indirectly. 
Paying  $73.7  billion  in  wages  and  salaries.  Also,  paying  $42.9  billion  in  fed- 
eral, state,  and  local  taxes. 

AAA  Reading-Berks  has  a  direct  affiliation  with  our  national  organization,  the 
American  Automobile  Association,  which  has  nearly  1.000  full-service  travel 
agencies  with  1991  total  sales  of  $1.4  billion.   AAA  is  the  world's  largest 
travel  publisher  and  distributes  more  than  335  million  pieces  of  travel  material 
each  year,  including  Tourbooks,  Triptik  routings,  and  naps.  Hore  than  11,600 
lodgings.  1.500  attractions,  and  1,000  restaurants  offer  discounts  to  AAA  members. 

On  the  local  level  in  Reading  and  Berks  County.  Pennsylvania,  we  are  first  in  the 
nation  to  start  outlet  stores  for  retail  purchases.   Our  area  is  known  as  the 
"Outlet  Capitol  of  the  World."  which  brings  revenue  to  our  hotels,  niotels,  and 
local  restaurants.   We  are  a  member  of  the  local  Chamber  of  Commerce  and  also  give 
support  to  the  Berks  County  Visitor  Center  located  at  the  VF  Outlet  Center  in 
Wyomissing,  PA. 

In  our  AAA  Reading-Berks  Magazine,  we  do  articles  on  local  travel  to  give  our  mem- 
bers the  opportunity  to  visit  these  locations  and  support  our  local  merchants. 

So,  President  Clinton,  I  hope  I  have  given  you  sufficient  information  to  gain  your 
support  and  leadership  to  convene  a  White  House  Conference  on  Tourism. 

Thank  you  for  your  support. 

Sincerely. 


M^H.l^^^ 


Donald  H.  Kline 
Executive  Vice  President 


DHK:les 

cc:  -George  Stephanopoulos 

Assistant  to  the  President  &  Director  of  Communications 

-Howard  Paster,  Assistant  to  the  President  for  Legislative  Affairs 

-AAA  Government  Relations 
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FOR  FRIENDS  YOU  CAN  CALL  ON  WHEREVIR  YOU  CO 

COLUMBIANA  COUNTY  MOTOR  CLUB 

516  IROAOWAY.  EAST  UVtRTOOL.  OHIO  41920.  fHONE    (2161    115-2020 


E«st  Liverpool,  Ohio 

516  Broadwjv 

Phone   (216)    365-2020 

Selefn,  Ohio 

600  East  Second  Street 

Phone   (2161    332.0371 

Columbianj,   Ohio 

1 1 8  South  Main  Street 

Phone   (216)   482-3836 


May  18,  1993 

Dear  Mr.  President: 

AAA  Columbiana  County  is  supportive  of  a  White  House  Conference  on 
Tourism.   The  Important  Impact  of  tourism  on  our  economy  Is  often 
undervalued.   It  Is  Important  for  us  to  closely  examine  our  In- 
vestment In  this  very  significant  Industry.  Development  of  local 
tourism  can  bring  about  jobs  -  something  our  community  badly  needs. 

It  Is  my  understanding  that  Rep.  Jim  Oberstar,  Chairman  of  the 
Congressional  Travel  and  Tourism  Caucus  has  submitted  a  bipartisan 
proposal  to  your  office  requesting  the  convening  of  a  White  House 
Conference  on  Tourism.   I  urge  you  to  give  the  proposal  favorable 
consideration. . 

Sincerely, 


J.  Brent  English 
General  Manager 


COPY:   AAA  GOVERNMENT  AFFAIRS/SUSAN  PIKRALLIDAS 
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American  Automobile  Association 
Jamestown  Automobile  Club,  Inc. 

1 1 1  West  Fifth  Street  •  P.O.  Box  279 
Jamestown,  New  York  14702-0279 
716/488-1981  .  FAX  716/483-2779 


May  18,    1993 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President: 

First  of  all.  Congratulations  and  Best  Wishes.  They  say  the  first  100 
days  or  is  it  years  are  the  hardest  I  In  any  event  all  Americans  wish 
you  good  luck. 

On  behalf  of  our  Board  of  Directors,  our  16,000  mantjers  and  myself  I 
request  that  you  consider  convening  a  White  House  Ccxiference  on  Tour- 
ism. 

Our  Club  generates  millions  of  dollars  in  travel  sales  each  year  and 
our  National  Association  generates  hundreds  of  millions  in  Sedes! 
Travel  and  Tourism  is  one  segment  of  the  econcmy  that  is  growing  by 
leaps   and  bounds  and  frankly  unless  it  is  better  understood  vre  just 
mi^t  kill  the  goose  that  laid  the  golden  egg  I 

Travel  and  Tourism  is  our  #1  ejcport.  Tourism  generates  jobs  at  a  n»x:h 
quicker  rate  than  other  segments  of  the  economy.  Tourism  inproves  qual- 
ity of  life  and  Tourism  generates  a  ton  of  taxes! 

We  need  to  look  in  depth  at  all  the  problems  facing  Travel  and  Tourism 
and  to  do  something  to  help  it  continue  to  prosper.  Please  consider  a 
Conference  on  Tourism  as  a  first  step. 


Sincerely, 


S.  Benson 
President 

BLB/jm 

cc:     George  St^hanopoulos 
Howard  Paster 
AAA,  Govenmsnt  Relations 
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Richard  C.  Hanko 

Group  General  Manager 


June  1,  1993 


American  Automobile  Association 


3000  Southwest  Freeway 
Houston,  Texas  77098-4599 
713/524-1851 


The  Honorable  Bill  Clinton 
President  of  the  United  States 
The  White  House 
Washington,  D.C.  20500 

Dear  Mr.  President 

AAA  Texas/New  Mexico/Oklahoma  urges  President  Bill  Clinton  to  convene  a  White  House 
Conference  on  Tourism.  The  American  Automobile  Association  feels  such  a  conference 
would  focus  attention  on  the  tourism  industry's  important  role  in  the  nation's  economy,  the 
potential  of  tourism  as  a  catalyst  for  economic  growth,  and  the  problems  and  challenges 
facing  this  industry. 

Continued  growth  of  the  tourism  industry  in  consistent  with  the  stated  goals  for  the 
national  economy  and  complement  infrastructure  investment  and  small  business 
development. 

Tourism  is  an  important  contributor  to  the  national  economy.  In  1991,  an  estimated  42.7 
million  foreign  visitors  spent  $48.8  billion  at  U.S.  travel  destinations.  Tourism  is  also  the 
nations  second-largest  employer,  providing  5.9  million  jobs.  Tourism-related  businesses 
have  a  combined  annual  payroll  of  $91  billion  and  contribute  $344  billion  in  expenditures 
to  the  nation's  economy  each  year.  Tourism  is  among  the  top  three  employers  in  40  of 
the  50  states. 

Yet,  tourism  is  an  undervalued  resource.  The  United  States  ranks  20th  in  the  world  in 
the  amount  of  money  spent  on  official  programs  to  attract  foreign  visitors.  In  FY  1990, 
the  United  States  Travel  and  Tourism  Administration  spent  $14.3  million  for  this  purpose. 
In  the  same  year,  the  government  of  Spain  spent  $256.7  million,  France  spent  $196.1 
million,  Greece  spent  $94.1  million,  and  Australia  spent  $44.5  million.  The  tourism 
industry  already  has  an  excellent  record  of  creating  new  employment  opportunities. 

Many  communities  already  have  the  tourism  resources  with  potential  to  improve  their 
economic  conditions,  but  lack  the  leadership  and  organizational  framework  to  organize, 
plan  and  implement  programs  to  improve  the  economic  health  of  their  area.  A  White 
House  Conference  on  Tourism  will  help  develop  an  informed,  active  leadership  to  ensure 
the  stable  and  rational  continued  growth  of  the  industry. 
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We  share  many  of  the  social  concerns  outlined  In  Putting  People  Hrst  and  believe  some 
of  these  issues  could  be  addressed  through  a  conference  of  this  nature.  The  President's 
vision  to  create  opportunities  and  new  partnerships  committed  to  community  service, 
stimulate  investment  in  communities,  empower  through  economic  opportunity  and  rebuild 
our  national  infrastructure  mirror  the  goals  of  tourism  development 

This  year,  U.S.  airlines  will  have  lost  $2  billion,  bringing  total  losses  for  the  past  three 
years  to  $8  billion.  Three  major  airlines  have  gone  out  of  business;  another  three  are  in 
banknjptcy;  all  are  having  difficulty  raising  the  amount  of  money  necessary  to  buy  the 
updated  equipment  they  will  need  in  the  future.  Airlines  have  laid  off  60,000  employees, 
and  thousands  more  have  lost  their  jobs  in  industries  dependent  on  the  airlines. 
Hundreds  of  aircraft  orders  have  been  canceled  or  postponed.  For  each  of  these 
canceled  orders,  it  is  estimated  5,000  jobs  are  lost  Tourism  also  has  a  significant  stake 
in  the  economic  health  of  our  nation's  cities. 

There  are  other  elements  of  the  President's  vision  for  America  that  we  believe  a  tourism 
conference  can  address:  improvements  to  our  national  transportation  network,  such  as 
renovating  our  country's  roads,  bridges,  railroads  and  the  creation  of  a  high  speed  rail 
network  linking  our  major  cities;  investment  in  'smart'  highway  technology  to  expand  the 
capacity,  speed,  and  opportunities  for  pleasure  driving  and  provide  small  communities  in 
scenic  rural  areas  to  develop  their  tourism  potential.  Moreover,  much  of  the  cost  of  these 
improvements  will  be  met  by  federal  fuel  tax  revenues-much  of  it  now  sitting  idle  in  the 
Highway  Tmst  Fund-collected  from  a  vast  array  of  travelers  and  tourism-related 
businesses. 

We  anticipate  that  participants  in  the  White  House  Conference  on  Tourism  would  be 
selected  by  the  President  and  Members  of  Congress.  The  conference  would  be 
conducted  under  the  auspices  of  the  Department  of  Commerce,  and  an  executive  director 
and  small  support  staff  would  be  dedicated  to  its  operation. 

Authorizing  legislation  would  not  be  needed  for  this  purpose;  funding  would  be  provided 
through  a  line-item  appropriation.  (Although  a  budget  for  the  White  House  Conference 
on  Tourism  has  not  yet  been  developed,  the  authorization  for  the  Conference  on  Small 
Business  was  $5  million.) 

Of  course,  the  format,  agenda  and  budget  for  the  conference  would  be  open  to 
discussion  and  revision. 
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AAA  Texas/New  Mexico/Oklahoma,  representing  over  one  million  travelers,  truly  tielieves 
a  White  House  Conference  on  Tourism  could  contribute  substantially  toward  a  better 
understanding  of  this  vital  industry's  potential  while  realizing  many  of  the  economic  and 
social  goals  President  Clinton  outlined  in  his  vision  of  America's  future.  We  stand  ready 
to  assist  you  in  making  a  White  House  Conference  on  Tourism  a  reality. 

Sincerely, 


Richard  Hanko 

Group  General  Manager 


cb 

cc:  Susan  Pikrallidas  < 


ADDITIONS  TO  THE  RECORD 


'fuses 


Public  Policy  Advocacy 
INCORPORATED  Economic  Forecasting 

Public  Relations 


August    12,    1993 


Mr.  David  F.  Traynham 
Professional  Staff 
House  Public  Works  and 

Transportation  Committee 
Subcommittee  On  Aviation 
Room  2251,  Rayburn  HOB 
Washington,  DC  20515 

Dear  Dave: 

Albert ine  Enterprises,  Inc.  has  recently  been  retained  to  serve  as 
the  Washington  Congressional  Liaison  for  the  International 
Association  of  Convention  and  Visitor  Bureaus. 

At  the  suggestion  of  Ms.  Halle  Czechosowski ,  Executive  Director, 
Congressional  Travel  and  Tourism  Caucus,  I  am  sending  you  a  copy  of 
a  written  statement  by  Mr.  Richard  Newman,  C.E.O.  at  lACVB,  on  H. 
Con.  Res.  110.  Mr.  Newman  is  requesting  that  his  statement  be 
inserted  in  the  record  of  the  August  4,  1993  joint  hearings  on  H. 
Con.  Res.  110,  held  by  the  Aviation  and  Surface  Transportation 
Subcommittees . 

Thank  you  for  your  assistance  with  my  request.  As  in  the  past, 
Dave,  I  look  forward  to  working  with  you. 

Best  regards. 


/jim  Albertine 


JA/cav 
Enclosure 


1250  -  24th  St.  N.W  ,  Suite  600  701  Kenmore  Ave. 

Washington,  DC  20037  Fre<lericksburg,  VA  22401 

Telephone:  (202)  466-0561  Telephone:  (703)373-0189 
FAX:  (202)466-3079  FAX:  (703)373-0586 
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WRTTTEN  STATEMENT  OF  MR.  RICHARD  J.  NEWMAN, 

PRESroENT  AND  C.E.O.,  INTERNATIONAL 

ASSOCIATION  OF  CONVENTION  AND  VISITOR  BUREAUS 

ON  PROPOSED  WHITE  HOUSE  CONFERENCE  ON  TOURISM 

TO  THE 

SUBCOMMITTEES  ON  AVIATION  AND  SURFACE  TRANSPORTATION 

HEARINGS,  AUGUST  4,  1993 

On  behalf  of  the  International  Association  of  Convention  and  Visitor  Bureaus 
(lACVB),  I  am  delighted  to  comment  on  the  positive  impact  of  tourism  upon  the  national 
and  international  economies  and  to  extend  lACVB's  support  for  convening  a  White  House 
Conference  on  Tourism. 

LACVB  was  founded  in  1914  to  promote  sound  professional  practices  in  the 
solicitation  and  servicing  of  meetings  and  conventions.  In  1974,  "Visitor"  was  added  to  the 
association's  name  to  reflect  the  expanded  scope  of  member  activity  in  the  leisure  travel 
industry. 

lACVB  membership  consists  of  more  than  400  member  bureaus  worldwide.  A 
convention  and  visitor  bureau  is  a  not-for-profit  umbrella  organization  that  represents  a  city 
or  urban  area  in  the  solicitation  and  servicing  of  all  types  of  travelers  to  that  city  or 
area...whether  they  visit  for  business,  pleasure  or  both.  It  is  the  single  entity  that  brings 
together  the  interests  of  city  government,  trade  and  civic  associations,  and  individual  "travel 
supplier"  -  hotels,  motels,  restaurants,  attractions,  local  transportation  -  in  building  outside 
visitor  traffic  to  the  area. 
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Because  of  the  ubiquitous  nature  of  Convention  and  Visitor  Bureaus  in  the  local 
travel  and  tourism  area,  I  would  like  to  associate  my  comments  with  the  distinguished 
panelists  who  appeared  before  the  Subcommittees  on  August  4, 1993.  lACVB  endorses  the 
idea  of  a  White  House  Conference  as  one  way  for  this  industry  to  gain  the  recognition  and 
understanding  it  needs  to  provide  an  even  greater  economic  benefit  to  our  country  than  it 
does  today. 

Travel  and  tourism  is  a  major  U.S.  industry.  In  most  areas,  the  travel  and  tourism 
industry  is  either  the  first,  second  or  third  largest  employer.  Travel  and  tourism  make  good 
business  sense  for  state  and  local  interests  seeking  ways  to  provide  sustainable  economic 
development. 

lACVB  agrees  totality  with  Chairman  Oberstar's  comments  that  "...few  government 
leaders  recognize  the  role  that  promotion  and  development  play  in  boosting  tourism  into  one 
of  the  nation's  largest  industries..."  This  is  an  industry  that  provides  our  economy  with  5.9 
million  jobs,  $91.2  billion  in  wages  and  salaries,  $380  billion  in  sales  and  $47  billion  in  tax 
revenues.  Last  year  travel  and  tourism  was  once  again  the  nation's  leading  export, 
generating  $71.2  billion  in  expenditures  from  international  visitors  and  a  trade  surplus  of 
$20.4  billion. 

A  White  House  Conference  on  Tourism  will  help  focus  the  nation's  attention  on  our 
industry  and  in  turn  the  attention  of  our  representatives  at  the  federal,  state  and  local  levels. 
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lACVB  agrees  with  the  goals  of  the  travel  and  tourism  industry  to: 

•  promote  the  health  of  the  airline  industry 

•  provide  more  funding  to  promote  the  U.S.  travel  around  the  world. 

•  boost  investment  in  our  national  transportation  infrastructure 

•  reduce  the  burden  of  increasing  taxation  on  the  traveling  public  and 
the  travel  industry  as  a  whole 

•  improve  passenger  facilitation  through  improvements  in  technology  by 
the  INS  and  U.S.  Customs  Service. 

Mr.  Chairman,  lACVB  stands  ready,  willing  and  able  to  assist  you  and  the  Congress 
achieve  these  goals.  We  firmly  believe  that  a  White  House  Conference  on  Travel  and 
Tourism  will  help  assist  in  the  attainment  of  those  goals. 

Thank  you. 
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OFFICE  OF  THE  VICE-SPEAKER 

IVventy-Sccond  Guam  Legislature 

Senator  John  Perez  Aguon 

Chairman,  Committee  on  Tourism  &  Transportation 

155  Hessler  St.,  Agana,  Guam  USA  96910  •  (671)472-3435  •  472-3497  •  472-3570/1/2  •  Facsimile:  (671)477-8358 


August  3, 1993 

Honorable  Congressman  James  Oberstar 
Chairman,  Sub  Committee  on  Aviation 
2366  Raybum  Building 
Washington,  D.C.  20515 

Dear  Mr.  Chairman, 

Hafa  Adai!  Please  allow  me  to  express  my  full  support,  as  Chairman  of 
the  Guam  Legislature's  Committee  on  Toiirism  and  Transportation,  on  the 
intent  of  House  Concurrent  Resolution  110  to  address  issues  of  vital 
importance  to  the  people  of  Guam.  Tourism  and  travel,  specifically,  air 
travel,  is  Guam's  lifeline  and  matters  affecting  the  visitor  industry  and 
aviation  are  key  factors  in  the  island's  economy.  That  Guam's  Congressman 
Robert  A.  Underwood  enthusiastically  co-sponsors  HR 110  is  significant  of 
the  importance  places  on  these  areas. 

As  the  territory's  primary  source  of  revenue  and  employment,  tourism  is 
vital,  not  only  to  Guam's  economy  and  prosperity,  it  provides  a  venue  for 
Guam's  contribution  to  America's  efforts  towards  peace,  imderstanding  and 
goodwill  among  all  men.  As  the  westernmost  beacon  of  democracy  and  the 
^owcase  of  free  enterprise,  Guam  enjoys  the  unique  opporturuty  of 
symbolizing  the  success  of  our  visitor  industry,  Guam  has  become,  for  all 
intents  and  purposes,  self-reliant  and  self-sufficient. 

The  success  of  Guam's  visitor  industry  has  meant  many  benefits  for  our 
people.  The  island's  unemployment  rate  is  the  lowest  in  tfie  nation  and  our 
people  enjoy  a  standard  and  quality  of  living  comparable  to  their  fellow 
Americans  in  the  Continental  U.S.  The  visitor  industry,  directly  and 
indirectly,  has  provided  the  fimds  for  much  needed  infrastructure 
development;  for  the  expansion  of  educational  opportvmities  for  our  people; 
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and  for  the  improvement  of  services  essential  to  an  improved  quality  of  life 
for  everyone  on  Guam.  It  would  be  very  difficult,  indeed,  to  understate  or 
underestin\ate  the  importance  of  tourism  to  Guam  and  her  people. 

In  view  of  this,  no  one  should  be  surprised  or  taken  aback  that  our 
leaders  and  our  people  are  willing  and  prepared  to  exert  all  our  energies  and 
resources  in  order  to  jealously  protect  this  industry  that  we  have  carefully 
nourished  and  nurtured  for  so  many  years.  We  are  constantly  reviewing 
laws,  local,  as  well  as,  federal,  to  determine  their  impact  on  our  lifeline. 
When  detriments  are  identified,  we  are  quick  to  seek  resolution.  When 
benefits  are  obvious,  we  are  equally  as  quick  to  invite  and  nurture  those 
benefits. 

In  this  vein,  we  are  supportive  of  HR 100.  We  support  its  intent  to 
convene  a  conference  on  tourism  and  we  wiU  be  one  of  tfie  first  to  enroll  for 
such  a  conference.  In  fact,  Mr.  Chairman,  might  I  be  so  bold  as  to  suggest 
that  Guam  be  studied  as  one  of  the  options  for  the  conduct  of  such  a 
conference.  Guam's  experience  would  provide  a  wonderful  opportunity  for 
all  to  see  and  learn  of  just  how  much  the  visitor  industry  can  accomplish  in  a 
short  period  of  time.  I  would  welcome  any  opportunity  to  participate  in  this 
most  important  venture. 

Our  visitors,  especially  from  our  neighboring  Asian  coimtries,  are 
warmly  greeted  with  a  friendly  island  hospitality  as  they  set  foot  on  Guam, 
the  first  U.S.  soil  in  the  western  pacific.  In  addition  to  her  friendly  and 
hospitable  people,  the  relaxing  warm  sandy  beaches  under  clear  blue  skies 
and  adequate  room  accommodations  in  first  class  hotels,  Guam  offers  a 
variety  of  optioiud  recreational  tours  and  activities  for  all  out  visitors  to 
enjoy. 

The  beautiful  ocean  provides  the  converuent  venue  for  water 
recreational  activities  such  as  snorkeling,  skin  diving,  jetskiing,  or  simply 
relaxing  and  enjoying  a  beautiful  simset  cruise  in  one  of  our  cruise  vessels. 
The  Atlantis  V  Submarine  tour  provides  an  opportunity  for  our  visitors  to 
enjoy  the  beauty  and  mystery  of  Guam's  undersea  world. 
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The  hotels  also  provide  a  variety  of  entertainments  such  as  the  Pacific 
Fantasy  Show  which  portrays  the  lore  and  culture  of  the  pacific  islands.  To 
our  friends  from  most  Asian  countries,  Guam  is  only  a  foxur  to  four  and  a  half 
hour  air  travel  to  enjoy  a  short  vacation  imder  the  svan  for  a  game  of  golf  on 
one  pf  the  luscious  greens  at  one  of  the  cotintry  clubs. 

Thank  you  for  the  opportunity  to  comment  on  the  importance  of 
tourism  and  I  extend  my  best  wishes  for  success  in  the  up-coming  conference. 


Sincerely, 

J(5hN  PEREZ  AGT^OlJ 


302 


Stateaent  of  the 
Honorable  Jamee  U.  Bllbray 

TestiBony  before  the  House  Fviblic  Works  Conmittee 

subcomlttees  on  Aviation  and  Surface  Transportation 

U.S.  Houae  of  Representatives 

August  4,  1993 

I  would  like  to  thank  Chairman  Oberstar,  and  Chairman  Rahall 
and  members  of  the  Avaition  and  Surface  Transportation 
Subcommittees  for  allowing  me  to  testify  on  the  importance  of 
having  a  White  House  Conference  on  Tourism.  I  represent  a 
congreeaional  district  in  Las  Vegas,  Nevada  in  which  the  tourism 
industry  plays  a  major  role  in  the  Southern  Nevada  economy.  That 
is  why  I  am  in  support  of  the  White  House  Conference  on  Tourism. 

As  chairman  of  the  Bouse  Small  Business  Subcommittee  on 
Procurement,  Taxation,  and  Tourism  I  understand  the  need  for 
establishing  a  leadership  forum  to  focus  attention  on  the  role  of 
Tourism  in  today's  economy.  Tourism  is  America's  number-one 
export,  and  is  also  the  nation's  second  largest  employer. 
Specifically,  in  1992,  5.9  million  U.S.  jobs  were  supported  by 
spending  by  domestic  and  international  travelers. 

Domestic  and  international  travelers  spent  $380  billion  in 
1992  in  the  united  States.  Yet,  tourism  is  an  under-valued  and 
iinder-appreciated  economic  resource  for  this  country.  The  United 
States  ranks  20th  in  the  world  in  the  amount  of  money  spent  on 
official  programs  to  attract  foreign  visitors.  In  FY  1990,  the 
United  States  Travel  and  Tourism  Administration  (USTTA)  spent  14.3 
million  for  this  purpose.  In  the  same  year,  the  government  of 
Spain  spent  $256.7  million,  France  spent  196.1  million,  Greece 
spent  94.1  million,  and  Australia  spent  44.5  million. 

Kr.  Chairman,  the  proposed  White  House  conference  on  Tourism 
is  vital  in  the  development  of  a  format  to  exploit  this  vital 
industry's  potential.  Small  businesses  account  for  over  90  percent 
of  travel  and  tourism  industry.  Tourism  represents  a  unique 
opportunity  for  small  business  development  in  disadvantaged 
communities  to  diversify  and  Improve  their  economic  base. 

Many  communities  already  have  tourism  resources  with  potential 
to  improve  their  economic  conditions,  but  lack  the  leadership  and 
orgtmisatlonal  framework  to  orgemise,  plan  and  implement  progriUBS 
to  improve  the  economic  health  of  their  area.  A  White  House 
Conference  on  Tourism  will  help  develop  an  informed,  active 
leadership  to  ensvire  the  stable  and  rational  continued  growth  of 
the  indvistry.   This  conference  would  bring  together  people  and 


Idsas,  craat*  n*c«Ba«ry  oonmunicatlon  linking  the  tovtrisn  community 
and  Identify  tha  nany  waya  in  ^rtilch  tibia  induatry  could  contrUiuta 
to  tha  ravltallsatlon  of  ttaa  U.S.  economy. 


Finally,  "preaerving  placea  of  nat\iral  baauty  and  of 
acologloal  isportanca  auota  as  National  Parka,  vildamaas  araaa,  and 
watlanda  ao  v«  can  paaa  on  Amarica'a  natural  aplandor  to  our 
childran,"  la  a  goal  tourimi  sharea.  I  look  forvard  to  working 
with  you  in  an  affort  to  sake  the  aaall  buainasa  comnunity  nora 
incluaiva  in  the  vaet  aconoalc  opportunity  that  is  Amarican 
Touriea. 

Thank  you  again  for  an  Invitation  to  thia  hearing. 


i 
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I  TRAVEL 
RELATED 
ISERVKIB 


Roger  H.  Balkw 

President 

Travel  Services  Group,  U.S.A. 


Dear  Chairman  Oberstar: 


August  12,  1993 


These  comments  are  submitted  by  the  American  Express  Company  to  be  included  in 
the  record  of  the  joint  Aviation  and  Surface  Transportation  Subcommittee  hearings 
held  on  August  4,  1993,  regarding  the  convening  of  a  White  House  Conference  on 
Tourism. 

Travel  and  tourism  is  the  country's  largest  export  and  has  the  potential  to  make  an 
even  greater  contribution  to  America's  economic  growth.  It  is  an  industry 
comprised  of  many  diverse  businesses  across  our  country  and  is  vital  to  the 
economic  well-being  of  our  nation.  A  White  House  Conference  on  Tourism  would 
bring  together  people  and  ideas,  creating  a  channel  of  improved  communication 
linking  the  different  segments  of  the  tourism  community.  It  could  also  identify  the 
many  ways  in  which  this  industry  could  contribute  to  the  revitaUzation  of  the  U.S. 
economy.  Most  of  all,  it  would  help  create  the  needed  organizational  framework  to 
allow  communities  to  develop  their  tourism  resources.  One  way  of  structuring  a 
Conference  is  to  organize  meetings  on  a  state,  regional  and  national  level. 

Tra\el  and  tourism  is  a  significant  part  of  the  American  economy  in  that  the  industry 
stiengthens  the  economic  base  of  every  single  congressional  district  in  the  country. 
Tourism  is  jobs,  tax  revenues,  investment,  growth,  and  opportunity.  The 
economic  power  of  the  travel  and  tourism  industry  has  a  tremendous  effect  on  our 
country. 

A  recent  study  surveyed  over  400  policy  and  opinion  leaders  on  the  economic 
contributions  of  different  industries  and  revealed  that  travel  and  tourism  is  perceived 
to  be  our  country's  12th  largest  industry.  In  fact,  the  U.S.  travel  and  tourism 
industry: 

•  Is  our  single  largest  export  -  in  1992  more  than  44  million  international 
visitor  spent  $71.2  billion  in  the  U.S.  economy  for  a  net  trade  surplus  of 
$20.4  billion; 

•  Directly  employs  6  million  people  and  indirecdy  creates  employment  for 
another  3  million  Americans,  or  1  in  every  13  woricers; 

•  Accounts  for  1 3%  of  consumer  spending  -  the  largest  expenditure  after 
food; 

•  Raises  capital  investments  of  nearly  $50  billion  annually;  and, 

•  Contributes  over  $77  billion  in  taxes. 


Amartcan  Express  Travel  Related  Services  Company.  Inc.,  Amertcan  Express  Totver,  World  Financial  Center,  New  Yortc.  r4Y  10285-3900 
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These  statistics  demonstrate  the  magnitude  of  the  industry.  The  rate  of  worldwide 
growth  of  the  industry  is  equally  impressive.  By  2005,  the  industry's  output  -  3 
trillion  dollars  worldwide  today  -  is  expected  to  reach  5.5  trillion  dollars.  And  in 
the  process,  30  million  new  jobs  will  be  added.  Travel  and  tourism  is  a  global 
industry  with  an  enormous  economic  influence. 

Earlier  this  year,  Darryl  Hartley-Leonard,  President  of  Hyatt  International,  and  I 
sent  a  plank  on  "Economic  Development  through  Travel  and  Tourism"  to  the 
Administration.  The  six  major  points  in  the  plank  are  critical  issues  that  a  White 
House  Conference  on  Tourism  could  address.  These  points  include: 

Creating  jobs  by  building  infrastructure. 

Boosting  exports  by  aggressively  marketing  the  U.S.  to  international 
visitors. 

Growing  arrivals. 

Taxing  our  industry  fairly  and  wisely. 

Endorsing  a  national  education  campaign  to  prepare  young  people  for  career 
opportunities  in  travel  and  tourism. 

Fostering  cultural  and  environmental  preservation  through  tourism. 

I  have  enclosed  a  copy  of  the  plank  and  request  that  it  be  included  in  the  hearing 
record. 

A  White  House  Conference  on  Tourism  could  facilitate  die  nation's  awareness  that 
the  travel  and  tourism  is  a  viable  and  vital  industry  making  positive  contributions  to 
the  economy  of  the  country.  Through  a  private/public  partnership,  we  can  work 
together  to  help  Americans  understand  and  recognize  the  vast  potential  for  job 
growth  and  economic  development  through  an  environmentally-friendly  industry. 

American  Express  strongly  endorses  the  concept  of  a  White  House  Conference  on 
Tourism  and  looks  forward  to  working  with  you  and  the  President  to  ensure  a 
successful  and  productive  Conference. 


Sincerely, 


9^'^  ^-)aiao 


The  Honorble  Jim  Oberstar 

Chairman 

Subcommittee  on  Aviation 

Committee  on  Public  Works 

and  Transportation 

2251  Raybum  House  Office  Building 

Washington,  D.C.  20515 
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Economic  Growth  Through 
^  Travel  k  Tourism 


A  Plank  for  the  Clinton  Administration 


Roger  H.  Ballou 

National  Chairman 

Travel  Industry  Association  of  America 

President.  TSG 

American  Express  TRS  Company 

Darryl  Hartley-Leonard 

Chairman.  Department  of  Commerce 

.  Travel  &  Tourism  Advisory  Board 

President 

Hyatt  Hotels  Corporation 
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Preamble 


The  recent  election  provides  an  opportiuiity  for  the  government  and  private  sector  to  work 
in  partnership  to  get  our  economy  moving  again.  A  firee  exchange  of  ideas  is  the  starting 
point  for  finding  the  most  potent  economic  levers. 

The  Travel  &  Tourism  Industry  welcomes  a  dialogue  on: 

■  Accelerating  the  growth  of  the  country's  largest  export  industry;  and 

■  Building  momentum  throughout  the  economy. 

As  one  of  the  few  industries  able  to  tough-it-out  and  grow  through  the  recent  recession, 
Travel  &  Tourism  is  now  the  country's  largest  export  and  stands  poised  to  make  tremen- 
dously greater  contributions  to  America's  economic  growth. 

The  Travel  &  Tourism  Industry  is  a  particularly  attractive  leverage  point  for  rqrid 
acceleration  of  our  economy  because  the: 

■  Action-steps  required  are  relatively  easy; 

■  Modest  investments  will  pay  back  an  unparalleled  rate  of  return  in  the  short-term; 
and, 

■  Recommendation  s  integrate  well  into  the  fundamental  long-term  reforms  already 
endorsed  by  the  Administration. 

This  brief  will: 

■  Detail  the  economic  power  of  the  industry; 

■  Recommend  a  plan  for  rapid  economic  growth;  and, 

■  Spell  out  the  potential  economic  benefits  at  stake. 


308 


The  Power 


A  recent  study  surveyed  over  400  policy  and  opinion  leaders  on  the  economic  contributions 
of  different  industries  artjl  revealed  that  Travel  &  Tourism  is  perceived  to  be  our  country's 
12th  largest  industry.  In  fact,  the  U.S.  Travel  &  Tourism  Industry: 

■  Is  our  single  largest  export — more  than  43  million  international  visitors  spent  $64 
billion  in  the  U.S.  economy  for  a  net  trade  surplus  of  $16.8  billion; 

■  Directly  employs  6  million  people  and  indirectly  creates  employment  for  another 
3  million  Americans  or  1  in  every  13  workers; 

■  Accounts  for  13%  of  consimier  spending — the  largest  expenditure  after  food; 

■  Raises  capital  investments  of  nearly  $50  billion  annually;  and, 

■  Contributes  over  $77,807  million  in  taxes. 

These  statistics  sketch-out  the  magnitude  of  the  industry.  The  estimates  for  worldwide 
growth  of  Travel  &.  Tourism  are  equally  impressive:  from  $2.9  trillion  today  to  $5.5  trillion 
in  output  by  2005  and  an  additional  30  million  new  jobs.  Travel  &  Tourism  creates  one  new 
job  every  10  seconds,  i 

While  the  worldwide  growth  trend  is  up,  the  anticipated  U.S.  share  is  on  the  decline  by  as 
much  2%  a  year.  If  we  move  decisively  we  can  reverse  the  jn-ojected  slippage  in  share  and 
unleash  the  industry's  growth  potential.  Travel  &  Tourism's  significant  contributions  to  the 
economy  will  force  traction  towards  economic  revival. 

The  following  plan  offers  six  concrete  recommendations  that  would  cause  a  compelling 
uptick  in  American  exports,  capital  investments,  and  jobs. 


1 .  HTTC  Gloto/ Economic  A<porf.  The  ^dews  of  the  Wrrc  were  solidled  in  dtc  prqnrati<n  of  this  Tqxn^^ 
analysis  is  widely  referenced. 


309 


1.  Create  Jobs  by  Building  Infrastructure 

Billions  of  dollars  lie  unspent  in  the  Federal  Transportation  Trust  Fund — disguising  the 
federal  budget  deficit — while  our  transportation  infrastructure  crumbles  and  congests.  By 
releasing  the  $18  billion  in  the  highway  and  transit  trust  fund  and  $7.5  billion  in  the  aviation 
trust  fund,  we  could  quickly  undertake  an  expansion  and  modernization  effort  that  would 
create  jobs  and  prepare  our  transportation  network  for  the  21st  century  without  increasing 
anyone's  tax  burden. 


2.  Boost  Exports  by  Aggressively  Marketing  the  U.S.  to  International  Visitors 

Without  question,  we  could  increase  Travel  &  Tourism  exports,  if  we  took  a  more 
aggressive  approach  to  marketing  the  U.S.  as  a  destination. 

The  current  $15.3  million  budgeted  annually  for  the  U.S.  Travel  &  Tourism  Administration 
(USTTA)  is  grossly  insufficient  and  ranks  us  20th  among  nations  competing  for  the  lucrative 
international  visitor.  In  this  country  vs.  country  competition,  our  marketing  efforts  are  losing 
their  edge.  Consider  the  following: 

■  China  has  declared  Travel  &  Tourism  a  strategic  priority  in  their  new  economic 
plan; 

■  Australia  has  funded  its  Travel  Commission  with  $100  million  for  marketing;  and, 

■  Japan  has  reversed  its  policy  of  promoting  10  million  outbound  visitors  and  is  now 
encouraging  10  million  Inbound  tourists. 

As  the  chase  for  international  visitors  intensifies,  we  must  update  and  upgrade  our  methods 
of  pursuit  A  recent  private/public  partnership  called  the  Go*USA  coalition  tested  the  value 
of  an  integrated  marketing  campaign  in  the  United  Kingdom  and  saw  a  massive  return  on 
investment  This  program  could  be  replicated  in  the  top  10  markets  for  approximately  $25 
million  and  could  more  than  double  the  Travel  &  Tourism  trade  surplus. 

Travel  &  Tourism  promotion  is  a  market-building  investment — not  a  subsidy.  We  should 
increase  USTTA' s  annual  budget  for  marketing  and  create  a  matching  fund  for  industry 
contributions  to  federal  and  regional  efforts. 


3.  Grow  Arrivals 

First  we  must  build  an  environment  where  all  airlines  can  compete  freely  and  openly.  A 
dynamic  and  competitive  air  transport  system  is  the  key  to  unlocking  greater  growth  in  all 
of  travel  and  tourism.  For  that  reason,  we  need  a  multi-lateral  aviation  structure  that  expands 
markets,  increases  business,  and  strengthens  the  competitiveness  of  the  airline  industry. 
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Continuing  efforts  to  open  air  transport  markets  bilaterally  and  multilaterally  coupled  with 
the  eliminatfon  of  economic  and  regulatory  controls  on  entry  price  and  capacity  will 
stimulate  growth  further. 

Second,  our  antiquated  immigrations  and  customs  facilities  have  built  a  modem  day  fortress 
America.  The  current  procedures  are  a  deterrent  to  incoming  travelers  and  at  odds  wdth 
technological  advances.  Clearly  the  total  quality  management  revolution  has  bypassed  the 
U.S.  intonational  gateways. 

Let's  take  our  visitor  processing  into  the  21st  Century  by  doing  a  few  simple  things: 

■  Make  Visa  Waiver  permanent; 

■  Allow  INS  to  use  modem  technology,  electronic  data  bases,  etc.,  to  examine  low 
risk  passengers; 

■  Expedite  the  processing  of  U.S.  citizens; 

■  Expand  pre-inspection  and  pre-clearance;  and 

■  In  the  longterm,  implement  biometric  "smart  card"  technology  so  that  all  travelers 
can  carry  a  card  that  tracks  to  their  hand-print.  Through  this  and  other  innovations 
we  can  reduce  bottlenecks  and  move  all  passengers  through  more  quickly  while 
enhancing  security. 


4.  Tax  the  Industry  Fairly  and  Tisely 

The  1990  Federal  Budget  Reconciliation  Act  enacted  the  largest  tax  increase  in  American 
history — nearly  20%  of  which  is  to  be  paid  by  travelers.  Additionally,  travelers  face  a 
myriad  of  sales  and  occupancy  taxes  and  user  fees  at  the  state  and  municipal  levels. 

As  a  price  sensitive  export  industry.  Travel  &  Tourism  taxes  reduce  demand.  For  exanq)le, 
a  10%  cost  increase  of  a  trip  will  reduce  denumd  by  7.6%.  Mthout  question  the  current 
overtaxing  of  the  traveler  and  the  Industry  is  effectively  "killing  the  goose  that  lays  the 
golden  egg." 

Consistent  with  the  larger  trend  towards  a  "user  pays"  i^osophy,  we  leconunend  that 
travel-related  fees  and  taxes  should  be  reinvested  in  pro-growth  activities  such  as  infrastruc- 
ture improvements,  visitor  services  including  language  assistance,  and  the  collection  and 
dissemination  of  accurate  and  timely  data  on  travel  flows. 
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5.  Endorse  a  National  Educational  Campaign  to  Prepare  Young  People 

for  Career  Opportunities  in  Travel  &  Tourism 

Over  the  past  decade,  travel  industry  employment  has  grown  43%,  more  than  twice  the 
growth  rate  for  all  U.S.  industries.  By  the  year  2010,  the  domestic  Travel  &  Tourism  industry 
will  need  an  estimated  24  million  employees.  The  demand  is  real  and  growing. 

Moreover,  the  industry  provides  a  high  proportion  of  jobs  for  Hispanics,  African- Ameri- 
cans and  women.  Despite  the  myth,  these  are  actually  well  paying  jobs — with  the  average 
travel  industry  worker  earning  13.6%  more  than  the  average  for  all  industries. 

We  are  at  a  juncture  of  opportunity  as  the  industry's  demand  for  qualified  workers  intersects 
with  the  needs  of  urban  and  minority  youth.  We  should  endorse  an  apprenticeship  style 
industry  model — similar  to  the  Academy  for  Travel  and  Tourism — that  offers  high  school 
students  specialized  academic  instruction  and  practical  work  experience  in  a  wide  array  of 
travel  and  tourism  career  fields. 

The  private  sector  can  provide  the  tailored  curriculum  and  generate  the  paid  internships. 
The  Administration  can  play  a  meaningful  role  by  simply  giving  a  platform  and  visibility 
to  a  partnership  for  education  that  is  already  working. 


6.  Foster  Cultural  and  Environmental  Preservation  Through  Tourism 

Travel  &  Tourism  provides  an  economic  incentive  to  improve  the  natural  environment  and 
restore  cultural  heritage  sites  in  inner-cities.  By  preserving  the  natural  beauty  of  destinations 
such  as  our  Federal  Parks  and  reviving  urban  cultural  attractions  such  as  the  Apollo  Theater 
in  Harlem,  local  communities  can  enjoy  increased  jobs  and  tourism  dollars. 

Extending  President  Clinton's  plan  for  a  National  Service  program  to  detail  young  people 
to  work  on  these  types  of  projects  could  provide  immediate  results.  Additionally,  it  may  be 
advantageous  to  offer  visibility  to  communities  that  undertake  these  efforts. 
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The  Potential 


Travel  &  Tourism  fuels  an  economic  chain  reaction.  We  saw  its  impact  expressed 
negatively  when  the  Guff  War  inhibited  travel  and  economic  shock  waves  reverberated 
through  economies  around  the  world. 

Simply,  when  travel  declines  the  impact  is  felt  far  beyond  the  obvious  constituencies  of 
airlines,  hotels,  rental  cars,  and  travel  agents  and  reaches  restauranteurs,  shopkeepers,  taxi 
drivers,  etc.  When  travel  grows,  there  is  a  massive  2.5  multiplier  that  reaches  critical 
industries  including  telecommunications,  construction,  and  financial  services. 

On  a  global  basis,  we  know  travel  and  tourism  will  grow  faster  than  any  other  industry  and 
faster  than  the  worldv^dde  economy. 

Our  challenge  is  to  both  grow  the  global  market  while  cs^ituring  an  increasing  share 
nationally.  Through  a  private/public  partnership,  we  can  work  together  to  help  Americans 
experience  job  growth  and  diverse  economic  development  through  an  environmentally- 
friendly  industry. 

We  look  forward  to  working  with  the  Qinton  Administration  to  achieve  our  mutual  goals. 
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INTERNATIONAL  TOURISM  TO  THE  U.S. 
1992  RESULTS 

ARRIVALS  FROM  OTHER  COUNTRIES  44.5  MILLION 

U.S.  INT'L.  VISITOR  RECEIPTS  $71.2  BILLION 

INT'L.  TRAVEL  ACCOUNT  SURPLUS  $20.4  BILLION 

U.S.  JOBS  SUPPORTED  1  MILLION 

U.S.  PAYROLL  SUPPORTED  $14  BILLION 

U.S.  TAX  REVENUES  GENERATED  $7.2  BILLION 

FEDERAL  TAXES  GENERATED  $3.7  BILLION 

STATE  &  LOCAL  TAXES  GENERATED  $3.5  BILLION 


SOURCES:   Bureau  of  Economic  Analysis  and  U.S.  Travel  and  Tourism  Administration,  U.S.  Department 

of  Commerce 
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TOTAL  BDDOBT8  OF  MATIOMAL  T00RI8N  OFTICBS 


Among  the  nations  of  the  world,  the  U.S.  ranks  23rd  in  terms  of 
funding  for  its  national  tourism  office.  Many  countries  have 
recognized  that  tourism  offers  tremendous  potential  for 
increasing  foreign  exchange  earnings  and  supporting  economic 
development  and  stability  within  their  nations. 

An  example  of  this  is  the  success  experienced  by  Australia  in  the 
not  too  distant  past  inviting  Americans  to  discover  its  tourism 
treasures.   Obviously,  tourism  promotion  has  paid  off  in  a  big 
way  for  that  nation. 
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TOTAL  BUDGETS  OF  NATIONAL  TOURISM  OFFICES 

1992  1993 

1.  Spain                          $139,466,000  n.a. 

2.  Greece                       $134,086,000  $173,067,000 

3.  France                           $85,602,000  84,080,000 

4.  United  Kingdom          $79,521,000  n.a. 

5.  S.Korea                       $76,906,000  $90,128,000 

6.  Mexico                         $73,765,000  n.a. 

7.  Turkey                         $68,011,000  n.a. 

8.  Australia                       $62,803,000  $66,142,000 

9.  Italy                              $50,897,000  $56,231,000 

10.  Austria                        $45,316,000  $50,486,000 

11.  Poland                         $45,042,000  $50,582,000 

12.  Netherlands                $42,990,000  n.a. 

13.  Malaysia                     $38,943,000  n.a. 

14.  Brazil                            $37,142,000  $17,535,000 

15.  Ireland                        $36,669,000  $40,491,000 

16.  Germany                    $31,606,000  $35,845,000 

17.  Portugal                      $30,756,000  $43,198,000 

18.  Bermuda                      $28,763,000  $28,700,000 

19.  Japan                        $24,681,000  n.a. 

20.  Hong  Kong                 $22,406,000  n.a. 

21.  Canada                        $20,907,000  n.a. 

22.  Cyprus                        $20,325,000  $23,850,000 

23.  USA                           $17,480,000*  $19.208,000»» 

SOURCES:  World  Tourism  Organization  and  U.  S.  Travel  and  Tourism  Administration 

*   Includes  $2  million  supplemental  funding  tor  Disaster  Relief  Financial  Assistance  Program 

**  Includes  $3.6  million  supplemental  funding  for  Disaster  Relief  Financial  Assistance  Program 
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OVERALL  IMPORTANCE  OF  TOURISM  TO  OTHER  CODMTRIES*  ECONOMIES 
U.S.  COMPARISON 

Exhibit  12 

World's  Top  Tourism  Earners,  International  Tourism  Receipts 
(excluding  international  fare  payments) 

U.S.  is  the  worlds  number  one  tourism  earner  for  international 
tourism  receipts,  at  $4.8  Billion  (excluding  international  fare 
payments).   U.S.  earnings  in  tourism  reciepts  continues  to  spread 
the  gap.   In  1991  U.S.  tourism  receipts  (excluding  international 
fare  payments)  were  more  than  duble  the  next  top  erner,  France. 


Exhibit  13 

World's  Top  Tourism  Earners,  Trade  Balance 
(excluding  international  fare  payments) 

U.S.  continues  to  increase  the  U.S.  surplus  in  tourism 
expenditures.   This  is  the  receipts  garnered  from  international 
vistitors  to  the  U.S.  versus  the  expenditures  of  U.S.  travelers 
abroad.   Of  the  world's  top  tourism  earners  the  U.S.  has  shown 
the  greatest  growth  in  surplus  for  1987-1991.   The  U.S.  has  gone 
from  a  $5.8  billion  tourism  trade  deficit  in  1987  to  a  surplus  of 
over  $13  billion. 
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EXHIBIT  14 


Competition  for  International  Travelers,  Nearly  50%  Selected  U.S. 
as  Destination  for  Most  Recent  Pleasure  Trip 

Among  USTTA's  top  five  tourism  generating  markets,  86  percent  of 
Mexican  pleasure  travels  selected  the  United  States  as  their 
destination  on  their  most  recent  pleasure  trip.   Nearly  three- 
quarters  of  the  Canadian  pleasure  travel  market  visited  the 
United  States  on  their  most  recent  trip. 


EXHIBIT  15 

Competition  for  International  Travelers,  Nearly  25%  Would  Select 
the  U.S.  as  Number  1  Pleasure  Destination 

Across  all  five  major  tourism  generating  markets,  approximately 
25  percent  of  long-haul  pleasure  travelers  would  select  the 
United  States  as  their  number  one  destination  above  all  others. 
What  this  means  is  that,  for  example,  32  percent  of  all  Canadian 
travelers  would  choose  to  visit  the  United  States  over  any  other 
destination  country  in  the  world. 
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BEFORE  THE  COMMITTEE  ON  PUBLIC  WORKS  AND  TRANSPORTATION 

SUBCOMMITTEES  ON  AVIATION  AND  SURFACE  TRANSPORTATION 

U.S.  HOUSE  OF  REPRESENTATIVES 

hearings  on 

H.  CON.  RES.  110 

"White  House  Conference  on  Tourism" 

August  4,  1993 

Statement  for  the  Record 

William  E.  Dougherty 
Chief  Executive  Officer 

U.S.  Aviation  Support,  Inc. 

6147  Tompkins  Drive 

McLean,  Virginia  22101 

(703)  821-2725 


Mr.  Chairman  and  Members:  you  are  to  be  congratulated  for 
convening  these  hearings  on  an  important  and  timely  subject.  The 
Panels  you  have  assembled  reveal  a  keen  appreciation  of  the 
breadth  of  topics  encompassed  by  tourism,  and  the  distinguished 
panelists  appearing  here  demonstrate  the  diverse  public  interests 
associated  with  it.   With  these  hearings  and  your  leadership,  one 
can  hopefully  anticipate  a  positive  and  rapid  response  in  the 
form  of  a  top-level  White  House  Conference  on  Tourism. 

A  White  House  Conference  would  coalesce  thinking  and  elevate 
recognition  about  tourism.   Neither  the  public  nor  the  Federal 
Government  seem  to  think  holistically  about  tourism;  always 
recognizing  the  trees  while  never  seeing  the  forest. 

For  example,  everyone  recognizes  the  individual  elements, 
many  of  which  are  represented  on  today's  Panels,  and  you  have 
heard  of  the  real  economic  and  employment  value  created  in  each 
sector.  To  the  tourist  they  are  not  separate  but  a  seamless 
continuum  in  the  travel  experience. 

The  same  applies  for  the  Government.  Our  Government  devotes 
substantial  efforts  and  resources  to  tourism  and  tourism-related 
activities,  but  this  is  all  scattered  among  diverse  Agency 
budgets  and  programs  without  any  central  organizing  principle. 

Mr.  Chairman,  the  proposed  White  House  Conference  on  Tourism 
should  begin  to  address  these  problems,  and  at  the  very  least 
create  a  baseline  for  discussion  by  producing  two  important 
benchmarks:  (1)  a  definitive  calculation  of  the  aggregate  value 
of  tourism  to  the  economy,  and  (2)  a  comprehensive  inventory  of 
Federal  programs  and  budgets  affecting  tourism. 
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But,  Mr.  Chairman,  the  real  issue  is  one  of  policy.  If 
nothing  else,  a  White  House  Conference  should  analyze,  formulate 
and  implement  a  new  Federal  policy  with  respect  to  tourism. 

Over  3  0  years  ago.  President  John  F.  Kennedy  recognized  the 
importance  of  tourism  to  our  balance  of  payments  and  created  the 
United  States  Travel  Service.  Other  Federal  initiatives  have  an 
indirect  relationship  to  tourism. 

One  important  objective  of  a  White  House  Conference  should 
be  to  enumerate  and  document  these  activities.   For  instance, 
from  the  perspective  of  a  traveller  contemplating  a  vacation  to 
enjoy  the  natural  attractions  of  this  great  country,  it  makes  no 
difference  that  visiting  Yellowstone  National  Park  reflects  the 
vision  of  President  Theodore  Roosevelt  in  1872,  while  visiting 
the  Monterey  Bay  National  Marine  Sanctuary  reflects  an  Act  of 
1972,  or  that  different  Cabinet  agencies  are  involved  in  each. 
But  Government  should  recognize  it  and  its  relation  to  tourism. 

Another  curious  phenomenon  should  be  addressed.  That  is  the 
reluctance  to  accord  commmercial  and  economic  recognition  to  an 
activity  which  is  volitional,  recreational  and  enjoyable.  One 
hopes  that  these  hearings  and  the  proposed  Conference  will  add  to 
the  documentation  of  the  economic  value  of  tourism  to  the  Nation. 

Indeed,  a  myopia  prevails.  For  example,  the  guru  of 
"reinventing  government",  David  Osborne,  has  written, 
disparagingly,  that.. "The  Commerce  Department  promotes  travel  and 
tourism...",  while  he  simultaneously  advocates  "Catalytic 
Government"  that  can  leverage  the  efforts  of  the  private  sector 
in  the  marketplace.  Yet,  if  any  agency  and  program  exemplifies 
Osborne's  entreprenurial  governance,  it  would  be  the  United 
States  Travel  and  Tourism  Administration.   Let  us  see  why. 

This  year,  foreign  tourism  to  the  U.S.  is  expected  to  amount 
to  nearly  50  million  international  visitors  and  they  will  spend 
an  estimated  $80  billion.  The  Secretary  of  Commerce,  Ronald  H. 
Brown,  has  been  quoted  as  saying:  "International  travel  to  the 
United  States  is  one  of  our  largest  exports.   It  ranks  ahead  of 
agricultural  goods,  chemicals  and  motor  vehicles.  It  is  our 
largest  business  service  export."  That  means  foreign  exchange 
earnings,  economic  development,  and  jobs  for  Americans. 

But  does  that  necessarily  mean  any  role  for  Government? 

Writing  in  The  Competitive  Advantage  of  Nations^  Michael  E. 
Porter  notes  that:  "Government  plays  a  prominent  role  in 
international  competition. . .Government  policy  does  affect 
national  advantage." 

In  the  book  Mandate  for  Change,  recommendations  for 
strategic  success  in  the  global  economy  include  a  streamlined 
Department  of  Trade  and  Technology  which:  "should  have 
responsibility,  in  all  goods  and  services  sectors,  for 
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negotiating  and  implementing  trade  agreements,  for  operational 
and  analytical  support,  for  technology  policy,  for  export 
financing,  for  many  import  and  export  controls,  and  for  liaison 
to  industry." 

Finally,  in  The  Work  of  Nations.  Robert  B.  Reich  talks 
about:  "The  National  Idea... There  will  no  longer  be  national 
economies. . .all  that  will  remain  rooted  within  national  borders 
are  the  people  who  comprise  a  nation."  By  implication,  this 
should  include  the  peoples'  history,  culture  and  environment. 

What  are  we  to  make  of  all  this?   I  submit  that  it 
identifies  an  American  comparative  advantage  in  cultural, 
historical,  and  ecological  tourism  opportunities,  and  also 
mandates  a  Federal  Government  role  in  supporting  tourism. 

Mr.  Chairman,  I  would  like  to  turn  now  to  another  of  the 
panel  topics:  Travel  and  Infrastructure.  During  the  campaign, 
Bill  Clinton's  book  Putting  People  First  contained  a  committment 
to:  "Invest  in  transportation  systems:  renovate  our  country's 
roads,  bridges,  and  railroads;  create  a  high-speed  rail 
network. . . " 

All  this  is  certainly  very  worthy,  but  something  is  missing: 
aviation.  As  the  Subcommittee  on  Aviation  is  aware,  the  new 
Administration  was  quickly  confronted  with  this  ommission  with 
the  creation  of  the  National  Commission  to  Ensure  a  Strong 
Competitive  Airline  Industry. 

At  this  writing  the  Commission  is  preparing  its  final 
report,  yet  I  will  venture  to  be  critical.  The  Commission  simply 
had  too  narrow  a  scope  and  operated  too  hastily  to  produce  a 
substantive  result.  By  not  addressing  the  structure  of  the 
airline  industry  nor  debating  Federal  policy  we  are  assured  that 
these  subjects  will  be  back  to  haunt  us  again  in  the  future. 

Mr.  Chairman,  It  is  clear  that  there  is  much  to  be 
considered  in  a  Conference  on  Tourism.   The  Committee  and 
Subcomittees  deserve  credit  for  taking  the  critical  initial  steps 
to  establish  such  a  Conference.  The  industry  has  provided  its 
views  and  support  at  these  hearings.   The  time  is  ripe. 

Let  us  now  call  upon  all  concerned  to  move  quickly  and 
decisively  to  actually  conduct  a  White  House  Conference. 


U.S.  Aviation  Support  is  involved  in  consulting  on  all  aspects  of 
aviation  operations  and  policy.   Mr.  Dougherty  has  extensive 
experience  in  federal  and  military  aviation,  civil  aeronautics, 
and  in  academia  relating  to  both  aviation  and  public  policy. 
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Testimony  Submitte'l  by  the 

National  Rural  Tourism  Development  Foundation 

regarding  the  proposed 

White  House  Conference  on  Tourism 


My  name  is  Dr.  Patrick  Long  and  I  serve  as  Chairman  of  the  newly  formed  National  Rural 
Tourism  Development  Foundation  (NRTDF),  authorized  by  an  act  of  Congress  in  1992 
(Public  Law  102-372).  On  behalf  of  the  Board  of  Directors  of  the  Foundation  I  submit 
the  following  testimony  in  support  of  the  proposed  White  House  Conference  on  Tourism. 
Our  testimony  is  based  on  the  following  premises: 

1 .    Tourism  is  a  multi-faceted  industry. 

In  its  broadest  sense,  tourism  may  be  described  as  being  the  sum  of  the  phenomena 
and  relationships  arising  from  the  interaction  of  tourists  (or  travelers  or  visitors), 
business  suppliers,  host  governments,  and  host  communities  in  the  process  of 
attracting  and  hosting  the  traveling  public. 

Tourism  in  the  United  States  as  well  as  throughout  the  world,  is  a  major  industry. 
Unlike  traditional  industries  such  as  manufacturing,  agriculture,  ranching,  mining,  and 
forestry,  however,  tourism  is  not  easily  distinguisheid  as  a  public  or  private  enterprise. 
In  almost  every  circumstance,  tourism  is  highly  dependent  upon  a  mutual  partnership 
between  the  public  and  private  sector. 

The  public  sector  involvement  is  most  often  associated  with  tourism  resources  and 
infrastructure.  Natural,  cultural,  historical,  scientific,  and,  in  some  cases,  man-made 
entertainment  resources  (often  public  goods),  along  with  the  potential  recreational  and 
educational  activities  afforded  by  them,  provide  a  vital  "base  of  attraction"  for  the 
tourism  industry.  Without  these  resources,  which  are  often  publicly  owned  and/or 
managed,  tourism,  as  we  know  it  today,  simply  would  not  exist.  Basic  infirastructure, 
such  as  transportation  networks  and  utilities  that  generally  require  public  investment, 
are  another  critical  component  of  the  tourism  industry.  Private-sector  involvement  is 
most  closely  tied  to  the  multitude  of  business  firms  and  organizations  that  supply  an 


enonnous  array  of  services  to  meet  the  needs  and  wants  of  tourists  seeking  recreation, 
education,  or  business  through  travel. 

If  tourism  is  to  remain  a  viable  industry,  this  linkage  between  public  goods  and  private 
interests,  and  the  multi-faceted  nature  of  the  tourism  industry,  must  be  recognized. 
We  believe  that  in  order  to  continue  to  benefit  from  existing  levels  of  tourism  and 
promote  further  development,  representatives  firom  the  private  sector  and  all  levels  of 
government  must  take  a  proactive  role  in  assuring  the  longevity  of  tourism.  This  is 
particularly  true  in  our  rural  areas  where  a  region's  natural,  culture,  historic,  or 
scientific  resources  are  the  main  attraction. 

2.  Tourism  is  an  industry  of  extreme  importance  to  our  nation's  economy. 

The  facts  and  figures  pertaining  to  the  direct  and  indirect  economic  impact  of  tourism 
are  widely  known.  With  the  exception  of  the  health  care  industry,  tourism's  export 
revenues,  tax  revenues,  number  of  jobs  created,  and  number  and  variety  of  secondary 
industries  supported  are  greater  and  unsurpassed.  Although  jobs  created  as  a  result  of 
tourism  are  often  characterized  as  "low"  paying,  semi-  or  "un-skilled"  service 
positions;  we  firmly  believe  that  this  description  is  far  ftom  true.  It  takes  thousands  of 
employees  on  all  management  levels  to  move  travelers  firom  one  destination  to  another 
and  to  provide  adequately  for  their  needs.  Work  opportunities  in  the  tourism  industry 
range  from  CEO's  of  major  corporations  such  as  United  Airlines  and  the  Marriot 
Corporation,  to  the  front  line  personnel  at  a  hotel  or  campground. 

3.  Tourism  is  an  industry  of  significant  importance  to  rural  America. 

The  NRTDF  believes  there  is  great  potential  for  the  tourism  industry  to  address  some 
of  the  current  needs  and  concerns  of  America's  smaller  communities  and  rural  regions. 
In  addition  to  the  economic  significance  of  tourism,  the  Foundaticm  believes  that 
tourism  can  play  an  expanded  role  in  protecting  and  preserving  our  nation's  fragile 
cultural,  historical,  social,  and  natural  resoim:es  for  the  benefit  and  enjoyment  of 
present-day  and  future  generations.  This  is  particularly  true  for  our  country's  rural 
regions.  As  traditional  industries  continue  their  decline  and  this  nation  turns  a 
significant  amount  of  energy  towards  its  rapidly  expanding  service  economy,  tourism 
emerges  as  one  of  a  number  of  economic  development  strategies  to  diversify  and 
revitalize  a  rural  economy. 
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The  magnitude  of  needs  and  challenges  of  residents  in  rural  areas  is  no  less  than  those 
who  choose  to  live  in  our  cities.  Although  there  are  many  individuals  and 
organizations  who  recognize  the  potential  role  tourism  can  play  in  addressing  some  of 
rural  America's  survival  issues,  tourism's  potential  as  a  revitalization  and  diversification 
mechanism  has  yet  to  be  fully  tapped.  There  is  great  need  to  educate  local 
governments,  private  industry,  and  the  general  public  about  the  tourism  industry  as  a 
whole;  to  more  fully  recognize  tourism  as  the  major  contributor  it  is  at  all  levels  of  our 
nation's  economy;  and  to  coordinate  the  efforts  of  all  who  should  be  involved  with 
tourism  development  in  rural  America. 

We  believe  that  immediate  action  is  needed  to  ensure  that  tourism  development  in 
rural  areas  is  sustainable  and  contributes,  in  a  positive  way,  to  the  economy  and 
general  quality  of  life  in  rural  communities.  Furthermore,  every  effort  must  be  made  to 
recognize,  understand,  and  then  encourage  appropriate  action  to  mitigate  any  negative 
social,  cultural,  environmental,  and  economic  impacts  associated  with  tourism.  If 
tourism  is  not  adequately  planned  and  managed,  there  is  a  great  deal  that  can  be  lost 

Chairman  Oberstar,  the  board  of  directors  of  the  National  Rural  Tourism  Development 
Foundation  urge  you  and  your  committee  to  carefully  and  fully  pursue  an 
understanding  of  the  value  of  tourism  to  our  nation  by  sponsoring  the  proposed  White 
House  Conference.  Tourism  is  a  global  industry,  and  as  other  countries  continue  to 
develop,  the  competition  for  our  market  share  of  domestic  and  foreign  visitors  will 
only  become  greater.  Tourism  is  not  the  answer  for  every  state,  region,  or  community; 
but,  for  many  thousands  of  individuals,  small  businesses,  and  major  corporations, 
tourism  is  a  lifeline.  A  White  House  Conference  on  Tourism  would  play  a  major  role 
in  helping  government  and  industry  leaders  better  understand  the  myriad  of  benefits 
and  costs  associated  with  the  development  of  tourism,  and  encourage  the  public  and 
private  partnerships  necessary  to  ensure  that  tourism  continues  to  rank  as  one  of  this 
country's  largest  industries. 
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STATEMENT  IN  SUPPORT  OP  A  WHITE  HOUSE  CONFERENCE  ON  TOURISM 


From  Jack  Vaughn 

General  Manager,  Opryland  Hotel 

Vice  President,  Gaylord  Entertainment  Company 

Nashville,  Tennessee 

August  3,  1993 


America's  travel  and  tourism  industry  is  a  vital  component  of 
the  nation's  economy.  Despite  its  importance,  however,  it  often  is 
misunderstood,  and  it  definitely  is  underappreciated. 

For  those  fundamental  reasons,  1  support  the  concept  of 
convening  a  White  House  Conference  on  Tourism. 

A  spotlight  needs  to  be  focused  on  travel  and  tourism  so  it 
can  be  illuminated  for  all  levels  of  society  and  for  all 
jurisdictions  of  government.  The  travel  and  tourism  industry  is  a 
surprisingly  complex  segment  of  the  economy.  It  is  affected  by 
many  influences,  ranging  from  the  weather  and  the  fads  of  pop 
culture  to  fuel  availability  and  cost,  taxes,  transportation 
infrastructure  and  the  general  business  climate. 

We  as  a  nation  are  looking  to  the  21st  century,  and  travel  and 
tourism  are  an  incredibly  important  aspect  of  our  evolving  economy. 
I  am  sure  others  have  pointed  out  that  tourism  is  America's  top 
export,  that  it  is  a  major  creator  of  jobs,  that  it  binds 


more 


341 


Vaughn -  -  2 

coiranunities  together,  that  it  can  be  an  economic  catalyst  for  rural 
areas  and  that  it  already  employs  (directly  or  indirectly)  one  of 
every  13  American  workers . 

An  industry  of  this  magnitude  and  importance  warrants  the 
attention  that  a  White  House  Conference  on  Tourism  would  bring. 

As  an  illustration,  let  me  use  an  aspect  of  the  travel  and 
tourism  industry  that  is  very  close  to  my  heart.  Of  course,  I  am 
talking  about  the  Opryland  Hotel,  the  rest  of  the  Opryland  USA 
entertainment  resort  and  the  entirety  of  Gaylord  Entertainment 
Company  ...  my  travel  and  tourism  employer  since  1975. 

Under  the  Gaylord  Entertainment  umbrella  are  businesses  such 
as  the  Grand  Ole  Opry,  the  Opryland  theme  park  and  the  General 
Jackson  showboat,  as  well  as  the  Opryland  Hotel. 

Right  now,  Gaylord  Entertainment  Company  employs  almost  9,000 
people  in  a  vast  array  of  jobs.  Most  of  them  are  directly  in  the 
travel  and  tourism  industry.  Many  are  seasonal  in  nature,  and  I 
swell  with  pride  when  I  think  how  many  people  have  had  their  first 
real  jobs  with  my  company,  how  many  college  educations  my  company 
has  siibsidized  and  how  many  automobile  purchases  my  company  has 
underwritten. 

Less  than  25  years  ago,  the  company's  only  tourism  component 
was  the  Grand  Ole  Opry,  which  employed  only  a  handful  of  people  and 
which  was  being  performed  in  a  rapidly  deteriorating  auditorium. 
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In  the  intervening  years,  we  have  invested  dramatically  In 
tourism  to  develop: 

*  The  Opryland  theme  park  that  attracts  two  million  guests  a 
year. 

*  The  1,891-roora  Opryland  Hotel  that  is  one  of  the  busiest 
properties  in  the  nation. 

*  The  4, 400 -seat  Grand  Ole  Opry  House. 

*  The  1,200 -passenger  General  Jackson  showboat. 

*  Studio  facilities  for  TNN:  The  Nashville  Network  that 
attract  guests  from  around  the  world  to  watch  television  shows  in 
production. 

We  have  devoted  many  millions  of  dollars  to  nurturing  the 
travel  and  tourism  industry  in  Nashville,  and  we  continue  to  be 
aggressive. 

Over  the  next  three  years,  we  have  earmarked  almost  a  quarter 
of  a  billion  dollars  in  capital  projects  to  enhance  our  tourism 
product  even  more.  Some  of  these  projects  merit  citing  now: 

*  $7.5  million  to  restore  the  historic  Ryman  Auditorium. 

*  $8  million  to  develop  a  country  music  dance  club. 

*  $3  million  to  create  a  water  taxi  service  on  the  Cumberland 
River. 

*  And  $175  million  to  expand  the  Opryland  Hotel  to  2,870 
rooms.  This  project,  by  the  way,  is  the  largest  construction 
undertaking  in  the  history  of  Nashville. 
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Why  am  I  citing  all  of  these  particulars  in  this  statement? 
I  am  doing  so  to  make  that  point  that  tourism  is  a  big  and  serious 
business  with  big  and  serious  investments  and  big  and  serious 
concerns  about  how  the  industry  is  understood. 

My  company- -and  other  companies  both  large  and  small- -have 
faith  in  the  travel  and  tourism  industry.  This  is  despite  the 
relative  lack  of  understanding  of  the  industry  that  is  held  by 
government  and  the  general  public. 

A  White  House  Conference  on  Tourism  would  go  a  very  long  way 
toward  fostering  a  deeper  understanding  of  this  important  industry. 
I  urge  everyone  involved  with  promoting  the  idea  of  the  conference 
not  to  rest  until  the  concept  is  approved. 
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